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Reporter’s  ruse 
;reates  a  flap 

\nnual  review 
pf  26  public 
newspaper  firms 

Special  pullout 
on  1978  ad  linage 

Nevuspaper  adman 
ants  to  drop 
15%  commission 
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Did  we 

overplay  Harrisbuj^? 


The  question  posed  in  a  letter-to- 
readers  column  by  Eugene  C.  Dorsey, 
publisher  of  Gannett’s  Rochester,  N.Y., 
newspapers  prompted  this  response 
from  reader  Mary  Bednarz: 

‘‘If  you  are  asking  me,  I  would  say,  no! 

“I  read  letters  from  people  who  want 
to  be  spared  the  uglies  of  life— too  bad 
for  them— but  those  of  us  who  purchase 
papers  to  learn  what  is  what . . .  still  want 
our  facts  unadorned. 

“So  give  me  life  as  it  goes  or  I  will  not 
bother  with  the  local  dailies.” 

The  nuclear  accident  at  Three  Mile 
Island  demonstrated  Gannett’s  ability  to 
deliver  “facts  unadorned”  to  readers 
like  Mary  Bednarz  everywhere  . . . 

...  50  miles  away  at  Chambersburg, 
Pa.,  where  the  20,000-circulation  Public 
Opinion  detailed  the  confusion  and  con¬ 
troversy  as  a  local  story,  to  give  full  in¬ 
formation  and  guard  against  panic. 

.  .  .  200  miles  away  at  Rochester, 
where  the  250,000-circulation  newspa¬ 
pers  covered  the  fallout  over  an  existing 
local  plant  and  its  impact  on  another 
plant  proposed  nearby  in  the  daily  col¬ 
umns  and  in  a  special  follow-up  section. 

. . .  3,000  miles  away  at  Olympia, 


Wash.,  where  the  28,000-circulation 
Olympian  was  in  the  midst  of  a  local  de¬ 
bate  over  design  of  a  nuclear  plant  at 
nearby  Satsop. 

. . .  and  at  Gannett  newspapers  every¬ 
where,  Gannett  News  Service  offered  an 
extra  dimension  in  coverage  by  four 
staffers  at  the  scene,  including  a  first- 
person  account  from  Harrisburg  corre¬ 
spondent  Chet  Czarniak  who  lived  only 
six  miles  from  Three  Mile  Island. 

Czarniak’s  poignant  story  of  his  con¬ 
cern  for  his  wife,  his  child  and  their  fu¬ 
ture  together  translated  all  of  the  tech¬ 
nical  talk  into  real-life  drama  for  the 
readers  of  many  Gannett  newspapers 
elsewhere. 

And  as  this  news  crisis  began  to  ease, 
Gannett  editors  participated  in  their  own 
emergency  drill— a  review  of  coverage 
of  the  Three  Mile  Island  story  in  search 
of  still  more  ideas  for  covering  the  age 
of  nuclear  power  without  a  journalistic 
meltdown. 

Such  efforts  assure  Mary  Bednarz  and 
readers  of  Gannett  newspapers  like  her 
that  they  will  learn  about  “life  as  it  goes 
.  .  .  our  facts  unadorned.” 
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THANKS  MILUONS! 

1978.  A  Record  Breaking  Year  For  The  News  American. 


This  banner  year  of  unprecedented  advertising  gains  was  only  possible  because  of  the  confidence 
expressed  in  us  by  our  advertisers.  Listed  here  is  a  representative  group  of  many  of  those  advertisers 
who  helped  make  1978  so  successful.  If  we  had  more  space  we  would  list  all  of  them. 


Acme,  Action  Ford.  AID  Drugs.  Allied  molive.  College  of  Notre  Dame,  Colo- 

Chemical  Corporation,  Allstate  Mort-  nial  Williamsburg.  Commercial  Credit, 

gage,  Al  Packer  Ford,  AMC,  American  Community  College  of  Baltimore,  Con- 

Airlines,  American  Tobacco  Company,  solidated  Cigar,  Cooks.  Danielle  Bari, 

Amtrak,  Ancient  Age.  Anderson  Chev-  Danskin  Factory  Outlet,  Datsun, 

rolet,  Anne  Arundel  Community  Col-  Dodge.  Doug  Griffith  Chrysler-Plym- 

lege,  ASP.  Archway  Ford,  Atlantic  outh,  Dudley  Realty,  Inc  ,  Dundalk 

City  Visitors  S  Convention  Bureau.  At-  Community  College,  Dunkin  Donuts, 

lantic  Tourism,  Avis  Used  Cars,  Avon  Durkee  Enterprises.  Eastern  Airlines. 

Products,  Inc.,  Baker  s  Shoes,  Balti-  Edgewood  Liquors.  Eighty-Four  Lum- 

more  Cycles,  Baltimore  Federal  Sav-  ber  Co.,  Epsteins.  Essex  Community 

ings  S  Loan,  Baltimore  Gas  S  Electric,  College.  Equitable  Trust,  Faders, 

Baltimore  Opera  Company,  Baltimore  Fashion  Bug,  Federal  Stores,  Fire- 

Symphony,  Baltimore-Washington  In-  stone.  First  Federated  Life  Insurance, 

ternational  Airport,  Bata  Shoes.  Ben-  First  National  Bank  of  Maryland.  Food- 

son  s  Camping  Center,  Best  Tune-Up.  A-Rama,  Ford.  Forty  West  VW-Mazda, 

Bethlehem  Steel.  Bill's  Carpet.  Blue  Porsche-Audi,  Fox  Chevrolet.  Fradkin 

Cross-Blue  Shield  of  Maryland,  Bob  Brothers,  Frank  s  Nursery,  Fulker 

Davidson  Ford,  Borden,  Inc  .  Brooklyn  Toyota.  F.  W  Woolworfh,  General 

Subaru.  Brown  &  Williamson  Tobacco.  Foods  Corporation.  General  Mills.  Gi- 

Budweiser,  Buick,  Burger  King,  Busch  ant  Food,  Gino  s  Inc.,  Gladding  Chev- 

Gardens/Williamsburg,  Cadillac,  Cal-  rolet.  Good  Humor  Corporation,  Gor- 

vert  Extra.  Calvert  Savings  &  Loan.  don  s  Gin,  Grand  Union.  Graymar 

Campbell  Soup,  Canadian  Club.  Cap-  Business  Machines.  Grempler  Realty, 

ital  Center,  Car  City  Dodge.  Carnation.  Greyhound  Lines.  Hallmark.  Hambur- 

Carpet  Discounters.  Carpet  Fair,  Car-  gers,  Hanover  Shoes.  Hardware  Fair, 

vel  Ice  Cream,  Catonsville  Community  Harvest  House.  Hechingers,  Hecht 

College.  Cecil  Community  College.  Company,  Hertz  Used  Cars,  Highs, 

Century  2t  Realty,  Charles  A  Skirven  Hillen  Tire,  Hilltop  Lincoln-Mercury,  H. 

Realtor,  Charles  H.  Steffey,  Inc.,  J.  Heinz  Company.  Hochschild  Kohn, 

Cheers  Cocktails.  Chevrolet.  Chris  Holiday  Spas,  Horn  &  Horn  Cafeterias, 

Coile  &  Associates.  Chrysler-Plym-  House  of  Black  Angus.  Hunt  Valley 

outh.  CIT  Financial  Services,  City  Inn.  Hutzler  s.  IBM,  Icelandic  Airlines. 

Oldsmobile,  Civic  Center.  Civil  Service  International  Harvester.  Jacks  Tires. 

Commission.  Coca-Cola.  Colgate-Pal-  Jerry's  Chevrolet,  Jim  Beam.  John 


Hopkins  University,  Johnny  Bass  Pro  ture,  Pimlico  Hotel,  Piper  Realty.  Pitts- 

Shop,  Kellogg's,  Kelly  Plaza  Pontiac,  burgh  Aluminum,  P.  Lorillard,  Ply 

Kimmel  Automotive,  Kings  Dominion,  Gems.  Plymouth  Furniture.  Polaroid. 

Kitchen  Fair,  K-Mart,  Koppers  Com-  Pontiac,  Procter  and  Gamble,  Provi- 

pany,  Inc.,  Korvettes,  Kraftco,  Inc.,  dent  Savings  Bank.  Quaker  Oats  Com- 

Kresge,  Lane  Bryant,  Larry  Beck.  Le-  pany.  Radio  Shack,  Ramada  Inn,  Rite- 

gum  Chevrolet.  Len  Stoler,  Levenson  Aid.  R.  J.  Reynolds,  Rouse  Company, 

&  Klein,  Lever  Brothers,  Levitz  Furni-  Russel  Toyota,  Russell  T.  Baker  & 

ture,  Liggett  &  Meyers,  Lincoln-Mer-  Company,  Ryland  Homes,  Safeway, 

cury,  Los  Angeles  Convention  &  Visi-  Scotts  Lumber,  Sears  Roebuck  & 

tors  Bureau.  Loudon  Park  Cemetery,  Company,  Security  AMC-Jeep,  Sev- 

Loyola  College,  Loyola  Federal  Sav-  en-Up  Bottling,  Schaefer  &  Stroh- 

ings  &  Loan.  Luby  Chevrolet.  Lumber-  minger.  Schenley,  Schlitz,  Schulte 

jack  Supply.  MacNaughton  Canadian,  Ford,  Scott  Paper  Company.  Shaw  s 

Magill  &  Associates.  Inc.,  Mark  Diamonds.  Sherwood  Ford,  S.  Hiken, 

Downs,  Martin's  Bridal.  Martin's  Jew-  Sid  Williams  Realty,  Singer.  Smith  Mo- 

elers,  Maryland  National  Bank.  Mary-  tors.  Standard  Brands.  State  of  Mary¬ 
land  Optical.  Maryland  Shipbuilding  &  land.  State  Sun  Federal  Savings  & 

Drydock,  McCrory  s,  Mercantile  Trust.  Loan,  Stewart  s,  Subaru,  Suburban 

Michaelson  Motors.  Michelob,  Miller  Trust  Bank.  Swartz  Cadillac.  The  Wild- 

Motors,  Minnesota  Fabric.  Monarch  woods,  Thermal-Sash,  Thomas  J.  Lip- 

Lincoln-Mercury,  Mondawmin  Photo,  ton,  Inc.,  Thompson  Lincoln-Mercury, 

Mr.  Boston,  MTA,  Murphy  Mart,  Murry  Tire  Warehouse,  Timonium  Federal 

Steaks.  Nabisco.  Nestle  Company.  Savings  &  Loan.  Title  Guarantee. 

New  York  State  Department  of  Com-  Toro,  Tower  Ford,  Town  &  Country 

merce.  North  Central  Airlines,  Ocean  Winnebago.  Towson  State  University, 

City,  O'Conor  and  Flynn  Realtors,  Toyota,  Toys-R-Us,  Trailways,  Trans 

O  Donnell  Pontiac,  Old  Forester,  Olds-  World  Airlines,  Two  Guys,  Union  Trust 

mobile.  Ortho  Products,  Overbrook  Company  of  Maryland,  United  Optical, 

Egg  Nog.  Painters  Mill  Dinner  Theatre,  Universal  Carpet,  University  of  Mary- 

Panelrama,  Pantry  Pride.  Paradise  Is-  land,  U  S.  Air  Force  Reserve.  U.S. 

land/Nassau  Bahamas.  Pat  Hays  Army,  Valley  Chevrolet.  Velvetone. 

Buick.  Penney's,  Penn  Pontiac-Buick,  Virginia  Beach,  Volvo,  Wards.  Well- 

Pepsi-Cola,  Philip  Morris,  Phil  Ko-  Bill  Radiator,  Western  Auto.  White 

lodner,  Jr.,  Pillsbury,  Pimlico  Furni-  Coffee  Pot,  Youngs. 


The  News  American 

South  &  Lombard  Streets,  Baltimore,  Maryland,  21202 


Contact:  Denny  Atkin,  Hugh  Brannan  or  Bob  Hrycyk  (301)  752-1212  for  Advertising  Service  &  Information. 


Represented  Nationally  by  Hearst  Advertising  Service  and  Metropolitan  Publishers  Representatives,  Inc. 


Effective 
June  1, 197^  the 

ST. LOUIS  POST-DISPATCH 

and  the 

$t.f0nijs  (globf-lBfmofrat 

will  be  represented 
nationally  by 
Newhouse  Newspapers. 

With  this  announcement  the  Post-Dispatch, 
as  a  founding  member,  wishes  to  express 
its  gratitude  to  Million  Market  Newspapers 
for  the  uniformiy  high  levei  of  saies  and 
marketing  professionalism  with  which 
they  have  represented  us  for  years. 

ST.  LOUIS  POST-DISPATCH 

900  North  12th  Boulevard  •  St.  Louis,  Missouri  63101 
(314)  621-1111 
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In  these  times  of  high  costs  it’s  good  to  know . . 

ACB’s  Checking 
Proof  Service 
still  costs  less- 

costs  \m  than 
doing  it  yourseif! 

ACB's  Checking  Proof  Service  is  still  a  SAVINGS 
TO  PUBLISHERS — not  an  extra  expense.  (Some 
papers  say  it  would  cost  them  two  to  four  times  as 
much  to  do  it  themselves!) 

The  reasons?  HIDDEN  COSTS — all  the  people 
and  paperwork  complexities  that  add  up  to  a  lot 
more  than  just  "tear  sheets.  "  No  wonder  virtually 
ail  U.S.  dailies  prefer  the  economy  of  ACB  Check¬ 
ing  Service.  Consider  .  .  . 

ACB  gives  you  not  only  lower  cost,  but  a  more 
complete  service  than  any  paper  itself  can  provide. 

ACB  checks  and  forwards  every  national  ad  in  your 
paper,  automatically,  to  the  agency  or  advertiser. 
(Certain  local  tearsheets  are  serviced,  too.) 

So  ACB  saves  you  overhead,  time,  energy  and 
money — in  record-keeping,  collecting  pages, 
handling  requests,  typing,  mailing,  postage,  and  all 
the  detail  of  it. 

ACB  IS  able  to  do  all  this  for  you  at  lower  cost 
because  of  our  related  services  which  have  been 
developed  and  sold  to  manufacturers  and  agen¬ 
cies.  Services  such  as  Newspaper  Advertising 
Research  and  Cooperative  Advertising  Administra¬ 
tion — all  of  tremendous  value  to  the  newspaper 
industry. 

It's  good  to  remember  that  our  old  news  is  still 
the  best  news  about  the  cost  of  checking  proof 
service. 

You  cattH  heat  experience. 

^&The  ADVERTISING 
CHECKING  BUREAU,  INC. 

Call  your  nearest  ACB  office. 

NEW  YORK:  2  Park  Avenue,  10016;  Phone  212/685-7300 
CHICAGO:  434  South  Wabash  Avenue,  60605;  Phone  312/922-2841 
COLUMBUS,  OHIO;  941  North  High  Street,  43201;  Phone  614/294-4761 
MEMPHIS;  52  South  Second  Street,  38103;  Phone  901/526-3281 
SAN  FRANCISCO:  1453  Mission  Street,  94103;  Phone  415/552-6000 
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2- 7 — American  Newspaper  Publishers  Association-Research  Institute, 

production  management  conference.  Las  Vegas  Convention  Center, 
Las  Vegas,  Nev. 

3- 6— Associated  Press  Sports  Editors  Association,  Marquette  Inn,  Min¬ 

neapolis,  Minn. 

4- 8 — XXXIInd  Congress  of  Federation  Internationale  des  Editeurs  de 

Journaux  et  Publications  (FIEJ),  Las  Vegas  Convention  Center,  Las 
Vegas,  Nev. 

5- 6— American  Association  of  Advertising  Agencies,  media  seminar, 

Fairmont  Hotel,  San  Francisco,  Calif. 

6- 8 — Newspaper  Food  Editors  and  Writers  Association,  Barclay  Hotel, 

Philadelphia. 

6- 10 — International  Circulation  Managers  Association,  European  circula¬ 

tion  symposium,  Brittani  Beach  Hotel,  Nassau,  Bahamas. 

7- 9— New  York  State  Dailies  Advertising  Managers  Bureau,  spring  meet¬ 

ing,  The  Beeches-Paul  Revere  Lodge,  Rome,  N.Y. 

8-  Canadian  Press,  regional  meeting  of  East  news  editors.  Hotel  New¬ 
foundland,  St.  Johns,  Nfid. 

8-10 — Oklahoma  Press  Association,  summer  meeting.  Western  Hills 
Lodge,  Wagoner,  Okla. 

8-16— National  Conference  of  Editorial  Writers,  regional  conference. 
Holiday  Inn,  Sharon,  Pa. 

8- 10 — Investigative  Reporters  &  Editors  National  Conference,  Park  Plaza 

Hotel,  Boston. 

9- 15 — International  Society  of  Weekly  Newspaper  Editors,  Lorado  Taft 

Campus,  Oregon,  Illinois. 

10- 12 — New  England  Newspaper  Advertising  Executives,  summer  meet¬ 

ing,  Lake  Morey  Inn,  Fairlee,  Vermont. 

10-13 — Newspaper  Personnel  Relations  Association,  annual  conference, 
Fairmont  Hotel,  San  Francisco,  Calif. 

10-13— Southern  Newspaper  Publishers  Association  Foundation,  editing 
the  afternoon  newspaper,  Omni  International  Hotel,  Norfolk,  Vir¬ 
ginia. 

13-15 — Georgia  Press  Association,  annual  convention,  Bucanneer  Motor 
Lodge,  Jekyll  Island,  Ga. 

13-15 — Allied  Daily  Newspapers,  accounting  and  finance  officers/ 
personnel  managers  meeting.  The  Admiralty,  Port  Ludlow,  Wash¬ 
ington. 

13- 16 — National  Newspaper  Publishers  Association,  Williams  Plaza  Hotel, 

Tulsa  Oklahoma. 

14 —  Advertising  Research  Foundation,  mid-year,  Detroit  Plaza  Hotel,  De¬ 
troit,  Michigan. 

14-16 — Tennessee  Press  Association,  annual  convention,  Sheraton  Hotel, 
Gatlinburg,  Tenn. 

14- 16 — Kentucky  Press  Assn.,  convention.  Holiday  Inn,  Cave  City,  Ky. 

15 —  Canadian  Press,  regional  meeting  of  Ontario  news  editors.  Holiday 
Inn,  Brantford,  Ontario. 

15- 17 — Arizona  Newspapers  Association,  annual  summer  meeting.  Little 

America,  Flagstaff,  Ariz. 

16- 21— International  Circulation  Managers  Association,  Adams  Hotel, 

Phoenix,  Ariz. 

19-20 — American  Association  of  Advertising  Agencies,  media  seminar, 
Biltmore  Hotel,  New  York. 

21-23 — Pennsylvania  Newspaper  Publishers  Association,  weeklies  pub¬ 
lisher  conference.  Holiday  Inn,  Brookville,  Pa. 

21- 23— Texas  Press  Assn.,  annual  summer  meeting,  Marriott  Hotel,  Au¬ 

stin. 

22- 24 — South  Carolina  Press  Association,  summer  meeting.  Inn  on  the 

Plaza,  Asheville,  North  Carolina. 

24-26 — Southern  Newspaper  Publishers  Association,  editorial  clinic, 
Ponte  Vedra  Hotel,  Ponte  Vedra,  Florida. 

24-28 — Association  of  Newspaper  Classified  Advertising  Managers,  an¬ 
nual  conference.  Bond  Court  Hotel,  Cleveland,  Ohio. 

28-30— California  Newspaper  Advertising  Executives  Association,  South 
Coast  Plaza  Hotel,  Costa  Mesa,  Calif. 


12-14 — Mississippi  Press  Association,  annual  convention,  Broadwater 
Beach  Hotel,  Biloxi,  Miss. 
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WORDY  GURDY®  PIC¬ 
TURE  PUZZLE  is  the  new 
full-color  weekend  ver¬ 
sion  of  “Wordy  Gurdy.” 

Each  WORDY  GURDY 
PICTURE  PUZZLE  fea¬ 
tures  a  selection  of  puz¬ 
zles,  several  of  which 


spotlight  contemporary 
personalities.  Special 
puzzles  tie  in  with  holi¬ 
days  and  popular  events, 
such  as  the  World  Series 
and  the  Academy 
Awards. 


Like  its  daily  counter¬ 
part,  WORDY  GURDY 
PICTURE  PUZZLE  is  a 
real  letter  getter  and  an 
exciting,  inviting  reader 
participation  feature. 

For  rates  and  availability 
call  (212)  557-2833. 


UNITED  FEATURE  SYNDICATE 

200  Park  Avenue  New  York,  N.Y.  10017 


weve 

JUST  IMCIOSGD 
VOUR 
GDnORML 
POWGRS. 

Our  P-1888  second-generation  portable  editing  terminal 
has  a  lot  of  new  features:  Custom  programming,  a 
number  of  new  editing  capabilities,  bigger  memory,  plus 
greater  flexibility  in  transmission. 

What  it  doesn’t  have  is  more  weight.  In  fact,  it’s  the 
lightest  portable  we’ve  ever  made. 

This  means  reporters  can  develop  stories  in  the  field, 
edit  them,  and  then  transmit  type-ready  copy  to  your 
typesetting  systems.  All  in  a  minimum  amount  of  time, 
over  regular  telephone  lines. 

Consider  the  new  features:  A  216,000- 
character  storage  memory,  a  big  884-char¬ 
acter  display,  and  an  “area”  delete  that 
allows  you  to  edit  very  large  blocks  of  copy. 

There’s  even  a  Search  and  Replace  feature 
that  searches  and  replaces  a  string  of  up  to 
12  characters. 

There  are  valuable  features,  many  of 
which  were  found  previously  only  on  our 
bigger  bureau  terminals. 

Now  they’re  on  the  move.  In  our  new 
lightweight  P-1888. 

Why  not  get  all  the  details?  Write:  Tele¬ 
ram  Communications  Corporation,  2  Corporate  Park 
Drive,  White  Plains,  New  York  10604.  TELEX  646658. 

TElERAm 


Newsbriefs 


Right  number,  wrong  Reston 

First  name  is  the  name  of  the  game  from  now  on. 

Last  Sunday,  Stephen  Barber  of  the  London  Daily  Tele- 
ffraph  dialed  Tom  Reston,  a  State  Department  spokesman, 
for  comment  on  an  Iran  development.  Barber  identified  him¬ 
self  and  asked  if  the  man  he  had  reached  was  “Mr.  Reston.” 

“Yes,”  was  the  reply  and  Barber  posed  the  question, 
“What  do  you  think  about  Iran  rejecting  the  new  American 
Ambassador?” 

Answer:  “Did  they?  I  didn’t  know.  I’ve  been  sitting  here 
watching  the  Bullets  game.  What  does  it  matter?  There’s 
hardly  a  government  there  anyway.  I  really  don’t  think  it 
makes  much  difference.” 

Barber,  amazed  at  such  undiplomatic  comment  from  a 
State  spokesman,  cabled  the  comment  to  his  newspaper  and 
subsequently  the  remark  flashed  across  Europe. 

On  Monday,  Tom  Reston  cabled  the  United  States  Em¬ 
bassy  in  London  to  say  that  it  was  not  he  but  his  father  James 
Reston,  New  York  Times  columnist,  who  had  answered  the 
phone  and  had  given  the  frank  answer. 

The  Daily  Telegraph  Tuesday  printed  a  correction,  adding 
that  the  State  Department’s  real  reaction  to  such  a  question 
was  “no  comment.” 

♦  ♦  * 

Supreme  Court  tightens  security 

Reporters  who  cover  the  Supreme  Court  now  will  have  to 
have  an  escort  to  use  the  library  there,  according  to  new 
restrictions  posted  in  the  pressroom  May  19  by  Barrett 
McGurn,  the  court’s  press  officer. 

Although  it  was  not  so  announced,  the  new  rules  are 
apparently  the  result  of  advance  leaks  on  two  high  court 
decisions  recently  reported  on  the  ABC  network  by  corre¬ 
spondent  Tim  O’Brien. 

The  restrictions  include  a  provision  that  reporters  may  be 
only  in  the  Supreme  Court  building  during  specified  hours  of 
the  day.  Although  the  hours  run  from  8  a.m.  to  10  p.m.,  they 
are  the  first  formal  limitations  on  reporter  privileges  put  into 
effect. 

Chief  Justice  Warren  E.  Burger,  along  with  his  personal 
aides,  was  generally  held  responsible  for  the  new  regula¬ 
tions. 

*  ♦  * 

Cowles  files  for  dismissal 

M.  C.  Whatmore.  chairman  of  the  board  of  Cowles  Broad¬ 
casting,  Inc.,  said  that  Cowles  and  Central  Florida  Enter¬ 
prises,  Inc.  had  jointly  executed  a  Stipulation  of  Voluntary 
Dismissal  of  the  appeal  by  Central  to  the  U.S.  Court  of 
Appeals  for  the  District  of  Columbia  Circuit,  of  the  decisions 
of  the  Federal  Communications  Commission  granting 
Cowles’  license  renewal  for  WESH-tv,  Daytona  Beach- 
Orlando,  Florida. 

The  Stipulation  of  Dismissal  has  been  presented  to  the 
general  counsel  of  the  commission  so  that  he  may  join  in  the 
stipulation,  if  he  so  desires.  It  is  expected  that  the  stipulation 
will  be  filed  with  the  Court  of  Appeals  shortly  and  the  dis¬ 
missal  of  Central’s  application  for  WESH-tv  will  become 
final. 

However,  the  Court  may  order  the  Commission  to  hold 
hearings  limited  to  certain  aspects  of  issues  which  arose  in 
the  original  proceedings,  before  affirming  the  renewal  of 
Cowles’  license  for  WESH-tv. 

In  a  related  action.  Whatmore  reported  that  Cowles  has 
withdrawn  its  Petition  for  Certiorari  to  the  Supreme  Court  of 
the  United  States,  which  sought  review  of  earlier  decisions 
by  the  Court  of  Appeals. 
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DOW  CHEMICAL  U.S.A. 


STYROFOAM  is  a  registered  trademark  of 


The  Dow  Chemical  Companr,  We  ask  that  it 
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Next  time  you’re  considering  a  web  offset  press,  you 
won’t  have  to  choose  between  the  best  unit  and 
the  biggest  company. 

Because  they’re  finally  synonymous! 

In  a  combination  that  has  long-range  implications  for 
you,  Wood-Hoe  is  now  part  of  M.A.N.,  the  world’s 
largest  dual  manufacturer  of  web-fed  and  sheet-fed 
presses. 

And  that  means  you  can  acquire  two  solid  benefits 
with  one  press  purchase. 

The  Wood-Hoe  heritage  of  innovation  and  reliability,  as 
exemplified  in  the  70,000  pph  Lithomatic  II,  a  press 
loaded  with  features  that  assure  ease  of  operation  and 
high  quality  reproduction. 

Plus  the  substantial  backing  of  a  worldwide,  multi¬ 
billion  dollar  corporation  whose  enterprises  range  from 
astronautics  to  mining  systems. 

Big  performance  from  a  big  company. 

It  means  today,  more  than  ever,  you  owe  it  to  yourself 
to  choose  Wood-Hoe  offset. 

Wood-Hoe. 

With  200  years  of  excellence  backed  by  huge  new 
resources,  leadership  in  press  design  is  stronger 
than  ever. 
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Editor  &  Publisher 

THE  FOURTH  ESTATE  » 

Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  19t2-1959 


Dimensions  of  privacy 

The  massive  national  opinion  research  survey  “Dimen¬ 
sions  of  Privacy”  done  by  Louis  Harris  and  Associates  for 
Sentry  Insurance  reveals  that  a  vast  majority  of  people  feel 
their  right  to  privacy  is  in  great  jeopardy  in  this  computer 
age. 

In  the  wealth  of  information  about  people’s  reactions  to 
various  questions  concerning  their  privacy,  there  are  some 
responses  pertinent  to  news  media  that  should  be  noted. 

The  wide  gap  between  what  newspaper  editors  feel  should 
be  printed  and  what  the  majority  of  readers  feel  should  not 
be  printed  is  evident  in  some  of  these  responses:  News  media 
are  invading  privacy  when  they  report  the  details  of  an 
extramarital  affair  a  public  official  is  having;  When  they 
print  the  names  of  people  on  welfare;  when  they  print  a 
picture  of  a  well-known  politician  entering  a  porno  book 
shop;  when  they  print  the  names  of  juvenile  offenders  under 
the  age  of  16.  Is  it  possible  that  newspaper  editors  and 
reporters  are  just  a  little  ahead  of  the  procession  on  these 
issues? 

On  the  other  hand,  the  public  sympathizes  with  the  press’ 
claim  for  the  protection  of  reporters’  notes  and  confidential 
sources.  So,  the  overall  results  could  not  be  called  anti-press. 

We  believe  most  editors  will  be  a  little  surprised  to  learn 
that  a  majority  of  the  public  believes  an  elected  official’s 
peccadillos  while  on  the  public  payroll  are  none  of  their 
business.  That  one  should  be  explored  a  little  more. 

Newspapers  and  energy 

Just  as  newspapers  have  been  ignored  in  the  model  emer¬ 
gency  electric  curtailment  plan  being  considered  by  some 
state  public  utility  commissions  (E&P,  April  7,  page  6)  so 
they  are  being  ignored  in  other  proposed  emergency  pro¬ 
grams  for  the  conservation  of  gasoline,  etc. 

The  House  of  Representatives  defeated  President  Carter’s 
standby  gasoline  rationing  plan,  after  the  Senate  had  ap¬ 
proved  it  just  as  it  killed  plans  empowering  him  to  order 
weekend  closing  of  gas  stations.  Neither  of  those  programs 
provided  any  exemption  for  newspapers.  The  electric  emer¬ 
gency  program  recognized  the  “essential  services”  of  radio 
and  television,  but  not  newspapers.  The  gasoline  programs 
came  from  the  same  myopic  planners. 

ANPA  has  led  the  way  in  trying  to  correct  those  omis¬ 
sions.  But  every  newspaper  has  a  responsibility  to  impress 
on  federal,  state  and  local  officials  as  well  as  administrative 
planners  the  importance  of  the  printed  word  and  its  perma¬ 
nence  as  a  record  in  dealing  with  emergencies. 
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Letters _ 

PRIORITY  STATUS 

Upon  reading  your  E«&P  article  in 
April  on  “Power  Shortages  Pose  Threat 
to  Newspapers,”  we  immediately  con¬ 
tacted  our  ^blic  Service  Commission  to 
check  on  the  situation  in  Michigan. 

We  found  PSC  Chairman,  L)an  L)em- 
low,  to  be  most  sympathetic  and  un¬ 
derstanding  of  the  situation  and  prom¬ 
ised  to  take  corrective  action.  Within 
two  weeks  following  this  discussion, 
Michigan's  Governor  Milliken  re¬ 
sponded  to  our  request,  announcing  his 
support  of  our  efforts  to  have  newspaper 
classified  as  “essential  services”  under 
the  Emergency  Electrical  Procedures  of 
the  Michigan  Public  Service  Commis¬ 
sion. 

Formal  hearings  have  been  concluded 
and  the  revised  procedures  are  expected 
to  be  approved  by  the  Commission 
within  the  next  five  months. 

The  State  of  Michigan  is  fortunate  to 
have  a  Governor  and  Public  Service 
Commissioner  that  is  sensitive  to  the 
need  for  good  communications  in  emer¬ 
gency  situations. 

The  Michigan  Press  Association  ap¬ 
preciates  the  efforts  of  John  F.  McGee  of 
the  Charleston  (W.  Va.)  Daily  Mail  for 
raising  this  issue  and  bringing  it  before 
your  readers. 

Warren  M.  Hoyt 
(Hoyt  is  executive  director  of  Michigan 
Press  Association) 

SPECIAL  SERVICE 

For  an  industry  that  survives  on  adver¬ 
tising  and  public  relations,  the  newspaper 
industry  has  done  a  surprisingly  bad  job 
at  reaching  the  public  when  it  is  in  trou¬ 
ble. 

I  couldn't  help  but  be  tickled  when 
E&P  ran  its  editorial  warning  newspa¬ 
permen  to  make  sure  their  businesses  are 
included  in  the  list  of  “essential  ser¬ 
vices”  to  receive  electricity  during  a 
power  crisis. 

Run  up  the  flags  and  beat  the  drums! 
The  sanctity  of  the  free  press  is 
threatened  again,  this  time  by  someone 
threatening  to  pull  the  plug.  Hog  wash. 

You  failed  to  notice  that  television  sta¬ 
tions  are  included  in  that  list  of  “essen¬ 
tial  services.”  How  many  people  can 
watch  tv  without  electricity?  How  many 
millions  of  volts  does  an  average  televi¬ 
sion  station  use  every  broadcast  day? 

Newspaper  should  be  included  on  that 
list,  but  not  because  of  some  rally  to  the 
standard  of  the  free  press. 

What  other  communication  media  can 
provide  the  in  depth  information  the 
populace  will  need  during  a  black-out? 
Which  media  does  not  rely  on  home  re¬ 
ceivers  and  can  be  read  by  anyone  with 
enough  light  to  read?  Which  media  has 
done  a  lousy  job  of  presenting  its  case  to 
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the  public  and  to  legislators? 

Why  newspapers,  of  course. 

Perhaps  some  of  our  editors  and  pub¬ 
lishers  need  to  confer  with  their  people 
over  in  advertising  before  our  readers 
wind  up  watching  television  in  the  dark. 

Phillip  Gentry 
(Gentry  is  a  reporter  for  the  Huntsville 
(Ala.)  News.) 

*  ♦  sic 

RUDE  REPORTERS 

Why  do  our  pleas  for  help  in  preserving 
First  Amendment  freedoms  fall  on  deaf 
ears? 

One  reason:  “pack  journalists.” 

The  arrogance  of  a  network  news  crew 
moving  into  a  small  town  following  a  dis¬ 
aster  rivals  that  of  the  Nazi  storm  troop¬ 
ers  who  entered  Paris  in  1941 — and  en¬ 
genders  the  same  shuddering  reaction  of 
repulsion  among  the  citizenry. 

Little  better  are  the  so-called  “news- 
hounds,”  print  and  broadcast,  who 
bruise  each  other  and  their  subject  with 
shoulders,  elbows  and  upthrust  mi¬ 
crophones,  plus  crude,  flat,  “Look-boss; 
I'm  on  -tv”  questions — at  a  funeral,  no 
less. 

Somebody,  somewhere,  sitting  “up¬ 
stairs”  as  a  publisher,  a  manager  or  an 
editor,  is  allowing  this  to  happen — 
because  that  somebody  (must  be  a  lot  of 
us,  I  think)  doesn't  know  how  to  train  his 
or  her  people  to  be  reporters  instead  of 
hostility-provoking  pack  journalists. 
Hundreds  of  small-town  reporters,  with¬ 
out  the  luxury  of  scanner-equipped 
mobile  units  and  fat  expense  accounts 
to  bring  them  “on  scene,”  give  their 
readers  or  viewers  more  information, 
less  bull,  and  with  little  or  no  viewer  or 
interviewee  irritation.  Not  the  “big 
boys,”  though;  they're  too  good  to  have 
to  actually  report.  It's  easier  to  shove  a 
mike,  ask  a  dumb  question,  then  do  a 
voice-over  or  a  witty  lead,  and  pass  that 
off  as  “news.” 

I'm  no  Warren  Burger  fan;  he's  a 
prima  donna.  But  he's  also  quite  correct; 
there  is  a  difference  between  being  ac¬ 
countable  to  the  public  and  being  ac¬ 
costed  by  the  press.  Our  stupid  failure  to 
observe  even  the  basic  rudiments  of 


common  courtesy  is  losing  us  more  sup¬ 
port  in  First  Amendment  issues  than  can 
ever  be  won  back  by  high-sounding 
rhetoric — because,  like  offal,  our  crudity 
is  offensive  at  gut  level,  and  one  cannot 
outargue  that  feeling. 

Wonder  why  we're  all  alone?  Maybe 
it's  because  we're  thrusting  out  our  mi¬ 
crophones  and  sound  booms  so  far  that 
something  unpleasant  is  wafting  from  our 
thus-exposed  armpits. 

Dennis  J.  Bona  vita 
(Bonavita  is  city  editor  of  Warren  (Pa.) 
Times  Observer.) 

CIRCULATION  FLOW 

Your  May  5,  1979,  issue  quoted  Sac¬ 
ramento  Bee  managing  editor,  Frank 
McCulloch,  as  saying  Bee  circulation 
dropped  from  195,0(X)  to  170,000  in  the 
months  after  the  Bee  switched  from  p.m. 
to  a.m.  distribution.  That  is  a  correct 
recitation  of  the  figures.  However,  for 
those  newspapers  which  may  be  consid¬ 
ering  conversion  to  a.m..  I'd  like  to  point 
out  that  the  numbers  may  be  misleading. 

It  is  the  best  estimate  of  Bee  manage¬ 
ment  that  of  the  25,000  drop  experienced 
between  April  and  June,  about  11,000 
was  because  of  the  a.m.  conversion, 
about  4,000  was  due  to  public  support  of 
our  mailers  union  strike,  and  about 
10,000  was  a  normal  seasonal  decline.  It 
is  interesting,  I  think,  that  during  no 
month  of  this  period  did  our  circulation 
drop  to  a  level  more  than  2,000  below 
that  of  the  comparable  period  of  the  year 
before.  And,  as  McCulloch  pointed  out, 
our  circulation  is  now  back  to  pre  a.m. 
levels  of  about  190,000  and  trending  up¬ 
ward. 

Erwin  potts 

(Potts  is  McClatchy  Newspapers’ 
Vicepresident/Newspapers.) 

Short  takes _ 

“Actually,  that  business  out  there  is  a 
p~n  i-  t-e  ass,”  he  said. — Miami  Herald. 

♦  :|t  ♦ 

City  police  are  investigating  a  theft  of 
an  82-year-oId  Muncie  woman,  which 
occurred  Thursday. — Muncie  (Ind.) 
Star. 


[■EDITOR'S  COMMENT 

Paul  Gruchow 
Managing  Editor 
The  Globe 
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“We’re  an  afternoon  newspaper,  and  we  know  we’ve 
got  to  give  our  readers  something  more  than  the 
basic  news.  We  use  The  New  York  Times  News 
Service  for  depth-on  our  news  pages,  on  our  business 
page,  on  the  editorial  page,  in  our  sports  section. 

It’s  given  om  whole  newspaper  greater  substance.” 

She  j^eUijJork  Sinter 
NEWS  SERVICE 
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JOHN  DEMPSEY: 

ONE  OF  THE  WORLDS  MOST 
ENVIED  PRESSMEN. 


Getting  The  Detroit 
News  out  as  quickly  and  as 
efficiently  as  possible  is  some¬ 
thing  we  never  stop  working 
at.  We  can't.  We're  not  only 
Detroit's  only  locally  owned 
metropolitan  newspaper, 
we're  also  the  country's 
sixth  largest  newspaper. 


And  as  our  circulation 
continues  to  grow,  so  do  our 
production  capabilities.  That's 
why  The  Detroit  News  North 
Plant,  where  John  works,  is 
one  of  the  largest  and  most 
modern  facilities  in  the  world. 

It  houses  the  fastest,  most 
sophisticated  presses  available. 

And  literally  everything  that 
could  be  automated,  is.  From 
the  way  we  receive  our  stories 
to  the  way  we  load  our  delivery 
trucks. 

The  Detroit  News 

Largest  evening  newspaper  circulation  in  America 


Still,  we're  constantly 
looking  for  ways  to  improve 
the  system.  Because  our 
readers  and  advertisers  have 
come  to  expect  the  fastest, 
most  up-to-the-minute  news 
they  can  possibly  get.  And  we 
intend  never  to  disappoint 
them. 


Member  Million  Market  Newspapers.  Inc.  Represented  by  The  Leonard  Company 
in  Florida,  Hawaii  and  Mexico.  American  Publishers  Rep.  Ltd.  in  Canada. 
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Reporter’s  ruse 
creates  flap 
in  Washington 

Time  was  when  almost  any  stratagem 
a  reporter  might  devise  to  obtain  a  hard- 
to-get  story  made  him  a  hero  to  anyone 
except  competing  journalists.  No  more. 
Now  the  Secret  Service  seeks  to  punish  a 
reporter  who  posed  as  a  congressman  to 
evade  the  supposedly  tight  security  at 
the  signing  of  the  Israeli-Egyptian  peace 
treaty  on  the  White  House  lawn  on 
March  26. 

After  an  investigation,  the  Secret  Ser¬ 
vice  has  asked  the  Standing  Committee 
of  Correspondents  on  Capitol  Hill  to  dis¬ 
cipline  the  reporter — Gary  C.  Schuster, 
chief  of  the  Detroit  News's  Washington 
bureau. 

In  his  story  of  the  treaty  signing,  pub¬ 
lished  March  27,  Schuster  said  he  got  the 
idea  for  crashing  the  event  after  a 
member  of  the  House  told  him  he  was 
not  going  to  attend  the  signing  and  that 
no  special  credentials  had  been  issued 
for  a  member  of  Congress  to  board  the 
buses  for  a  trip  from  the  Capitol  to  the 
White  House. 

Schuster  wrote:  “When  more  than  290 
House  and  Senate  members  converged 
on  the  buses,  police  were  too  busy  di¬ 
recting  them  to  unfilled  coaches  to  take 
time  for  ID  inspections. 

“Instead,  a  security  officer  on  board 
each  bus  checked  off  each  rider’s  name 
from  a  congressional  roster.  By  using  the 
name  of  someone  who  wasn’t  aboard,  a 
reporter  was  on  his  way.’’ 

Thus,  what  began  as  a  lark  that  was 
freely  reported  in  Schuster’s  story  under 
the  headline  “Crashing  a  Moment  in  His¬ 
tory”,  enabled  the  reporter  to  have  prior¬ 
ity  congressional  seating  at  the  signing 
rather  than  having  to  settle  for  the  less 
advantageous  press  accommodations, 
but  it  has  also  ended  with  serious 
charges. 

Not  only  the  Secret  Service  but  some 
congressional  officials  and  even  some 
members  of  the  press  corps  regard 
Schuster’s  action  as  possibly  criminal. 

In  his  Detroit  News  story,  Schuster 
said  it  was  a  snap  to  breach  what  was 
supposed  to  have  been  tight  security. 

“All  it  took  was  one  call,  one  ques¬ 
tion,  a  little  observation  and  one  lie  to  get 
a  police-escorted  ride  to  a  first  class  seat 
on  the  executive  mansion’s  lawn — 50 
feet  from  the  table  when  Mid-East  peace 
documents  were  signed,”  Schuster 
wrote. 

Ironically,  Schuster’s  story  was  illus- 
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Every  Saturday  since  1884 

Wide  range  of  business 
reports  win  recognition 


Nearly  $100,000  in  cash  prizes  was 
spread  among  80  print  and  broadcast 
journalists  last  week  in  New  York  for 
their  efforts  at  reducing  the  world  of  big 
business  to  layman’s  language. 

The  second  annual  Media  Awards  for 
Economic  Understanding,  a  project 
aimed  at  sprucing  up  big  business’ 
slightly  tarnished  public  image  by  en¬ 
couraging  journalists  to  report  complex 
economic  issues,  sent  reporters  from 
media  organizations  ranging  in  size  and 
scope  from  the  New  York  Times  and 
ABC  News  to  the  now  defunct  Alaska 
Advocate  off  with  $5,000  worth  of  en¬ 
couragement  apiece,  though  the  funds  in 
some  cases  were  spread  among  a  team. 

Sponsored  by  Champion  International 
Corp.  of  Stamford,  Connecticut  and  ad¬ 
ministered  by  the  Amos  Tuck  School  of 
Business  at  Dartmouth  College,  the 
awards  were  conceived  to  combat  the 
popular  business  notion  that  the  average 
American  lacks  a  basic  understanding  of 
the  workings  of  the  nation’s  economic 
system. 

In  the  quarter  million  and  up  newspa¬ 
per  circulation  class,  two  first  place, 
$5,000  awards  were  won  by  N.R.  Klein- 
field  of  the  New  York  Times  for  his  11- 
part  series  that  brought  the  complex  op¬ 
erations  of  the  American  Telephone  and 
Telegraph  Corp.,  the  world’s  largest  and 
wealthiest  corporation,  into  the  Ameri¬ 
can  living  room,  and  by  a  13-person  team 
from  Newsday,  for  a  24-page  supplement 
called  “Long  Island  at  the  Crossroads.” 
On  the  team  were  Robert  Greene,  Tom 
Morris,  Michael  Alexander,  Stewart 
Diamond,  Richard  Galant,  John  Hilde¬ 
brand,  Daniel  Kahn,  Robert  E.  Kessler, 
Dick  Kraus,  Jerry  Morgan,  Susan  Page, 


trated  with  a  picture  of  protesting  Arab 
students  trying  to  breach  a  police  line 
outside  the  White  House. 

Benjamin  C.  West,  superintendent  of 
the  House  press  gallery,  said  Schuster’s 
gate  crashing  is  regarded  as  a  very  grave 
matter  with  the  potential  for  collective 
repercussions  affecting  all  reporters 
accredited  to  Congress. 

“It  could  involve  a  violation  of  a  fed¬ 
eral  statute,”  West  said. 

The  five-member  Standing  Committee 
of  Correspondents,  which  has  the  au¬ 
thority  to  strip  reporters  of  press  gallery 
accreditation,  met  in  a  closed  session  on 
May  18  to  discuss  Schuster’s  action. 

Michael  Posner,  Reuters  reporter  who 


Gerald  Loeb  Awards 
are  announced 

N.R.  Kleinfield,  a  business  and  finan¬ 
cial  reporter  for  the  New  York  Times,  has 
tied  for  first  place  with  two  reporters 
from  the  Chicago  Tribune  in  the  large- 
dailies  category  of  the  1979  Gerald  Loeb 
Awards  for  distinguished  business  and 
financial  journalism. 

The  awards  are  administered  by  the 
Graduate  School  of  Business  Manage¬ 
ment  of  the  University  of  Southern 
California.  They  were  established  in  1957 
by  Gerald  Loeb,  the  late  investment 
banker. 

Kleinfield,  who  was  cited  for  his  con¬ 
tinuing  series  of  articles  entitled 
“A.T.&T.,  the  Biggest  Company  on 
Earth,”  shared  first  place  with  R.C. 
Longworth  and  Bill  Neikirk  of  the 
Chicago  Tribune,  who  won  for  a  series 
on  world  trade.  Each  of  the  writers  will 
receive  $1,000. 

Other  winners  were:  Phillip  Moeller, 
the  Courier-Journal,  Louisville,  Ky., 
first  place  in  the  small  dailies  category, 
$1,000;  William  Tucker,  Harper’s,  first 
prize,  $1,000,  and  Robert  Heilbroner  of 
the  New  Yorker,  honorable  mention, 
$500,  in  the  national  magazines  category; 
Robert  Bartley,  editor  of  the  Wall  Street 
Journal,  first  prize  in  the  editorial  col¬ 
umn  category,  $1,000. 


Jim  Scovel  and  James  Snider. 

In  the  100,000-250,000  newspaper  cir¬ 
culation  range,  Lynda  McDonnell  of 
the  Minneapolis  Tribune  took  first  place 
(Continued  on  page  39) 


is  chairman  of  the  committee,  said  the 
committee  agreed  not  to  discuss  the  af¬ 
fair  publicly  until  Schuster  has  been 
given  a  chance  to  defend  himself  before 
the  committee. 

Dick  West,  of  UPl,  another  member  of 
the  committee,  said  that  Schuster  could 
be  suspended  from  Capitol  press  gal¬ 
leries  but  said  that,  the  last  time  some¬ 
thing  like  that  happened,  the  “guy’s 
paper  paid  him  a  bonus  and  he  became  a 
hero  back  home.” 

Schuster  himself  has  declined  com¬ 
ment  on  both  the  request  of  the  Secret 
Service  for  disciplinary  action  and  the 
deliberations  of  the  Standing  Committee 
of  Correspondents. 
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Publishers 
to  pay  cash 
for  coupons 

A  magazine  supplement  that  will  re¬ 
deem  cents-ofF  coupons  for  cash  is  being 
started  with  the  August  issue  of  Super- 
Marketer. 

Headquartered  in  Houston,  the  publi¬ 
cation  will  be  distributed  in  home- 
delivered  copies  of  the  major  newspapers 
on  the  main  food  Thursday  in  principal 
markets  throughout  the  Sun  Belt. 

Of  a  reported  73  billion  coupons  circu¬ 
lated  in  1978,  only  about  5%  were  re¬ 
deemed,  according  to  Jerry  Brock, 
originator  and  president  of  SuperMarke- 
ter  Publications  Inc.  Approximately  20% 
of  these  were  fraudulently  misredeemed 
at  checkout  counters,  he  added. 

SuperMarketer,  which  initially  will  be 
distributed  with  the  Houston  Post  and 
the  Houston  Chronicle,  will  publish 
many  discount  coupons  and  pay  cash  for 
these  and  any  others  that  are  sent  in  by 
the  purchasers. 

The  basic  press  run  for  Houston  will 
be  400,000,  said  Brock,  who  added  that 
this  will  constitute  a  guaranteed  penetra¬ 
tion  of  more  than  50%  of  the  total  house¬ 
holds. 

Editorially  the  product  will  have  col¬ 
umns  and  features  on  such  subjects  as 
coupon  refunding,  food  and  best  buys, 
new  products,  finance,  health,  beauty, 
psychology,  romance,  entertainment, 
and  self-improvement. 

SuperMarketer  will  appear  in  San  An¬ 
tonio  on  the  heels  of  the  Houston  entry 
and  within  a  year  will  be  in  30  major 
markets  from  the  Carolinas  to  California, 
Brock  said.  Cities  to  be  served  during  the 
present  calendar  year  include  Tampa, 
Miami,  Dallas,  St.  Petersburg,  Atlanta, 
Fort  Worth,  Phoenix,  and  Tucson,  he 
said. 

SuperMarketer  distribution  will  con¬ 
fine  the  initial  cost  per  thousand  to 
$12.50  on  an  average,  according  to 
Brock. 

Brock  earlier  was  field  advertising  di¬ 
rector  for  Folger's  Coffee/Division  of 
Procter  &  Gamble.  He  was  instrumental 
in  developing  the  Mrs.  Olson  tv  spots. 
Brock  subsequently  became  director  of 
marketing  for  Judson  Candy  division  of 
Pearl  Brewing  Co.  in  San  Antonio  and  in 
1971  established  Sales  &  Marketing  Inc. 
food-brokerage  firm  with  clients  that  in¬ 
cluded  Schrafft’s  and  several  divisions  of 
Beatrice  Foods. 

Degree  conferred 

John  S.  Knight,  retired  editor  of 
Knight-Ridder  newspaper  group,  was 
awarded  an  honorary  doctoral  degree 
from  West  Virginia  University  on  May 
13.  Knight  is  a  native  of  Bluefield,  W. 
Va. 


Washington  Star  Syndicate 
soid  to  Universai  Press 

By  Lenora  Williamson  Inc.  had  tried  to  buy  UPS  but  that  he  and 

McMeel  refused  to  sell. 


The  Washington  Star  Syndicate  has 
been  acquired  by  Universal  Fh-ess  Syndi¬ 
cate  from  the  Washington  Star  Com¬ 
pany,  a  subsidiary  of  Time,  Inc.  The 
transaction  results  in  Time,  Inc.  becom¬ 
ing  a  significant  minority  interest  owner 
of  Universal  Press. 

Time,  Inc.  exchanged  Washington  Star 
Syndicate  assets  and  contracts  plus  an 
undisclosed  amount  of  cash  for  the  UPS 
stock  and  other  business  considerations. 
The  Washington  Star  Syndicate  will  be 
liquidated,  according  to  UPS. 

Boards  of  directors  of  Time,  Inc.  and 
UPS  approved  the  transaction  May  17, 
and  the  acquisition  was  announced  by 
James  F.  Andrews  and  John  P.  McMeel, 
who  co-founded  UPS  in  New  York  City 
and  subsequently  moved  to  Kansas  City. 
They  added  a  book  publishing  subsidiary, 
Andrews  and  McMeel,  Inc.,  to  their 
operations.  They  also  established  Uni¬ 
versal  Licensing  Corporation,  a  wholly- 
owned  subsidiary. 

Andrews  declined  to  comment  on  one 
report  that  the  amount  of  stock  acquired 
by  Time,  Inc.  was  20  percent,  saying 
the  agreement  included  confidentiality 
about  percentages,  cash,  and  other  con¬ 
siderations.  He  did  confirm  that  Time, 

Cortland  Anderson  joins 
Washington  Post  Co. 

Cortland  Anderson,  a  communications 
executive  with  experience  in  the  news¬ 
paper  industry,  broadcasting  and  corpo¬ 
rate  public  relations,  will  become 
vicepresident-corporate  affairs  of  the 
Washington  Post  Company,  effective 
June  16. 

The  announcement  was  make  by  Mark 
J.  Meagher,  president  of  the  company. 

Anderson  replaces  John  M.  Dower, 
corporate  vicepresident  for  public  rela¬ 
tions,  who  is  retiring  after  16  years  with 
the  company.  Dower  has  also  been  vice- 
president  for  communications  of  the 
Washington  Post,  a  position  in  which  he 
will  not  immediately  be  replaced. 

Anderson,  43,  is  executive  vicepresi¬ 
dent  of  the  Corporation  for  Public 
Broadcasting,  Washington,  D.C.  He  as¬ 
sumed  those  duties  two  years  ago. 

Before  that,  Anderson  held  several 
corporate  public  relations  assignments 
with  the  New  York  Telephone  Com¬ 
pany,  largest  oeprating  subsidiary  of  the 
American  Telephone  &  Telegraph  Com¬ 
pany. 

During  a  newspaper  career  spanning 
almost  twenty  years,  Anderson  was  city 
editor  and  managing  editor  of  the  St. 


Andrews  added  UPS  notified  the 
Washington  Post  in  advance  of  the 
announcement  that  at  end  of  contract 
five  UPS  features  will  move  to  the 
Washington  Star.  They  are  “Doones- 
bury”,  “Cathy”,  “Tank  McNamara”, 
Guiness  Book  of  World  Records,  Sun¬ 
day  Page,  and  Jesse  Jackson’s  column. 
One  UPS  consumer  feature,  “Watch 
This  Space”,  remains  with  the  Post. 

UPS  will  open  a  new  office  in  New 
York  in  the  Time-Life  Building  and  also 
in  Washington  but  syndicate  head¬ 
quarters  remain  in  Kansas  City. 

Harry  E.  Elmlark,  who  has  been  pres¬ 
ident  and  editor  of  the  Washington  Star 
Syndicate,  will  be  Time,  Inc.  liaison  with 
UPS,  available  for  advisory  and  consul¬ 
tant  services  with  his  headquarters  in  the 
New  York  offices. 

McMeel,  UPS  president,  anticipates 
exploring  possible  syndication  of  Time, 
Inc.’s  writers  and  material  from  corpo¬ 
rate  publications. 

Andrews,  chairman  of  the  board  of 
UPS,  said  that  a  Washington  Star 
nominee  will  be  elected  to  the  UPS  board 
and  emphasized  that  he  and  McMeel 
jointly  continue  to  own  a  majority  inter¬ 
est  of  the  outstanding  UPS  stock. 


Anderson  Dower 

Petersburg  Times,  and  vicepresident- 
editor  of  Cowles  Communications,  Inc.’s 
Suffolk  Sun  on  Long  Island.  He  also 
worked  for  the  Lakeland  Ledger,  Or¬ 
lando  Sentinel-Star  and  Titusville  Star- 
Advocate  in  Florida. 


Publisher  nominated 

George  J.  Measer,  publisher.  Bee  Pub¬ 
lications  of  Williamsville,  N.Y.,  has  been 
nominated  to  serve  as  a  delegate  to  the 
White  House  Conference  on  Small  Busi¬ 
ness  by  Rep.  Jack  Kemp,  38th  district. 
New  York.  President  Jimmy  Carter  has 
called  for  the  conference,  which  will  be 
held  in  January,  1980,  to  “recommend 
policies  that  will  significantly  influence 
the  future  of  small  business  in  America.” 
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Largest  INCFO  turnout 
for  Spring  Meeting 


Publishers  face  weaker 
union  at  bargaining  table 


“A  weakening  of  the  clout  once  pos¬ 
sessed  by  labor  organizations  has  shifted 
the  balance  of  negotiating  power  in  favor 
of  newspaper  management,”  according 
to  Robert  L.  Ballow,  partner  in  the 
Nashville,  Tenn.  law  firm  of  King  «&  Bal¬ 
low. 

Ballow,  whose  firm  represents  about 
190  newspapers,  said  in  an  address  last 
week  to  the  Institute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers,  that  the 
conditions  which  provided  fertile  ground 
for  unionization  in  the  1930s  no  longer  exist 
in  1979.  “Many  rights  of  employees  once 
protected  only  by  union  ‘muscle’  are  now 
protected  by  state  and  Federal  Acts  and 
agencies,”  he  said. 

For  example,  he  said  the  Civil  Rights 
Act  of  1964,  enforced  through  the  Equal 
Employment  Opportunity  Commission, 
protects  an  employee  against  discrimina¬ 
tion  based  on  race,  color,  religion,  sex,  or 
national  origin.  The  Occupational  Safety 
and  Health  Act,  he  noted,  sets  forth  rules 
and  regulations  to  protect  the  health  and 
safety  of  employees.  The  Fair  Labor 
Standards  Act  regulates  minimum  wages, 
overtime  and  child  labor.  The  Age  Dis¬ 
crimination  in  Employment  Act  prevents 
an  employer  from  discriminating  against 
certain  employees  on  the  basis  of  age,  he 
said. 

“In  short,  the  Federal  Government 
now  serves  many  of  the  functions  that 
organized  labor  served  in  the  1930s,  and 
as  a  result,  the  need  for  union  representa¬ 
tion  is  no  longer  an  urgent  need  for  many 
workers.  As  union  membership  declines, 
union  negotiating  strength  also  declines,” 
he  declared. 

Another  factor  in  the  diminishing 
negotiating  power  of  unions  has  been  new 
technology  in  the  newspaper  industry, 
Ballow  said.  “New  technology  has  not 
only  reduced  the  membership  rolls  of 
newspaper  unions,  but  has  also  di¬ 
minished  the  effectiveness  of  labor’s  pri¬ 
mary  economic  weapon,  the  strike,”  he 
said. 

As  a  result,  he  said  many  newspaper 
union  negotiators  have  to  enter  into  col¬ 
lective  bargaining  negotiations  knowing 
full  well  that  threats  of  a  strike  will  have  a 
greatly  diminished  impact  on  the  bargain¬ 
ing  position  of  newspaper  management. 

He  said  a  third  factor  behind  the  shift  in 
the  balance  of  negotiating  power  is  the 
“intensified  determination”  on  the  part 
of  many  of  the  individuals  who  are  run¬ 
ning  newspapers  to  exercise  their  rights 
under  the  National  Labor  Relations 
Act. 

Publishers,  he  said,  have  increasingly 
begun  to  realize  that  the  NLRA  is  not 
necessarily  a  piece  of  pro-union  legisla¬ 


tion,  but  that  it  provides  management 
with  an  “equal  opportunity  to  engage  in 
aggressive  and  creative  contract  negotia¬ 
tions.” 

“Newspaper  management  is  now  mak¬ 
ing  demands  of  their  own  and  sticking  by 
them,”  he  said.  “It  is  this  new  realization 
that  has  brought  about  many  of  the  indi¬ 
vidual  success  stories  which  we  have  read 
and  heard  about  in  the  newspaper  field.” 

Ballow  said  there  are  still  plenty  of 
problem  areas  in  newspaper  labor  agree¬ 
ments  which  have  to  be  recognized  and 
grappled  with.  “Publishers  can’t  afford  to 
settle  for  the  same  old  excuses  which  they 
have  used  in  the  past  to  cover  up  what  is 
basically  a  failure  to  stand  up  in  negotia¬ 
tions  and  say  ‘no’  to  union  demands.” 

“If  the  shift  in  the  balance  of  power 
between  newspaper  management  and 
labor  unions  is  to  continue  to  favor  man¬ 
agement,  it  is  incumbent  upon  newspaper 
publishers  to  maintain  a  strong  stance  in 
their  labor  policies — to  be  the  aggressor 
in  contract  negotiations,  to  say  ‘no’  to 
unreasonable  union  demands,  as  well  as 
to  make  creative  demands  on  their  be¬ 
half,”  he  stated. 

In  the  question  and  answer  period  that 
followed,  Ballow  was  asked  about  the 
proposed  merger  of  the  International 
Typographical  Union  and  The  Newspa¬ 
per  Guild. 

Ballow  said  he  did  not  believe  this 
merger  would  ever  come  to  pass.  He  said 


A  total  of  629  members  and  guests  at¬ 
tended  the  National  Spring  Conference  of 
the  Institute  of  Newspaper  Controllers 
and  Finance  Officers,  held  May  13-16  at 
the  Canyon  Hotel  in  Palm  Springs,  Calif. 

Spokesman  for  INCFO  said  it  was  the 
largest  spring  meeting  ever.  The  previous 
record  was  set  in  1978,  with  a  tot^  of  502, 
when  the  meeting  was  held  in  Asheville. 

The  629  registered  included  262  wives 
of  INCFO  members  and  46  new  mem¬ 
bers,  the  spokesman  said. 


there  was  a  major  stumbling  block  involv¬ 
ing  strike  procedures  that  would  never  be 
resolved  to  allow  merger  of  the  unions. 

He  said  the  ITU  locals  must  get  ap¬ 
proval  to  strike  from  headquarters  while 
the  Guild  locals  strike  and  then  ask  the 
TNG  for  benefits,  which  it  may  or  may 
not  decide  to  pay. 

This  difference,  Ballow  said,  will  pre¬ 
vent  a  merger  of  the  two  unions. 

The  role  of  the  newspaper  controller  in 
labor  negotiations  was  described  by  Wil¬ 
liam  R.  Hogan,  controller  and  assistant 
treasurer,  Arizona  Republic  and  Gazette. 

Hogan,  who  started  out  as  a  pressman 
32  years  ago,  said  long-range  plans  should 
be  developed  for  labor  negotiations  with 
specific  goals  to  be  achieved  at  each  con¬ 
tract  renewal. 

He  noted  that  many  newspapers  are 
making  buy-out  offers  to  reduce  the 
workforce.  He  said  $20,000  to  $25,000 
was  not  out  of  line. 

To  develop  a  good  buy-out  package,  he 
said  it  is  wise  to  first  determine  the  best 
{Continued  on  page  24) 


ON  THE  DAIS  at  the  session  on  labor/management  relations:  speakers  Robert  L. 
Ballow  of  the  Nashville  law  firm  of  King  &  Ballow,  and  William  R.  Hogan,  Arizona 
Republic  and  Gazette,  flank  the  chairman — Angelo  M.  Munoz,  Pontiac  (Mich.) 

Oakland  Press. 
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E&P’s  Annual  Review  of  the  Public  Companies 


All  you’d  want  to  know 
about  newspaper  business 


A  watercolor  painting  that  depicts 
newspaper  workers  and  their  jobs — from 
reporter  to  delivery  boy — lends  an  artis¬ 
tic  theme  to  the  1978  annual  report  of 
Affiliated  F*ublications  Inc. 

The  cover  illustration  and  a  gallery  of 
portraits  of  company  personnel  inside 
the  book  are  the  work  of  Larry  Johnson, 
noted  Boston  artist  who  has  been  with 
the  Boston  Globe  for  10  years. 

Southam  Inc.’s  report  gives  a  wide- 
angle  photo  view  of  the  “ultra  modern” 
newsroom  at  the  Hamilton  (Ont.)  Spec¬ 
tator.  You  see  a  mixture  of  VDT’s  and 
typewriters  and,  in  the  foreground, 
stands  the  traditional  cluttered  desk  of 
some  editor  who  has  gone  out  on  a  coffee 
break. 

By  contrast,  a  full-color  picture  of  the 
block-long  newsroom  at  the  New  York 
Times  in  that  company’s  annual  report 
shows  only  people  and  video  writing 
machines  at  three  minutes  to 
5 — presumably  p.m. 

Panax  Corporation  summarizes  its 
1978  results  in  newspaper  makeup  style 
and  Capital  Cities  Communications  Inc. 
tells  its  financial  story  in  a  plain  green- 
covered  magazine. 

It  takes  a  60-page  book,  plus  cover,  to 
report  the  “something  for  everyone”  ac¬ 
complishments  of  Gannett  Company  Inc. 
The  annual  report  is  adorned  throughout 
with  masterpiece  photography,  credited 
to  Ted  Kawalerski. 

Another  collection  of  exquisite  photos 
by  Bill  Tutokey  of  the  Billings  (Mont.) 
Gazette  makes  the  report  of  Lee  Enter¬ 
prises  Inc.  a  collector’s  item.  For  the 
cover  a  picture  of  the  news  staff  of  the 
Quad-Cities  Times  in  Davenport,  Iowa, 
was  chosen  because  this  is  Lee’s  flag¬ 
ship.  However,  it  shows  only  about  half 
of  the  75-person  staff  with  editor  Forrest 
Kilmer  and  managing  editor  Dan  Hayes 
in  the  foreground.  Naturally,  Kilmer  is 
reading  a  copy  of  the  Times. 

Ed  Hess  of  the  Miami  Herald  receives 
credit  for  setting  the  type  in  the  Knight- 
Ridder  Newspapers  Inc.  report  which 
also  contains  a  variety  of  pictorial  ef¬ 
fects.  In  a  full  page  Bud  Scott  of  the 
Miami  Herald  is  seen  mixing  tanks  of 
color  inks. 

Time  Inc.’s  report  features  a  compos¬ 
ite  of  book,  magazine  and  newspaper 
covers  amidst  emblems  of  the  company’s 
many  enterprises.  And  the  Times  Mirror 
Company’s  statement  to  shareholders 
gives  a  glimpse  into  the  future  with  a 
picture  showing  construction  of  a  satel- 
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lite  saucer  which  will  be  used  to  publish 
some  of  its  newspapers. 

But  what  is  a  freight  train  doing  on  the 
report  that  contains  facts  about  Florida 
Publishing  Company?  Transportation  is 
the  principal  business  of  the  parent.  Sea¬ 
board  Coast  Line  Industries. 

With  few  exceptions,  the  26  “public” 
companies — so  called  because  their 
stock  is  traded  on  the  major  exchanges 
or  over-the-counter — have  taken  the  in¬ 
vestors  behind  the  scenes  for  full  infor¬ 
mation  about  the  newspaper  industry  in 
the  United  States  and  Canada.  Nearly  all 
would  easily  pass  the  test  of  the  Wall 
Street  Journal  and  stock  analysts  for 
public  disclosure  standards.  In  many  in¬ 
stances  the  companies  have  included 
their  Form  10-K  which  is  required  by  the 
Securities  Exchange  Act.  This  usually 
contains  information  in  more  detail  than 
is  provided  in  the  annual  report. 

In  this  E&P  annual  review  of  the  pub¬ 
lic  companies  the  excerpts  from  annual 
reports  are  concerned  primarily  with 
their  newspaper  operations.  Investors 
and  students  who  may  be  interested  in 
the  total  business  will  find  a  wealth  of 
data  in  the  company  reports  related  to 
broadcasting,  forest  products,  shipbuild¬ 
ing,  candy  sales,  life  insurance,  book 
production,  printing  equipment, 
magazines  for  both  general  and  special 
audiences,  entertainment,  poll  taking, 
map  making  and  romantic  novels. 

AFFILIATED  PUBLICATIONS 

An  increase  of  $2.5  million  in  circula¬ 
tion  revenue  in  1978  was  attributed  en¬ 
tirely  to  increased  volume  for  the  Boston 
Globe  and  the  North  Adams  (Mass.) 
Transcript.  As  of  September  30,  the 
Sunday  Globe  became  the  tenth  largest 
newspaper  in  terms  of  ABC  circulation 
in  the  United  States.  The  daily  Globe, 
No.  15  on  the  weekday  list,  has  become 
an  all-day  newspaper  this  year. 

The  report  of  the  parent  company.  Af¬ 
filiated  Publications,  notes  that  the  in¬ 
crease  of  $18.3  in  advertising  revenue 
was  due  to  both  higher  rates  and  more 
linage.  Average  rates  rose  9.6%,  ac¬ 
counting  for  slightly  less  than  half  of  the 
gain.  Volume  increased  by  8.6%. 

The  return  on  sales  in  1978  was  5.6%. 
Improvement  is  expected  to  result  from 
more  technological  changes  and  greater 
production  efficiency.  The  affiliated 
newspaper  had  $18,193,(XX)  in  before-tax 
operating  income. 


BLUE  CHIP  STAMPS 

Litigation  expenses  generated  by  a 
competitive  battle  and  extraordinary 
costs  related  to  development  of  a  new 
Sunday  edition  put  the  Buffalo  Evening 
News  in  a  precarious  position,  according 
to  the  top  officers  of  Blue  Chip  Stamps, 
the  California-based  conglomerate  that 
bought  the  newspaper  in  April  1977  for 
$34  million. 

The  report  to  stockholders  states:  “If 
the  competing  paper  (Buffalo  Courier 
Express)  succeeds  in  obtaining  the  kind 
of  permanent  injunctions  it  is  seeking  (to 
curb  the  News’  promotional  vigor),  or  if 
any  extended  strike  shuts  down  the  Buf¬ 
falo  Evening  News,  we  believe  that  it 
will  probably  be  forced  to  cease  opera¬ 
tions  and  liquidate,  at  an  after-tax  cost 
which  could  exceed  $10  million.” 

The  Sunday  edition,  which  has  at¬ 
tained  a  circulation  of  156,0(X),  is  deemed 
to  be  essential  to  the  health  of  an  evening 
paper  in  a  competitive  metropolitan 
market.  Management  also  says  that  an 
unanticipated  decline  in  weekday  circu¬ 
lation  and  advertising  linage  has  been  ar¬ 
rested.  Operating  results  at  the  News — 
with  a  loss  of  nearly  $3  million — are 
termed  “unsatisfactory.” 

Thanks  to  America’s  sweet  tooth. 
Blue  Chip’s  candy  stores  (See’s)  turned 
in  a  sugar-coated  profit  of  $12.4  million. 

CAPITAL  CITIES 
COMMUNICATIONS  INC. 

By  selling  off  two  paper  companies 
(Flambeau  and  Graham),  Capital  Cities 
Communications  Inc.  reduced  the  price 
paid  for  the  Kansas  City  (Mo.)  Star  and 
Times  from  $125,002,000  to  $96,000,000. 
Management  says  “we  consider  the 
amount  attractive  in  terms  of  operating 
improvements  achieved  thus  far  and 
prospects  for  substantial  growth.” 

All-time  record  sales  and  earnings 
were  achieved  at  Kansas  City  Star/ 
Times,  Fort  Worth  Star-Telegram,  Belle¬ 
ville  (111.)  News-Democrat  and  Fair- 
child  Publications.  With  an  average  daily 
gain  of  over  6  percent  in  circulation,  the 
Star-Telegram  is  one  of  the  fastest- 
growing  major  metropolitan  dailies  in  the 
United  States.  Sunday  editions  added  to 
the  Oakland  Press  at  Pontiac,  Mich,  and 
the  Belleville  News-Democrat  have  been 
successful  both  in  advertising  and  circu¬ 
lation  income. 

The  Company  expects  that  improve¬ 
ment  in  all  areas  will  offset  the  extracur¬ 
ricular  costs  (such  as  security  for  work¬ 
ers  and  plants)  which  have  been  caused 
by  labor  disputes  in  Pontiac  and 
Wilkes-Barre,  Pa.  Losses  for  the  fourth 
quarter  of  1978  at  Wilkes-Barre  Times 
Leader  amounted  to  $1,800,000  but  the 
Company  believes  that  the  majority  of 
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VITAL  STATISTICS  OF  26  NEWSPAPER  COMPANIES  FROM  THEIR  1978  REPORTS 


(In  thousands  except  for  per  share  income) 


Company 

Affiliated  Pubs. 

Blue  Chip  Stamps 
Capital  Cities 
Combined  Corns 
Dow  Jones 
Gannett 
Harte  Hanks 
Jefferson  Pilot 
Knight  Bidder 
Lee  Enterprises 
Media  General 
Meredith  Corp. 

Multimedia 
New  York  Times 
Panax 
Post  Corp. 

Power  Corp.  of  Canada 
Quebecor 
Seaboard  CL 
Southam 
Stauffer 
Thomson 
Time  Inc 
Times  Mirror 
Torstar 

Washington  Post 

1.  Includes  earnings  from  newsprint  mills. 

2.  Includes  income  from  extraordinary  items. 


Operating 

Net 

income 

Shareholder 

Long  term 

Revenues 

income 

income 

per  share 

Dividends 

equity 

debt 

Assets 

$159,801 

$18,852 

$8,952 

$2.65 

$2,164 

$52,533 

$8,498 

$86,053 

143,586 

10,023 

14,280 

2.76 

114,325 

18,247 

646,294 

367,473 

114,298 

54,033 

3.80 

2,438 

259,691 

102,983 

444,797 

289,336 

93,653 

29,308 

2.83 

2,073 

155,001 

159,616 

394,260 

363,601 

82,426 

44,248 

2.86 

20,885 

155,843 

8,366 

266,699 

690,128 

173,887 

83,104 

3.10 

37,604 

429,142 

105,657 

670,124 

184,560 

32,627 

15,737 

1.73 

4,330 

107,318 

80,611 

230,383 

685,528 

88,752 

3.85 

23,346 

660,568 

2,618,144 

878,875 

143,011 

76,756 

2.34 

18,202 

486,834 

37,301 

670,031 

104,690 

26,798 

15,914 

2.16 

3,658 

74,337 

23,524 

126,051 

243,699 

35,402 

17,972 

2.40 

4,201 

140,177 

26,838 

225,399 

286,820 

24,049 

14,664 

4.77 

99,981 

7,886 

207,602 

110,629 

32,488 

15,600 

2.35 

3,388 

83,038 

17,890 

124,046 

491,558 

14,316 

15,550’ 

1.32 

9,199 

191,846 

8,235 

316,806 

36,129 

2,592 

569 

.49 

93 

8,799 

14,538 

56,416 

11,260 

4,152 

2.30 

757 

19,223 

28,315 

56,330 

300,276 

51,611 

42,526 

3.94 

6,753 

362,109 

232,896 

703,563 

155,314 

8,855 

3,374 

1.50 

24,607 

3,223 

58,666 

1,903,710 

176,400 

67,670 

4.64 

1,232,945 

96,481 

3,141,333 

384,420 

43,694 

33,233 

2.49 

14,616 

134,289 

39,782 

101,408 

49,376 

8,031 

4,011 

4.01 

1,100 

20,967 

292 

30,463 

306,476 

119,652 

56,559 

1.13 

18,344 

281,826 

47,844 

379,391 

1,697,600 

119,021 

125,7422 

5.61 

6,235 

925,235 

271,295 

1,801,400 

1,427,931 

266,250 

142,399 

4.13 

625,645 

40,663 

1,002,253 

277,471 

41,839 

13,759 

1.69 

3,095 

87,319 

23,196 

186,563 

520,398 

100,613 

49,720 

.  3.06 

177,414 

22,430 

268,015 

Strike-related  expenses  will  be  reduced 
this  year  and  revenues  will  increase.  In 
both  Pontiac  and  Wilkes-Barre  publica¬ 
tion  of  the  newspapers  has  continued. 

CapCities  management  considered 
“many  prospective  media  acquisitions 
during  1978”  but  only  the  Wilkes-Barre 
purchase  was  finalized. 

COMBINED 

COMMUNICATIONS  CORP. 

The  8%  increase  in  operating  expenses 
at  the  Company’s  two  newspapers — the 
Cincinnati  Enquirer  and  the  Oakland 
Tribune — was  far  less  than  the  increases 
in  broadcasting  and  outdoor  advertising 
segments,  thanks  to  labor  savings  attrib¬ 
uted  to  technological  operating  ef¬ 
ficiencies.  The  Enquirer’s  all-new  auto¬ 
mated  printing  facility  will  be  fully  opera¬ 
tional  this  year.  The  Company  figures  to 
realize  a  pre-tax  writedown  of  $2,342,000 
on  publishing  equipment  to  be  aban¬ 
doned  or  sold  by  the  Enquirer. 

With  14  new  press  units,  the  Enquirer 
plant  could  easily  accommodate  the  Cin¬ 
cinnati  Post  (Scripps- Howard)  if  and 
when  the  joint  operating  agreement  re¬ 
ceives  government  approval  and  sur¬ 
mounts  a  legal  attack  by  some  labor 
unions. 

In  Oakland,  Calif.,  the  Company  says, 
good  progress  is  being  made  at  the  Oak¬ 
land  Tribune  toward  increasing  rev¬ 
enues,  readership  and  profitability.  East 
Bay  residents  are  accepting  the  many 
improvements  which  have  been  made  in 
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the  paper  during  the  18  months  of  CCC 
ownership.  To  combat  a  drop  in  circula¬ 
tion  the  Tribune  added  a  Monday-Friday 
morning  edition  with  “extensively  rede¬ 
signed  format  and  content.”  The  Oak¬ 
land  market  is  described  as  “highly 
competitive.” 

The  two  newspapers  earned 
$19,232,000  on  $96,001,000  revenue. 

CCC  entered  1979  with  mixed  emo¬ 
tions  for,  “in  all  probability”  and  “hope¬ 
fully,  our  merger  with  Gannett  will  be 
completed  soon.”  1978  was  CCC’s  10th 
anniversary,  its  history  marked  by  spec¬ 
tacular  growth  from  $1  million  net  in¬ 
come  the  first  year  to  $29  million  last 
year. 

DOW  JONES  &  COMPANY 

While  the  Wall  Street  Journal  surged 
to  1.6  million  circulation  (a  gain  of 
105,000  copies),  the  Ottaway  group  of  19 
dailies  and  6  weeklies  registered  a  5  per¬ 
cent  increase  in  circulation,  helped 
partly  by  six  new  acquisitions  and 
reached  a  total  of  435,000.  With  a  20.5 
percent  increase  in  earnings  to  $7.6  mil¬ 
lion,  the  Ottaway  community  newspa¬ 
pers  generated  17.3  percent  of  Dow 
Jones’  earnings.  The  Ottaway  income 
was  equal  to  10  percent  of  revenue. 

With  more  than  7,500  display  advertis¬ 
ers  representing  every  major  commer¬ 
cial,  industrial  and  financial  field,  the 
Wall  Street  Journal  chalked  up  an  8.7 
percent  gain  in  linage  and  a  17.3  percent 
boost  in  total  revenue.  Heavy  emphasis 


is  being  placed  on  private  delivery  sys¬ 
tems  because  the  average  cost  of  sending 
a  Journal  through  the  Postal  Service  will 
take  more  than  half  of  the  subscription 
price  this  year,  as  compared  with  15  per¬ 
cent  only  eight  years  ago.  Plans  call  for 
the  Journal  to  be  delivering  300,000 
copies  by  the  end  of  1979  and  more  than 
400,000  copies  in  1981. 

Opening  of  the  new  satellite  plant  at 
Tacoma,  where  18  people  are  employed 
on  production,  eliminated  almost  $1.3 
million  spent  to  ship  Journal  copies  by 
air  from  Palo  Alto  to  the  Pacific  North¬ 
west.  The  satellite  costs  $800,000  a  year 
to  operate. 

GANNETT  COMPANY 

Almost  all  of  Gannett’s  1978  revenues 
(nearly  $700  million)  came  from  newspa¬ 
per  operations — 78  dailies  and  19  week¬ 
lies  in  30  states  and  the  territories  of 
Guam  and  the  Virgin  Islands.  The 
merger  with  Combined  Communica¬ 
tions,  first  announced  a  year  ago,  will 
transform  Gannett  Company  into  a 
multi-media  complex  with  television  and 
radio  stations,  outdoor  billboards. 

Together  in  1978  the  two  companies 
fell  just  a  little  short  of  the  billion-dollar 
line  in  total  revenues. 

Growth — with  a  capital  G — has  been 
Gannett’s  trademark  since  “going  pub¬ 
lic”  a  decade  ago.  Increased  newspaper 
income  last  year  was  due  primarily  to 
acquisitions  and  expansion  of  service  by 
(Continued  on  page  16) 


15 


various  units.  Sunday  editions  were  es¬ 
tablished  in  several  cities  and  a  whole 
new  morning  paper  was  created  in  New 
York  City’s  Westchester  suburbs. 

The  company  invested  nearly  $32  mil¬ 
lion  in  improving  plant  and  equipment 
for  more  efficient  production.  In  the  last 
10  years  the  return  on  sales  has  increased 
from  7.6%  to  12%. 

At  the  beginning  of  1979,  Gannett 
Company  had  a  total  of  $264  million  of 
credit  available  from  various  banks.  The 
Board  of  Directors  authorized  the  com¬ 
pany  to  issue  up  to  $100  million  of  com¬ 
mercial  paper  which  is  backed  up  by  re¬ 
volving  credit  agreements  and  has  top 
ratings  from  Standard  &  Poor’s  and 
Moody’s. 

Almost  8,200  owners  of  the  28  million 
common  shares  in  Gannett  are  spread 
around  the  50  states.  An  issue  of  pre¬ 
ferred  shares  was  authorized  last  year. 

HARTE-HANKS 

COMMUNICATIONS 

Revenues  from  newspaper  advertising 
are  approximately  six  times  the  revenues 
from  circulation  in  the  Harte-Hanks  pub¬ 
lishing  operations,  as  compared  with  a 
traditional  3  to  1  or  4  to  1  ratio  in  the 
industry.  What  accounts  for  the  differ¬ 
ence  is  the  size  of  the  non-paid  shopper 
and  Pennysaver  segments  in  the  Harte- 
Hanks  setup. 

Approximately  1.4  million  pennysav- 
ers  were  mailed  or  delivered  free  each 
week  to  homes  in  selected  markets  in 
Southern  California.  Revenues  jumped 
36%  to  $26.2  million.  Harte-Hanks  has 
been  adding  weekly  shoppers  to  its  daily 
newspapers  and  to  some  of  its  weekly 
newspapers  that  provide  local  neighbor¬ 
hood  coverage  in  metropolitan  markets. 
The  San  Francisco  Progress,  for  exam¬ 
ple,  is  published  in  six  zoned  editions 
and  had  a  voluntary  paid  and  non-paid 
circulation  of  218,000  copies  three  times 
a  week. 

Still  the  primary  business  (67%)  of 
Harte-Hanks,  28  dailies  with  an  aggre¬ 
gate  circulation  of  552,000,  serve  22 
small  or  medium-sized  markets.  In  the 
past  year  several  of  these  papers  have 
been  subjected  to  major  revisions  in  con¬ 
tent  and  format  to  carry  out  recom¬ 
mendations  derived  from  market  sur¬ 
veys. 

With  more  than  4,000  full-time 
employes,  only  about  6%  of  the  work 
force  is  unionized. 

JEFFERSON-PILOT 

PUBLICATIONS 

While  contributing  less  than  $3  million 
to  the  $88  million  total  of  Jefferson- Pilot 
operating  income,  the  seven-unit  publi¬ 
cation  section  of  the  enormous  insurance 
underwriter  rates  a  couple  of  paragraphs 
in  the  report  to  stockholders. 

“Once  more,’’  it  states,  “the  Enter¬ 
prise  Company  of  Beaumont,  Texas,  our 
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Company 

Newspaper  revenues 

(in  millions) 

Advertising 

Circulation 

Total 

Affiliated . 

.  $115,042 

$44,758 

$159,800 

Blue  Chip  Stamp  . 

44,674 

Capital  Cities . 

.  132,118 

21,965 

154,083 

Combined  Corns . 

.  78,247 

20,938 

99,185 

Dow  Jones  . 

.  214,118 

94,871 

308,989 

Gannett . 

.  502,759 

165,562 

668,321 

Harte  Hanks . 

.  118,798 

21,814 

140,612 

Jefferson  Piiot . 

29,688 

Knight  Bidder . 

.  655,811 

173,590 

829,401 

Lee  Enterprises  . 

.  47,588 

14,869 

62,457 

Media  General . 

.  92,741 

20,743 

113,484 

Multimedia . 

52,470 

New  York  Times  . 

.  212,326 

49,973 

Plus  NYT  Affiliates .... 

36,775 

299,074 

Panax  . 

30,804 

Post  Corp . 

.  25,679 

4,144 

29,823 

Quebeco'r . 

.  40,000 

41,971 

81,971 

Southam . 

238,179 

Stauffer  . 

.  27,331 

8,371 

35,702 

Thomson . 

306,476 

Times  Mirror . 

.  496,500 

125,800 

622,300 

Torstar  . 

144,135 

Washington  Post  . 

.  185,653 

51,340 

236,993 

largest  newspaper  publisher,  led  the  way 
in  revenue  and  earnings  gains  among  our 
daily  newspapers.  Overall  newspaper 
revenues  and  earnings  recorded  good 
gains.  Income  to  J-P  Corporation  in¬ 
creased  by  32.8  percent.’’ 

At  year  end.  Plant  City  Newspapers 
Inc.  acquired  local  shoppers  in  Plant  City 
and  nearby  Brandon,  Fla.  Publications 
improvement  programs  included  moder¬ 
nization  of  electronic  “front  end’’ 
facilities  in  Beaumont  and  Texas  City, 
Tex.,  and  Altus,  Okla,  and  new  larger 
quarters  for  the  Jasper  (Tex.)  News-Boy. 

The  financial  footnotes  disclose  that 
J-P  Publications  Inc.  exchanged  its  41% 
interest  in  Galveston  Newspapers  Inc. 
for  Galveston’s  10%  interest  in  J-P  and 
other  considerations.  Paid-in  capital  was 
reduced  by  the  cost  of  the  1 ,0()0  shares 
reacquired  and  retired. 

KNIGHT-RIDDER  NEWSPAPERS 

After  73  years  in  the  evening  field,  the 
Tallahassee  (Fla.)  Democrat  switched  to 
the  morning  and  followed  a  trend  that 
was  authenticated  by  a  survey  showing 
nine  out  of  10  subscribers  preferred  an 
a.m.  newspaper.  With  a  better 
product — more  and  later  news — “the 
readers  responded  with  a  sudden  rush  of 
new  subscriptions  the  first  week,  and 
circulation  has  climbed  since  then  at  a 
faster  pace  than  last  year.’’ 

So  states  the  report  of  Knight-Ridder 
Newspapers  Inc.,  adding,  “We  take  that 
to  mean  conversion  is  an  overwhelming 
success  with  our  readers.’’ 

Another  innovation — the  addition  of 
twice-a-week  tabloids  containing 
neighborhood  news  and  ads — in  the 
Miami  (Fla.)  Herald  also  contributed  to 
record  gains  by  the  parent  company.  The 
return  to  broadcasting  with  the  $45  mil¬ 
lion  investment  in  four  tv  stations,  which 


generated  $19.6  million  revenues  in  nine 
months,  boosted  K-R’s  total  income 
from  8%  to  8.7%  of  operating  revenue. 

K-R  is  interested  in  other  newspaper 
and  broadcast  acquisitions.  In  respect  to 
newspapers  in  the  25,000-200,000  circu¬ 
lation  range,  the  report  notes:  “It  is  cru¬ 
cial  to  us  that  any  newspaper  we  acquire 
be  in  a  strong  market  which  is  growing 
faster  than  the  U.S.’’ 

Circulation  of  K-R  newspapers  has 
been  essentially  flat  in  the  last  few  years, 
management  says.  One  factor  contribut¬ 
ing  to  this  is  that  fewer  households  are 
buying  two  newspapers  a  day.  “A  read¬ 
er’s  needs,’’  the  report  states,  “are  in¬ 
creasingly  met  by  a  single  newspaper.’’ 
LEE  ENTERPRISES 

In  1890  when  A.W.  Lee  became  pub¬ 
lisher  of  the  Ottumwa  (Iowa)  Courier  he 
wrote:  “Daily  newspapers  should  be 
soundly  managed,  financially  indepen¬ 
dent,  editorially  courageous  and  of  ser¬ 
vice  to  their  communities.’’ 

The  record  of  the  16  daily  newspapers 
which  comprise  Lee  Enterprises  appears 
to  support  and  enunciate  that  credo.  But 
Lee  is  even  bigger  than  just  the  newspa¬ 
per  group;  it  is  five  tv  stations,  four  radio 
stations,  and  a  supplier  to  graphic  arts  in 
partnership  with  a  Japanese  firm.  The 
latest  venture  is  servicing  markets  in 
Europe  for  the  NAPP  printing  plates  and 
systems  which  accounted  for  $2.7  million 
revenue  last  year. 

The  1978  report  is  dedicated  to  the  late 
Don  Anderson,  former  publisher  of  the 
Wisconsin  State  Journal  who,  in  1959, 
negotiated  the  purchase  of  the  Anaconda 
Copper  Company’s  five  Montana  news¬ 
papers.  That  acquisition,  the  biggest 
one-deal  newspaper  purchase  in  U.S.  his¬ 
tory  at  the  time,  propelled  Lee  into  an 
(Continued  on  page  17) 
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aggressive  acquisition  policy. 

In  order  to  keep  moving  in  the  com¬ 
munications  field  the  company  has  ar¬ 
ranged  a  $20  million  loan  from  a  life  insur¬ 
ance  company.  Acquisitions  are  becom¬ 
ing  increasingly  difficult,  the  report 
states.  Fewer  properties  are  available  and 
an  increasing  number  of  buyers  continues 
to  push  prices  upward.  As  a  result,  Lee’s 
long-range  planning  is  focused  on  alterna¬ 
tive  areas  “within  our  corporate  mission 
for  investment  of  earnings.” 

MEDIA  GENERAL 

“A  very  lean  staff  at  headquarters” 
and  internal  financing  of  major  capital 
improvements  in  plant  and  equipment  are 
mentioned  as  two  factors  that  put  Media 
General  in  the  strongest  financial  position 
in  its  history.  Since  1966,  when  it  was 
Richmond  Newspapers  Inc.,  the  com¬ 
pany  has  experienced  growth  in  revenue 
from  $18  million  to  $244  million.  It  has 
invested  $112  million  in  modernization 
of  facilities  since  1970. 

Shareholders  are  told,  “We  ended  the 
year  with  net  working  capital  of  $20  mil¬ 
lion,  and  no  short-term  bank  debt,  which 
is  a  pleasant  situation  in  view  of  the  pre¬ 
vailing  level  of  prime  interest  rates.” 

MG  takes  particular  pride  in  the  de¬ 
velopment  of  its  own  computer  systems 
for  accounting  and  for  handling  circula¬ 
tion  and  advertising  functions — “the 
most  advanced  such  system  in  the  na¬ 
tion.”  The  ultimate  goal  is  to  have  a  chain 
of  mini-computers  throughout  the  com¬ 
pany  linked  to  compatible  equipment  at 
the  main  data  processing  center.  A  sub¬ 
stantial  reduction  in  cost  is  anticipated. 

The  report  says  MG  follows  a  policy  of 
modest  rates  in  its  newspaper  division  to 
encourage  high  volume  and  superior 
market  share.  A  typical  dollar  of  advertis¬ 
ing  in  Richmond  newspapers  buys  the 
equivalent  of  a  quarter-page  ad  delivered 
to  about  450  households,  exposed  to  an 
average  of  1 ,000  adult  readers — all  for  the 
postage  cost  of  mailing  seven  letters  first 
class.  Also  a  bargain,  the  newspaper  is 
delivered  to  the  door  seven  days  a  week 
for  the  price  of  a  hamburger  and  a  cup  of 
coffee. 

MEREDITH  CORP. 

Primarily  a  printer  and  magazine/book 
publisher,  Meredith  Corporation  based 
in  Des  Moines  owns  a  newspaper  divi¬ 
sion  that  operates  in  Southern  California. 
The  report  to  shareholders  says  the 
companypaid  $8.5  million  last  year  for  an 
FM  radio  station  in  Atlanta  and  a  group 
of  16  non-daily  newspapers  in  the  San 
Jose  market.  The  price  for  the  station 
was  $5.2  million. 

The  sale  of  the  nine  Herald-American 
newspapers  in  the  Los  Angeles  area  had 
an  “insignificant”  impact  on  the  com¬ 
pany’s  business.  The  Meredith  papers 
have  an  aggregate  circulation  of  250,000 
copies.  The  Hollywood  Independent  has 
been  expanded  from  two  to  five  days  a 
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week,  including  Sunday,  giving  Meredith 
its  first  “daily.”  Several  of  the  papers 
have  added  mid-week  or  weekend  edi¬ 
tions  and  the  Wilshire  Independent  has 
been  started  from  scratch. 

The  report  notes,  “Although  fiscal 
1978  newspaper  revenues  were  above 
those  of  the  previous  year,  operating 
profit  dipped  slightly.  The  decline  was 
largely  a  result  of  the  many  operational 
changes  that  occurred  during  the  year.” 

MULTIMEDIA  INC 

Multimedia  has  one  business — 
communications.  “We  communicate  two 
things — information  and  entertainment.” 
There  are  10  daily  newspapers,  19  non¬ 
dailies,  5  television  stations,  13  radio  sta¬ 
tions  and  the  Phil  Donahue  Show  which 
goes  to  154  tv  markets  independently  and 
to  NBC’s  “Today”  markets. 

For  $18.6  million  the  company  is  add¬ 
ing  two  newspapers — in  Winter  Haven, 
Fla.  and  Moultrie,  Ga.  in  keeping  with  its 
“watchful  eye  on  the  Sun  Belt.”  These 
acquisitions  are  financed  by  a  9%%  note 
for  $13  million  that  runs  through  February 
1988  and  8%  notes  for  $3.5  million  pay¬ 
able  in  1980  and  1981. 

Approximately  $10  million  of  debt  was 
retired  in  1977  “as  a  result  of  the  applica¬ 
tion  of  cash  flow  effected  from  strong 
earnings  stream.”  The  newspapers  pro¬ 
vided  operating  profit  of  $14  million. 

NEW  YORK  TIMES  CO. 

Shareholders  of  the  New  York  Times 
Company  can  be  grateful  to  the  13  small 
daily  and  weekly  newspapers  that  con¬ 
tributed  profits  that  almost  offset  the  loss 
of  the  parent  newspaper  due  to  an  88-day 
suspension  of  publication. 

One  of  the  more  interesting  items  in  the 
back  pages  of  the  annual  report  is  the  net 
operating  profit  of  $4,842,000  earned  by 
the  affiliated  newspapers  in  Florida  and 
North  Carolina.  This  almost  overcame 
the  $4,900,000  net  operating  loss  of  the 
New  York  Times. 

While  the  affiliates  accounted  for  an 
operating  before-tax  profit  of  $8,839,000, 
the  Times  registered  a  loss  of 
$12,577,000.  The  newsprint  and  ink  bill 
was  down  about  7%  largely  because  of  the 
strike  that  shut  down  the  Times. 

The  highly  automated  Times  newspa¬ 
pers  in  the  South,  which  have  been  ac¬ 
quired  in  recent  years  and  modernized, 
showed  the  way  to  the  parent  to  improve 
profitability  by  making  full  use  of  new 
technology.  Their  net  profit  represented 
better  than  13%  on  total  revenue  of 
$36,775,000. 

Chairman-president  Arthur  Ochs 
Sulzberger  told  stockholders:  “With 
labor  peace,  continued  product  innova¬ 
tion  and  increasing  automation,  the 
Times’s  tomorrows  are  alive  with  prom¬ 
ise.”  The  sharp  turnaround  in  the  first 
quarter  of  1979  indicated  the  Times  will 
live  up  to  the  promise. 


PANAX  CORPORATION 

Operating  profit  of  $2,022,575  was 
realized  from  the  six  dailies  and  61  week¬ 
lies  published  by  Panax  Corporation  in 
1978  but  this  was  less  than  the  newspa¬ 
pers  returned  in  1977  despite  higher  rev¬ 
enues.  The  annual  report  said  the  de¬ 
crease  in  newspaper  profit  was  primarily 
attributable  to  substantial  startup  costs  of 
the  Upper  Peninsula  Sunday  Times  and 
losses  incurred  in  the  initial  year  of  oper¬ 
ation  of  newly  acquired  properties. 

The  Sunday  Times  attained  a  circula¬ 
tion  of  47,089  as  a  separate  publication 
that  serves  three  weekly  papers  in  Michi¬ 
gan.  “The  best  measure  of  success  of  this 
new  venture,”  Panax  management  says, 
“is  the  drastic  drop  in  the  circulation  of 
the  Sunday  publications  that  dominated 
the  Upper  Peninsula  before  the  Sunday 
Times  began.” 

Panax  purchased  18  weekly  newspa¬ 
pers  in  1978,  most  of  them  in  Florida  and 
Texas.  The  Company  believes  the  trend 
continues  toward  greater  reader  reliance 
on  community  newspapers  and  advertis¬ 
ers  look  to  weeklies  as  a  more  important 
medium. 

President  John  P.  McGoff  states: 
“Traditionally  community  newspapers 
and  dailies  in  outlying  markets  have  been 
willing  to  sit  on  history's  sidelines  and  let 
the  bigger  papers  determine  what  people 
learn  or  do  not  learn  about  the  most  cru¬ 
cial  issues  of  our  time.  At  Panax  that  is 
not  how  we  view  our  role.  We  plan  to 
thrust  ourselves  into  the  very  center  of 
the  decision-making  arena  and  express 
our  views.” 

McGoff  wants  each  Panax  newspaper 
to  be  responsive  to  the  particular  needs  of 
its  local  community. 

POST  CORPORATION 

On  the  whole.  Post  Corporation  had  a 
good  year  with  earnings  of  its  newspaper, 
broadcast  and  commercial  printing  divi¬ 
sions,  but  there  were  some  drags  on  the 
profit  picture.  A  decline  in  net  results  of 
the  Granite  City  (111.)  Press-Record  was 
more  than  budget  expectations.  Reduced 
circulation  and  advertising  revenues  of 
the  twice-weekly  serving  the  St.  Louis 
suburban  area  were  attributed  to  new 
competition  of  a  shopper. 

The  Milwaukee  suburban  papers  con¬ 
tinued  to  lose  money,  despite  a  17%  gain 
in  gross  revenue.  A  loss  of  $250,000  had 
been  projected  and  it  was  exceeded. 
Some  of  the  papers  will  be  changed  to 
paid  and  marginal  circulation  of  some  of 
the  free  papers  will  be  cut  back. 

Management  was  pleased  with  the 
gains  made  by  the  Transcript 
Newspapers — a  daily,  three  weeklies  and 
three  give-away  papers — the  Boston  sub¬ 
urbs.  Both  circulation  and  advertising 
revenues  were  up  and  operating  results 
before  taxes  were  $412,000  compared  to 
$229,000  in  1977.  New  offset  presses 
were  credited  with  part  of  the  success. 

(Continued  on  page  18) 
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With  ad  revenue  of  $1,157,090  and 
commercial  printing  revenue  of 
$1,045,784,  the  newly  acquired  Polk 
Shopper  in  Central  Florida  operated  at  a 
loss  in  1978.  The  company’s  major  news¬ 
papers  in  the  Appleton-Neenah-Menasha 
metropolitan  area  of  Wisconsin  con¬ 
tinued  their  steady  advances  in  revenue 
and  earnings. 


POWER  CORPORATION 
OF  CANADA  LTD. 

Mixed  with  energy,  pulp  and  paper, 
shipping,  ship-building,  bus  and  truck 
transportation  and  insurance  operations, 
a  tiny  newspaper  publishing  company 
contributes  to  the  $300  million  annual 
revenue  of  the  Power  Corporation  of 
Canada  Limited. 

Power  Corp’s  investment  in  the  field  of 
newspapers  is  represented  by  an  income 
debenture  of  Gesca  Ltee,  which  owns  the 
companies  publishing  La  Presse,  Le 
Nouvelliste,  La  Tribune  and  La  Voix  de 
L’Est.  The  company  lost  $3.3  million  in 
1978,  primarily  due  to  a  strike  which 
closed  La  Presse  and  Montreal-Matin 
and  the  losses  incurred  in  trying  to  re¬ 
establish  Montreal-Matin.  At  the  end  of 
the  year  Montreal-Matin  was  folded. 

La  Presse  has  been  recovering  its  mar¬ 
ket  position  and  Gesca’ s  performance 
should  return  to  normal  in  1979,  the  an¬ 
nual  report  states.  In  1977  the  newspaper 
group  netted  $800,000. 


QUEBECOR  INC. 

As  a  publisher  of  newspapers, 
Quebecor  Inc .  is  Le  Journal  de  Montreal, 
Le  Journal  de  Quebec,  Boxing  Illus¬ 
trated,  La  Frontiere,  Nouvelles  Ulus- 
trees,  the  Sunday  Express  and  the 
Philadelphia  Journal.  While  the  dailies  in 
Montreal  and  Quebec  made  considerable 
headway  during  work  stoppages  against 
competitors,  the  launching  of  the  sports- 
oriented  Philadelphia  Journal  “was 
surely  our  most  important  undertaking  of 
the  year,’’  management  tells  sharehold¬ 
ers.  With  daily  sales  of  72,000  copies  it  is 
considered  successful,  but  further  efforts 
are  necessary  to  reach  profitability. 

Once  it  is  well  established,  the  report 
says,  the  experience  of  starting  the 
Philadelphia  Journal  in  other  U.S.  cities 
will  be  considered.  The  tabloid  Journal, 
which  features  regional  news  coverage 
as  well  as  sports  news  complemented  by 
columns  authored  by  professional 
players,  sells  for  250  a  copy.  It  is  printed 
under  contract. 

For  tax  purposes  the  operating  losses 
of  the  Journal  are  being  covered  by  in¬ 
come  from  other  sources  now  that  the 
assets  of  Philadelphia  Journal  Inc.  are 
combined  with  those  of  two  other  papers 
in  Quebecor  Dailies  Inc. 

18 


SEABOARD 
COAST  LINE 
INDUSTRIES 

With  its  Family  Lines,  a  farflung 
freight-hauling  railroad.  Seaboard  Coast 
Line  Industries  Inc.  plays  a  dual  role  in 
the  newspaper  business.  The  giant  firm  is 
the  parent  of  five  subsidiaries  that  pub¬ 
lish  daily  and  weekly  newspapers  in 
Florida  and  it  delivers  newsprint  and 
other  basic  materials  to  their  sidings. 

Florida  I*ublishing  Co.  is  the  largest 
newspaper  unit,  owning  the  Florida 
Times-Union  and  the  Jacksonville  Jour¬ 
nal.  The  smaller  affiliates — Crescent 
City  Publishing  Co.,  Flagler  Publishing 
Co.,  Ormond  Beach  Publishing  Co.  and 
St.  Johns  Publishing  Co. — are  responsi¬ 
ble  for  a  daily  in  St.  Augustine  and  sev¬ 
eral  weeklies  in  that  area. 

Profit  from  operations  rose  32%  from 
1977  with  a  12.6%  rise  in  revenues.  The 
$10.8  million  profit  represented  25%  of 
revenue. 

SOUTHAM  INC. 

Southam  newspapers  have  direct 
competition  in  all  of  the  major  markets 
except  Hamilton  and  Windsor,  yet  ad¬ 
vertising  volume  grew  by  7.5%  with  a 
revenue  gain  of  17.3%  and  circulation 
increased  by  nearly  12%  with  revenue  up 
11.6%.  The  annual  report  notes  that  a 
contributing  factor  to  the  substantial  in¬ 
crease  was  a  strike  at  the  competing 
Montreal  Star  for  seven  months.  “This 
had  r  favourable  effect  on  the  perform¬ 
ance  of  the  Gazette,”  it  states. 

The  report  to  shareholders  under¬ 
scores  the  Southam  policy  of  divisional 
autonomy  for  its  14  dailies  from 
Montreal  to  Vancouver.  “While  the 
Head  Office  supports  newspaper  man¬ 
agement,  it  does  so  without  reducing  the 
local  responsibility  and  flexibility  that 
are  so  important  in  this  industry.” 

The  Company,  it  continues,  has  no 
such  thing  as  a  Southam  editorial  policy. 
The  newspapers  contributed  61.5%  of 
operating*  revenue  of  the  company  and 
their  publishers  are  encouraged  to  im¬ 
prove  production  facilities  and  working 
conditions. 

Southam  reported  a  “marketing  prob¬ 
lem”  with  the  Canadian,  a  rotogravure 
magazine  in  which  it  has  a  50%  interest. 
It  planned  to  take  corrective  steps  to 
check  the  decline  in  advertising  volume. 

STAUFFER 

COMMUNICATIONS  INC 

In  a  no-frills  annual  report,  Stauffer 
Communications  Inc.  takes  note  of  two 
milestones  for  1979 — the  100th  year  of 
the  Topeka  Capital-Journal  on  April  21 
and  the  100th  anniversary  of  Capper’s 
Weekly  on  July  10.  They  are  the  cor¬ 
nerstones  of  a  midwestern  empire  of 
newspapers  and  broadcast  stations  that 
had  operating  revenues  close  to  $50  mil¬ 


lion  in  1978.  Net  earnings  were  $4  mil¬ 
lion. 

The  report  discloses  that  the  Company 
paid  $2.5  million  for  the  ’fankton  Print¬ 
ing  Co.,  publisher  of  the  10,500- 
circulation  Press  &  Dakotan  in  Yankton, 
S.D.,  and  $4.2  million  for  the  Holland 
(Mich.)  Sentinel  Printing  Co.  The  FCC 
has  been  asked  to  approve  the  acquisi¬ 
tion  of  KOOL-am  Phoenix,  Ariz.  for  $2 
million. 

During  the  year,  Sig  Mickelson, 
former  president  of  CBS  News,  became 
a  member  of  the  Stauffer  board  of  direc¬ 
tors. 

THOMSON 
NEWSPAPERS  LTD 

The  annual  report  of  Thomson  News¬ 
papers  Ltd  of  Toronto  says  the  com¬ 
pany’s  activities  in  the  United  States  are 
of  ever-increasing  importance.  This 
trend  has  been  magnified  in  recent  years 
by  the  weakening  of  the  Canadian  dollar. 

In  1978  the  company  continued  its 
program  of  actively  seeking  oppor¬ 
tunities  to  acquire  daily  newspapers  in 
small  to  medium-sized  communities.  It 
invested  more  than  $51  million  in  the  ac¬ 
quisition  of  one  daily  in  Canada  and 
seven  in  the  U.S.,  bringing  the  total  of  its 
newspapers  (daily  and  non-daily)  to  48  in 
Canada  and  70  in  the  U.S.  Early  in  1979 
two  more  U.S.  dailies  were  added  to  the 
list. 

It  is  noted  in  the  financial  statement 
that  one  Thomson  subsidiary  entered 
into  an  agreement  whereby  approxi¬ 
mately  $10  million  (US)  of  $27  million 
(US)  promissory  note  was  refinanced  in 
Netherlands  guilders. 

Thomson  Newspapers  Ltd  and  Thom¬ 
son  Newspapers  USA  are  somewhat 
unique  among  the  “public”  companies  in 
that  all  of  their  business  is  publishing 
newspapers.  Daily  circulation  in  the 
U.S.  exceeds  1,000,000  and  the  Cana¬ 
dian  total  is  more  than  half  a  million 
copies.  Operations  in  the  U.S.  outpaced 
those  in  Canada  with  the  latter  being  sub¬ 
ject  to  anti-inflation  guidelines  which  ex¬ 
pired  at  year’s  end. 

TIME  INC. 

The  Washington  (D.C.)  Star,  acquired 
in  March  1978,  rates  mention  in  the  Time 
Inc.  report  under  “Other  Activities,” 
along  with  Pioneer  Press,  a  group  of  18 
weekly  newspapers  serving  the  Chicago 
suburban  area.  The  latter,  it  is  reported, 
had  another  record  year  in  revenues  (up 
13%)  and  profits  (up  10%). 

Pioneer  is  unique  as  a  newspaper  en¬ 
terprise.  All  of  the  papers  are  printed  in 
tabloid  size  and  magazine  format  and 
they  carry  a  cover  price  up  to  500  a  copy. 
The  newest  member  of  the  group  is  the 
World  in  Oak  Park,  Ill.  The  papers  are 
linked  in  a  computerized  data  transmis¬ 
sion  network.  This  gives  them  some  of 
the  economies  of  scale  usually  found  on- 
(Continued  on  page  38) 
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If  vmite  a  sdcUer 
about  stackers, 
iolntheneiiisiiaiiers 
that  use  Sta-lll. 


A  lot  of  prominent  newspapers  are 
using  our  Sta-Hi  counter-stackers: 
The  Chicago  Tribune.  The  Chicago 
Sun-Times.  The  San  Francisco 
Chronicle.  The  San  Francisco 
Examiner.  The  Arizona  Republic 
and  The  Phoenix  Gazette.  The 
Boston  Herald  American.  The 
Bangor  (Me.)  News.  The  Waterbury 
(Conn.)  Republican  American. 

Plus  many  more. 

Since  1964,  when  Sta-Hi  intro¬ 
duced  the  first  truly  portable,  high¬ 
speed  counter-stacker,  more  than 
500  various  models  have  carried  the 
Sta-Hi  name  to  all  parts  of  the 
world. 

Our  latest  versions,  the  257B  and 
257S,  outshine  their  competition  in 
three  significant  areas.  High  bulk 


We  read  you. 
Wtfre  Rodniell-Goss. 

rate:  Our  equipment  can  handle 
high-speed  press  runs  at  lower  cycle 
speeds  by  forming  larger  batches. 
This  high  throughput  capability  is 
where  we  shine  brightest.  Short 
cycle  time:  Sta-Hi  has  the  only  true 
1-second  cycle  stackers  in  the  U.S. 
Bundle  stability:  Our  equipment 
produces  far  and  away  the  neatest 
looking  bundles. 

Our  Sta-Hi  stackers  have  hinged 
and  removable  side  panels  that  make 
maintenance  easy.  And  it  doesn’t 
matter  what  brand  of  press  and  mail- 
room  equipment  you  have.  (Correc¬ 
tion:  it  does  matter  that  you  don’t 


have  our  presses  and  other  mailroom 
equipment  —  but  not  from  a  Sta-Hi 
compatibility  point  of  view.) 

Sta-Hi  equipment  comes  with  our 
strong  parts  and  service  backing 
plus  the  reliability  you’ve  come  to 
expect  from  Rockwell-Goss.  For 
more  information,  contact  us  at 
Graphic  Systems  Division,  Sta-Hi 
Marketing,  Rockwell  International, 
31(X)  South  Central  Avenue, 

Chicago,  IL  60650.  Phone: 
312/656-8600. 

Rockwell 

International 

.  .  .wtiere  science  gets  down  to  business 


Licensing  proposai  rejected 
at  Paris  UNESCO  meeting 


Sept,  hearing  date 
set  in  H-bomb  case 

The  United  States  Court  of  Appeals 
for  the  Seventh  Circuit  has  scheduled 
oral  arguments  for  the  week  of  Sep¬ 
tember  10  in  the  case  involving  The 
Progressive  magazine’s  battle  to  publish 
an  article  about  the  workings  of  the  hy¬ 
drogen  bomb. 

A  preliminary  injunction  barring  pub¬ 
lication  of  the  article  was  handed  down 
by  a  Federal  Judge  in  Wisconsin  on 
March  26  {E&P,  March  31.) 

In  setting  the  September  10  date,  the 
appellate  court  rejected  a  motion  by  the 
Progressive,  the  article’s  author  Howard 
Morland  and  the  American  Civil  Liberties 
Union  that  a  hearing  on  the  case  be 
expedited.  The  ACLU  had  proposed  a 
July  10  date  for  hearings  to  begin. 

Ira  Glaser,  ACLU  executive  director 
said  he  was  “appalled”  at  the  court’s  de¬ 
cision  because  he  said  it  indicated  a 
“casual”  attitude  toward  this  prior  re¬ 
straint  case. 

Meanwhile,  the  Government  closed 
the  public  library  of  the  Los  Alamos  Sci¬ 
entific  Laboratory  in  New  Mexico  for  a 
review  of  security  classification  of 
documents  on  file  there. 

The  closing  came  after  it  was  discov¬ 
ered  that  information  contained  in  a  23- 
year-old  report  on  the  open  book  shelves 


A  UNESCO-created  commission  re¬ 
ceived  a  setback  last  week  in  Paris  in  its 
effort  to  establish  international  “protec¬ 
tion  for  journalists”  when  representa¬ 
tives  of  20  press  organizations  rejected 
proposals  to  define  journalists’  “rights 
and  duties”  and  to  establish  a  world 
press  council. 

The  American  Society  of  Newspaper 
Editors  went  on  record  as  being  opposed 
to  suggestions  that  efforts  to  protect  cor¬ 
respondents  in  their  work  should  include 


contained  classified  information  that  had 
been  mistakenly  declassified  4  years  ago. 

The  Los  Alamos  Lab  was  one  of  the 
facilities  that  Morland  visited  before 
preparing  his  article  for  The  Progressive. 

The  ACLU  complained  that  the  Gov¬ 
ernment’s  action  to  possibly  reclassify 
documents  would  hinder  the  preparation 
of  The  Progressive’s  defense. 

Deputy  Assistant  Attorney  General 
Thomas  Martin  said,  however,  that  de¬ 
fense  counsel  will  have  access  to  any  rel¬ 
evant  documents  that  might  have  been 
removed  during  the  classification  re¬ 
view. 


state-supervised  standards  of  compe¬ 
tence  that  might  result  in  licensing. 

ASNE  said  it  is  opposed  to  interna¬ 
tional  codes  of  ethics  or  international 
news  councils  that  could  be  used  by 
states  or  international  agencies  to  en¬ 
force  such  licensing  standards. 

ASNE  said  it  raises  no  objections  to 
voluntary  professidnal  codes  or  councils. 
It  is  opposed  to  systems  requiring  forced 
publication  of  information  at  the  direc¬ 
tion  of  outside  agencies. 

Printing  contract 
awarded  weekly 

The  Printing  Division  of  Journal 
Newspapers,  Inc.,  Springfield,  Virginia, 
has  been  selected  by  the  Chamber  of 
Commerce  of  the  United  States  to  print 
Washington  Report,  a  tabloid-size 
weekly  publication  that  will  be  intro¬ 
duced  by  the  Chamber  of  Commerce  on 
July  16,  1979. 

The  newspaper  will  debut  with  an 
initial  distribution  of  more  than  350,000 
copies  in  the  business/professional  field. 


TV  Dora's  nev/  ATLAS  1 200  •  Any  style  or  format 

microprocessor,  instolled  on  your  •  Complete  TV  booklets 

site,  permits  "error  checking"  of  list-  •  Customized  feature  package 
ings  ironsmitted  over  voice  grode  •  sign  on  to  sign  off 

lines.  Thot  means  instant,  error-free 


TV  listings  ond  information.  And  the 
interfoce  to  your  computer  requires 
no  hordwore  or  software  chonges. 
Now  get  unlimited  typesetting  and 
editoriol  options  with  the  flexibilit/ 
of  our  mony  delivery  systems  ond 
comero-reody  service! 


ItllllllllllllTV  DfflA 

Quaker  Village,  Glens  Falls,  New  Yarls  1 2801 


TV  Data  gets  it  right... right  away! 
For  more  information,  coll  our 
Hotline: 

(800)  833-9581 

New  York  Tie  Line  Toronto  Tie  Line  Local  Line 

,(212)581-3169  (416)366-9319  (516)792-9914 
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How  many 
cameras  are 
in  this  ad? 


You  probably  know  about  Chemco’s  Spartan 
III.  It’s  the  roll  film  camera  that  produces  quality 
negatives  at  high  speed  and 
low 

But  you  might  not 
know  that  the  Spartan  III 
can  also  produce  line  or 
halftone  pnuts  in  one  step. 

Chemco’s  Powerlith  Print 
System  eliminates  the  need 
for  a  second  imaging  system 
for  paste-up  prints.  The 
system  is  a  Spartan  III 
equipped  with  the  Chemco 
In-line  Image  Reverser,  using 
Powerlith  Duplicating  Paper 
on  one  of  its  four  film  reels. 

The  Powerlith  Print 

System  can  cut  up  to  60%  from  the  cost  of  making 
prints,  depending  upon  the  system  you  presently 
use.  Dot  quality  is  equal  to  or  better  than 
diffusion  transfer  systems  and  superior  to 
electronic  imaging  and  stat  camera  systems. 

And,  in  a  moment,  you  can  be  back  to 


making  film  negatives  quickly  and  economically. 

Several  accessories  further  increase  Spartan  I  IPs 
productivity.  Using  the  In-line  Image  Reverser  with 
film  allows  quick  selection  ofright-or  wrong-reading 
negatives;  the  Chemco-Alan  prime/variable  squeeze 


lens  gives  you  normal  or  ‘squeezed”  images  for  copy 
reproportioning;  and  the  Repeatamatic  System  can 
produce  two  negatives  per  minute. 

So  if  you  still  see  only  one  camera  in  this  ad,  call 
your  Chemcoman  or  use  the  coupon.We’ll  show  you  how 
one  Spartan  III  can  be  two  or  more  cameras  for  you. 

Spartan  III 

It  does  more,  you  do  less. 

A  Chemco  ; 

photoproducts  CO.  , 

Division  of  Powers  Chemco,  Inc.  ■ 

Charles  Street,  Glen  Cove,  N.Y.  1 1542  ■ 

Telephone  (516)676-4000  edss  ■ 

Send  me  full  details  on  the  Spartan  III  camera.  ■ 


Company 


Tfelephone 


(Attach  to  your  letterhead  or  business  canl  and  mail.) 


Lorna  Strauss,  assistant  New  York 
bureau  chief  of  Commodity  News  Ser¬ 
vices,  Inc.  of  Leawood,  Kans. — named 
chief  of  New  York  bureau.  She  came  to 
CNS  from  the  South  China  Morning 
Post,  Hong  Kong. 


Bill  Knight,  Temple  (Tex.)  Telegram 
staffer,  and  Paul  Iverson,  of  Dallas 
(Tex.)  Times-Herald — named  sweep- 
stakes  winners  for  writing  and  photog¬ 
raphy  work,  respectively,  by  Texas  AP 
Managing  Editor  Association. 


Jim  Wolfe,  staff  photographer  for 
Tulsa  (Okla.)  World — named  winner  of 
Jerry  Marx  Memorial  award  for 
exemplary  efforts  in  promoting  traffic 
safety. 


Murray  Farber,  associate  editor  of 
New  Haven  (Conn.)  Register — named 
managing  editor  of  WTNH-tv,  channel  8, 
in  New  Haven.  During  his  21  years  with 
the  Register,  Farber  was  copy  editor, 
suburban  editor,  assistant  managing 
editor  and  managing  editor  for  adminis¬ 
tration. 


Randy  Bergmann,  formerly  of  Prince¬ 
ton  (N.J.)  Packet  newspapers — to  Sun¬ 
day  editor  of  Newton  (N.J.)  Herald. 


Fred  R.  Messner,  vicepresident  of 
Poppe  Tyson,  Inc. — elected  president  of 
Advertising  Club  of  New  York. 


Chuck  Freestone,  formerly  with  Sen¬ 
tinel  Newspapers,  of  Denver,  Colo. — 
named  assistant  managing  editor/ 
graphics  at  Seattle  (Wash.)  Post- 
Intelligencer. 


WORCESTER 


The  other  major  market 
in  the  Boston  A.D.I., 
the  nation’s  6th  largest. 
You  can’t  buy  Boston 
without  Worcester. 


WORCESTER  TELEGRAM  & 
GAZETTE 

Daily  144,259  Sunday  108,209 
Represented  by  CWO  &  O 


Jeffrey  D.  Irving — named  personnel 
director  of  Washington  (D.C.)  Post. 

♦  ♦  * 

Appointments  at  Tucson  (Ariz.)  Star 
include: 

Robert  C.  Sherwin,  former  assistant 
sports  editor  of  Mansfield  (O.)  News- 
Journal — named  sports  editor. 

Sandra  K.  Hall,  former  chief 
librarian — named  special  services  direc¬ 
tor. 

Elizabeth  E.  Miner,  former  assistant 
librarian — to  chief  librarian. 

Thomas  J.  Foust — named  sports  direc¬ 
tor  for  sports  promotional  activities. 

♦ 

Appointments  at  Globe  and  Advertis¬ 
ers  Newspapers  headquartered  in  Fair¬ 
fax,  Virginia  include: 

James  K.  VanLoozen,  former  editor  of 
suburban  Houston  (Tex.)  Reporter — 
named  editor. 

John  Elvin,  managing  editor  of  the 
Globe — resigned  to  become  editor  of 
Antiques  Observer  which  publishes  in  six 
mid-east  coast  states. 

Blackwell  Hawthorne — named  retail 
advertising  manager  of  Globe  newspa¬ 
pers. 

)|(  9|e  i|c 

Philip  L.R.  Du  Val,  associate  pub¬ 
lisher  and  advertising  director  of  Quest  179 
magazine — named  marketing  director  of 
New  York  Times  Magazine.  He  will  be 
responsible  for  special  projects,  sales  of 
free  standing  inserts  and  of  co-op  and 
direct  mail  advertising. 

*  ♦  * 

Jim  Firmin  and  John  Fogerty  switched 
departmental  manager  positions  at  Es¬ 
condido  (Calif.)  Times- Advocate.  Firmin, 
from  general  advertising  manager — to 
classified  ad  manager,  and  Fogerty,  from 
classified  ad  manager — to  general  adver¬ 
tising  manager. 

♦  *  * 

Appointments  at  Greenville  (S.C.) 
News-Piedmont  Co.,  include: 

William  C.  Turner — named  circulation 
development  manager. 

Joseph  H.  Adams — named  service  man¬ 
ager,  to  improve  service  to  subscribers. 


Newspeople 


Robert  W.  Keim,  advertising  manager 
of  Philadelphia  Bulletin — named  adver¬ 
tising  director.  FYeviously  he  served  in 
administrative  advertising  posts  at  Cin¬ 
cinnati  (O.)  Post,  Sacramento  (Calif.) 
Union,  Sentinel  Suburban  Newspapers 
of  Denver  and  the  New  York  (N.Y.) 
Post. 

tt  K  * 

Richard  J.  McClennen,  advertising  di¬ 
rector  of  Philadelphia  Bulletin — named 
to  new  position  of  advertising  sales  man¬ 
ager  of  Detroit  News.  He  will  be  respon¬ 
sible  for  sales  accomplishments  and  sales 
planning  of  the  display  and  classified  ad¬ 
vertising  departments. 

if  *  * 

Ken  O’Toole,  former  advertising  staf¬ 
fer  and  reporter  for  newspapers  in  Ore¬ 
gon,  Arizona  and  Washington — named 
editor  of  Ketchikan  (Alaska)  News,  suc¬ 
ceeding  Normand  Dupre — resigned  to 
become  a  freelance  photographer. 

3fe  #  9|C 

William  Dwight,  Sr.  chairman.  News¬ 
papers  of  New  England,  Inc.,  and  his  son 
William  Jr.,  publisher,  editor  of  Holyoke 
(Mass.)  Transcript-Telegram — named 
recipients  of  Outstanding  Citizen  awards 
from  Greater  Springfield,  Mass.  Freed¬ 
man  Post  26,  Jewish  War  Veterans  of 
America. 

9(C  ]|C  % 

Bill  Seddon,  reporter  for  Charlotte 
(N.C.)  Observer — to  assistant  city  editor 
of  Miami  (Fla.)  News. 


McClennen 


Keim 


management 
consultants 
specializing 
in  executive 
recruitment 


Carl  Youngs 


Over  fourteen  years  experience  in  the  newspaper  industry. 

For  a  confidential  discussion  of  your  hiring  needs,  call:  (312)  394-9330 


ONE  CROSSROADS  OF  COMMERCE— SUITE  520 
ROLLING  MEADOWS,  ILLINOIS  60008 
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in  the  news 


Sturm  Browne 

Steven  B.  Sturm,  publisher  of  Mason 
City  (Iowa)  Globe-Gazette — appointed 
assistant  to  vicepresident-newspapers  of 
Lee  Enterprises,  Inc.  He  joined  Lee  En¬ 
terprises  in  1967  as  an  advertising  sales¬ 
man  and  moved  through  posts  in  per¬ 
sonnel  administration,  advertising  direc¬ 
tor,  business  manager  and  publisher. 

«  *  * 

Lynn  Browne,  graphics  editor  of  Fort 
Lauderdale  (Fla.)  News — named  execu¬ 
tive  editor  of  Buckeye  Publishing  Co.  of 
Lisbon,  Ohio.  He  will  be  responsible  for 
editorial  content  of  nine  publications,  in¬ 
cluding  two  daily  and  three  weekly 
newspapers  published  in  Ohio  and  West 
Virginia. 

*  *  ♦ 

Glenn  Sheeley,  sports  reporter  for 
Pittsburgh  (Pa.)  Press — named  to  At¬ 
lanta  (Ga.)  Constitution  sports  staff. 

*  ♦  * 

Dennis  E.  Gruse,  former  state  editor  of 
Michigan  City  (Ind.)  News-Dispatch — 
named  managing  editor  of  Hammond 
(La.)  Star. 

♦  «  ♦ 

James  A.  Todd,  former  assistant  clas¬ 
sified  manager  of  Cocoa  Beach  (Fla.) 
Today — named  classified  sales  manager 
of  Pensacola  (Fla.)  News-Journal. 

* 

Barbara  McGrath,  former  feature 
editor  West  Warwick  (R.I.)  Pawtuxet 
Valley  Times  and  more  recently  chief 
copywriter,  Moore  &  Slater,  Inc.,  New 
Bedford,  Mass.,  advertising  agency — 
named  vicepresident  of  the  agency. 

*  *  ♦ 

Jack  Lowe,  executive  director  of 
Panhandle  Growth  Inc. — named  feature 
editor  of  the  Sidney  (Neb.)  Telegraph. 
Lowe  joined  the  paper  in  1925  as  a  print¬ 
er's  helper  while  attending  high  school. 
He  was  named  editor  in  the  1930’s  and 
became  a  co-owner  during  the  1950’s 
eventually  selling  his  interest  in  1971. 

♦  ♦  * 

Howard  C.  Shank,  president  and  chief 
creative  officer  of  Leo  Burnett — retired. 
Norman  L.  Muse,  director  of  the  com¬ 
pany’s  U.K. /Europe  region — named 
executive  vice  president  in  charge  of  the 
U.S.  creative  services  division. 
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Gordon  Eliot  White,  Washington 
bureau  chief  for  Salt  Lake  City  (Utah) 
Deseret  News — recipient  of  Raymond 
Clapper  Memorial  award  from  White 
House  Correspondents  Association. 
President  Jimmy  Carter  presented  White 
with  the  award. 

♦  «  « 

Diani  Simonds,  former  assistant  to 
editor  at  West  Hartford  (Conn.)  Jewish 
Ledger — named  managing  editor  of  Ob¬ 
server,  bi-weekly  newspaper  published 
by  University  of  Hartford,  Connecticut. 
«  *  * 

William  T.  Saunders,  vicepresident 
and  advertising  director  of  Greensboro 
(N.C.)  News  and  Record — appointed 
vicepresident-community  development 
for  community  dailies  and  community 
newspapers  division  of  Landmark  Com¬ 
munications,  Norfolk,  Virginia.  Richard 
F.  Spears,  sales  development  manager 
for  Norfolk  (Va.)  Virginian-Pilot  and 
Ledger-Star — to  succeed  Saunders  as 
advertising  director. 

*  ♦  ♦ 

Ike  Massey,  former  general  manager  of 
a  Harte-Hanks  bureau — named  general 
manager  of  Broken  Arrow  (Okla.) 
Ledger. 

♦  «  « 

Phyllis  M.  Wesley,  states  news  writer 
for  Montgomery  (Ala.)  Advertiser — 
named  state  editor,  succeeding  Ed  Wil¬ 
liams. 


Carol  Farnham  Beers,  society/people 
department  reporter  for  New  Haven 
(Conn.)  Register — named  recipient  of 
General  Federation  of  Women’s  Clubs 
award  for  outstanding  journalism. 

«  «  « 

Dr.  Ray  E.  Hiebert,  dean  of  the  Col¬ 
lege  of  Journalism  at  University  of 
Maryland — to  leave  the  deanship  at  end 
of  summer  1979  to  devote  fulltime  to 
teaching  and  writing.  He  will  also  serve 
as  advisory  editor  for  new  series  of 
books  on  “Public  Communication”  for 
Longman  Inc.,  international  publishers. 
*  *  * 

Don  Harrison,  arts/leisure  editor  of 
Philadelphia  Bulletin — named  regional 
editor.  Nessa  Forman,  art  editor — 
appointed  arts/leisure  editor. 

«  «  * 

Art  Menton,  classified  advertising 
manager  of  Corpus  Christi  (Tex.)  Caller 
Times — named  circulation  director.  He 
has  held  management  positions  with  Or¬ 
lando  (Fla.)  Sentinel  and  Tampa  (Fla.) 
Tribune  and  had  been  publisher  of  a 
weekly  in  Orlando. 

>(C  « 

Rick  Walker,  former  reporter/ 
photographer  for  Waterbury  (Conn.) 
Republican-American  newspapers — 
appointed  communications  specialist  in 
university  affairs  department  of  Univer¬ 
sity  of  Hartford. 
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PIONEER  Profiles 
Jack  R.  Judd 

Publisher 


BOZEMAN 
Daily  Chronicle 


BOZEMAN,  MONTANA 


"Pioneer  Newspapers  offered  me  the  chance  to  advance  in  the  newspaper 
field  at  an  accelerated  rate.  Experience  on  several  other  newspapers  as  advertising 
director  came  in  handy  when  I  applied  for  a  position  with  one  of  the  newspapers  in 
the  Pioneer  group,  the  Idaho  State  Journal  in  Pocatello,  Idaho.  After  a  short  time 
with  this  newspaper,  I  was  promoted  to  publisher  of  the  Doily  News  in  Havre, 
Montana.  In  May  of  1978,  the  publisher's  position  in  Bozeman  became  available  and  I 
was  given  the  opportunity  to  move  to  a  larger  newspaper. 

Pioneer  makes  their  newspapers  pleasant  and  rewarding  places  to  work,  with 
advancement  within  the  group  dependent  only  on  the  individual's  abilities  and 
initiative." 

PIONEEH  NEWSPAPERS 

Publishing  Daily  and  Weekly  Newspapers  in  Ten  States 

Corporate  Headquarters;  131  AAercer  St.,  Seattle,  Wa.  98109 
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NOT  ALL  newspaper  controllers  and  finance  officers  are 
male,  as  evidenced  by  these  INCFO  registrants:  Lisa 
O'Neill,  Prince  George  (B.C.)  Citizen;  Mary  Lou  Eliades, 
Lowell  (Mass.)  Sun;  Lonnie  Jackson  Moore,  Norman  (Okla.) 
Oklahoma  Daily;  Sharon  Emenegger,  Corvallis  (Ore.) 
Gazette-Times,  and  Ann  E.  Lowman,  Harte-Hanks  Com¬ 
munications  Inc.,  San  Antonio,  Texas. 


TAX  BILL — Frank  E.  Russell,  Central  Newspapers  Inc., 
Indianapolis,  who  reported  on  the  Udall  tax  bill.  With  him 
are  Joseph  H.  Bright,  Calkins  Newspapers  Inc.,  Levittown, 
Pa.,  and  Robert  E.  Bergin  of  the  public  accounting  firm  of 
Elmer  Fox,  Westheimer  &  Co.,  Denver.  Bright  is  first  vice- 
president  of  the  Institute. 


(Continued  from  page  13) 
cost  effective  level  of  staffing,  and  to 
make  an  analysis  of  length  of  service  and 
age  of  affected  employees. 

“It  also  pays  to  review  the  skill  levels 
of  employees  in  the  unit  and  design  your 
offer  so  that  you  don’t  lose  all  your  most 
skilled  help  at  one  time,”  he  advised. 

An  important  section  of  the  1978  Rev¬ 
enue  Act  provided  rules  for  determining 
whether  certain  individuals  should  be 
treated  as  employees  through  1979.  “If 
they  are  considered  employees,  then  the 
employer  becomes  subject  to  the  various 
employment  taxes,”  Jack  L.  Plank,  di¬ 
rector  of  taxes,  Times-Mirror  Co.,  said. 

The  new  rules  (1)  terminate  pre-1979 
tax  liabilities  of  taxpayers  who  had  a 
reasonable  basis  for  treating  certain 
workers  as  independent  contractors;  (2) 
extends  relief  through  1979,  and  (3)  pro¬ 
hibits  issuance  of  regulations  and  rulings 
on  the  employment  status  of  workers  be¬ 
fore  1980.  This  gives  Congress  time  to 
study  the  problem  and,  if  possible,  clarify 
the  situation,  he  noted. 

In  March  of  this  year.  Rep.  Gephardt  of 
Missouri  introduced  a  bill  in  the  House 
intended  to  clarify  the  standards  to  be 
used  in  determining  whether  individuals 
are  independent  contractors  for  employ¬ 
ment  tax  purposes.  “Our  initial  reaction 
is  that  the  proposed  rules  in  the  bill  are 
generally  favorable  to  most  taxpayers. 
However,  the  IRS  does  not  appear  too 
happy.  They  want  more  flexibility  than 
the  bill  provides  in  determining  who  is  an 
employee  or  who  is  an  independent  con¬ 
tractor,”  Plank  said. 

“This  legislation  is  important  to  news¬ 
papers  because,  regardless  of  the  size  of 
your  paper,  you  probably  use  indepen¬ 
dent  contractors  to  some  degree.  It  is  also 
important  because  if  you  are  treating 
some  individuals  as  independent  contrac¬ 
tors  when  they  should  be  employees,  it 
could  be  more  costly  than  just  the  collec¬ 


tion  and  payment  of  payroll  taxes. 

“It  is  not  only  the  ongoing  cost  of  the 
additional  employment  taxes,  but  also  the 
potential  liability  for  prior  years’  taxes, 
interest  and  possible  penalties,  as  well  as 
the  coverage  of  these  individuals  for  pen¬ 
sion  plans  and  other  fringes,”  Plank  said. 

Generally  speaking,  the  Udall  Bill 
would  allow  the  owner  of  an  independent 
local  newspaper  to  withdraw  up  to  50%  of 
the  annual  pre-tax  income  of  the  business 
as  a  deduction  and  place  it  in  a  tax-free 
trust,  where  it  must  be  invested  in  gov¬ 
ernment  bonds,  Frank  E.  Russell,  presi¬ 
dent,  Central  Newspapers  Inc.  In¬ 
dianapolis,  said. 

At  the  owner’s  death,  the  accumulated 
funds  in  the  trust  are  not  included  in  the 
owner’s  estate  and  can  be  used  to  pay  the 
estate  taxes  based  on  the  value  of  the 
newspaper.  There  are  substantial  penal¬ 
ties  for  excess  funding  of  the  trust,  plus  a 
recapture  provision  forestate  tax  benefits 
in  case  the  newspaper  is  sold  within  15 
years  after  the  death  of  the  owner. 

The  ANPA  Tax  Law  Task  Force,  of 
which  he  is  a  member,  recommended  to 
the  board  of  directors  that  ANPA  neither 
endorse  nor  oppose  the  bill,  because  it  is 
special  interest  legislation.  In  its  stead, 
the  group  recommended  certain  revisions 
to  the  federal  estate  tax  laws  that  would 
be  available  to  all  businesses,  whether 
closely  held  or  not,  and  whether  they  are 
a  newspaper  or  some  other  type  of  busi¬ 
ness.  These  recommendations  included: 

1 .  Change  in  the  accumulated  earnings 
penalty  tax.  2.  Change  in  the  valuation 
approach.  3.  More  liberal  timing  of  estate 
tax  payments.  4.  Liberalization  of  redemp¬ 
tion  rules.  4.  Amendment  of  tax  on  gen¬ 
eration-skipping  transfers.  5.  Liberaliza¬ 
tion  of  taxability  of  insurance  premiums 
for  life  insurance  to  be  used  for  pay¬ 
ment  of  the  estate  taxes.  6.  Repeal  of 
carryover  basis.  7.  Lower  rates  for  gift 
taxes.  8.  Elimination  of  double  taxation  of 


dividends. 

This  proposal  was  adopted  by  the 
ANPA  board  and  also  by  that  of  the  Na¬ 
tional  Newspaper  Association,  which 
represents  900  small  dailies  and  4,500 
weeklies.  “There  has  been  some  opposi¬ 
tion  to  the  recommendations,  on  the  basis 
that  estate  taxes  are  the  basic  reason  for 
the  sale  of  newspapers,  and  that  special 
tax  privilege  is  no  more  special  legislation 
than  the  Newspaper  Preservation  Act  and 
other  previous  legislation  provided  for 
the  benefit  of  newspapers,”  Russell  dis¬ 
closed. 

Circulation  seminar 
to  be  held  July  8-13 

A  seminar  for  newspaper  circulation 
and  promotion  managers  and  anyone  in¬ 
terested  in  circulation  or  promotion  will 
be  offered  this  summer  at  North  Texas 
State  University. 

The  third  annual  Circulation  Manage¬ 
ment  and  Newspaper  Promotion  Semi¬ 
nar  will  be  held  July  8- 1 3  at  NTSU  by  the 
journalism  department  under  the  spon¬ 
sorship  of  the  Frank  E.  Gannett  News¬ 
paper  Foundation,  Inc. 

Regularly  enrolled  students  at  NTSU 
may  take  a  special  problems  course  in 
journalism  for  three  hours  credit  which 
will  include  the  seminar  in  the  cur¬ 
riculum. 

Information  is  available  from  J.  Roy 
Moses  of  the  NTSU  journalism  faculty, 
seminar  corrdinator. 

Subjects  to  be  covered  include  news¬ 
paper  circulation  auditing,  legal  prob¬ 
lems  and  governmental  regulations,  de¬ 
veloping  subscriber/non-subscriber  lists 
without  a  computer,  in-house  research, 
circulation  sales  and  promotions,  moti¬ 
vation,  alternate  delivery  systems,  re¬ 
taining  circulation,  training  district  man¬ 
agers  and  assorted  problems. 
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An  exclusive  annual 
E&P  pullout  section 


This  Annual  Report  includes  individual  linage  totals  for 


1,070  daily  and  Sunday  newspapers  in  642  cities  in  the 


United  States  and  Canada  for  the  year  1978.  Total  figures  are 
given  for  retail,  general,  automotive,  financial  and  classified 
advertising.  The  grand  total  for  all  newspapers  measured  Is 
14,277,964,256  agate  lines. 


•  Linage  for  203  newspapers  published  in  69  cities  meas¬ 


ured  by  Media  Records,  Inc.,  was  compiled  by  that  organiza¬ 
tion  and  released  exclusively  to  E&P.  Editor  &  Publisher  sent 
questionnaires  to  all  other  daily  and  Sunday  newspapers  t^ 
obtain  equivalent  figures.  867  newspapers  in  573  cities 
reported  linage  to  E&P. 


•  Tabulations  include  national  advertising  appearing  ih 

Family  Weekly,  Parade,  Puck-the  Comic  Weekly,  and  Metro 
Sunday  Magazines,  as  well  as  other  publications  distributed 
as  sections  of  weekend  editions.  ^ 


The  Bulletin 
runs  66%  more 

retail  and  national  advertising 
than  the  Inquirer  on  Monday, 
Tuesday,  Wednesday,  Thursday, 
Friday  and  Saturday 


1978  Retail  and  National 
Advertising  Linage 


Bulletin:  25,133,791 

If  you're  on  advertiser  and  your  customers  live 
in  the  Greater  Philadelphia  area,  then  take  a 
good,  hard  look  at  the  graph  above. 

Because  it  shows  that  on  major  shopping 
days  —  Monday  through  Saturdays  —  your 
customers  will  read  66%  more  retail  and 
national  advertising  in  the  Bulletin  than  they  will 
in  the  Inquirer. 

Which  shouldn’t  really  be  surprising. 

Because  on  major  shopping  days  —  Monday 

Bulletin  Compilotion  (8  column  meosure) 


Inquirer:  15,148,488 

through  Saturday  —  more  people  read  the 
Bulletin  than  read  the  Inquirer.  (Our  daily 
circulation  lead  over  The  Inquirer  is  476,767  to 
384,290  in  the  14  County  City  &  Retail  Trading 
Area). 

So  no  matter  what  you’re  selling,  the  lesson  is 
very  simple. 

It  pays  to  put  your  money  where  the  market  is. 
And  The  Bulletin  is  the  market.  Phone  j215) 
662-7474. 


Ws\t  Bulletin 


Member  Million  Market  Newspopers.  Inc 


Morning.  Evening.  Weekend. 

Greater  Philadelphia's  largest  daily  newspaper  for  7A  consecutive  years. 


1978  Total  Advertising  Linage  in  1,070  Newspapers  (642  Cities) 

Sourct  Cities  Papers  Retoil  Generol  Automotive  Finonciol  Clossified  Totals 


Medio  Records  .  69  203  2,757.794,000  377,815.000  78,064,000  92,783,000  1.566,827,000  4,874,783,000 

Editor  &  Publisher  .  573  867  6.132.757.045  525.012,183  105.656.439  126,894,317  2,501,381,555  9,403,181,256 

Orond  Total  .  642  1,070  8,890,551,045  902,827,183  183,720,439  219,677,317  4,068,208,555  14.277,964.256 


NOTE:  Figures  in  the  second  column  of  this  table  (number  of  newspapers)  includes  both  doily  and  Sundoy  newspopers,  both 
for  Medio  Records  and  E8iP  tobulotions.  Totals  do  not  odd  across  since  only  mojor  clossifications  ore  shown. 

Totals  for  Medio  Records  ore  on  on  8  column  bosis. 


1978  Newspaper  Linage, 

measured  by  Media  Records  Inc. 

Retail 

(^neral 

Automotive 

Finonciol 

Clossified 

Total  Advertising 

NEWSPAPER 

Columns 

Full  Run 

Part  Run 

Full  Run 

Port  Run 

Full  Run 

Port  Run 

Full  Run 

Port  Run 

Pull  Run 

Port  Run 

Full  Run 

Part  Run 

ABERDEEN 

American  News  . 

. (0) 

M-8 

S.64S.OOO 

368,000 

629,000 

157,000 

51,000 

1,539,000 

8,206,000 

368,000 

1  Americon  News  . 

. (S) 

M-8 

3,159,000 

57,000 

978,000 

45,000 

57,000 

182,000 

932,000 

5,330,000 

102,000 

§  AKRON 

Beocon  Joumol  . 

. (t) 

M-6 

15,243,000 

838,000 

1,436,000 

150,000 

443,000 

8,088,000 

25,724,000 

838,000 

Beocon  Journal  . 

. (#) 

C-B 

19,532,000 

838,000 

1,915,000 

200,000 

590,000 

8,088,000 

30,689,000 

838,000 

p  Beocon  Journal  . 

. (S) 

M-6 

7,190,000 

1,439,000 

1,493,000 

4,000 

103,000 

93,000 

5,296,000 

14,180,000 

1,443,000 

p  Beocon  Journo  1  . 

. (S) 

C-8 

8,904,000 

1,439,000 

1,597,000 

4,000 

120,000 

122,000 

5,296,000 

16,044,000 

1,443,000 

t  ATIANTA 

Constitution  . 

. (m) 

M-8 

17,497,000 

2.922,000 

732,000 

661,000 

12,458,000 

34,400,000 

Journal  . 

. (t) 

M-8 

24,496,000 

14,418,000 

3,197,000 

86,000 

751,000 

13,000 

671,000 

57,000 

15J07,000 

44,517,000 

1,576,000 

Journal  &  Constitution  . 

. (S) 

M-8 

11,519,000 

1,798,000 

317,000 

198,000 

7,826,000 

21,674,000 

S  BALTIMORE 

p  News  Americon  . 

. (S) 

M-9 

6,378,000 

3,146,000 

1,253,000 

6,000 

161,000 

11,000 

70,000 

1,317,000 

9,196,000 

3,163,000 

p  News  Americon  . . 

. (S) 

C-8 

5,911,000 

3,146,000 

1,229,000 

6,000 

147,000 

11,000 

65,000 

1,317,000 

8,686,000 

3,163,000 

News  Americon  . 

. (t) 

M-9 

10,221,000 

698,000 

1,360,000 

420,000 

391,000 

2,737,000 

15,390,000 

698,000 

News  Americon  . 

. (t) 

C-8 

9,360,000 

698,000 

1,211,000 

375,000 

347,000 

2,737,000 

14,291,000 

693,000 

Sun  . 

M-9 

9,524,000 

99,000 

2,159,000 

829,000 

756,000 

7,082,000 

20,697,000 

99,000 

Sun  . 

c-8 

8,491,000 

99,000 

1,919,000 

738,000 

672,000 

7,062,000 

19,249,000 

99,000 

Sun  . . 

. (t) 

M-9 

14,697,000 

288,000 

2,147,000 

1,060,000 

620,000 

6,976,000 

25,714,000 

288,000 

Sun  . . 

. (t) 

c-8 

13,391,000 

287,000 

1,912,000 

943,000 

552,000 

6,976,000 

23,908,000 

287,000 

Sun  . . 

. (S) 

M-9 

16,148,000 

1,709,000 

1,432,000 

42,000 

911,000 

62,000 

296,000 

40,000 

7,819,000 

172,000 

26,631,000 

2,030,000 

Sun  . 

. (S) 

C-8 

14,961,000 

1,636,000 

1364,000 

38,000 

814,000 

55,000 

267,000 

35,000 

7,819,000 

172,000 

25,248,000 

1,941,000 

(  BERGEN  COUNTY 

fd  Record  . 

. (t) 

M-9 

16,996,000 

4,005,000 

2,441,000 

117,000 

465,000 

1,000 

953,000 

254,000 

9,017,000 

30,240,000 

44n,000 

fd  Record  . 

. (•) 

C-8 

15,202,000 

3,878,000 

2,178,000 

112,000 

413,000 

1,000 

847,000 

226,000 

9,017,000 

28,025,000 

4417,000 

p  Record  . 

. (S) 

M-9 

12,932,000 

3,648,000 

1,889,000 

40,000 

186,000 

379,000 

4,510,000 

19,937,000 

3,688,000 

p  Record  . 

. (S) 

C-8 

11,850,000 

3,646,000 

1,786,000 

40,000 

171,000 

337,000 

4,510,000 

18,695,000 

3,686,000 

BOCA  RATON 

fd  News  . 

. (t) 

M-8 

5,518,000 

208,000 

313,000 

66,000 

260,000 

17,000 

2,784,000 

1,000 

9,037,000 

226,000 

I  News  . 

. (S) 

M-8 

2,835,000 

887,000 

47,000 

246,000 

1,510,000 

5,554,000 

§  BOSTON 

Herold  Americon  . 

. (m) 

M-9 

5,349,000 

2,422,000 

1,851,000 

41,000 

232,000 

20,000 

324,000 

17,000 

2,827,000 

533,000 

11,286,000 

3,049,000 

Herold  American  . 

. (i") 

C-8 

4,758,000 

2,322,000 

1,645,000 

38,000 

206,000 

20,000 

288,000 

16,000 

2,827,000 

533,000 

10,427,000 

2,945,000 

Herald  Americon  . 

. (S) 

M-9 

4,198,000 

3,659,000 

1,049,000 

32,000 

152,000 

10,000 

41,000 

2,000 

1,670,000 

391,000 

7,114,000 

4,094,000 

Herald  Americon  . 

. (S) 

C-8 

3,907,000 

3,606,000 

993,000 

31,000 

137,000 

10,000 

37,000 

1,000 

1,670,000 

391,000 

6,748,000 

4,039,000 

fd  Globe  . 

. (t) 

M-9 

10,000,000 

1,393,000 

2,891,000 

39,000 

422,000 

24,000 

477,000 

8,380,000 

22.440.000 

1,456,000 

\i  Glotw  . 

. (t) 

c-8 

8,947,000 

1,393,000 

2,578,000 

39,000 

380,000 

24,000 

426,000 

8,380,000 

20,981,000 

M56,000 

Glolie  . 

M-9 

12,917,000 

1,622,000 

3,259,000 

40,000 

453,000 

24,000 

548,000 

10,831,000 

28,242,000 

1,686,000 

doll,  . 

C-8 

11,537,000 

1,622,000 

2,906,000 

40,000 

407,000 

24,000 

489,000 

10,831,000 

26,404,000 

1,686,000 

p  Globe  . 

. (S') 

M-9 

10,602,000 

3,718,000 

3,144,000 

41,000 

198,000 

106,000 

13,551,000 

27,631,000 

3,759,000 

p  Globe  . . 

. (S) 

C-8 

9,832,000 

3,718,000 

2,947,000 

41,000 

179,000 

94,000 

13,551,000 

26,633,000 

3,759,000 

BOULDER 

Comero  . 

. (t) 

M-8 

12,622,000 

353,000 

747,000 

614,000 

3,000 

507,000 

7,870,000 

22,610,000 

356,000 

Camera  . 

. (S) 

M-8 

4,924,000 

154,000 

325,000 

8,000 

102,000 

132,000 

2,207,000 

7,705,000 

162,000 

BRADENTON 

Herold  . 

. (t) 

M-8 

9,235,000 

534,000 

72,000 

243,000 

2,897,000 

13J99,000 

I  Herold  . 

. (S) 

M-8 

4,703,000 

965,000 

88,000 

227,000 

1,037,000 

7,041,000 

BUFFALO 

Courier  Ei^ress  . 

. (m) 

M-8 

5,451,000 

391,000 

1,449,000 

10,000 

800,000 

1,000 

481,000 

2,000 

2496,000 

10,696,000 

404400 

p  Courier  Eipress . 

. (S) 

M-8 

9,988,000 

344,000 

1,796,000 

4,000 

671,000 

141,000 

1,650,000 

14,248,000 

348,000 

Ntws  . 

. (t) 

M-8 

19,551,000 

1,077,000 

2,158,000 

1,560,000 

3,000 

1,168,000 

20,000 

7,082,000 

31,666,000 

1,100,000 

News  . 

. (S) 

M-e 

2,153,000 

12,000 

646,000 

208,000 

39,000 

8,000 

893,000 

3,946,000 

20,000 

§  CAMDEN 

Count,  Pojt  . 

. (t) 

M-6 

14,614,000 

4,244,000 

1,070,000 

13,000 

348,000 

612,000 

2,000 

10,392,000 

27,737,000 

4,259,000 

Courier  Post  . 

. (t) 

c-8 

18,289,000 

4,244,000 

1,400,000 

13,000 

454,000 

816,000 

2,000 

10,392,000 

32,052,000 

4459,000 

§  CHARLOTTE 

News  . 

. (t) 

M-6 

8,306,000 

691,000 

1,706,000 

182,000 

283,000 

8,023,000 

18,579,000 

691,000 

Nows  . 

. (t) 

C-8 

10,975,000 

691,000 

2,256,000 

232,000 

374,000 

8,023,000 

21,939,000 

691,000 

Observer  . 

. (m) 

M-6 

11,064,000 

1,521,000 

1,478,000 

2,000 

138,000 

247,000 

2,000 

8,006,000 

21,024,000 

1425,000 

Observer  . 

C-8 

14,703,000 

1,609,000 

1,970;000 

2,000 

182,000 

330,000 

3,000 

8,006,000 

25,282,000 

1,614,000 

p  Observer  . 

. (S) 

M-6 

4,744,000 

1,649,000 

1,618,000 

18,000 

136,000 

2,000 

141,000 

3,749,000 

10,400,000 

1,669,000 

p  Observer  . 

. (S) 

C-8 

6,174,000 

1,654,000 

1,771,000 

25,000 

168,000 

2,000 

176,000 

3,749,000 

12,050,000 

1,681,000 

'  CHICAGO 

§  Tribune  . 

. (m) 

M-9 

25,870,000 

18,320,000 

5,508,000 

528,000 

683,000 

675,000 

1,081,000 

1,816,000 

12,707,000 

13,878,000 

45,956,000 

35,413,000 

§  Tribune  . 

C-8 

23,083,000 

17,666,000 

4,897,000 

523,000 

609,000 

674,000 

961,000 

1,778,000 

12,707,000 

13,878,000 

42,364,000 

34,715,000 

§  Tribune  . 

. (S) 

M-9 

12,919,000 

10,462,000 

5,009,000 

341,000 

233,000 

186,000 

308,000 

489,000 

12,832,000 

1,612,000 

31,311,000 

13,090,000 

§  Tribune  . 

. (S) 

C-8 

11,706,000 

9,854,000 

4,557,000 

326,000 

212,000 

183,000 

275,000 

440,000 

12,832,000 

1412,000 

29,592,000 

12,415,000 

$  Nows  . 

. (t) 

M-9 

1,606,000 

631,000 

553,000 

24,000 

97,000 

1,000 

91,000 

60,000 

658,000 

184,000 

3,290,000 

900,000 

§  Noun  . 

. (t) 

C-B 

1,443,000 

631,000 

497,000 

24,000 

88,000 

1,000 

81,000 

60,000 

658,000 

184,000 

3,052,000 

900,000 

Sun  Times  . 

M-6T 

20,401,000 

3,908,000 

2,853,000 

100,000 

283,000 

3,000 

427,000 

398,000 

10,815,000 

1,464,000 

35,213,000 

5,873,000 

p  Sun  Times  . . 

. (S) 

M-6T 

7,556,000 

6,762,000 

1,720,000 

196,000 

142,000 

2,000 

81,000 

306,000 

3,488,000 

129,000 

12,994,000 

7495,000 

§  CINCINNATI 

Enguirer  . 

M-9 

19,860,000 

2,223,000 

331,000 

861,000 

14,850,000 

38439,000 

Enquirer  . 

. (m) 

C-B 

18,020,000 

1,976,000 

296,000 

765,000 

14,850,000 

36,121,000 

Enquirer  . 

. (S) 

M-9 

15,163,000 

1,619,000 

114,000 

230,000 

7,342,000 

24,476,000 

Enquirer  . 

. (S) 

C-8 

14,063,000 

1,542,000 

104,000 

205,000 

7,342,000 

23464,000 

Post  . 

. (•) 

M-9 

15,633,000 

1,821,000 

2,064,000 

68,000 

272,000 

196,000 

387,000 

43,000 

5,793,000 

166,000 

24469,000 

2,296,000 

Post  . 

. (•) 

C-8 

14,249,000 

1,667,000 

1,845,000 

61,000 

244,000 

173,000 

344,000 

39,000 

5,793,000 

166,000 

22,695,000 

2,100,000 

§  CLEVELAND 

Plain  Dealer  . 

M-9 

20,903,000 

4,553,000 

2,932,000 

75,000 

521JOOO 

20,000 

1,245,000 

135,000 

14,683,000 

1,000 

40,708,000 

4,784,000 

Ploin  Deoler  . 

C-8 

18,818,000 

4,257,000 

2,610,000 

71,000 

464,000 

18,000 

1,106,000 

120,000 

14,683,000 

1,000 

30,105,000 

4,467,000 

Plain  Dealer  . 

. (S) 

M-9 

12,504,000 

633,000 

2,020,000 

8,000 

209,000 

12,000 

206,000 

2,000 

9,446,000 

24,390,000 

655,000 

Pbin  Dealer  . 

. (S) 

C-8 

11,593,000 

571,000 

1,899,000 

8,000 

189,000 

11,000 

184,000 

2,000 

9,446,000 

23,316,000 

592,000 

Prtls  . 

. (t) 

M-9 

15,783,000 

4,992,000 

2387,000 

54,000 

372,000 

61,000 

748,000 

60,000 

3,817,000 

689,000 

23,407,000 

5,860,000 

Press  . 

. (t) 

C-8 

14,304,000 

4,654,000 

2,124,000 

48,000 

332,000 

57,000 

664,000 

54,000 

3,817,000 

689,000 

21,541,000 

5,506,000 

*  COLUMBUS  (GA.) 

Enquirer  &  Ledger  . 

M-8 

10,279,000 

369,000 

1,071,000 

42,000 

181,000 

3,000 

173,000 

4,000 

4,158,000 

15,908,000 

418,000 

p  Ledger  Enquirer  . 

. (S) 

M-8 

5,299,000 

17,000 

1,115,000 

4,000 

63,000 

110,000 

1,177,000 

7,767,000 

21,000 

PLEASE  NOTE:  Footnotes  for  above  figures,  and  the  conversion  method  used  by  Media  Records  (6  to  8  column,  8  to  6 
column,  9  and  10  column  page  formats)  are  listed  and  explained  on  page  5L. 
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Rtloil  G«n«rgl  Automotrv*  Finonciol  Clossifitd  Totgl  Advtrtising 


NEWSPAPER 

Columns 

Full  Run 

Port  Run 

Full  Run 

Port  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

Full  Run 

Part  Run 

1  COLUMBUS  (OHIO) 

. (t) 

M-f 

20,791,000 

1,222300 

2,232,000 

24,000 

720,000 

11,000 

748,000 

8,000 

8,779,000 

33484,000 

1,283,000 

. (t) 

C-8 

18,773,000 

1,147,000 

1,984,000 

22,000 

840,000 

10,000 

885,000 

5,000 

8,779,000 

31,135400 

1,184,000 

. (S) 

M-9 

11,939,000 

953300 

1,805,000 

1,000 

250,000 

354,000 

7,950,000 

22,108,000 

954400 

. (S) 

C-8 

10,759,000 

953,000 

1324300 

1,000 

228,000 

315,000 

7,950,000 

20,782400 

954,000 

M-V 

7,438,000 

2,115,000 

327,000 

922,000 

3,098,000 

14,204400 

Cilizwi  Journol  . 

C-8 

A,A09,000 

1,879,000 

290,000 

819,000 

3,098,000 

12,999,000 

§  DALLAS 

N<wt  . 

. (m) 

M-9 

2S,95A,000 

3,807,000 

3,099300 

12,000 

377,000 

489,000 

3,000 

20,858,000 

15,000 

50,870,000 

3,837,000 

N«ws  . 

C-8 

23,077,000 

3,572,000 

2,754,000 

12,000 

335,000 

417,000 

2,000 

20,858,000 

15400 

47,352400 

3,801,000 

N«n  . 

. (S) 

M-9 

10,711,000 

3,183,000 

1383,000 

138,000 

182,000 

17,000 

189,000 

14,000 

9,147,000 

328,000 

22,132,000 

3,880,000 

N«ws  . 

. (S) 

C-8 

9,752,000 

3381,000 

1,750300 

137,000 

185,000 

18,000 

188,000 

12,000 

9,147,000 

328,000 

21,022,000 

3.554400 

Timts  Htrald  . 

. (•) 

M-9 

25,398,000 

2,535,000 

2331,000 

32,000 

345,000 

7,000 

393,000 

2,000 

18,184,000 

47440,000 

2478,000 

Tim«t  Htrald  . 

. (•) 

C-8 

22,7AO,000 

2,487,000 

2,515,000 

29,000 

308,000 

7,000 

350,000 

2,000 

18,184,000 

44,304400 

2425400 

p  Timts  Htrold  . 

. (S) 

M>9 

12,A29,000 

917,000 

2,178,000 

118,000 

127,000 

7,000 

118,000 

7,809,000 

22,899,000 

1,040,000 

p  Timts  Htrold  . 

. (S) 

c-8 

11,A28;000 

917,000 

2382,000 

118,000 

118,000 

7,000 

105,000 

7,809,000 

21,782400 

1,040,000 

§  DAYTON 

Jounwl  Htrold  . 

M-9 

15,421,000 

918,000 

1,785,000 

9,000 

402,000 

18,000 

288,000 

13,000 

7440,000 

150,000 

25,408,000 

1,108,000 

Journol  Htrold  . . 

C-8 

13,928,000 

843,000 

1,593,000 

8,000 

358,000 

18,000 

238,000 

11,000 

7440,000 

150,000 

23,847,000 

1,028,000 

Nows  . 

. (•) 

M-9 

18,839,000 

2,128,000 

1,789,000 

38,000 

402,000 

29,000 

271,000 

28,000 

7,388,000 

143,000 

28,848,000 

2488,000 

Ntws  . 

. (•) 

C-8 

15,079,000 

1,940,000 

1372,000 

32,000 

358,000 

27,000 

241,000 

24,000 

7488,000 

143,000 

24,815,000 

2,172,000 

p  Ntws  . 

. (S) 

M-9 

8,083,000 

131,000 

1388,000 

153,000 

128,000 

3,119,000 

12,880,000 

131,000 

p  Ntws  . 

. (S) 

C-8 

7,428,000 

131,000 

1347,000 

140,000 

114,000 

3,119,000 

12,157400 

131,000 

DENVER 

Rocky  Mountoin  Ntws  . 

M-6T 

25,303,000 

2,104,000 

583,000 

780,000 

20,995,000 

49,881,000 

p  Rocky  Mountoin  Ntws  . 

. (S) 

M-6T 

8,058,000 

1,388,000 

99,000 

248,000 

3,402,000 

13,211,000 

s  Post  . 

. (•) 

M-9 

22,855,000 

M12,000 

2,928,000 

42,000 

588,000 

10,000 

987,000 

15,000 

15,437,000 

42,890,000 

1,480,000 

s  Post  . 

. (•) 

C-8 

20,482,000 

1355,000 

2,808,000 

37,000 

524,000 

9,000 

885,000 

14,000 

15,437,000 

40,011,000 

1418,000 

§  Post  . 

. (S) 

M-9 

13,518,000 

2,278,000 

154,000 

302,000 

9424,000 

25,801,000 

§  Post  . 

. (S) 

C-8 

12,882,000 

2,232,000 

144,000 

275,000 

9424,000 

24,884,000 

DETROIT 

Frtt  Prtss  . 

. (m) 

M-8 

18,812,000 

4342,000 

2,585,000 

138,000 

534,000 

21,000 

409,000 

131,000 

8438,000 

28,881,000 

4445,000 

p  Frtt  Prtss  . 

. (5) 

M-8 

ijkVfm 

3,100,000 

2319,000 

114,000 

108,000 

8,000 

224,000 

4,000 

2,288,000 

10,330,000 

3,228,000 

§  Ntws  . 

. (t) 

M-9 

23,004,000 

7>77,000 

2,790,000 

155,000 

584,000 

24,000 

388,000 

183,000 

13,085,000 

39,922,000 

7,858,000 

$  Ntws  . 

. (t) 

C-8 

20,502,000 

8,981„000 

2,480,000 

138,000 

501,000 

22,000 

345,000 

182,000 

13,085,000 

37,004,000 

7,300,000 

S  Ntws  . 

. (S) 

M-9 

11,025,000 

4302,000 

1,908,000 

88,000 

211,000 

10,000 

220,000 

17,000 

8,738,000 

22,117400 

4,418,000 

S  Ntws  . 

. (S) 

C-8 

10,107,000 

4,193,000 

1,783,000 

85,000 

192,000 

10,000 

198,000 

15,000 

8,738,000 

21435,000 

4404,000 

S  DULUTH 

(d  Htrold  . 

. (•) 

M-6 

8,008,000 

187,000 

882,000 

51,000 

101,000 

2,720,000 

9,750,000 

187,000 

Id  HtraM  . 

. (•) 

C-8 

7,844,000 

187,000 

909,000 

88,000 

135,000 

2,720,000 

11,884,000 

187,000 

Ntws  Tribunt  . . 

. (m) 

M-A 

8,380,000 

189,000 

899,000 

82,000 

8,000 

104,000 

3,347,000 

10,889,000 

195,000 

Ntws  Tribunt  . . 

. (m) 

C-8 

8,287,000 

189,000 

931,000 

83,000 

8,000 

139,000 

3,347,000 

12,884,000 

195,000 

p  Ntws  Tribunt  . 

. (S) 

M-A 

5,835,000 

855,000 

1,144,000 

45,000 

7,000 

82,000 

1,292,000 

8,239,000 

882,000 

p  Ntws  Tribunt  . 

. (S) 

C-8 

8,931,000 

855,000 

1,251,000 

51,000 

7,000 

83,000 

1,292,000 

9,889.000 

882.000 

S  ERIE 

fimts  . 

. (t) 

M-9 

12330,000 

222300 

981,000 

57,000 

240,000 

4,228,000 

18,514,000 

222,000 

Timts  . 

. (•) 

C-8 

12314,000 

222,000 

942,000 

58,000 

229,000 

4,228,000 

18,047,000 

222,000 

p  Timts  Ntws  . 

. (S) 

M-9 

5,485,000 

191,000 

1,298,000 

1,000 

87,000 

287,000 

1,000 

3,029,000 

10,150,000 

193,000 

p  Timts  Ntws  . 

. (S) 

C-8 

5,472300 

191300 

1,298,000 

1,000 

87,000 

287,000 

1,000 

3,029,000 

10,137,000 

193.000 

S  FORT  LAUDERDALE 

Id  Ntws  . 

. (•) 

M-A 

22,045,000 

2,408,000 

1,742,000 

28,000 

887,000 

112,000 

857,000 

71,000 

15,308,000 

1,334,000 

40,959,000 

3,950,000 

Id  Ntws  . 

. (•) 

C-8 

27,912,000 

2,781,000 

2309,000 

31,000 

888,000 

134,000 

875,000 

85,000 

15,308,000 

1434,000 

47,830,000 

4448,000 

p  Ntws  &  Sun  StntintI  . 

. (S) 

M-A 

10319,000 

1,177,000 

1,784,000 

23,000 

197,000 

24,000 

435,000 

30,000 

5,800,000 

390,000 

18,520,000 

1,844,000 

p  Ntws  &  Sun  StntintI  . 

. (S) 

C-8 

12,980300 

1354,000 

1,978,000 

28,000 

254,000 

29,000 

580,000 

38,000 

5,800,000 

390,000 

21,575,000 

1,837,000 

Ntws  &  Sun  StntintI  . 

M-A 

9,888,000 

88,000 

80,000 

37,000 

4,855,000 

13,007,000 

Ntws  &  Sun  StntintI  . 

. («ol) 

C-8 

10314,000 

117,000 

80,000 

50,000 

4,855,000 

15,897,000 

Id  Sun  StntintI  . 

. (m) 

M-A 

15,351,000 

2,089,000 

1,778,000 

55,000 

524,000 

39,000 

781,000 

71,000 

9,398,000 

2,584400 

28,183,000 

4,823,000 

Id  Sun  StntintI  . . 

. (m) 

C-8 

19398,000 

2,823,000 

2345,000 

72,000 

898,000 

48,000 

1,040,000 

91,000 

9,398,000 

2,584,000 

33,130,000 

5,403400 

S  GARY 

Post  Trd)unt  . 

. (#) 

M-9 

14,080,000 

3,023,000 

1,158,000 

54,000 

257,000 

445,000 

90,000 

287,000 

5,788,000 

19,000 

21,720,000 

3,810,000 

Post  Tribunt  . 

. (t) 

c-8 

12,708,000 

2,770,000 

1328,000 

48,000 

229,000 

398,000 

80,000 

237,000 

5,788,000 

19,000 

20,200,000 

3,472,000 

1  Post  Tribunt  . 

. (S) 

M-9 

8,890,000 

108,000 

1,092,000 

142,000 

105,000 

2,455,000 

12,488,000 

108,000 

1  Post  Tribunt  . 

. (S) 

C-8 

8,048,000 

103,000 

1,078,000 

132,000 

94,000 

2,455,000 

11,807,000 

103,000 

GRAND  FORKS 

Htrold  . 

. (•) 

M-8 

8,803300 

137,000 

821,000 

90,000 

2,000 

415,000 

2,893,000 

10,843,000 

139,000 

K  Htrold  . 

. (S) 

M-8 

4,525,000 

824,000 

1,015,000 

21,000 

51,000 

8,000 

310,000 

991,000 

8,902,000 

851,000 

HARTFORD 

Couront  . . 

M-8 

17,882,000 

2,103,000 

2,338,000 

71,000 

890,000 

218,000 

920,000 

227,000 

11,101,000 

33,275,000 

2,822,000 

p  Couront  . 

. (S) 

M-8 

8,785300 

4,882,000 

2,388,000 

27,000 

208,000 

85,000 

4,142,000 

15,580,000 

4,909,000 

S  HONOLULU 

Advortisor  . . 

. (m) 

M-9 

21,557,000 

2,087,000 

388,000 

903,000 

7,532,000 

33,533,000 

Advortisor  . 

C-8 

19,184,000 

1,855,000 

343,000 

803,000 

7,532,000 

30,785,000 

Stor  Bullotin  . 

. (#) 

M-9 

23,517,000 

30,000 

2,085,000 

388,000 

910,000 

2,505,000 

34,840,000 

30,000 

Stor  BuRotin  . 

. (•) 

C-8 

20,927,000 

30,000 

1,854,000 

345,000 

809,000 

7,505,000 

31,875,000 

30,000 

p  Stor  BuRotin  Advortisor  . 

. (S) 

M-9 

8,798,000 

1,998,000 

108,000 

213,000 

4,142,000 

15,304,000 

p  Stor  BuRotin  Advortisor  . 

. (S) 

C-8 

7,825,000 

1,878,000 

98,000 

187,000 

4,142,000 

14,125,000 

S  HOUSTON 

Chronicit  . 

. (•) 

M-9 

25,494,000 

8,885,000 

3,381,000 

151,000 

353,000 

4,000 

418,000 

89,000 

35,834,000 

9,000 

88,019,000 

8,918,000 

Chronicit  . 

. (•) 

C-8 

22,881,000 

8,498,000 

3,008,000 

148,000 

314,000 

3,000 

372,000 

79,000 

35,834,000 

9,000 

82,728,000 

8,733,000 

Chronicit  . 

. (S) 

M-9 

10,874,000 

3,087,000 

1,841,000 

240,000 

105,000 

175,000 

9,000 

28,929,000 

43,000 

40,010,000 

3459,000 

Chronicit  . 

. (S) 

C-8 

9,791,000 

3,087,000 

1,732,000 

240,000 

98,000 

155,000 

9,000 

28,929,000 

43,000 

38,789,000 

3,359,000 

Post  . 

. (">) 

M-9 

25,424,000 

5335,000 

3,097,000 

119,000 

328,000 

7,000 

448,000 

75,000 

24,275,000 

53,872,000 

5,538,000 

Post  . 

c-8 

22,844,000 

5,208,000 

2,755,000 

114,000 

291,000 

7,000 

399,000 

87,000 

24,275,000 

50,884,000 

5,394,000 

p  Post  . 

. (S) 

M-9 

8,558,000 

2,387,000 

1,801,000 

181,000 

94,000 

157,000 

5,000 

14,741,000 

41,000 

25,409,000 

2,814,000 

p  Post  . 

. (5) 

c-8 

7,887,000 

2,387,000 

1,724,000 

181,000 

87,000 

140,000 

5,000 

14,741,000 

41,000 

24,439,000 

2,814,000 

S*  LEXINGTON 

HtroU  &  Uodtr  . 

M-9 

18,380,000 

1,838,000 

1,257,000 

198,000 

282,000 

8,972,000 

171,000 

25,280,000 

1,807,000 

Htrold  B  Ltodtr  . 

C-8 

14,733,000 

1,835,000 

1,117,000 

178,000 

251,000 

8,972,000 

171,000 

23,442,000 

1,808,000 

p  Htrold  B  ltodtr  . 

. (S) 

M-9 

8,885,000 

522,000 

1377,000 

191,000 

143,000 

3,084,000 

13,592400 

522,000 

p  Htrold  B  Ltodtr  . 

. (S) 

C-8 

8,131,000 

522,000 

1,241,000 

178,000 

128,000 

3,084,000 

12,772,000 

522,000 

unii  ROCK 

Arkonsos  (Mzottt . 

M-8 

13,899,000 

1,390,000 

422,000 

340,000 

4,200,000 

20,350,000 

p  Arkonsos  (Mzotto  . 

. (5) 

M-8 

8,534,000 

1,204,000 

220,000 

270,000 

2,253,000 

10,514,000 

*  LONG  BEACH 

Indtptndtnt  B 

Prtss  Ttitgrom  . 

. (mlt) 

M-8 

12,598,000 

5,784,000 

2,211,000 

24,000 

445,000 

7,000 

391,000 

50,000 

11430,000 

138,000 

27,388.000 

5,984,000 

p  Indtptndtnt  Prtss 

Tthtnini  . 

. (S) 

M-8 

5,280,000 

387,000 

1,441,000 

14,000 

98,000 

41,000 

3,305,000 

10,148,000 

381,000 

S  LONG  ISLAND 

Ntwsdoy  . 

. (•) 

M-AT 

17,214,000 

7,595,000 

2,283,000 

153,000 

938,000 

11,000 

1,272,000 

820,000 

9,589,000 

41,000 

31,385,000 

8,989,000 

Ntwsdoy  . 

. (•) 

C-ST 

18,051,000 

7,193,000 

2,123,000 

143,000 

878,000 

11,000 

1,175,000 

580,000 

9,589,000 

41,000 

29,907,000 

8417,000 

Ntwsdoy  . 

. (S) 

M-AT 

11,738,000 

4,054,000 

1,888,000 

95,000 

159,000 

12,000 

257,000 

148,000 

3,422,000 

1,000 

17,245,000 

4414,000 

Ntwsdoy  . 

. (S) 

C-ST 

11,187,000 

3,900,000 

1,809,000 

93,000 

158,000 

12,000 

244,000 

139,000 

3,422,000 

1,000 

18,801,000 

4,149,000 
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NEWSPAPER 

LOS  ANGELES 

Tim«i  . 

Tim#$ . . 

N«rold  EiomiMr  . . , 
Htrold  Eiomtiwr  . . . 

*  MACON 
Ttltgroph  A  N«ws  . . 

p  Ttbgroph  A  N«w$  .  . 
MANCHESTER 

Union  Loodor  . . 

px  Now  Hompshiro  Plows 
S  MIAMI 

Horold  . 

Horold  . 

Horold  . . 

Horold  . . 

Nows  . 

Nows  . 

MILWAUKEE 

Sontinol  . 

Joumol  . 

Joiimol  . 

§t  MINNEAPOLIS 

Tribono  . 

Tribuno  . 

Tribuno  . 

Tribuno  . 

Stor  . 

Stor  . 

I  NASHVILLE 

Bonntr  . 

Bonnor  . 

Tonntssoon  . 

Tonnossoon  . 

p  Tonnossoon  . 

p  Tonnossoon  . 

*  NEW  YORK 

§  limos  . 

Timos  . 

Timos . 

Timos . 

§  Nows  . 

Nows  . 

Nows  . 

Nows  . 

Post  . 

Post . 

§  NEWARK 

Stor-Lodgor . 

Stor-Lodgor . 

p  Stor-Lodgor  . 

p  Stor-Lodgor  . 

OAKLAND 

Tribuno  . . 

p  Tribuno  . 

*  ORANGE  COUNTY 

Rogistor  . 

I  Rogistor  . 

PASADENA 

Stor  Nows  . 

p  Stor  Nows  . 

§  PASSAIC 

Horold  Nows  . 

Horold  Nows  . 

X  Horold  Nows  . 

X  Horqld  Nows  . 

§  PATERSON 

Nows  . 

Nows  . 

PEORIA 

Journol  Stor  . 

p  Joumol  Stor  . 

§  PHILADELPHIA 

BuNotin  . 

Bullotin  . 

p  Bullotin  . 

p  Bullotin  . 

Inquiror  . 

Inquiror  . 

Inquiror  . 

Inquiror  . 

Nows  . 

Nows  . 

§  PITTSBURGH 

Post  Goxotto  . 

Post  Goxotto  . 

Pross  . 

Pross  . 

p  Pross  . 

p  Pross  . 

St  PROVIDENCE 

Bullotin  . 

Bullotin  . 

Joumol  . 

Journol  . 

Journol  . 

Journal  . 

s  ROCHESTER 

Domocrot  A  Otroniclo 
Oomocrot  A  Chroniclo 
Domocrot  A  Chroniclo 
Domocrot  A  Oironido 

Timos  Union  . 

Timos  Union  . 

§  SACRAMENTO 

Boo  . 

Boo  . 

p  Boo  . 

p  Boo  . 


Rotoil 

Gonorol 

Automotivo 

Finonciol 

CbssHiod 

Total  AduirfiiinQ 

Columns 

FuH  Run 

Pari  Run 

Full  Run 

Pari  Run 

FuN  Run 

Part  Run 

FuN  Run 

hrt  Run 

FuN  Run 

Part  Run 

Foil  Run 

Part  Ran 

..  (n) 

M-8 

37,805,000 

18,378,000 

5,177,000 

585,000 

1,185,000 

421,000 

1489,000 

358,000 

2U30400 

12458,000 

66,8BB4)00 

32,122400 

. .  •  (S) 

M-8 

18,784,000 

7402,000 

4,413,000 

488,000 

292400 

72400 

378,000 

133,000 

18405,000 

8430,000 

38.087,000 

18408400 

. .  ■  (#) 

M-8 

8,305,000 

403,000 

1,744,000 

24,000 

221.000 

12400 

170,000 

1400 

2,735400 

9400 

11,238.000 

449,000 

. . .  (S) 

M-8 

1,879,000 

14,000 

855,000 

101,000 

18,000 

1,121400 

3.7B2.000 

14400 

(m«t) 

M-8 

10,259,000 

935,000 

1,102,000 

1,000 

188,000 

15,000 

289,000 

22,000 

3,183,000 

15,081,000 

973400 

. . .  (S) 

M-8 

4,910,000 

158,000 

1,092,000 

3,000 

123,000 

8,000 

232,000 

18,000 

U78400 

7,747,000 

183400 

...  (d) 

M-8 

9,421,000 

1,484,000 

178,000 

308,000 

4.728400 

16.445,000 

.  .  •  (5) 

M-8 

5,039,000 

1,084,000 

195,000 

137,000 

2,048400 

8,488,000 

. .  (m) 

M-6 

21,271,000 

8431400 

2489,000 

483,000 

743,000 

328,000 

704,000 

521400 

12,179,000 

1401,000 

37,322,000 

9,580400 

..  (i») 

C-8 

28,215,000 

7,728,000 

3,028,000 

805,000 

990,000 

430,000 

938,000 

881,000 

12,179,000 

1,801,000 

45,5044)00 

11483400 

. . .  (S) 

M-6 

8431,000 

4,795,000 

1,802,000 

438,000 

231,000 

31,000 

417,000 

308,000 

9,930,000 

973,000 

20,932.000 

8,558400 

. . .  (S) 

C-8 

10,951,000 

5,852,000 

2,108,000 

530,000 

293,000 

40,000 

558,000 

390,000 

9,930,000 

973,000 

23,859,000 

7400,000 

...(•) 

M-6 

4,384,000 

43,000 

1,883,000 

1,000 

411,000 

284400 

1400 

12,192400 

19459,000 

45,000 

...(•) 

C-8 

5,785,000 

57,000 

2,498,000 

1,000 

544,000 

378,000 

2400 

12.192400 

21.5204)00 

80400 

.  .("i) 

M-8 

7,935,000 

143,000 

2412,000 

1,439,000 

1,021400 

8,712400 

21,5154)00 

143400 

...(•) 

M.8 

23,043,000 

3,920,000 

2,340,000 

87,000 

992,000 

7,000 

754400 

19,000 

10,038,000 

5,118,000 

37429,000 

9,180400 

■  ■  (S) 

M.8 

10,908,000 

2,225,000 

1,782,000 

42,000 

888,000 

7,000 

521,000 

9400 

11,857,000 

4,115.000 

25476,000 

8418400 

..  (m) 

M.6 

5,184,000 

797,000 

1,589,000 

8,000 

508,000 

9,000 

810400 

33,000 

10,728,000 

2,000 

18.6104)00 

849,000 

. .  (m) 

C-8 

8,888,000 

925,000 

2,091,000 

11,000 

877,000 

12,000 

814,000 

42,000 

10,728,000 

2,000 

31427.000 

992,000 

. .  (S) 

M-d 

7,858,000 

4,947,000 

1,803,000 

44,000 

117,000 

28,000 

284,000 

12,108,000 

3,000 

21,783,000 

5,020,000 

. .  (S) 

C/8 

9,800,000 

4,987,000 

1,853,000 

47,000 

140,000 

28,000 

348,000 

12,108,000 

3,000 

24,2844)00 

5,043400 

. .  (•) 

M-8 

10,348,000 

4,831,000 

1,878,000 

141,000 

544,000 

34,000 

593,000 

102400 

12417,000 

3,000 

26.04S.tt)0 

5,111,000 

...(#) 

C-8 

13,714,000 

5,870,000 

2,237,000 

178,000 

725,000 

40400 

791,000 

135,000 

12,817,000 

3,000 

§! 

8,027,000 

..  (•) 

M-9 

15,429,000 

1,408,000 

1,759,000 

9,000 

1,183,000 

378,000 

8,084,000 

28,995,000 

1,415,000 

..  (•) 

C-8 

13,743,000 

1,405,000 

1,584,000 

9,000 

1,053,000 

335400 

8,084400 

24,941,000 

1,414,000 

.  .(m) 

M-9 

15,437,000 

1451,000 

1,758,000 

1,190,000 

373,000 

8,082,000 

27,038,000 

1,451400 

. .  (m) 

C-8 

13,748,000 

1,450,000 

1,581,000 

1,059,000 

331,000 

8,082,000 

24,981,000 

1450,000 

..  (S) 

M-9 

8,490,000 

1,027,000 

1,530,000 

2,000 

381,000 

91,000 

3,851,000 

14,342400 

1,029400 

..  (S) 

C-8 

7,844,000 

1,027,000 

1,499,000 

2,000 

333,000 

82,000 

3,851,000 

13,828,000 

1,029,000 

. .  (m) 

M-9 

11,814,000 

445,000 

4,841,000 

111,000 

804,000 

2401,000 

8485,000 

25,772,000 

558,000 

.  ■  (hi) 

C-8 

10,324,000 

398,000 

4,303,000 

98,000 

537,000 

2,045,000 

8,285,000 

23,821,000 

494400 

..  (S) 

M-9 

9,241,000 

7,592,000 

7,412,000 

887,000 

585,000 

148,000 

588,000 

387,000 

8,738,000 

439,000 

28,554,000 

9417400 

..  (S) 

C-8 

8,289,000 

7,051,000 

8,894,000 

821,000 

528,000 

133,000 

508,000 

334,000 

8,738,000 

439,000 

24,949,000 

8,782400 

■  ■  (") 

M-6T 

8,998,000 

7,884,000 

1,891,000 

335,000 

372,000 

830,000 

828,000 

895,000 

1,081400 

1,744,000 

13,011,000 

11,112.000 

.  •  (i») 

C-5T 

7,498,000 

8,387,000 

1,578,000 

279,000 

309,000 

525,000 

524,000 

579,000 

1,001,000 

1,744400 

11,029,000 

9,558,000 

■  •  (S) 

M-6T 

5,401,000 

10,777,000 

1,375,000 

283,000 

212,000 

38,000 

48,000 

273,000 

375,000 

458,000 

7,412,000 

11,825,000 

..  (S) 

C-5T 

4,838,000 

9,585,000 

1,242,000 

283,000 

182,000 

33,000 

40,000 

240,000 

375,000 

458400 

8478,000 

10,557400 

..  (•) 

M-6T 

8,808,000 

1,747,000 

508,000 

757,000 

1,421,000 

11,132,000 

.  .  (S) 

M-6T 

1,112,000 

174,000 

28,000 

12,000 

145,000 

1,470,000 

• .  (m) 

M-9 

19,382,000 

1,080,000 

2,548,000 

32,000 

524,000 

824,000 

441,000 

13,238400 

1,000 

37,023,000 

1,534,000 

. .  (m) 

C-8 

17,228,000 

942,000 

2,283,000 

28,000 

488,000 

555,000 

393,000 

13,238,000 

1,000 

34,459,000 

1484,000 

. .  (S) 

M-9 

18,407,000 

1,738,000 

2,271,000 

7,000 

187,000 

7,000 

389,000 

8,811,000 

27,878,000 

1,750,000 

..  (S) 

C-8 

14,917,000 

1,738,000 

2,138,000 

7,000 

172,000 

7,000 

345,000 

8,811,000 

28,198,000 

1,750400 

...  (.) 

M-8 

13,994,000 

1,507,000 

2,389,000 

32,000 

370,000 

33,000 

478400 

29,000 

7484400 

8,000 

24,953,000 

1409,000 

. .  (S) 

M-8 

7,472,000 

388,000 

1,884,000 

135,000 

57,000 

3,883,000 

13421,000 

388400 

(m&t) 

M-8 

25,708,000 

935,000 

2472,000 

599,000 

844,000 

8,000 

31,579,000 

81,128,000 

943,000 

..  (S) 

M-8 

10,328,000 

1,448,000 

140,000 

44,000 

10,283,000 

24243,000 

..(d) 

M-8 

5,450,000 

2,081,000 

908,000 

28,000 

183,000 

244,000 

8441,000 

13411,000 

2,113,000 

. .  (S) 

M-8 

1,778,000 

125,000 

1.041,000 

5,000 

88,000 

40,000 

2492,000 

5,443400 

131,000 

..  (#) 

M-9 

7,259,000 

1,857,000 

1,238,000 

85,000 

340,000 

3,000 

533,000 

233,000 

4489,000 

19,000 

14,180,000 

2,001400 

..  (•) 

C-8 

8,530,000 

1,548,000 

1,099,000 

78,000 

302,000 

2,000 

474,000 

207,000 

4489,000 

19400 

13,217,000 

1,858,000 

..  (S) 

M-9 

3,195,0900 

1,311,000 

952,000 

23,000 

81,000 

120,000 

18,000 

1403,000 

17,000 

5.881400 

1470,000 

. .  (S) 

C-8 

3,010,000 

1,294.000 

943,000 

22,000 

77,000 

108,000 

17,000 

1403,000 

17,000 

5451,000 

1451,000 

..(d) 

M-9 

7,401,000 

571,000 

990,000 

3,000 

288,000 

7,000 

438,000 

3437,000 

13,058,000 

581400 

.  .(d) 

C-8 

8,814,000 

571,000 

882,000 

3,000 

258,000 

7,000 

388,000 

3,537,000 

12,081,000 

581,000 

..(d) 

M-8 

12,780,000 

1,313,000 

1,239,000 

300,000 

580,000 

8,804,000 

23,849,000 

1413,000 

.  .  (S) 

M-8 

8,987,000 

838,000 

1,501,000 

140,000 

77,000 

2442,000 

11,050,000 

838.000 

..  (#) 

M-8 

10,801,000 

7,383,000 

1,929,000 

131,000 

238,000 

14,000 

334,000 

97,000 

5,758,000 

305,000 

19,057,000 

7,912400 

..  (t) 

C-8 

13,937,000 

8,391,000 

2,572,000 

189,000 

315,000 

18,000 

445,000 

129,000 

5,758,000 

305,000 

23,228,000 

9414400 

..  (S) 

M-8 

4,292,000 

3,874,000 

1,873,000 

273,000 

130,000 

70,000 

97,000 

27,000 

1,709,000 

158,000 

7,905,000 

4402,000 

.  .  (S) 

C-8 

5,481,000 

3,884,000 

1,888,000 

317,000 

157,000 

72,000 

115,000 

38,000 

1,709400 

158,000 

9412,000 

4447,000 

. .  (m) 

M-8 

8,592,000 

1,874,000 

1,811,000 

82,000 

337,000 

33,000 

349,000 

39,000 

10,485,000 

21482400 

2,008400 

. .  ("i) 

C-8 

11,357,000 

2,092,000 

2410,000 

82,000 

449,000 

42,000 

485,000 

52400 

10,485,000 

25454400 

2,288,000 

.  .  (S) 

M-8 

10,098,000 

5,500,000 

1,943,000 

272,000 

200,000 

58,000 

178,000 

48,000 

7,731,000 

3400 

20,158,000 

5,879400 

.  .  (S) 

C-8 

12,904,000 

5,937,000 

2429,000 

295,000 

258,000 

83,000 

213,000 

81,000 

7,731,000 

3400 

23448,000 

8,359400 

..  (•) 

M-5T 

4,892,000 

75,000 

888,000 

418,000 

11,000 

80,000 

4,157,000 

10,931,000 

88400 

..  (t) 

C-8T 

5,848,000 

75,000 

1,088,000 

502,000 

11,000 

72,000 

4,157,000 

12.181400 

88,000 

. .  (m) 

M-9 

8,874,000 

1,758,000 

1,910,000 

31,000 

311,000 

49,000 

831,000 

105,000 

3475400 

409,000 

13407,000 

2450,000 

. .  (m) 

C-8 

8,190,000 

1,582400 

1,898,000 

28,000 

277,000 

M,000 

581,000 

93,000 

3,275,000 

409,000 

12407,000 

2,138,000 

..  (t) 

M-9 

18,473,000 

2,805,000 

2,233,000 

42,000 

280,000 

108,000 

820,000 

137,000 

8,093,000 

472,000 

28,088,000 

3484,000 

..  (•) 

C-8 

14,740,000 

2,328,000 

1,985,000 

38,000 

249,000 

98,000 

551,000 

122,000 

8,093,000 

472,000 

23,985,000 

3,058,000 

..  (S) 

M-9 

15,882,000 

1,915,000 

4,000 

104,000 

134,000 

8401,000 

24,138,000 

4,000 

.  .  (S) 

C-8 

14,811,000 

1,840,000 

4,000 

98,000 

119,000 

8401,000 

22,971400 

4,000 

..  (•) 

M-9 

11,044,000 

3,557,000 

2404,000 

284,000 

383,000 

380,000 

392,000 

251400 

7,228,000 

21497,000 

4478400 

..  (•) 

C-8 

9,982,000 

3,238,000 

1,959,000 

254,000 

324,000 

339,000 

349400 

224,000 

7,228,000 

19,988,000 

4457,000 

. .  (m) 

M-9 

9,471,000 

2,935,000 

2,174,000 

301,000 

847,000 

385,000 

458,000 

255,000 

8,037,000 

19,787,000 

3,859400 

. .  (m) 

C-8 

8,538,000 

2,818,000 

1,933,000 

289,000 

754,000 

325,000 

405,000 

228,000 

8,037,000 

18,489,000 

3439400 

..(« 

M-9 

10,940,000 

1,708,000 

2,003,000 

27,000 

818,000 

398,000 

2,745400 

18,918,000 

1,733400 

..  (S) 

C-8 

10,242,000 

1,708,000 

1,893,000 

27,000 

731,000 

388400 

2,745400 

15,993400 

1,733,000 

.  (m) 

M-9 

11,558,000 

2483,000 

1,553,000 

20,000 

1,054,000 

5,000 

599,000 

8431,000 

21,425400 

2408,000 

.  (m) 

C-8 

10438,000 

2,283,000 

1480,000 

20,000 

937,000 

5,000 

533,000 

8431,000 

19,847,000 

2408,000 

..  (S) 

M-9 

8,401,000 

1,283,000 

1,249,000 

1,000 

218,000 

232,000 

3,945,000 

14,052,000 

1484,000 

..  (S) 

C-8 

7,739,000 

1,283,000 

1,200,000 

1,000 

197,000 

207,000 

3,945,000 

13,295,000 

1484,000 

..  (t) 

M-9 

12,089,000 

1,825,000 

1,571,000 

898,000 

585,000 

5458,000 

20,925400 

1,825,000 

..  (t) 

C-8 

10,878,000 

1,825,000 

1,398,000 

820,000 

503,000 

5,858,000 

19499,000 

1,825,000 

..  (•) 

M-9 

17,234,000 

7,001,000 

2,317,000 

1,000 

1470,000 

744,000 

13,214,000 

53,000 

35484,000 

7,055,000 

..  (t) 

C-8 

15407,000 

7,001,000 

2,084,000 

1,000, 

1495,000 

882,000 

13,214400 

53400 

33427,000 

7455400 

..  (S) 

M-9 

5,488,000 

3,255,000 

1,588,000 

9,000 

112,000 

88,000 

8,187,000 

13,432400 

3484,000 

..(« 

C-8 

4,978,000 

3,255,000 

1,519,000 

9,000 

104,000 

59,000 

8,187,000 

12,858,000 

3484,000 
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NEWSPAPER 


Union  . 

Union  . 

I  Union  . 

K  Union  . 

§«  ST.  LOUIS 

?d  dobo  Domocret  .  .  . 

fd  Globe  Democrot 

Globe  Democrot  .  .  . . 
Globe  Democrot  .  . . . 

Post  Dispotcb  . 

Post  Dispotch  . 

p  Post  Dispotch  . 

p  Post  Dispatch  . 

§t  ST.  PAUL 

Pioneer  Press  . 

Pioneer  Press  . 

p  Pioneer  Press  . 

p  Pioneer  Press  . 
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Dispotch  . 

ST.  PETERSBURG 
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Times  . 

p  Times  . 
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(d  Express  . 

fd  Express  . 
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X  Express  News  . 
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Express  News  . 

fd  News  . 

fd  News  . 

fd  Light  . 

fd  Light  . 
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SAN  DIEGO 

Union  . 

p  Union  . . . . . 

Tribune  . 

SAN  FRANCISCO 

Chronicle  . 
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Exominer  &  Chronicle 
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Mercury  . 
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SCHENECTADY 
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§  SHREVEPORT 

Journal  . 
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Times  . 

Times  . 

p  Times  . 

p  Times  . 
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Herald  Journal  . . . . 
Herald  Journol  . . . . 
p  Herald  American  . .  . 
p  Herald  American  .  .  . 

Post  Stondord  . 

Post  Stondord  . 

§  TALLAHASSEE 

Democrat  . 

Democrat  . 

p  Democrot  . 

p  Democrat  . 

§  TAMPA 

Tribune  . 

Tribune  . 

p  Tribune  . 

p  Tribune  . 

Times  . 

Times  . 

§  WASHINGTON 

Post  . 

Post  . 

p  Post  . 

p  Post  . 

Stor  . 

Stor  . 

Stor  . 

Stor  . 

§t  WEST  PALM  BEACH 

Post  . 

Post  . . 

Times  . 

Times  . 

p  Post  Times  . 

p  Post  Times  . 

WHITE  PUINS 
Reporter  Dispotch 
X  Reporter  Dispotch 

$t  WKHITA 

Eogle  . 

Eogle  . 

Beocon  . 

Beacon  . 

p  Eagle  Beocon  . . . . 
p  Eogle  Beocon  . . . . 

4L 


Rstail 

(ranerol 

Automotive 

Finonciol  Clossified  Totol  Advertising 

Columns 

Full  Run 

Part  Run 

Full  Run 

Port  Run 

Full  Run 

Port  Run 

Full  Run 

Port  Run  Full  Run 

Port  Run  Full  Run 

Port  Run 

.  (m) 

M-9 

13,457,000 

2,779,000 

1,716,000 

1,230,000 

439,000 

9,993,000 

27,025,000 

2,779,000 

.  (m) 

C-8 

12,271/100 

2,779,000 

1,524,000 

1,093,000 

390,000 

9,993,000 

25,461,000 

2,779,000 

.  (S) 

M.9 

3,141,000 

294,000 

1,147,000 

1,000 

153,000 

32,000 

2,766,000 

7,248,000 

295,000 

(S) 

C-8 

2,026,000 

294,000 

1,132,000 

1,000 

141,000 

29,000 

2,766,000 

7,003,000 

295,000 

(m) 

M-9 

8,476,000 

1,831,000 

2,152,000 

103,000 

568,000 

705,000 

285,000  3,702,000 

15,744,000 

2,219,000 

•  (m) 

C>8 

7,629,000 

1,633,000 

1,913,000 

91,000 

505,000 

627,000 

253,000  3,702,000 

14,517,000 

1,977,000 

(we) 

M-9 

6,018,000 

252,000 

912,000 

2,000 

246,000 

149,000 

2,261,000 

9,619,000 

254,000 

(we) 

C-8 

5,690,000 

252,000 

883,000 

2,000 

223,000 

133,000 

2,261,000 

9,223,000 

254/100 

.  (e) 

M-9 

11,466,000 

460,000 

1,901,000 

37,000 

312,000 

6,000 

610,000 

102,000  7,425,000 

21,873/100 

605,000 

.  (•) 

C-8 

10,285,000 

409,000 

1,689,000 

33,000 

277,000 

5,000 

542,000 

91,000  7,425,000 

20,377,000 

538,000 

.  (S) 

M-9 

11,753,000 

408,000 

1,763,000 

10,000 

139,000 

160,000 

8,241,000 

22,083,000 

418,000 

.  (S) 

C-8 

10,986,000 

408,000 

1,693,000 

10,000 

129,000 

142,000 

8,241,000 

21,218,000 

418,000 

(m) 

M-6 

3,299,000 

1,447,000 

194,000 

426,000 

7,159,000 

12,558,000 

(m) 

C-8 

4,398,000 

1,929,000 

259,000 

569,000 

7,159,000 

14,347,000 

.  (S) 

M-6 

10,272,000 

1,548,000 

132,000 

216,000 

4,715,000 

16,900,000 

•  (S) 

C-8 

11,973,000 

1,709,000 

161,000 

287,000 

4,715,000 

18,862,000 

(a) 

M-6 

10,136,000 

2,324,000 

1,555,000 

46,000 

213,000 

90,000 

432,000 

85,000  9,029,000 

5,000  21,409,000 

2,555,000 

:  (e) 

C-8 

12,988,000 

3,018,000 

2,072,000 

61,000 

284,000 

120,000 

576,000 

112,000  9,029,000 

5,000  24,993,000 

3J21.000 

■  (o) 

M-8 

12,455,000 

739,000 

2,718,000 

2,000 

343,000 

627,000 

1,000  10,803,000 

27,226,000 

742,000 

•  (m) 

M-8 

20,187,000 

7,918,000 

2,375,000 

111,000 

358,000 

203,000 

799,000 

243,000  11,146,000 

2,684,000  34,954,000 

11,170,000 

.  (S) 

M-8 

11.526.000 

4.363.000 

2.089.000 

117.000 

90.000 

19.000 

352.000 

114.000  2.835.000 

686.000  16.922.000 

5.301.000 

■  (m) 

M-9 

16.869,000 

2,722,000 

1,985,000 

15.000 

110,000 

286,000 

4,000  9,915,000 

29,290,000 

2,741.000 

•  (m) 

C-8 

14,987,000 

2,721,000 

1,766,000 

15,000 

98,000 

254,000 

4,000  9,915,000 

27,145,000 

2.740,000 

.  (S) 

M-9 

8,393/100 

748,000 

1498,000 

44,000 

65,000 

147,000 

4,563,000 

10,000  14,686,000 

802,000 

■  (S) 

C-8 

7419,000 

748,000 

1,352,000 

44,000 

62,000 

131,000 

4,563,000 

10,000  13,747,000 

802,000 

(sot) 

M-9 

2,654,000 

79,000 

20,000 

22,000 

3,675,000 

6,467,000 

(sot) 

C-8 

2459,000 

71,000 

18,000 

19,000 

3,675,000 

6,159,000 

.  (e) 

M-9 

14,272,000 

2,051,000 

1,849,000 

15,000 

109,000 

273,000 

4,000  9,872,000 

26,511,000 

2,070,000 

•  (•) 

C-8 

12,673,000 

2,050,000 

1,646,000 

15,000 

97,000 

243,000 

4,000  9,872,000 

24,667,000 

2,069,000 

.  (e) 

M-9 

20,823,000 

546,000 

1,718,000 

33,000 

122,000 

277,000 

4,000  8,189,000 

410,000  31,245,000 

1/111,000 

.  (•) 

C-8 

18,801,000 

488,000 

1,528,000 

30,000 

109,000 

247,000 

3,000  8,189,000 

410,000  28,990,000 

949,000 

.  (S) 

M-9 

10,781/100 

1,675,000 

71,000 

125,000 

4,129,000 

16,806,000 

.  (S) 

C-8 

9,835,000 

1,625,000 

67,000 

111,000 

4,129,000 

15,792,000 

(sot) 

M-9 

1,892,000 

57,000 

8,000 

3,000 

3,061,000 

5,041,000 

(sot) 

C-8 

1,682,000 

50,000 

7,000 

3.000 

3,061.000 

4.823.000 

■  (m) 

M-8 

20,072,000 

924,000 

2401,000 

39,000 

975,000 

107.000 

846,000 

11,000  15,803,000 

40,461,000 

1,081,000 

.  (S) 

M-8 

10,357,000 

68,000 

2,110,000 

210,000 

157,000 

5,788,000 

18,629,000 

68,000 

..(e) 

M-8 

24,185,000 

912,000 

2,821,000 

38,000 

1,054,000 

107,000 

840,000 

12,000  15,814,000 

44,745,000 

1,069,000 

.  (m) 

M-8 

10,362,000 

8,224,000 

2,853,000 

68,000 

534,000 

130,000 

745,000 

22,000  11,272,000 

25,889,000 

8,444,000 

.  (•) 

M-8 

10,632,000 

8,089,000 

2,642,000 

67,000 

461,000 

130,000 

635,000 

22,000  11,221,000 

25,845,000 

8,308,000 

..(S) 

M-8 

7,999,000 

2,825,000 

2,401,000 

3,000 

134,000 

5,000 

142,000 

5,685,000 

16,372,000 

2,833,000 

.  (m) 

M-8 

29,701,000 

2,369,000 

2,923,000 

28,000 

1,755,000 

5,000 

733,000 

92,000  28,309,000 

63,534,000 

2,494,000 

.  (•) 

M-8 

24,968,000 

2,296,000 

2,784,000 

27,000 

1,328,000 

5,000 

709,000 

90,000  22,490,000 

52,374,000 

2,418,000 

.(S) 

M-8 

12,331,000 

59,000 

2,315,000 

6,000 

470,000 

139,000 

9,920,000 

25,180,000 

65,000 

.  (m) 

M-8 

17,471,000 

1,277,000 

153,000 

599,000 

8,054,000 

27,797,000 

. .  (•) 

M-9 

9460,000 

906,000 

1,404,000 

86,000 

287,000 

7,601,000 

19,359,000 

906,000 

. .  (e) 

C-8 

8,466,000 

906,000 

1,251,000 

76,000 

255,000 

7,601,000 

18,270,000 

906,000 

.  (m) 

M-9 

18,637,000 

1,128,000 

1,582,000 

92,000 

301,000 

7,693,000 

28,375,000 

1,128,000 

.  (m) 

C-8 

16,753,000 

1,128,000 

1,406,000 

82,000 

268,000 

7,693,000 

26,272,000 

1,128,000 

. .  (S) 

M-9 

7,783,000 

99,000 

1,103,000 

9,000 

73,000 

141,000 

2,712,000 

11,817,000 

108,000 

..  (S) 

C-8 

7,146,000 

99,000 

1,077,000 

9,000 

69,000 

127,000 

2,712,000 

11,136,000 

108,000 

. .  (t) 

M-9 

13,466,000 

71,000 

1,883,000 

847,000 

621,000 

5,115,000 

22,165,000 

71,000 

.  ■  (•) 

C-8 

11,988,000 

63,000 

1,674,000 

753,000 

552,000 

5,115,000 

20,315,000 

63,000 

..  (S) 

M-9 

9,014,000 

134,000 

1,567,000 

674,000 

181,000 

2,969,000 

14,408,000 

134/100 

..  (S) 

C-8 

8,358,000 

119,000 

1415.000 

603,000 

161,000 

2,969,000 

13,609,000 

119,000 

.  (m) 

M-9 

6,091,000 

747,000 

1,831,000 

18,000 

1,051,000 

49,000 

557,000 

12,000  3,343,000 

13,336,000 

826,000 

.  (m) 

C-8 

5415,000 

657,000 

1,627,000 

16,000 

934,000 

44,000 

495,000 

10,000  3,343,000 

12,277,000 

727,000 

. .  (m) 

M-6 

9,483,000 

705,000 

95,000 

291,000 

4,567,000 

15,664,000 

. .  (m) 

C-8 

11,904,000 

940,000 

127,000 

386,000 

4,567,000 

18,447,000 

..  (S) 

M-6 

4424,000 

1,010,000 

3,000 

68,000 

165,000 

1,540,000 

7,152,000 

3,000 

..(S) 

C-8 

5,337,000 

1,056,000 

3,000 

78,000 

218,000 

1,540,000 

8,274,000 

3,000 

.  .  (oi) 

M-9 

20,553,000 

6,792400 

2,418,000 

180,000 

638,000 

338,000 

520,000 

340,000  10,617,000 

1,827,000  35,021,000 

9,484,000 

. .  (m) 

C-8 

18433,000 

6,502,000 

2,153,000 

162,000 

567,000 

302,000 

462,000 

302,000  10,617,000 

1,827,000  32,407,000 

9,102,000 

..  (S) 

M-9 

9,769,000 

981,000 

1,846,000 

10,000 

106,000 

18,000 

155,000 

4,960,000 

16,851,000 

1,009,000 

..  (S) 

C-8 

8493,000 

981,000 

1,778,000 

10,000 

97,000 

18,000 

139,000 

4,960,000 

15,882,000 

1,009,000 

. .  (•) 

M-9 

8,473,000 

2,425,000 

607,000 

467,000 

11,022,000 

23,284/100 

..(e) 

C-8 

7,629,000 

2.160.000 

540.000 

416,000 

11,022,000 

22,057,000 

. .  (m) 

M-9 

32,624,000 

5411,000 

3,564,000 

324,000 

704,000 

68,000 

1,334,000 

365,000  18,482,000 

127,000  56,928,000 

5,904,000 

. .  (m) 

C-8 

28,969400 

4,773,000 

3,166,000 

298,000 

626,000 

60,000 

1,186,000 

325,000  18,482,000 

127,000  52.649,000 

5,592,000 

..  (S) 

M-9 

13,714,000 

5,239,000 

3,110,000 

316,000 

259,000 

11,000 

443,000 

6,000  10,876,000 

28,441,000 

5,572,000 

..  (S) 

C-8 

12,702,000 

5,239,000 

2,909,000 

315,000 

236,000 

11,000 

395,000 

6,000  10,876,000 

27,157,000 

5,571,000 

..  (e) 

M-9 

12,022,000 

4,327,000 

1,986,000 

204,000 

304,000 

66,000 

590,000 

278,000  7,228,000 

134,000  22,647,000 

5,018,000 

.  ■  (e) 

C-8 

10,784,000 

4457,000 

1,766,000 

184,000 

271,000 

59,000 

524,000 

247,000  7,228,000 

134/100  21,090,000 

4,690,000 

. .  (S) 

M-9 

4,553,000 

2,157,000 

869,000 

78,000 

98,000 

7,000 

180,000 

2,273,000 

8,018,000 

2,242,000 

..  (S) 

C-8 

4,209.000 

2,157,000 

830,000 

78,000 

91,000 

7,000 

161,000 

2,273,000 

7,609,000 

2,242,000 

. .  (m) 

M-6 

16,603400 

992,000 

1492,000 

11,000 

189,000 

5,000 

491,000 

56,000  8,473,000 

104,000  27,334,000 

1,171,000 

•  •  (oi) 

C-8 

21,232,000 

1,143,000 

1,716,000 

14,000 

249,000 

6,000 

655,000 

68,000  8,473,000 

104,000  32,611,000 

1,338.000 

. .  (e) 

M-6 

14,881,000 

964,000 

1,253,000 

12,000 

166,000 

5,000 

475,000 

56,000  6,426,000 

117,000  23,383.000 

1,154,000 

..  (a) 

C-8 

18,988,000 

1,109,000 

1,663,000 

14,000 

219,000 

6,000 

633,000 

69,000  6.426,000 

117,000  28,111,000 

1,315,000 

...  (S) 

M-6 

9,767,000 

783,000 

1416,000 

145,000 

587,000 

2,472,000 

14,372/100 

783,000 

...(S) 

C-8 

12,378400 

783,000 

1,458,000 

174,000 

781,000 

2,472,000 

17,348,000 

783,000 

...(•) 

M-8 

9417,000 

2,193,000 

2415,000 

21,000 

371,000 

5,000 

1,153,000 

66,000  3,464,000 

378,000  17,267,000 

2,663,000 

. . .  (S) 

M-8 

5,503,000 

682,000 

1,404,000 

10,000 

96,000 

144,000 

949,000 

8,101,000 

692,000 

. .  (os) 

M-6 

11,209,000 

3,696,000 

1,204,000 

11,000 

83,000 

301,000 

2,000  9,722,000 

22,624,000 

3,709,000 

•  •  (os) 

C-8 

14,882,000 

3,741,000 

1,602,000 

11,000 

111,000 

401,000 

1,000  9,722,000 

26,823,000 

3,753/100 

...  (a) 

M-6 

2,686,000 

140,000 

1/139,000 

58,000 

165,000 

2,000  7,154,000 

11,183,000 

142,000 

. . .  (a) 

C-8 

3,538,000 

143,000 

1482/100 

76,000 

220,000 

1,000  7,154,000 

12,451,000 

144,000 

. . .  (S) 

M-6 

3,673,000 

1443,000 

1498,000 

14,000 

92,000 

156,000 

3,344,000 

8,675,000 

1,657,000 

...(S) 

C-8 

4,737,000 

1,647,000 

1,493,000 

16,000 

105,000 

200,000 

3444,000 

9,891,000 

1,663,000 
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MEDIA  RECORDS  LINAGE 
CONVERSION  METHODOLOGY 


Linog*  in  this  rnport  is  shown  both  os  moosurod  and 
convortod  6,  8  ond  9  columns.  M=Moosurod  linogo. 
C=Convortod  to  8  columns. 

AKRON  (0.) — Boocon  Journal  (o)  ond  (S)  chongod 
from  oight'Column  width  (2520  Knos  por  pogo)  to  six- 
column  width  (1890  Knos  por  pogo)  offoctivo  Juno  2, 

1975. 

BALTIMORE  (Md.)— Sun  (m),  (o)  and  (S),  ond  Nows 
Amoricon  (o)  ond  (S)  ^ongod  from  oight-column 
width  (2400  Knos  por  pogo)  to  nino-column  width 
(2700  Knos  por  pogo)  Sun  oHoctivo  Soptombor  8, 1 976; 
Nows  Amoricon  olfoctivo  Octobor  25,  1976. 

BERGEN  COUNTY  (NJ.)— Rocord  (o)  ond  (S)  chongod 
from  oight-cohimn  width  (2400  Knos  por  pogo)  to 
nino-column  width  (2700  Knos  por  pogo)  offoctivo 
Jonuory  1,  1977. 

BOSTON  (Moss.) — Horald  Amoricon  (m)  and  (S),  and 
(xiobo  (o),  (m)  and  (S)  chongod  from  oight-column 
width  (2400  Knos  por  pogo)  to  nino-column  width 
(2700  Knos  por  pogo)  Horold  Amoricon  offoctivo  Oc¬ 
tobor  18.  1976:  Globo  offoctivo  Fobruory  27.  1977. 
CAMDEN  (N.J.) — Courior-Post  (o)  chongod  from 
oight-column  width  (2400  Knos  por  pogo)  to  six-column 
width  (1800  Knos  por  pogo)  offoctivo  Docombor  1, 
1975. 

CHARLOHE  (N.C.)— Obsorvor  (m)  ond  (S),  ond  Nows 
(o)  chongod  from  oight-column  width  (2520  Knos  por 
pogo)  to  six-column  width  ( 1890  Knos  por  pogo)  offoc¬ 
tivo  Juno  2.  1975. 

CHICAGO  (II.^Tribuno  (m)  ond  (S)  chongod  from 
oight-column  width  (248()  Knos  por  pogo)  to  nino- 
column  width  (2790  linos  por  pogo)  offoctivo  July  1. 
1975;  Nows  (o)  chongod  from  oight-column  width 
(2480  Knos  por  pogo)  to  nino-column  width  (2790  Knos 
por  pogo)  ^odivo  Soptombor  12,  1977. 

CINONNATI  (0.)— Post  (o),  ond  Enguiror  (m)  and  (S) 
chongod  from  oight-column  width  (2520  linos  por 
pogo)  to  nino-column  width  (2835  Knos  por  pogo)  Post 
offoctivo  Juno  2, 1975;  Enquiror  offoctivo  Juno  3, 1975. 
CLEVELAND  (0.)-floin  Doolor  (m)  ond  (S)  chongod 
from  oight-column  width  (2400  Knos  por  pogo)  to 
nino-column  width  (2700  Knos  por  pogo);  Pross  (o) 
from  oight-column  width  (2520  Knos  por  pogo)  to 
nino-column  width  (2835  Knos  por  pogo)  both  offoctivo 
Soptombor  1.  1975. 

COLUMBUS  (0.) — Dispatch  (o)  ond  (S),  ond  Clizon 
Joumol  (m)  chongod  from  oight-column  width  (2520 
Knos  por  pogo)  to  nino-column  width  (2835  Knos  por 
pogo)  offoctivo  Jonuory  13,  1976. 

DALLAS  (Tox.) — Nows  (m)  and  (S)  chongod  from 
oi^t-column  width  (24()0  Knos  por  pogo)  to  nino- 
column  width  (2700  Knos  por  pogo);  Timos  Horold  (o) 
ond  (S)  chongod  from  oight-column  width  (2406  Knos 
por  pogo)  to  nino-column  width  (2709  linos  por  pogo) 
both  offoctivo  Docombor  29,  1975. 

DAYTON  (0.) — Nows  (o)  ond  (S),  and  Journal  Horald 
(m)  chongod  from  oight-column  width  (2464  linos  por 
pogo)  to  nino-column  width  (2835  Knos  por  pogo) 
offoctivo  Octobor  6,  1975. 


DENVER  (Colo.)— Post  (o)  and  (S)  chongod  from 
oight-column  width  (2480  Knos  por  pogo)  to  nino- 
column  vndth  (2790  Knos  por  pogo)  offoctivo  Octobor 
6.  1975. 

DETROIT  (Mich.) — Nows  (o)  ond  (S)  chongod  from 
oight-column  width  (2480  Knos  por  pogo)  to  nino- 
column  width  (2790  Knos  por  pogo)  ^octivo  Do¬ 
combor  29,  1975. 

DULUTH  (Minn.) — Nows  Tribuno  (m)  and  (S),  ond 
Horald  (o)  chongod  from  oight-column  width  (2408 
Knos  por  pogo)  to  six-column  width  (1806  Knos  por 
pogo)  offoctivo  Moy  5,  1975. 

ERIE  (Po.) — fimos  (o)  and  Timos  Nows  (S)  chongod 
from  oight-column  width  (2408  Knos  por  pogo)  to 
nino-column  width  (2709  Knos  por  pogo)  offoctivo 
Soptombor  1.  1978. 

FORT  UUDERDALE  (Flo.)— Nows  (o),  (S)  ond  (sot.) 
chongod  from  oight-column  width  (2520  Knos  por 
pogo)  to  six-column  width  (1890  Knos  por  pogo)  offoc- 
Hvo  Moy  12.  1975. 

GARY  (Ind.) — Post  Tribuno  (o)  and.(S)  is  on  ostob- 
Kshod  nino-column  formot  nowspopor  (2772  Knos  por 
pogo)  ond  is  moosurod  occordingly. 

HONOLULU  (Hi.) — Advorhsor  (m),  Stor  Bullotin  (o), 
and  Star  Bullotin  ond  Advortisor  (S)  chongod  from 
oight-column  width  (2406  Knos  por  pogo)  to  nino- 
column  width  (2709  Knos  por  pogo)  offoctivo  May  3, 

1976. 

HOUSTON  (Tox.) — Post  (m)  and  (S),  and  Qironicio  (o) 
ond  (S)  chongod  from  oight-column  width  (2400  linos 
por  pogo)  to  nino-column  width  (2700  Knos  por  pogo) 
offoctivo  July  1,  1975. 

LEXINGTON  (Ky.)— Horold  (m),  Loodor  (o),  and  Horald 
Loodor  (S)  chongod  from  oi^t-column  width  (2352 
Knos  por  pogo)  to  nino-column  width  (2646  linos  por 
pogo)  offoctivo  Soptombor  20,  1976. 

LONG  ISLAND  (N.Y.) — Nowsdoy  (o)  ond  (S)  chongod 
from  fivo-column  width  (1000  Knos  por  pogo)  to  six- 
column  width  (1200  Knos  por  pogo)  offoctivo  Sop¬ 
tombor  11.  1978. 

MIAMI  (Flo.) — Horold  (m)  and  (S),  ond  Nows  (o) 
chongod  from  oight-column  width  (2520  linos  por 
pogo)  to  six-column  width  (1890  Knos  por  pogo)  Wfoc- 
tivo  Morch  3,  1975. 

MINNEAPOLIS  (Minn.)— Tribuno  (m)  ond  (S),  ond  Stor 
Evoning  chongod  from  oight-column  width  (2424  Knos 
por  pogo)  to  six-column  width  (1806  Knos  por  pogo) 
offoctivo  Moy  5.  1975. 

NASHVILLE  (Tonn.) — Tonnossoon  (m)  and  (S),  and 
Bonnor  (o)  chongod  from  oight-column  vridth  (2400 
linos  por  pogo)  to  nino-cohimn  width  (2700  Knos  por 
pogo)  offoctivo  Jonuory  2.  1978. 

NEW  YORK  (N.Y.)— Nows  (m)  ond  (S)  chongod  from 
Kvo-cohimn  width  (1000  Knos  por  pogo)  to  six-column 
width  (1200  Knos  por  pogo)  offoctivo  Soptombor  6, 
1976;  Timos  (m)  ond  (S)  chongod  from  oight-column 
width  (2400  Knos  por  pogo)  to  nino-column  width 
(2700  Knos  por  pogo)  offoctivo  Soptombor  7,  1976. 
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NEWARK  (N.J.) — Stor-Lodgor  (m)  and  (S)  chongod 
from  oight-column  width  (2520  Knos  por  pogo)  to 
nino-cohimn  width  (2835  Knos  por  pogo)  offoctivo 
Soptombor  7.  1976. 

PASSAIC  (N.J.) — Horold  Nows  (o)  chongod  from 
oi^t-column  width  (2400  Knos  por  pogo)  to  nino- 
column  width  (2700  Knos  por  pogo)  offoctivo  Octobor 
4,  1976.  Nows  (sot.)  chongod  from  nino-column  width 
(2700  Knos  por  pogo)  to  tobloid  sovon-column  width 
(1295  Knos  por  pogo)  offoctivo  Soptombor  2.  1978. 
PATERSON  (N.J.) — Nows  (m)  chongod  from  oight- 
column  width  (2408  Knos  por  pogo)  to  nino-column 
width  (2709  Knos  por  pogo)  offoctivo  Soptomimr  19, 

1977.  Nows  (sot.)  chongod  from  nino-cdumn  width 
(2700  Knos  por  pogo)  to  tobloid  six-column  width 
(1200  Knos  por  pogo)  offoctivo  August  26,  1978. 
PHILADELPHIA  (Po.)— Bullotin  (o)  and  (S)  chongod 
from  oight-column  width  (2400  Knos  por  pogo)  to 
six-column  width  (1800  Knos  por  pogo);  Inguiror  (m) 
ond  (S)  from  oight-column  width  (2520  Knos  por  pogo) 
to  six-column  width  (1860  Knos  por  pogo);  Nows  (o) 
from  six-column  width  (1152  Knos  por  pogo)  to  fivo- 
column  width  (910  Knos  por  pogo)  oil  offoctivo  Moy  19, 
1975.  Tho  doto  in  this  roport  covoring  tho  Nows  (o) 
roflocts  tho  convortod  Knogo  to  six-cdumn  formot. 
PITTSBURGH  (Po.) — Post  (mzotto  (m),  ond  Pross  (o) 
ond  (S)  chongod  from  oight-column  width  (2520  Knos 
por  pogo)  to  nino-cohimn  width  (2835  Knos  por  pogo) 
offoctivo  Soptombor  1,  1975. 

PROVIDENCE  (R.l.) — Bullotin  (o)  and  Journol  (m)  and 
(S)  chongod  from  oight-column  width  (2400  Knos  por 
pogo)  to  nino-column  width  (2700  Knos  por  pogo) 
offoctivo  July  1,  1977. 

ROCHESTER  (N.Y.)— Domocrot  i  Chronicio  (m)  ond 
(S).  ond  Timos-Union  (o)  chongod  from  oiqht-column 
width  (2400  Knos  por  pogo)  to  nino-column  width 
(2700  Knos  por  pogo)  offoctivo  Octobor  20,  1975. 
SACRAMENTO  (CoKf.)— Boo  (o)  and  (S),  ond  Union  (m) 
ond  (S)  chongod  from  oight-cdumn  width  (2400  Knos 
por  pogo)  to  nino-cohimn  width  (2682  Knos  por  pogo) 
offoctivo  Soptombor  1,  1975. 

ST.  LOUIS  (Mo.)— Post  Dispotch  (o)  and  (S),  ond  Globo 
Domocrot  (m)  ond  woohond  chongod  from  oight- 
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column  width  (2480  Knos  por  pogo)  to  nino-cohimn 
width  (2790  Knos  por  pogo)  offoctivo  April  5,  1976. 
ST.  PAUL  (Minn.) — Plonoor  Pross  (m)  ond  (S),  and 
Dispotch  (o)  chongod  from  oight-column  width  (2424 
Knos  por  pogo)  to  six-column  width  (1818  Knos  por 
pogo)  offoctivo  Moy  5,  1975. 

SAN  ANTONIO  (Tox.) — Expross  (m),  Expross-Nows  (S) 
and  (sot.X  Nows  (o),  ond  Light  (o),  (S)  ond  (sot.) 
chongod  from  oight-cohimn  width  (24Ci8  Knos  por 
pogo)  to  nino-column  width  (2709  Knos  por  pogo) 
Expross  (m),  Expross-Nows  (S)  ond  (sot.)  offoctivo 
Jonuory  19,  1977;  Nows  (o)  offoctivo  Jonuory  18, 1977; 
Light  (oX  (S)  ond  (sot.)  ^octivo  Juno  IS.  1976. 
SHREVEPORT  (Lo.) — Timos  (m)  and  (S),  ond  Journol 
(o)  chongod  from  oight-cohimn  width  (2408  Knos  por 
pogo)  to  nino-cohimn  width  (2709  Knos  por  pogo) 
offoctivo  Jonuory  2,  1977. 

SYRACUSE  (N.Y.) — Horold-Journol  (o),  Horold- 
Amoricon  (S]t  ond  Post-Stondord  (m)  chongod  from 
oight-cohimn  width  (2424  Knos  por  pogo)  to  nino- 
cohimn  width  (2727  Knos  por  pogo)  offoctivo  Sop¬ 
tombor  1,  1976. 

TALLAHASSEE  (Flo.) — Domocrot  (o)  ond  (S)  chongod 
from  oight-cohimn  width  (2408  Knos  por  pogo)  to 
six-column  width  (1806  Knos  por  pogo)  offoctivo  Au¬ 
gust  1,  1976. 

TAMPA — (Flo.)  Tribuno  (m)  and  (S)  Timos  (o) 
chongod  from  oight-column  width  (2408  Knos  por 
pogo)  to  nino-cohimn  width  (2835  Knos  por  pogo) 
offoctivo  Octobor  27.  1975. 

WASHINGTON  (D.C)— Post  (m)  ond  (S).  ond  Star  (o) 
ond  (S)  chongod  from  oight-cohimn  wid^  (2472  Knos 
por  pogo)  to  nino-column  width  (2781  Knos  por  pogo) 
offoctivo  August  2,  1976. 

WEST  PALM  BEACH  (Flo.)-Post  (m).  Timos  (o),  and 
Post  Timos  (S)  chongod  from  oight-column  widta  (2520 
Knos  por  pogo)  to  six-column  width  (1890  Knos  por 
pogo)  offoctivo  Octobor  1.  1975. 

WICHITA  (Kons.) — EogU  (m),  Boocon  (o),  ond  Eoglo- 
Boocon  (S)  chongod  from  oight-column  width  (2496 
Knos  por  pogo)  to  six-column  width  (1872  Knos  por 
pogo)  offoctivo  Soptombor  1,  1975. 


t  COMBINED  SATURDAY  EDITIONS: 

Atlonto  (Go.) — Constitution  (m)  ond  Journol  (o)  hos  o 
combinod  Soturdoy  odition.  Tho  Knogo  is  only  shown 
in  tho  Joumol  (o). 

Minnoopolis  (Mnn.) — Tribuno  (m)  ond  Stor  (o)  has  o 
combinod  Soturdoy  odition.  Tho  linogo  is  only  shown 
in  tho  Star  (o). 

Providonco  (R.I.) — Bullotin  (o)  ond  Journol  (m)  has  a 
combinod  Soturdoy  odition.  Tho  Knogo  is  only  shown 
in  tho  BuNotin  (o). 

St.  Paul  (Minn.) — Pionoor  Pross  (m)  and  Dispotch  (o) 
hos  0  combinod  Soturdoy  odition.  Tho  linogo  is  only 
shown  in  tho  Dispatch  (o). 

Son  Joso  (CoKf.) — AAorcury  (m)  and  Nows  (o)  hos  o 
combinod  Soturdoy  odition.  Tho  Knogo  is  only  shown 
in  tho  Morcury  (m). 

Wost  Polm  Booch  (Flo.)— Post  (m)  ond  Timos  (o)  hos  o 
combinod  Soturdoy  orKtion.  Tho  Knogo  is  only  shown 
in  tho  Post  (m). 

Wichita  (Kons.) — Eoglo  (m)  ond  Boocon  (o)  hos  o 
combinod  Soturdoy  odition.  Tho  Knogo  is  only  shown 
in  tho  Eoglo  (m). 


‘COMBINATION  NEWSPAPERS: 

Columbus  ((m.) — Enguiror  (m)  and  Lodgor  (o)  sold  in 
combinotion.  Unogo  of  ono  odition  Enguiror  (m)  is 
shown. 

Loxington  (Ky.) — Horold  (m)  ond  Loodor  (o)  sold  in 
combinotion.  Unogo  of  ono  odition  Horald  (m)  is 
shown. 
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Long  Booch  (CoKf.)— Indopondont  (m)  ond  Pross  Tolo- 
grom  (o)  sold  in  combinotion.  Linogo  of  ono  odition 
Indopondont  (m)  is  shown. 

AAocon  (Go.) — Tologroph  (m)  ond  Nows  (o)  sold  in 
combinotion.  Linogo  of  ono  odition  Tologroph  (m)  is 
shown. 

Grongo  County  (CoKf.) — Rogistor  (o)  and  (m)  sold  in 
combinotion.  Linogo  of  ono  odition  Rogistor  (o)  is 
shown. 

'  STRIKE,  MERGER  OR  SUSPENSION  NOTES: 

Chicogo  (III.) — Nows  (o)  discontinuod  pubKcotion 
Morch  4.  1978. 

Now  York  (N.Y.) — Nows  (m)  trootod  os  not  pubKshod 
Juno  16  ond  17,  1978  duo  to  striko  conditions,  ond 
no  rocord  of  thoso  two  doys'  Nows  is  includod  in  this 
roport.  Timos  ond  Nows  did  not  pubKsh  August  10 
through  Novombor  5, 1978  and  Post  from  August  10 
throu^  Octobor  4,  1978  duo  to  striko  conations. 
Post  Sundoy  first  pubKcotion  Octobor  8,  1978  ond 
discontinuod  oftar  issuo  of  Novombor  26,  1978. 

St.  Louis  (AAo.)— (Hobo-Domocrot  ond  Post-Dispotch 
dd  not  pubKdi  Novombor  22  through  Docombor  31, 
1978  duo  to  striko  conations. 

CODE  MARKS 
§  Convorsion  Mothodology 
M  Moosurod  Knogo 
C  Convortod  to  8  columns 
(T5)  Tobloid  5  columns 
(T6)  Tobloid  6  columns 
X  Includos  Fomily  Wookly  Knogo 
P  Includos  Porodo  linogo 
FD  PubKshod  5  doys  o  wook  only 
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No.  of  Col. 

Adv.  Width 

Cols.  in 

por  Pg.  Picos  Rotoil 


Totol 

Aofo-  Advor- 

Gonorol  motivo  Finonciol  Clossifitd  tising 


ALABAMA 


Birminghom  Post-Herold  . 

.  .  .  .  (m) 

News  . 

. . . .  (e) 

News  . 

....  (5) 

Totols  (Post  HeroM/Nows) 

Floronco  nmos/Tri-citios  Doily  . 

(All  Doy) 

Huntsvillo  Timos  . 

. .  .  (e5) 

Jospor  Mountain  Eoglo  . . . . . 

. .  . .  (e) 

Montgomory  Advistisor  . 

.  .  .  .  (m) 

Alobomo  Journol  . 

. . . .  (e) 

Advortisor-Joumol  . 

....  (5) 

Totals  (Advortisor/Alobama  ioumol/ 

Advortisor-Joumol)  . 

Scottsboro  Sontinol  . 

, . . .  (e5) 

ToNodogo  Homo  . 

. . . .  (m) 

Tuscolooso  Nows  . 

...  (e5) 

ALASKA 

Anchorogo  Timos  . 

• . .  (e5) 

Kotchikon  Nows  . 

. . . .  (e) 

ARIZONA 

Kingmon  Minor  . 

Phoonii  Rooufafic  . 

Gozotto  . 

Ropublc  . 

Totok  (Ropubtc  &  Gozotto) 

Sun  City  Noun-Sun  . 

Tompo  Nows  . 

Tucson  Stor  . 

Citizon  . 

Stor  . 

Totols  (Stor  &  Citizon)  . . . . 
Yumo  Sun  . 


(o) 
(m) 
.  (•) 


(ot 

(i) 

(m) 

(•) 


(tS) 


ARKANSAS 


BoIosmIIo  Guord  . 

. (e) 

m 

Blytbovillo  Courior  Nows  . 

. (e) 

o 

Comdon  Nows  . 

. (e) 

Hopo  Stor  . 

. (e) 

n 

Hot  Springs  Sontinol  Rocord  . . . 

. (m5) 

i 

Nowport  Indopondont  . 

. (e5) 

Pino  BkiH  Commoraol  . 

. (e) 

Qo 

Stuttgort  loodor  . 

. (e) 

ti 

Wost  Momphis  Timos  . 

. (e) 

c 

CD 

|- 

CALIFORNIA 

I 

Alomodo  Timos-Stor  . 

. (m) 

m 

Anohoim  BuNotin  . 

. (e) 

33 

Chico  Entorpriso-Rocord  . 

. (e) 

Foirchild-Suisun  RopubSc  . 

. {e5) 

o 

Holt  stor  Froo  lonco  . 

. (e) 

Fontono  Horold-Nows  . 

. (e) 

Fromont-Nowork  Argus  . 

. (m5) 

CD 

(Unogo  indudos  10,440,654  linos  pro-prints) 

** 

Frosno  Boo  . 

. (m5) 

O) 


9 

8.7 

9,761,906 

1,589,282 

88,791 

763,275 

7,225,162 

19,428,416 

9 

8.7 

20,086,528 

1,686,821 

96,063 

546,786 

7,944,216 

30,360,414 

9 

8.7 

10,383,548 

567,694 

5,085 

121,901 

4,520,656 

15,598,884 

40,231,982 

3,843,797 

189,939 

1,431,962 

19,690,034 

65,387,714 

8 

11 

14,524,888 

962,794 

N/A 

N/A 

4,835.824 

20.323.506 

9 

8.7 

19,426,960 

834,442 

571,354 

191,506 

6,128J36 

27,152,398 

8 

10.6 

3,586,044 

272,706 

In  Ret.  &  Closs. 

333,972 

980,721 

5,175,443 

9 

8.6 

13,318,246 

1,283,484 

N/A 

263,348 

5,002,578 

19,867,656 

9 

8.6 

12,697,846 

1,247,484 

N/A 

173,348 

4,302,578 

18,421,256 

9 

8.6 

7,503,982 

360,368 

N/A 

83,348 

2,060,086 

10,007,784 

33,520,074 

2,891,336 

N/A 

520,044 

11,365,242 

48,296,696 

6 

13 

2,532,754 

100,982 

N/A 

73,458 

530,754 

3,237,948 

8 

10 

3,094,098 

334,768 

N/A 

6,174 

1,204,196 

4,639,236 

B 

10 

17,570,615 

730,170 

N/A 

348,095 

4,390,582 

23,039,462 

6(b)  12 

19,921,167 

673,764  In  Gen'l 

542,903 

14,548,002 

35,685,836 

8  11 

2,313,192 

198,261  N/A 

105,322 

647,052 

3,263,827 

8 

9.5 

3,988,992 

352,800 

244,608 

489,216 

1,956,864 

7,032,480 

9 

9.6 

34,434,792 

2,196,530 

N/A 

171,626 

12,613,748 

49,416,696 

9 

9.6 

33,391,148 

2,125,270 

N/A 

60,158 

12,615,918 

48,192,494 

9 

9.6 

14,756,322 

2,383,892 

N/A 

14,854 

6,354,348 

23,509,416 

82,582,262 

6,705,692 

N/A 

246,638 

31,584,014 

121,118,606 

8 

10 

6,764,198 

516,712 

N/A 

27,594 

1,349,586 

8,658,090 

8 

9.6 

1,738,041 

358,071 

N/A 

In  CIttss. 

3,327,972 

5,424,084 

9 

9.9 

3,242,096 

167,436 

N/A 

N/A 

N/A 

3,409,532 

9 

9.9 

3,260,698 

167,380 

N/A 

N/A 

N/A 

3,428,078 

9 

9.9 

1,150,296 

6,532 

N/A 

N/A 

N/A 

1,156,828 

7,653,090 

341,348 

N/A 

N/A 

N/A 

7,994,438 

8 

9 

9,616,306 

396,886 

N/A 

N/A 

5,416,544 

15,429,736 

8 

11 

4,200,000 

144,000 

75,000 

200,000 

1,209,600 

5,828,600 

8 

11 

4,144,748 

310,000 

135,000 

25,000 

2,123,100 

6,737,848 

8 

10.6 

3,806,894 

34,958 

N/A 

45,808 

688,702 

4,576,362 

8 

10.6 

2,240,714 

79,996 

N/A 

N/A 

834,498 

3,155,208 

8 

10.6 

8,120,574 

228,494 

In  Retoil 

132,286 

3,449,656 

11,931,010 

8 

11 

218,933 

137,566 

547,330 

739,458 

223,265 

1,866,554 

8 

10.6 

9,370,872 

670,110 

In  (ien'l 

112,070 

2,661,064 

12,814,116 

8 

10.6 

3,412,990 

232,232 

N/A 

58,058 

856,870 

4,560,150 

8 

10 

4,287,010 

237,412 

582,918 

113,008 

874,384 

6,094,732 

8 

10.6 

4,361,112 

397,124 

N/A 

65,100 

1,373,610 

6,196,946 

8 

9 

10,611,874 

3,362,240 

N/A 

738,990 

1,027,334 

15,740,438 

8 

10.6 

8,471,253 

754,047 

N/A 

255,444 

5,445,930 

14,926,681 

8 

9 

7,916,664 

345,828 

N/A 

319,704 

6,797,504 

15,379,700 

8 

10 

3,388,742 

175,868 

191,576 

155,500 

1,412,880 

5,324,566 

8 

9.6 

1,187,186 

94,640 

N/A 

147,434 

420,546 

1,849,806 

8 

10.6 

19,530,700 

998,998 

In  Closs. 

198,436 

9,250,206 

29,978,340 

9 

9.9 

19,057,990 

2,514,680 

373,590 

999,583 

14,683,256 

37,629,099 

(a)  Classified  advertising  on  8-column  format. 

(b)  Classified  advertising  on  9-column  format. 

(c)  (Classified  advertising  on  10-column  format. 


No.  ol  Col. 


Adv 

Width 

Cols.  in 

Auto- 

Nowspopor 

por  Pg.  Picos 

Rotoil 

Gonorol 

motivo 

Finonciol  Clossifitd 

rising 

Fullorton  Nows  Tribuno  . 

■  ■■■(•) 

8(b) 

9,9 

7,564,414 

563,447 

84,681 

446,978 

2,422,671 

11,062,191 

Hoyword  Roviow  . 

....  (5) 

8 

10.6 

22,447,698 

1,412,152 

391,580 

9,250,206 

33.501,636 

(Unogo  indudos  11,303,040  linos  pro-prints) 

livormoro  Tri-Volioy  Horold  . 

. .  .  (m5) 

8 

10.6 

14,052,024 

890,792 

In  Cbss. 

86,730 

7,662,494 

22,693,040 

Uvormoro-Ploosonton  Volloy/ 

Ploosonton  Timos  . 

. . . .  (m) 

8 

9.3 

2,386,286 

820,848 

N/A 

78,624 

2,594,508 

5,880,266 

Lodi  Nows-Sontinol  . 

. . . .  (m) 

8 

10.3 

6,100,157 

319,823 

N/A 

132421 

3,213,105 

9,765,406 

Lompoc  Rocord  . 

. . . .  (e) 

8 

10 

3,364,522 

201,530 

N/A 

93,254 

1,771,140 

5,431,006 

Los  Angolos  Volloy  Nows  . 

. . .  (m5) 

8 

9.6 

27,643,767 

2,770,5n 

N/A 

N/A 

28,617,876 

59,032i220 

Modero  Tribuno  . 

. . . .  (e) 

8 

9.6 

3,565,590 

210,822 

280,000 

195,748 

1,432,074 

5,684,234 

MorysviNo  Appool-Domocrat  . 

. . ..  (e) 

8 

10.6 

9,480,940 

563,164 

N/A 

248,220 

4,374.888 

14,667,212 

Morcod  Sun-Stor  . 

. (e) 

8 

10 

8,262,618 

537,866 

114,247 

210,263 

3,271,296 

12,336.394 

Modesto  Boo  . 

. . . .  (m) 

9 

9.9 

15,662,220 

1,753,820 

2,538,348 

1,125,692 

6,209,840 

27,289,920 

Montoroy  Poninsulo  Horold  . 

. . . .  (e5) 

9 

9 

13,889,106 

901,723 

N/A 

N/A 

8,097,292 

22,888,121 

Nowport  Booch-Costo  Moso 

Orongo  Const  Riot  . 

, . . .  (e5) 

9(c) 

8.7 

6,668,382 

650,194 

66,991 

1,325,765 

10,428,320 

19,139,652 

Ontorio-Uplond  Roport  . . 

....  (e5) 

8 

9.9 

1,168,622 

6,663 

4,826,304 

28,770 

568,498 

6,598'857 

OroviNo  Morcury  Rogistor  . 

.  . . .  (e) 

8 

10.6 

4,172,672 

421,890 

32,549 

294,967 

2459,840 

7,281,918 

Polo  Abo,  Timos  . 

. (e) 

8 

9.9 

10,328,780 

1,844,500 

N/A 

151,774 

8,730,568 

21,055,622 

Posodono  Star  Nows  . 

. . .  (me) 

8 

9.9 

7,531,538 

932,808 

183,396 

243,658 

6,240,744 

15,132,144 

....  (5) 

8 

9.9 

1,901,472 

1,045,799 

88,500 

39,542 

2,491,742 

5,567,055 

Totols  . 

9,433,010 

1,978,607 

271,896 

283,200 

8,732.486 

20,699,199 

Poso  Robbs  Press  . 

. (e) 

8 

11 

3,765,225 

25,441 

63,285 

370,516 

1,227,697 

5,542,164 

Potobmo  Argus-Courior  . 

8 

10.2 

4,617,424 

214,256 

N/A 

104,048 

2477,060 

7412,788 

Pomono  Progress  Bullotin  . 

8 

9.9 

11,013,170 

1,120,140 

N/A 

324,072 

7,889,420 

20,346,802 

Rodding  Rocord  Soorchfight  . 

...■{•) 

6(b) 

12.9 

7,860,398 

700,028 

N/A 

507,976 

7,186,144 

16,254,546 

Rivorsijo  Press  . 

8 

9.3 

15,503,922 

1,969452 

N/A 

N/A 

11,890,760 

29464,034 

Entorpriso  . 

. . . .  (m) 

8 

9.3 

18,017,580 

1,991404 

N/A 

N/A 

12,525,632 

32.534416 

Totds  (Pross-Entorpriso)  . 

33,521,502 

3,960,656 

N/A 

N/A 

24,416,392 

61,898,550 

Rosovilo  Pross-Tribuno  . 

....  (e) 

8 

9.5 

3,598,126 

227,237 

15,117 

201,362 

2,051,714 

6.093,430 

Solinos  CoKfomion  . 

. . . .  (e) 

8 

9.2 

12,569,144 

708,554 

N/A 

439,096 

6,383,538 

20,100,332 

Son  Bomordino  Sun  . 

. . . .  (m) 

8(b) 

9.2 

17,418,674 

1,790,25r 

163,715 

1,012,900 

10,110,198 

30,495,738 

Son  Diogo  Transcript  . 

. . . .  (m) 

8 

10.6 

594,064 

In  Finonciol 

1482,130 

169,936 

2,146,130 

Son  Luis  Obispo  Tologrom  Tribuno 

. . . .  (e) 

8 

9.5 

5,305,314 

514,654 

In  Gtn'l 

399,126 

4445,614 

10,564,708 

Son  Podro  Nows-Pibt  . 

. . . .  (e) 

8 

9.2 

10,393,558 

1,022,980 

N/A 

262,458 

4,052,524 

15,731420 

Son  Rofool  Indopondont  Journol  . . . . 

. . . .  (e) 

8 

9 

9,720,275 

1,079,571 

1,808,185 

881,310 

9,414,958 

22,904,299 

Sonto  Borboro  Nows-Pross  . 

. . . .  (e) 

8 

10.6 

14,348,530 

1,185,338 

N/A 

543,984 

7,424;802 

23,502,654 

....  (5) 

8 

10.6 

4,951,464 

302,988 

N/A 

29,498 

2,559,256 

7,843,206 

Totals  . 

19,299,994 

1,488,326 

N/A 

573,482 

9,984,058 

31445,860 

Santa  Cruz  Sontinol  . 

...  (e5) 

8 

11 

13,208,090 

515,354 

N/A 

591,612 

6,548,724 

20,863,780 

Sonto  Roso  Pross  Domocrot  . 

...  (e5) 

9 

9.9 

13,289,080 

1,435,840 

N/A 

328,846 

10,119,816 

25,173,582 

Smi  VaNoy  Entorpriso  . 

...  (e5) 

8(b) 

4,262,580 

83,650 

N/A 

N/A 

2,457492 

6,803,622 

Stockton  Rocord  . 

. . .  (e5) 

8 

9.6 

15,990,380 

2,016,616 

N/A 

573,804 

7,820,148 

26,400,948 

thousand  Oaks  Nows  Chronicb  . 

. . .  (e5) 

8 

9 

6,028,666 

1,020,936 

N/A 

179,662 

5410,162 

12,739,426 

Torronco  Broozo  . 

...  (e5) 

8 

9.2 

23,145,374 

1,335,278 

N/A 

760440 

17,707,634 

42,948,626 

Tubro  Advonco  Rogistor  . 

. . . .  (e) 

8 

9.6 

3,444422 

303,278 

7,857 

141496 

2,008,006 

5,905,059 

Turbek  Journol  . 

. . . .  (e) 

8 

10.4 

6,767,978 

126,616 

47,740 

402,738 

2,243,234 

9,588,306 

Uldoh  Joumol  . 

. . .  (e5) 

8 

11 

5,128,676 

210,000 

N/A 

289,982 

3,010,826 

8.639.484 

Vonturo  County  Stor-Froo  Pross  . . . . 

...  (e5) 

8 

10 

10,53(1,226 

909,517 

3,046,527 

884428 

4,955,832 

20,326,430 

Victorvilo  Press  . 

. . .  (e5) 

8 

10.6 

8,649,536 

164,565 

19,260 

68442 

2,353,540 

11,255,243 

Visoko  Timos-Dobo  . 

8 

9.1 

11,302,819 

634,567 

N/A 

273,080 

4,864,233 

17.074,701 

Wolnut  Crook  Contra  Costa  Timos 

. . . .  (m) 

8 

9.3 

15,433,432 

1,505,966 

N/A 

360.332 

11,393,270 

28,693,000 

Wotsonvilo  Rogistor-Pojoranion  . . . . 

. . . .  (e) 

8 

10 

6,268,178 

259,505 

399,757 

481,430 

3,027,122 

10,435,992 

Woodbnd  Domocrot  . 

. . . .  (e) 

9 

11 

5,108,852 

341,628 

N/A 

300,468 

2,673,020 

6,018,268 

Yroko  Ssbyou  Nows  . 

. . . .  (e) 

8 

10 

1,849,890 

178,836 

N/A 

226,800 

756,854 

3,012,380 

COLORADO 

Durango  Htrald . 

. (e5) 

6 

13 

2,816,954 

121,351 

N/A 

112,756 

1,793412 

4,844473 

Fort  CoIRns  Coloradoan  . 

. (e) 

8(b) 

10.6 

11,393,620 

628,782 

N/A 

N/A 

4,305,742 

16428,144 

Totals . 

Fort  Morgon  Timos . . 

. (5) 

8(b) 

10.6 

3,354,442 

86,156 

N/A 

N/A 

2,071,804 

5412,402 

. (e) 

8 

10.6 

14,748,062 

3447,014 

714,938 

150,164 

N/A 

54,978 

N/A 

90,864 

6477446 

944,342 

21,840446 

4,607462 

Longmont  Timts-Col  . . 

. (e) 

9 

9.6 

13,363,938 

408,268 

N/A 

234488 

3,025,946 

17,032,540 

Lovtbnd  Rtporttr-Htreld  . 

. (e) 

9 

9.6 

10,007,914 

387,968 

N/A 

182,896 

2,511,236 

13,090,014 

Putbb  Stor-Jouraol  &  Chitftoin  . . . 

...  (me5) 

6(b) 

13 

12,226,801 

928,817 

N/A 

343,686 

2,982,993 

16,482,297 

Trinidod  Chronicb-Ntws . 

. (e) 

8 

10.5 

1,483,800 

110,537 

N/A 

122,199 

218,918 

1,935454 

CONNECTICUT 


Bristol  Press  . (t)  6(b)  13.6  6,478,710  378,266  In  Rot.  Gtn'l  95,942  2,269,358  9,222,276 

&  Closs. 

(Oiongod  to  6  cohimn  Formot  Oct.  1,  1978;  Unogo  bosod  on  9  column  Formot) 

Moridon  Record  t  Joumol . (m)  9  10.6  10,018,904  519,008  N/A  157,010  2,644,796  13439,718 

Middletown  Press  . (e)  6  13  4,026,988  405,S03  N/A  141,687  1,825,453  6499,631 

MiHord  Citizen . (eS)  8  9.5  2,364,880  126,728  N/A  83,020  1,550,794  4,125422 


EDITOR  &  PUBLISHER  for  May,  26,  1979 


No.  of 

Col. 

Ad«. 

Width 

Cols. 

in 

Auto- 

N«wspop«r 

por  Pg. 

Ricos 

Retoil 

General 

motive 

Finonciol 

Clossified 

New  Britoin  Herald . 

. . . .  (o)  8 

11 

7,426,122 

544,966 

77,218 

1,656,297 

New  Hoven  JaurrMil>Courier  . 

. . .  (m)  9 

9.6 

14,571,725 

2,547,357 

1,065,621 

953,895 

5,399,594 

Register . . 

. . .  (o)  9 

9.6 

14,925,162 

2,362,087 

702,081 

767,474 

7,285,512 

Register . 

...  (5)  9 

9.6 

13,810,664 

1,122,022 

736,915 

246,494 

3,374,721 

Totols  (Journol-Courier/Register) . . . 

43,307451 

6,031,466 

2,504,617 

1,967,863 

16,059,827 

New  London  Day . . 

. . . .  (o)  9 

10.6 

12,347,818 

1,029,672 

N/A 

N/A 

3,594,612 

Winsted  Gtiien . . 

, . . .  (o)  8 

10.6 

2,799,930 

51,856 

N/A 

66,430 

299,292 

DELAWARE 

Dover  Delowore  Stote  News . 

.  (o5)  6(b)  13 

8,501,122  148,869 

N/A 

109,053  2,671,340 

FLORIDA 

Cocoo  Today . 

. (m5) 

8 

9.6 

19,495,266 

784,238 

N/A 

584,122 

6,361,768 

DeLond  Sun  News . . 

. (o) 

8 

10.6 

4,698,400 

59,836 

N/A 

188,034 

1,038,632 

Gainesville  Sun . 

. (m3) 

6(b) 

13 

13,213,200 

667,800 

N/A 

168,000 

4,692,800 

(Unoge  converted  to  8  column  oguivolont) 
Holywood  Sun-Tottler . (e) 

9 

9.9 

19,486,656 

916,034 

N/A 

757,062 

9,417,326 

toosburg/Commerciol . 

. (n) 

8 

10.6 

7,593,600 

278,600 

N/A 

534,800 

1,948,500 

St.  Auoustine  Record . . 

. (n) 

8 

7.9 

4,540,312 

97,286 

N/A 

127,829 

2.821,182 

Winter  Hoven  News-Chief  . 

. (o) 

8 

11 

8,389,024 

250,103 

N/A 

137,102 

2,279,732 

News-Chief  . 

. (5) 

8 

11 

3,359,993 

82,201 

N/A 

25,690 

1,327,242 

Totols . 

11,749,017 

332,304 

N/A 

162,792 

3,606,974 

GEORGIA 

Augusta  Chronicle/Herold  . 

. . .  (mo) 

6 

12.4 

21,794,038 

1,643,684 

N/A 

N/A 

6,633,578 

Chromcle-Herold  . 

....  (5) 

6 

12.4 

4,722,704 

122,458 

N/A 

N/A 

1.032.402 

Totols  (Chronicle/Herold/Chronicle-Herald) 

26,516,742 

1,766,142 

N/A 

N/A 

7,665.980 

Dubln  Courier-Herold  . . 

. (o) 

8 

10.6 

4,390,826 

342,753 

1,324,882 

42,844 

7S4.056 

Goinesville  Times . . 

. . . .  (05) 

6 

13 

6,658,344 

304,920 

N/A 

29,806 

1,963,224 

Rome  News-Tribune  . . 

....  (nS) 

8 

10.6 

9,785,916 

437,738 

N/A 

190,498 

1,623,916 

Sovonnoh  News  . 

. . . .  (m) 

6 

12 

5,393,932 

838,895 

N/A 

N/A 

4,454,101 

Pross  . 

. (o) 

6 

12 

5,067,026 

838,895 

N/A 

433,557 

4,454,101 

News  Press  . 

....  (5) 

6 

12 

2,778,691 

82,212 

N/A 

N/A 

1,445,851 

Totals  (Nows/Pross/Nows  Pmss) 

13,239,649 

1,760,002 

N/A 

433,557 

10,354,053 

IDAHO 

Boise  Idoho  Statesman  . 

. (m) 

6(b) 

12.6 

16,742,096 

1,129,548 

N/A 

543,802 

9,383,192 

Totols . 

Idoho  FoUs  Post-Register . 

. (S) 

6(b) 

12.6 

5,926,438 

354,060 

N/A 

32,214 

2,436,700 

. (o) 

8 

10.6 

22,668,534 

12,558,028 

1,483,608 

539,094 

N/A 

10,000 

576,016 

205,968 

11,819,892 

3,815,266 

Lewiston  Tribune . . 

. (m5) 

8 

10 

9,918,118 

488,571 

298,375 

313,852 

2,622,984 

Pocotello  Idoho  State  Joumol  . . . . 

. (nS) 

8 

10.6 

10,765,566 

740,852 

N/A 

241,346 

4,022,368 

Twin  Folk  Times  Nows . 

. (nS) 

8 

10.6 

9,614,668 

534,058 

N/A 

243,166 

4,766,650 

(Converted  to  Morning  &  Sunday.  6  column  goper 

as  of  August  1,  1978) 

ILLINOIS 

Alton  Telegraph . . 

. (a) 

8 

11 

13,219,948 

591,178 

N/A 

206,360 

3,906,274 

Arington  Heights  hiddoci  Pubtcotions  Comb  (m) 

6 

13 

8,837,441 

2,097,228 

969,917 

590,498 

9,761,493 

Aurora  Boocon-News . 

. (uS) 

9(c) 

9.6 

18,189,906 

798,770 

1,556,449 

215,852 

5,283,363 

Bellevile  Nows-Democrat . » . . , 

. (•) 

•  9 

9.2 

5,124,023 

490,266 

2,277,344 

732,003 

2,585,464 

Totok . 

. ($) 

9 

9.2 

2,299,537 

7,423,560 

19,712 

509,978 

689,168 

2,966312 

23,689 

755,692 

572390 

3,157,854 

(Figures  do  not  Incbrde  7,000,000  inos  of  inserts.) 

Bloomington  PPnlograph . 

.  ((AM  Day) 

6(a) 

13.6 

15,552,571 

852,472 

78,019 

773,3)7 

8,190,337 

(linage  converted  to  8  column  eguivolent  where  applicable.) 

Contrala  Sentinel  . . 

. (a5) 

8 

12 

5,932,346 

227,038 

7,420 

49,574 

2,04^628 

Champaign  News-lraietto  . . . . 

....  (eSol-mS) 

8 

10.6 

18,100,334 

914,228 

N/A 

186,284 

7,482,132 

Total 

Advor- 

tisiof 


9,704,603 

24,538,192 

26,042,316 

19,290,816 

69,871,324 

16,972,102 

3,217,508 


11,430,384 


27,225,394 

5,984,902 

18,741,800 

30,577,078 

10,355,500 

7,586,609 

11,055,961 

4,795,126 

15,851,087 


30,071,300 

5,877,564 

35,948,864 

6,855,061 

8,956,294 

12,038,068 

10,686,928 

10,793,579 

4,306,754 

25,787,261 


27,798,638 

8,749,412 

36,548,050 

17,128,356 

13,641,900 

14,770,132 

15,158,542 


17,917,760 

22,256,577 

26,044,340 

11,209,100 

3,604,496 

14,813,596 

25,446,716 

8,259,006 

26,682,978 


(a)  Classified  advertising  on  8-column  format. 

(b)  Classified  advertising  on  9-column  format. 

(c)  Classified  advertising  on  10-column  format. 


Nowspopor 


Monmouth  Rovitw  Atlas 


Rogistor-5tor  , 


No.  of 

Cal. 

Adv. 

Width 

Cols. 

in 

Auto- 

Adver- 

pur  Pg. 

Picos  Retoil 

1  (^neral 

motive 

Finonciol 

Clossified 

tising 

. . .  (a) 

8 

9.3 

14,595,252 

676,508 

N/A 

192,486 

15,464,246 

. . .  (S) 

9 

8.3 

8,495,396 

8,495J96 

23.959  642 

. . .  (a) 

8 

10.6 

9,377,452 

443,954 

N/A 

184,100 

4,0)7,622 

14,023,128 

,  (ma5) 

9 

9 

6,984,635 

304,802 

403,319 

N/A 

2,462,544 

10,155,300 

.  •  (nS) 

6 

13.5 

10,724,588 

536,396 

349,874 

135,156 

3,830,764 

15,576i778 

...(#) 

9 

10 

10,855,362 

371,098 

In  (^n'l 

78,162 

2,906,092 

14,210,714 

. .  (.5) 

8 

9.8 

16,766,008 

1,236,532 

N/A 

265,300 

5,653,424 

24,421,264 

.  .  .  (t) 

6 

13.6 

3,013,500 

69,356 

122,500 

270,228 

566,426 

4,635,890 

.  .  •  (a) 

8 

11 

2,855,824 

102,478 

N/A 

36,150 

191,732 

3,186,184 

. .  (m) 

9 

9 

10,192,206 

1,212,947 

400,123 

485,999 

7,7)3,970 

20,005,245 

'..(#) 

9 

9 

9,067,685 

1,113,317 

352,103 

248,946 

5,924,628 

16,706,679 

. .  (S) 

9 

3,592,035 

231,624 

75,716 

127,197 

2,234,385 

6,260,957 

■Star) 

22,851,926 

2,557,888 

827,942 

862,142 

15,872,983 

42,972,881 

. .  (nS) 

8 

10.3 

11,894,988 

1,758,372 

N/A 

232,428 

3,221,862 

17,107,650 

ill  Day) 

B<b) 

10 

24,215,618 

1,3)4,292 

1,954,386 

256,270 

7,424,872 

35,165,438 

..  (•) 

9 

8.6 

16,806,426 

792,918 

N/A 

502,502 

6,901,916 

25,003,762 

INDIANA 


Andorson  8ullotin  . (o)  6  13  7,244,762  507,9«  N/A  136,248  3,025,092  10,914,050 

Horold  . (m)  6  13  5,128,886  483,896  N/A  112,532  2,186,170  7,911,484 

Horold  . (5)  6  13  2,240,210  39,970  N/A  4,606  847,406  3,13^192 

Totols  (Bullotin/Horold)  .  14,613,858  1,031,814  N/A  253J86  6,058,668  21,957,726 

8odlord  r>mos-Moil  . (oS)  8  10  5,861,926  604,170  64,078  92,470  2,132,382  8,755,026 

Bloomington  Horald-Tolophono  8 

Norold-Timos  . (oS)  8  10.6  14,894,180  631,288  29,890  524,734  4,402,034  20,482,126 

(5undoy  issuo  pubishod  in  combination  with  Bodlord  Timos-Moil;  ooch  popor  includos  its  5undoy  shorn  nbovn.) 

(Rgums  do  not  inchido  bnngo  in  Family  Woohly  mngoiino.) 

BbiHton  Nows-Bonnnr  . (n)  8  10.6  3,324,839  93,432  N/A  69,307  181,909  3,669,487 

Cobimbus  Ropubic  . (o)  8  II  8,935,150  432/»32  N/A  N/A  2,348,544  11,716,126 

Connorsviln  Nows-Eiominor  . (o)  8  10  6,591,578  144,732  N/A  209,377  1,398,495  8,344,182 

Crowfoidsnlo  Journol-Rovinw  . (n)  8  9.6  4,118,828  127,078  406,840  122,066  1,913,506  6,688418 

Ebhnrt  Truth  . (o)  8  9.6  9,334,542  904,064  N/A  126,576  3,773408  14,138490 

EvonsnRo  Courior  I  Pmss  . (mo5)  9  9.9  21,378,462  4136,173  121,801  669,572  3,892429  28,198,437 

Fort  Woyno  Joumol-Goulto  . (m)  9  9.6  9,821,271  1,610,955  896,322  567,037  8,025,584  20,921,169 

Nnws-Sontinol  . (n)  9  9.6  15,513,606  1,702,197  944,104  664,696  8,009,134  26,833,737 

ioumol-Goiotto  . (5)  9  9.6  6,244,702  700,532  322,614  56,966  1,819,874  9,144,688 

Totols  (ioumol-Gaiotto/Nows- 

Sontinnl)  .  31,579,579  4,013,684  2,163,040  1,288,699  17,i54,592  56,899494 

Fronbln-Groonwond  Journal  . (o)  8  II  3,979,430  309,078  N/A  154,112  1,122,184  5,564404 

Goshnn  Nows  . (n)  8  10.6  6,088,474  234,346  337,750  260,974  1,176434  8,097,978 

Groonfinid  Roportor  . (n)  8  11  2,430,470  274498  N/A  76,818  608,636  3490422 

Huntington  HoroM-Pmss  . (o5)  8  11  4,169,158  82,978  53,046  83,286  2,248,260  6,636,728 

ImbonopoEs  Stor  . (m)  9  9.6  19,908,080  2,184,766  N/A  N/A  11,285,134  33477,980 

Nows  . (n)  9  9.6  13420,978  2,100,224  N/A  N/A  11,147,753  26,568,955 

Star  . (5)  9  9.6  11101,773  1,542,199  N/A  N/A  5,277,488  18,921460 

Totals  (5lar/Nows)  .  45,330,831  5,827,189  N/A  N/A  27,710,375  78,868495 

Kokamn  Tribuno  . (o5)  6  13.4  10,573,934  693,630  57,274  132,174  4,576,894  20,008,114 

(Unago  convortod  tn  8  column  oguivolont) 

(Includos  3,974,208  Proprint  Linos) 

Laloyotto  Journal  t  Courior  . (oS)  8  9.9  14,926,380  744,464  N/A  N/A  6,958492  22,629436 

LoPoito  HoraM-Argus  . (o)  6(a)  13.6  4,954,666  153,692  28,490  162,904  2,116,646  7416,398 

Morion  Chroniclo-Tiibuno  . (mS)  6  12.3  11,698,078  635,586  In  Gon'l  In  Class.  3,730410  16,064,174 

(linogo  conuartod  to  8-cokimn  oguiyalont) 

Muncio  Star  . (m)  9  8.6  8,461,783  852,596  N/A  N/A  3,672449  12,986,728 

Fross  . (o)  9  8.6  9,520,187  861,856  N/A  N/A  3,590,234  13,9n4n 

Star  . (5)  9  8.6  2,923,614  311,925  N/A  N/A  1,092,159  4427,698 

Totals  (5tar/Prats)  .  20,905484  2,026,377  N/A  N/A  8454,742  31,286,703 

Now  Costb  Coutior-limot  . (o)  6  14(c)  4,959,542  200,494  289,282  306,320  1454,828  7,410466 

Pdru  Tribuno . (o)  9  8.9  2,157,722  76,762  N/A  110,460  1,119,230  3464,174 

Portbnd  Commorcbl-Raviow . (a)  8  10.6  2906,204  130,438  30,100  265,384  546,056  5,140,786 

Richmond  Polodiuni-Nam . (oS)  8  9.6  8,165,037  436445  In  cbss.  In  cbss.  2,788,702  11,390,084 

Racbostor  BooHnol . (o)  6  13  1,758,134  55,034  18,270  69,048  1,234,744  3,135,230 

Soymour  Tribuno  . (o)  8  II  5,528,712  108,500  178,010  263,718  1,266,608  7  445,548 

SboRtyvilo  Nows  . (o)  6  13.6  4,077,696  111,230  18406  69,706  1455,634  5,632872 

5oulh  Sand  Tribuno  . (o5)  6  12.6  17,660,874  1,376,998  In  Rot.  t  Gon'l  252,938  6,011,614  25402424 

Torn  Houb  5tar  . (m)  9  9  7,699,132  778,414  N/A  N/A  2407,370  10484,916 

Tribuno  . (o)  9  9  7,650,538  783,986  N/A  N/A  2489,604  10,824,128 

Tribunn-5lar  . (5)  9  9  3,577,168  91,812  N/A  N/A  2,402414  6,071494 

Totals  (Stni/Tribuna/Tribuno-Star) .  18,926438  1,654,212  N/A  N/A  7,199488  27,780438 

(Formal  choogod  to  9  column  on  1 1/1/78) 

Valparaiso  Vidotlo-Mnssnngor  . (o)  9  9  11,589,480  232,554  33,614  220,416  3,655,288  15,731452 

(Inch  4,512,172  Inns  pmprint) 

Vinconnns  Sun-Commoraal . (a5)  8  10  4,269,664  224420  In  cbss.  77,616  1425,664  6,097,364 
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f  runctsco's  assassinated  mayor,  George 
Moacone.  and  a  Mexican-American 
festival  in  Los  Angeles  Saturday. 

A  possible  indication  of  Caner’s 
troubles  in  Iowa  was  the  fact  that  the 
state's  senior  senator,  John  Cidver.  did 
not  accompuiy  Carter  to  Des  Moines. 
Culver,  a  Oemocnit  who  is  up  for  re- 
eiection  next  year,  bas  maintained 
neutrality  in  the  posiMbie  contest 
bPtw«T.  Carter 


he  af^rently  has  lost  favor  with  !owa‘s 
urban  worhere  as  well. 

A  poll  taken  earlier  this  ytMir  by  the 
Des  Mmnes  Register  Stowed  that  only  17 
perc«it  of  those  surveyed  suppmted 
Carter  for  re-electioa.  Forty  percent 
were  for  Sm.  Edward  M.  Kmn^.  D> 
Mass.,  and  12  percent  were  for  Gov. 
J^ry  Brown  of  California- 

Last  month,  a  group  of  Iowa  labor 
leaders  began  the  first  major  efftMt  to 
draft  KetuMsdy  for  the  Democratic 
presidential  ntxninatijn  in  IMO.  The 
group,  which  includes  members  of  the 
United  Auto  Workers  union,  hu  been 
meeting  regulaHy  and  plans  to  set  up  a 
headquarters  with  a  paid  staff. 

So  Carter's 


aside  4  percent  of  total  diesel  fuel 
supl^ies  in  each  stale  to  alleviate 
hardidilp  cases,  and  suppliers  of  dine! 
fuel  bad  been  asked  to  ^ve  first  pnority 
to  agrioUture. 

The  hid  promise,  together  with 
other  steps  announced  by  the  president 
to  develop  new  energy  resources  in  runl 
areas,  appamitiy  were  an  ettort  to 
overo^me  growing  opposition  to  Cartn^ 
in  the  Farm  Belt  states  and  in  lovm 
especially. 

Carter,  udioce  victory  in  the  Iowa 
Democratic  caucuses  In  19^  propelled 
him  to  national  attention  as  a  serious 
presidential  candidate,  is  now  believed 
to  be  in  de^  trouble  In  Iowa.  He  is 
unpc^lar  with  state’s  farmers,  and 


be  an  effdt  to  put  oid  the  fire.  If 
possible.  It  was  obvious  that  the 
president  was  can^igning  for  re* 
election,  although  he  has  not  fwmaliy 
announced  his  cvtdidacy,  and  equally 
obvious  that  he  was  concentrating  on 
key  dates  in  the  renominatkm  process. 

The  Iowa  cauewes  wilt  be  held  in 
January.  A  month  later,  New 
Hampshire  will  hdd  its  president'al 
primary,  the  nation’s  earliest  prim^ 
election.  Carter  made  a  campaign  swing 
through  New  Hampshire  10  days  ago. 

After  addresdng  the  lowac(m{|Uto 
group  and 


By  JAMES  DEAKIN 
A  Washington  Correspendent 
of  the  Pest'Dlapstd) 

DES  MOINES.  Iowa  ->  President 
Jimmy  Carter  brought  his  unannounced 
reflection  campaign  to  the  Middle  West 
today  with  a  promise  to  farmm  that  be 
will  not  let  them  run  short  ol  fuel  for 
th«r  trudes  and  tractors. 

“I  will  not  let  rural  America  run 
dry,”  the  president  said  in  a  speech  to 
an  association  representing  Iowa's 
counties.  “I  intend  to  take  finn  steps  to 
guarditee  that  you  will  have  adequate 
supplies  of  gasoline  and  other  fuel 
during  this  difficult  (energy)  period.” 
Carter  announced  a  series  of  actiois 


tte  administration  that  he  said  would 
maintain  adequate  suppliea  of  gasdine, 
diesel  fuel  and  natural  gas  for  fanners 
ami  farm  communities. 

He  said  Secretary  of  ^riculture  Bob 
Bergland  had  made  a  determination 
under  the  Natural  Gas  Policy  Act  of  im 
that  suf^lies  of  natural  gas  used  in 
agriculture  would  be  maintained  at  100 
percent  of  present  requirements. 

In  addition.  Carter  said,  the 
administration  is  re>allocating 
proportionally  larger  amounts  tril  to 
suppliers  who  serve  rural  and 
agricultural  markets. 

Carter  said  also  that  state  energy 
offices  had  bem  given  authority  to  set 


Mrs.  Thatc 
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indepe*' 

pape’^* 


WINNING  WAVEt  Margorwt  Diotcher,  Iwod* 
er  of  ^ifoin's  ConsorvoHv*  Forty,  woving 
Thursday  to  the  crowd  from  the  steps  of  Fin¬ 
chley  Town  Half  in  Lond^  with  her  husbond. 


differ®*'' 


Cold 

(TOMFORT 


Official  fure- 
cast  for  St.  Louis 
and  vicinity; 
Clearing  and 
colder  Iriday 
niglH.  low  in  the 
low  4fs.  Cwisider- 
able  sunshine  and 
mild  Saturday, 
the  high  in  the 
mid-Sts.  Cool 


^^i*<^^lf^?mroTuesday  and  was  told  to  meft  them 
0.30  p.m  i(  a  polne  station  near  the  airport.  "They 
wired  me  put  a  radio  transmitter  m  my  hip  pocket, 
then  ran  a  wire  up  to  a  microphone  mside  my  shirt.  They 
gave  me  a  maniia  envelope  with  a  rubber  hand  around  a 
f^ack  of  iheces  of  paper  with  $10  hills  un  e.ich  side,  and 
we  went  to  the  airport 

"The  cops  were  all  dressed  very  casually  and  carried 
suitcases,  (hey  really  Ux4ied  tike  passengeiv.  Some  went 
ahead  me.  and  all  nine  of  them  —  city  and  county 
police  — parked  indifferent  p';ai'es  They  were loncemed 
that  once  the  extortionists  had  made  the  pickup,  they 
migtH  be  aMo  to  get  away  in  a  car 
"It  was  just  like  mthemovies— onecop  was  siandm* 
See/EIGLER.  Page  U 


to  be.  like  ( afsat'-i  wife,  above 
suspicion.  He  felt  sure  any  whiff  oS  scandal  would  cost 
him  his  j(g> 

He  read  on.  "Here  are  the  instnHtions.  Mr.  Zeigier. 
The  sum  of  SlU.OOO  m  tem  and  twenties  » to  be  put  into  a 
manila  envelope  which  you  will  lake  to  i.amber(  terminal 
at  exactly  7  30  p.m  Tuesday.  May  1.  You  will  then  be 
paged  at  7:.10  and  t(^d  where  to  pick  i^i  the  money 
Please  don't  take  this  threat  tig^ly.  U  has  bcim  a 
pleasure  doing  business  with  you,  Mr  Zeigier.” 

Zetgler  did  take  it  lightly  for  a  few  hours  Ihen  he 


care,  and  slate  officials  later  mosed  to 
revoke  the  Wallace's  boarding  house 
license  for  the  Hodiamunt  locution.  That 
action  is  pending 

The  Post-Di:q)aich  has  learned  that  a 
mentally  retarded  woman,  ‘about  i5 
years  i>ld.  wIki  had  been  ordered 
Set  BtiARDlNG.  Page) 
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warming  Monday 
and  Tuesday  with 
a  chance  of  show- 
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International 
Terror  Spreads 

Ef^torid  on  Foge  lOA 
Sgbyrbontrfee  I3A.IK 
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Tories  Moving  Toward  Victory 


AntiWoKc*  may  I«m 
powor,  Ki«flN*l«  foar 


England  likely  to  get  its  first  woman  pn'mi 

•y  JAMES  R.  PEIPERT 
Aieecteled  Prtss  Writer 

LONDON  »  **''|fiiriT 


ATLANTA  (AP)  -  Scientistf  ere 
kwkinf  for  new  methods  ot  fitting 
infections  because  they  fear 
antibiotics  may  lose  their 
effectiveness  in  the  future, 
tccordlng  to  a  leading  researcher, 
Or.  Richard  B.  Johnston  Jr., 
director  of  pediatrics  at  the 
National  Jea^sb  Hoapita^^lllt 
Researdb 


vnall  parties  lost 


arvotive  Porty  ieoder  Morgortt  Thotcher  teoves  Chelseo 
iHoli  after  voHng  in  Irdotn't  general  election  Thursdoy. 

I  — AP  Wirephoto 


tphony  plans  birthday  gala, 
up  of  stars  for  100th  year 


dESWIERZRKR] 
rmocrat  SWf  Writer 
\  araaversary  season  of 
I  Symphony  Orchestra 
I  I  with  a  giUa 
^cen  featuring  more 


i  Leonard  Slathia. 
over  the  music 
he  orchestra  ia 


jvvspaP®^ 


Uonord  SbNiin 
...naw  music  dkactor 
pianisu  John  Browning,  Jeffrey 
Siegel  and  Etrumue!  Ax  perfonnu^ 


inred  details  of 
.  at  a  press 


jvvspaP®^ 


dmirars  hull 
ly  excursions 


indepcn< 


II  r  Uer, 

no  Oirecwr, '-O'N® '  or'Ni'^®' 

nn  Adverl'S'^Q  3i4-62VlAl^-  ^ 


When  Uw  AthetraJ  went  to  New 
Orleans  for  a  drydock  inspection  m  1973, 

K  took  five  days  u>  com  the  boat  down 
the  MissiMppi  River  and  anocher  14  for 
a  lowboat  to  brum  if  back  to  St  Louts. 

THE  COAST  GUARD  requires 
Cmskmei  an  Page  ISA 

Firefighters  joirP 
striking  police 
in  Birmingham 

BIRMINGHAM.  Ala  (API  >- 
Birmingham's  ttJ  firemen  voted 
Thursday  ntgbi  to  }0ib  a  walkout  hy 
policemen  and  other  city  woriiers  m  a 
dispute  over  health  insurance 
City  and  labor  leaden,  meanwhiie, 
met  behind  closed  doors  at  the  office  of 
two  federal  mcthator:  to  an  effort  to 
setthi  the  2-^y-oM  Mnke 

SOME  MEMBERS  of  the  Firefighters 
Association  had  voted  to  strike  tui^sday 
mipK  akmg  with  polkemen  and  other 
city  worken,  but  their  union  constitution 
re^ttred  a  vote  of  the  lull  membmtup 
That  was  compNKed  Thursday  everut^, 
«id  ftremm  said  they  would  leave  thnr 
poets  immediately 

He  said  any  of  the  I.7Q0  «nk>,iqt 
workm  who  returned  to  thetr  yiba  hv  8 
a.m  Friday  would  be  given  amnesty, 
but  no  tack  pay.  He  promis^ 

CstRhwadMPiWe  IM 


ipped  the 
1  Admiral 
land  the 
f  boat's 


nlortriaW"' 

laissouf'  O' 


For  trrore  < 
VAanage'- 
SI.  LOO'S' 


ji^evNbouse 


said 

wnWRPmerAlexander  Tanoa.  officer  ia 
charge  of  the  Coast  Guard  marine 
inspection  office  here. 

"We  found  some  problems  with  her 
shell."  he  said,  "it's  suHicient  that  the 
vessri  would  tave  to  renew  some  of  its 
shell  plating.*' 

THE  374«FOOT  Admiral  was 
undergomg  ds  annual  Coast  Guard 
inspectWR  whm  the  weakness  was 
discovered  by  an  inspects  cheduag  htdl 
thickness  at  the  boat’s  boitain  with 
ultrasomc  equipment 

"The  inspector  was  able  to  penetrate 
the  hull  in  one  area  with  a  hammer  He 
noticed  a  wet  spot  and  tapped  it.  It  was 
tinn  in  that  area  and  the  water  came 
ihrmqth"  Tanoa  said. 

AUhou^  no  one  from  the  Sireckfos 
line  would  cwnmem  Thursday  nq^.  U 
is  conceivable  the  required  repairs  may 
delay  the  start  of  the  Admiral's 
excursioas  this  summer.  The  boat  can 
carry  4,118  passengers  and  several 
hundred  empiloyess. 

"She  will  be  required  to  tave  these 
(piattt)  repaired  permanently  prior  to 
getting  a  certificate  to  carry 
{Mssengers.''  Tanos  said. 


degrees  Saturday,  hut 
more  clouds  and  showers  are 
possible  here  Sunday  and  Monday, 
a  weather  service  spokesman  said 
Thursday. 

Light  rain  is  also  poesibie  Friday 
before  ^ies  begin  clearing,  the 
spokesman  said.  T«nperatures  are 
expected  to  retch  a  hi^  m  the  mM- 
S6i  Friday  and  should  climb  to  near 
79  degrees  Sunday.imd  Monday,  he 
said. 

Ram  that  fell  here  and  ctsevHiere 
in  the  Midwest  Wetaesday  and 
Thursday  will  cause  minor  rises  in 
area  rivers  Uns  weetand.  but  no 
major  prtMems  are  expected,  the 
weather  service  said. 

The  St.  LouU  area  has  received 
about  IS  inches  of  precipitation  this 
year,  or  nearly  4  inches  above 
nonnal,  &  weaih^  service  said. 
Normal  temperatures  for  this  time 
of  year  range  from  a  low  of  about  SO 
tn  a  hi^  of  73  degrees,  the  weather 
service  said. 


these 

^st^ffTTamounls  to  a  370  percent 
markiq},  ’  Eagleton  said  "How  can  oil 
company  executives  keep  a  straight  face 
as  they  demand  even  more  pnrfits? 

"Next  week  I  hope  to  submit  a  bill  to 
establish  a  non  profit  federal 
corporation  to  assume  full  control  over 
the  purchase  and  importation  of  mi  into 
this  country, "he  said. 

"If  decontrol  goes  forward  and  the 
price  iH  domestic  oil  is  allowed  to  rise  to 
OPEC  price  levels,  the  oil  companies 
will  have  a  vested  interest  in  securing 
the  highest  possible  OPEC  pnces.”  he 
said. 

"THAT  WOULD  be  the  kid  in  the 
candy  store  all  over  again.  Judging  by 
the  oil  cominntes'  past  performances.  I 
am  sure  it  would  be  no  time  at  all  before 
th^  .4ciok  another  few  billioo  fast  bucks 
out  of  Ammican  consumer, *'  EagkKon 
said. 

Eagleton  said  creation  of  a  puUtc 

CoaHnusd  on  Page  IIA 


Corp.  The 
.  ted  about  188  persons  to  a 
pH'k  across  the  street  from  the  hotel 
where  the  meeting  was  tald. 

EAGLETON  3A1D  in  answer  to  a 
question  at  the  news  cmforence  that  he 
does  not  believe  diere  is  a  ml  fud 
shortage. 

"At  Uie  present  time,  the  roaritet  is 
being  manipulated."  he  smd.  "Ilie  <rff- 
loadiiMs  m  Fkmda  pons  are  much 
greatm’  and  yet  you’ve  got  a  shmtage  of 
oil  m  the  state  of  Florida.  It  amounts  to 
M  increase  in  oil  at  the  ptxts  and  i 
decrease  at  the  pumps." 

Citing  documents  Hobti  filed  with  the 
Securities  and  Exchange  Commissioe, 
Eagleton  smd  Mobil's  average  cost  to 
pro^e  a  barrel  of  domestic  crude  was 
SI  S2  m  197S  and  the  average  sales  price 
for  the  same  oil  was  18.33. 
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ESP 


The  publication  of  record. 


It  takes  a  lot  of  numbers  to  get 
to  the  bottom  line. 

The  newspaper  business,  like  any  other  business,  lives  on  data  and  statistics. 

Facts  about  newspapers  are  grist  for  the  mills  of  newspaper  executives,  advertisers,  ad 
agency  marketing  people,  analysts  and  countless  others  interested  in  our  field. 

The  one  bond  that  binds  so  many  people  with  such  dissimilar  interests  together  is  an 
interest  in  newspapers,  and  that  they  are  readers  of  E  &  P.  ANPA  and  INAE  officials 
have  been  reminding  newspapers  of  the  importance  of  regular,  accurate  collection  of 
linage  information,  pointing  out  that  it  is  necessary  information  for  agencies  and 
marketing  people  to  plan  competitive  programs. 

E  &  P  has  become  the  publication  of  record,  either  acquiring  data  on  linage  from 
outside  sources  or  sending  its  own  questionnaires,  to  provide  the  industry  with  as 
complete  and  up-to-date  information  as  can  be  obtained. 

And  that’s  why  E  &  P  provides  such  an  outstanding  editorial  environment  for  your 
newspaper’s  promotional  advertising.  Our  4,000  readers  among  advertisers  and  agencies 
need  a  publication  of  record.  Your  advertising  should  come  along  too,  for  the  record. 
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To  reach  this  $600  million  dollar  market,  call  Ed  Singel,  Adv.  Mgr.  (814)  944-7171 


For  monthly  newspaper  advertising  linage  reports, 
read  the  newspaper  industry’s  newspaper .  .  . 
EDITOR  &  PUBLISHER 


Newspapers  sell 


where  good  news 
(circulation  up, 

.  During  1978,  daily  newspaper  circulation  increased 
in  all  the  New  England  states,  New  Hampshire 
leading  with  an  8.5%  circulation  gain. 

and  linage  up) 

New  England  advertising  linage  was  up  for  all 
categories  in  106  New  England  dailies  in  1978. 

National  linage  was  up  4.5%,  local  ROP  advertising 
2.5%,  and  classified  went  up  9%.  Preprints 
rose  by  11%. 

keeps  coming  in! 

1979  New  England  linage  for  January  and  February 
shows  almost  universal  increase  over  1978.  What’s 
more,  as  of  February,  New  England  employment  had 
increased  by  244,100  jobs  over  the  previous  year. 

And  New  England  retail  sales  per-household  are 
estimated  at  8%  above  the  national  average. 

*1979  E&P  Market  Guide  Estimate 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 
Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 
Portland  Express  (E) 


NEW  HAMPSHIRE 

Manchester  Union  Leader  (AD) 
Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Barre-Montpelier  Times-Argus  (E&S) 
Burlington  Free  Press  (M&S) 

Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (M&E) 

Boston  Globe  (S) 

Boston  Herald  American  (M) 

Boston  Herald  American  (S) 
Brockton  Enterprise  &  Times  (E) 

Fall  River  Herald  News  (E) 

Gardner  News  (E) 

Lynn  Item  (E) 

New  Bedford  Standard-Times  (E&S) 
North  Adams  Transcript  (E) 
Pittsfield  Berkshire  Eagle  (E) 
Springfield  Daily  News  (E) 
Springfield  Union  (M) 

Springfield  Republican  (S) 

Waltham  News  Tribune  (D) 
Worcester  Telegram  (M-S) 
Worcester  Gazette  (E) 


CONNECTICUT 

Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Hartford  Courant  (M) 

Hartford  Courant  (S) 

Meriden  Record  &  Journal  (M&E) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day (E) 

Norwich  Bulletin  (M&S) 

Torrington  Register  (E) 

Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

Pawtucket  Times  (E) 
Providence  Bulletin  (E) 
Providence  Journal  (M&S) 
Woonsocket  Call  (E) 
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Look  out  Dallas... 
here  comes  the 
Tulsa  newspapaper  team! 


Before  advertisers  in  Dallas  buy  space 
in  the  Tulsa  daily  newspapers,  they  have 
to  be  sold  on  our  market. 

That’s  why  throughout  the  year  we  fly 
special  sales  teams  to  major  markets 
across  the  nation... to  tell  national  adver¬ 
tisers,  retailers  and  their  agencies  about 
the  strong,  diversified  and  growing  Tulsa 
market. 

At  the  same  time,  we  show  how  to  take 
advantage  of  the  tremendous  advertising 
opportunity  the  Tulsa  papers  offer  in 


reaching  over  a  half-million  readers  in 
northeastern  Oklahoma. 

On  their  way  to  Dallas  are  from  left, 
John  Henry,  Retail  Sales;  Stephen 
Bright,  Special  Sales;  Rozella  Loar,  Na¬ 
tional  Sales;  Ken  Somers,  Advertising 
Director;  Rod  Hatchett,  Co-op  Sales  and 
John  Krymski,  Retail  Sales. 

If  you  want  to  learn  more  about  the 
terrific  Tulsa  market,  you  don’t  have  to 
come  see  us... we’re  probably  on  our  way 
to  see  you,  right  now! 


Newspaper  Printing  Corporation 

Agent  For 

TWLSA  World  ^  ^rtbutte 

Two  independent  and  separately  owned  newspapers  represented  nationally  by  Branham 


Pauloski  wins  INPA’s 


Silver  Shovel 

James  E.  Pauloski,  public  relations 
and  promotion  director  for  the  In¬ 
dianapolis  Star  and  the  Indianapolis 
News,  has  been  named  the  1979  recipient 
of  the  Silver  Shovel  for  outstanding  ser¬ 
vice  to  the  newspaper  business  and  the 
International  Newspaper  Promotion  As¬ 
sociation. 


James  E.  Pauloski 


The  Silver  Shovel,  the  highest  award 
the  International  Newspaper  Promotion 
Association  bestows  on  a  member,  was 
presented  to  Pauloski  for  his  unselfish 
devotion  to  the  INPA  and  for  his  signifi¬ 
cant  and  continuing  contributions  to  the 
newspaper  business. 

Pauloski  received  the  award  May  23  at 
the  association’s  49th  International  Con¬ 
ference  banquet  at  the  Canyon  Hotel  in 
Palm  Springs,  Calif. 

Pauloski  joined  the  Indianapolis  Star 
Sunday  Magazine  as  an  advertising  rep¬ 
resentative.  In  1955,  he  left  Indianapolis 
to  become  business  manager  of  the  Hun¬ 
tington  (Ind.)  Herald-Press,  where  he 
stayed  until  1958.  After  six  years  as  bus¬ 
iness  manager  for  one  of  the  largest  re¬ 
ligious  publishing  houses  in  the  world, 
Pauloski  returned  to  the  Indianapolis 
newspapers  as  public  relations  and  pro¬ 
motion  director  and  has  held  that  posi¬ 
tion  since  1964. 

His  service  to  INPA  has  included 
being  president,  1978-79;  director,  1970- 
74;  president  INPA  Central  Region, 
1974-75;  seminar  discuss  leader  and 
chairman,  plus  chairing  dozens  of  INPA 
committees. 

In  making  the  presentation  to 
Pauloski,  Roy  Follett,  chairman  of  the 
INPA  Silver  Shovel  selection  commit- 
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award 

tee,  and  a  recipient  of  the  Silver  Shovel 
in  1976,  cited  Pauloski’s  many  achieve¬ 
ments  in  his  long  and  distinguished 
newspaper  career.  Other  members  of  the 
selection  committee  were  Warren  Ab¬ 
rams,  circulation  promotion  director. 
New  York  Times,  and  John  Mauro,  re¬ 
search  director  of  Media  General,  Inc. 
Abrams  received  the  Silver  Shovel  in 
1977  and  Mauro  in  1978. 


Nears  pre-strike 
circulation  levels 

The  Montreal  Star  is  providing  its  ad¬ 
vertisers  with  coverage  equal  to  more 
than  93%  of  its  pre-strike  midweek  circu¬ 
lation  and  86%  of  the  pre-strike  circula¬ 
tion  for  its  Saturday  paper,  according  to 
publisher  William  Goodson. 

In  a  statement  circulated  to  advertis¬ 
ers,  Goodson  said  the  Star  is  now  dis¬ 
tributing  an  average  of  152,000  copies 
daily  and  more  than  191,000  copies  on 
Saturday.  Pre-strike  circulation  was 
162,000  midweek  and  220,000  on  Satur¬ 
days. 


Join 

the  Linotype  Lightning 
teams 

at  Mergenthaier  Linotype 

The  largest  international  manufacturer  of  compo¬ 
sition  and  typesetting  equipment  is  growing. . . 
into  beautiful  new  corporate  headquarters  on 
Long  Island,  New  York. . .  and  into  sales  and 
service  offices  from  coast  to  coast. 

Join  the  Linotype  Lightning  team. . . 

in  saies.  If  you  now  sell  capital  equipment  to  the 
graphic  arts,  in-plant,  or  word  processing 
industries,  or  have  a  proven  track  record  in 
equipment  sales,  we’ll  turn  that  experience  into  a 
better  financial  future  and  a  more  rewarding 
career. 

In  service.  If  you  have  experience  in  digital  logic, 
join  our  Field  Service  Department  and  work  on  the 
newest  developments  in  microprocessor-based 
composition  systems. 

In  customer  applications.  If  you  have  type¬ 
setting  experience,  we’ll  put  it  to  work  helping  our 
customers  as  an  applications  specialist. 

Send  your  resum6  in  confidence  to  Paul  Sonnenberg, 
Personnel  Director,  Mergenthaier  Linotype  Company, 

201  Old  Country  Road,  Melville,  NY  11747.  Or  phone  for 
an  interview  at  our  Hospitality  Suite  at  the  Sahara  Hotel 
(702)  737-2111  during  the  1979  ANPA  Show,  Las  Vegas, 

June  2  through  6. 
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End  to  agency  commission 
proposed  by  South  am  exec 


An  executive  of  Southam  Inc.  called 
for  a  single  advertising  rate  in  daily 
newspapers  for  all  advertisers,  national 
and  local. 

W.J.  Bill  Carradine,  vicepresident  of 
administration,  also  suggested  that  the 
media  get  out  of  the  business  of  paying 
agency  commissions. 

“We  believe  the  question  of  what  the 
advertiser  pays  his  agency  should  be  a 
question  for  them,  and  the  two  of  them 
alone,  to  decide,”  he  said  in  a  speech  to 
the  Association  of  Canadian  Advertisers. 

“The  agency  does  not  work  for  the 
medium.  The  agency  works  for  the  ad¬ 
vertiser  client  and  should  be  paid  by  the 
client.” 

Carradine  asked  the  delegates  to  let 
him  know  what  they  think  of  the  dual 
proposals,  which  would  be  a  major  de¬ 
parture  for  the  industry. 

Carradine  asked  for  reaction  to  a  pro¬ 
posal  to  have  his  own  string  of  14  daily 
newspapers  move  to  a  single  rate 
January  I,  1980  with  identical  discounts 
for  identical  linage  volumes  for  both  re¬ 
tail  and  national  advertisers. 

He  said  a  single  rate  would  help  to 


remove  “the  continuing  aggravation  of 
deciding  who  is  a  local  advertiser  and 
who  is  a  national  advertiser.” 

“1  might  mention  here  that  the  number 
of  cases  where  such  a  decision  is  neces¬ 
sary  is  substantially  larger  than  many  of 
you  might  think  and  appears  to  be  in¬ 
creasing.” 

He  said  Southam  has  kicked  the  idea 
around  for  several  years. 

Carradine  said  the  proposal  would  be 
to  no  longer  pay  agency  commissions 
about  one  year  after  moving  to  a  single 
rate  schedule. 

“If  agencies  and  advertisers  feel  that  it 
is  unreasonably  short  period  of  time  in 
which  to  work  out  new  remuneration  ar¬ 
rangements,  then  we  would  be  happy  to 
have  any  proposals  from  you  for  interim 
stages  or  delayed  implementation 
dates.” 

PR  account 

Agnew,  Carter,  McCarthy  Inc.,  Bos¬ 
ton,  has  been  appointed  to  provide  pub¬ 
lic  relations  counsel  and  services  for 
Jubilee  350,  the  celebration  of  Boston’s 
350th  birthday  in  1980. 


Dallas  Times  Herald 
celebrates  100  years 

On  May  6,  the  Dallas  Times  Herald 
celebrated  100  years  of  service  with  a 
Centennial  Open  House  and  100th  An¬ 
niversary  Section. 

The  Open  House  drew  over  1,000 
people.  The  Centennial  Section  was  the 
product  of  many  months  work,  involving 
the  efforts  of  the  entire  Times  Herald 
staff  comprising  a  total  page  count  of  412 
for  the  Sunday,  May  6  edition. 

As  each  person  arrived  for  the  Open 
House,  his  or  her  name  was  entered  on  a 
VDT  unit.  Each  visitor’s  name  sub¬ 
sequently  appeared  in  a  double  page  dis¬ 
play  on  May  7. 

Upon  leaving  the  building,  each  family 
received  the  commemorative  Centennial 
medallion,  a  bronze  coin  encased  in  a 
special  mount  with  a  companion  display 
stand. 

Times  Herald  readers  also  received  an 
added  bonus  of  the  Centennial  Celebra¬ 
tion  with  the  100th  Anniversary  Section. 
The  section  included  both  advertising 
and  editorial  features,  taking  the  reader 
through  the  history  of  the  Times  Herald, 
Dallas  and  Texas  and  their  complemen¬ 
tary  growth.  With  three  sections,  each 
detailing  one  facet  of  this  history,  the 
Anniversary  Section  numbered  over 
760,000  lines  of  advertising. 


The  American  Chiropractic  Association 
proudly  announces  the  winners  of 
The  19^  Journalism  Awards  Competition 


CLOSING  DATE  FOR  1979  COMPETITION 
MARCH  1,  1980 

FOR  RULES  &  ENTRY  FORMS,  WRITE  TO: 

Journalism  Awards 
American  Chiropractic  Association 
2200  Grand  Avenue  •  Des  Moines.  Iowa  50312 


Special  Interest 

Gold  Award  Sheila  Moramarco 
Learning  Magazine 
Bronze  Award  Joseph  B.  Treaster 
Family  Health 

Bronze  Award  James  N.  Roberts 
Firehouse 

Radio 

Gold  Award  Carol  Colman 

WRFM  RADIO,  New  York.  New  York 
Bronze  Award  KMOX  RADIO 

St.  Louis,  Missouri 

Television 

Gold  Award  Steve  Swatt 

KCRA  TV,  Sacramento,  California 
Bronze  Award  Jerry  Hodak 

WXYZ  TV  Detroit,  Michigan 
Consumer  Magazine 
Gold  Award  Larry  Cole 

Westchester  Magazine 
Bronze  Award  Glen  Evans 

TWA  Ambassador  Magazine 
Bronze  Award  Anastasia  Toufexis 
TIME  Magazine 

Newspaper 

Gold  Award  Herb  Denenberg 

Philadelphia  Bulletin 

Bronze  Award  Harriet  Ludwig,  William  Marden, 
Larry  Humes 
The  Florida  Times-Union 
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Go  home 
hrom  ANPA 

with  a 
new  career! 

Hendrix  is  hiring  systems  professionals. 

If  you  know  newspaper  systems  Inside  out,  and  you  know  a  good 
opportunity  when  you  see  one,  we’d  like  to  talk  with  you  at  the  ANPA  Las 
Vegas  meeting.  If  you’re  good,  you  could  enjoy  an  exciting  and  profitable 
future  with  the  growing  Hendrix  sales  and  service  team. 

Hendrix  has  Immediate  openings  In  Los  galftg  RoprftgftTI  tail  VPS 

Angeles,  Dallas,  Chicago,  Atlanta  and  We’re  looking  for  six  energetic,  aigresslve 

Washington,  DC.  W e  offer  highly  competitive  sales  reps  with  at  least  two  years  experience 
base  salaries,  fringe  benefits  and  bonus  In-  technology,  computer  systems  sales, 

centlves.  ^  knowledge  of  newspaper  and/or  In-plant 

CUBtOmer  Sales  printing  markets  Is  hlg^  desirable. 

and  Support  Representatives  Field  Service  Engineers 

six  opportunities  for  persons  experienced  In  We  have  six  Immediate  openings  for  top- 
the  dedly  operation  of  electronic  newsroom  notch  field  service  engineers  to  support  our 

systems,  and  fatmlllar  with  all  user  depeirt-  growing  base  of  systems  Installations, 

ments  within  a  newspaper.  Systems  or  data 

processing  management,  production  and  Branch  Sales  Managers 

printing  technology  experience  helpful.  We  need  three  managers  experienced  In 

Must  be  able  to  work  directly  with  system  sales  of  computer  related  products 

customers  as  part  of  the  sales  teeun  to  define  for  new  branch  offices  In  Chicago,  Cleveland 

needs  and  offer  creative  solutions.  and  Washington,  DC. 

Call  now! 

To  arrange  a  confidential  interview  in  Las  Vegas,  call  Richard  A.  Varney, 
Director  of  Personnel.  Through  June  1,  call  collect,  603-669-9060,  ext.  2012. 
Or,  In  Las  Vegas  June  4  or  6,  call  (702)731-4300  and  €U3k  for  Mr.  Varney,  at 
the  Hendrix  suite.  If  you  miss  us  at  ANPA,  call  New  Hampshire  after  June  6. 
But  don’t  delay.  Hendrix  Is  hiring  now. 


HENDRIX 

Equal  Opportunity  Employer  M/F.  645  Harvey  Road,  Manchester,  N.H.  03103  •  (603)  669-9050 


Frank  E.  Gannett  Newspaper  Foundation 
to  award  $247,200  in  new  cash  grants 


New  grants  totaling  $247,200  to  ad¬ 
vance  journalism  education  and  profes¬ 
sionalism  have  been  approved  by  the 
Frank  E.  Gannett  Newspaper  Founda¬ 
tion. 

The  foundation  was  established  by  the 
late  founder  of  the  Gannett  group  of 
newspapers  but  is  independent  of  Gan¬ 
nett  Co.,  Inc.  It  contributes  locally  to 
charitable  causes  in  communities  served 
by  the  78  Gannett  daily  newspapers  and 
nationally  to  journalism-related  pro¬ 
grams. 

The  cash  grants,  announced  by  Foun¬ 
dation  president  John  A.  Scott  and  direc¬ 
tor  of  education  Gerald  M.  Sass,  are: 

American  Press  Institute:  $150,000 
toward  a  $1 ,228,000  campaign  to  fund  an 
addition  to  API’s  Reston,  Va.  headquar¬ 
ters,  where  newspaper  professionals  at¬ 
tend  specialized  training  seminars. 

American  Association  for  Education 
in  Journalism:  $25,000  for  the  third  an¬ 
nual  AEJ  summer  workshop  for  newspa¬ 
per  professionals  who  have  recently  be¬ 
come  college  journalism  teachers,  and 
$1,200  for  a  session  on  Latinos  and  the 
news  media  at  AEJ’s  August  convention 
in  Houston. 

National  News  Council:  $20,000  as  the 


fourth  annual  contribution  of  that 
amount  to  the  council’s  program  of  in¬ 
vestigating  and  reporting  on  complaints 
against  the  news  media. 

University  of  Colorado:  $10,000  for  a 
study  of  women  in  newspaper  manage¬ 
ment. 

Blair  Academy:  $8,500  to  assist  the 
annual  summer  training  program  for  high 
school  journalists  at  the  Blairstown,  N.J. 
school. 

Society  of  Professional  Journalists, 
Sigma  Delta  Chi:  $7,500  to  help  fund  the 
society’s  annual  convention  in 
November  in  New  York  City  and  $1,000 
for  the  Colorado  Professional  Chapter’s 
1979  Distinguished  Service  Awards  pro¬ 
gram. 

Southern  Newspaper  Publishers  As¬ 
sociation  Foundation:  $7,000  as  the  first 
of  five  equal  annual  contributions  to  the 
foundation’s  training  program  for  news¬ 
room  personnel. 

Washington  (D.C.)  Journalism  Center: 
$5,000  for  the  annual  Gannett  lecture  by 
a  distinguished  news  professional. 

New  York  University  Law  School: 
$5,000  to  help  fund  a  July  law  and  jour¬ 
nalism  workshop  for  news  professionals. 

North  Carolina  Agricultural  and  Tech¬ 


nical  State  University:  $3,500  to  under¬ 
write  a  special  summer  newspaper  pro¬ 
fessorial  internship. 

Media  and  law  conferences:  $2,500  to 
help  fund  two  conferences  in  Pennsyl¬ 
vania  and  Minnesota  to  improve  under¬ 
standings  of  issues  involving  journalists, 
judges,  prosecutors  and  other  lawyers. 

National  Conference  of  Editorial 
Writers:  $1 ,000  to  assist  in  a  survey  of 
the  duties,  professional  status  and  qual¬ 
ifications  of  newspaper  editorial  writers. 

Business  papers 
set  to  publish 

Two  new  business  publications  are 
scheduled  to  appear  in  California  in  late 
summer  and  early  fall,  both  owned  by 
the  Houston  Business  Journal. 

The  Southern  California  Business 
Journal  will  start  publication  August  13 
in  Los  Angeles. 

The  Northern  California  edition  will 
begin  publication  September  10.  William 
Doyle,  former  business  editor  of  the 
Oakland  Tribune,  is  leaving  that  paper  to 
become  editor  of  the  Northern  California 
edition. 


Bank  of  America  News  Relations 

San  Francisco  Los  Angeles  NewYork  Caracas  London 

(415)622-2776  (213)683-3264  (212)248-4665  02-33-8601  (01)236-2010 
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Rutho'Graphics. 

We  make  color  scanners 
that  meet 

black  and  white  deadlines. 


I 


Asp 

that  gets  our  Mac 
into  operation  faster. 

^1d  much  more. 

Get  the  whole  story.  Csdf  or 
write  Rutho-Graphics  for  more 
information. 


HHfjpl^biii'ama.  Capture  readers. 

^^^^Ihcrease  revenues. 

^  But  can  it  meet  a  deadline? 

The  most  dazzling  picture  isn’t 
worth  a  dime  unless  it  gets  in  your 
pap)er  in  time. 

That’s  why  you  should  consider 
an  electronic  color  scanner  from 
Rutho-Graphics. 

Our  scanners  have  the  fidelity 
and  speed  to  produce  real-life  color 
that  meets  real-life  deadlines.  And 
our  company  offers  you  the  kind  of 
senrice  and  support  you  need  to 
maintain  productivity. 

Our  Magnascan  550  has  an 
extra-large  drum  to  produce  all  four 
color  separations  at  one  time,  a  fast¬ 


thinking  compxjter  that  controls  tone 
and  color  corrections  and  saves 
set-up  time.  And  many  other  news¬ 
making  features. 

Our  Magnascan  510  offers 
you  simple  single-step  operation, 
computerized  corrections,  high 
resolution  and  more. 

The  “We  won’t  leave  you 
alone”  program. 

When  you  move  into  scanning 
with  Rutho-Graphics  you  get  help 
every  step  of  the  way. 

We  give  you  professional 
training  at  your  plant  and  our  new 
training-testing-demonstration 
headquarters. 

Expert  service  from  our 
expanded  regional  service  system. 


Rutho^raphks 

S  Division  of  Sun  Chemical  Corporation 
480  Central  Avenue 
East  Rutherford,  NJ  07073 
(201)  438-4550 


See  us  at  ANPA/RI,  Booths  #1550  &  1650 
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Laser  plate  operation 
dispute  settled  by  NLRB 


By  I.  William  Hill 

Decisions  in  two  labor  disputes  arising 
from  the  New  York  Times’  conversion 
from  hot  to  cold  type  have  been  an¬ 
nounced  by  the  National  Labor  Rela¬ 
tions  Board. 

One  of  these  concerned  which  union 
should  be  allowed  to  operate  the  reader 
component  of  the  LogEscan,  which, 
along  with  the  writer  component,  con¬ 
verts  newspaper  copy  into  a  laser  mask 
negative  that  is  in  turn  used  to  produce 
printing  plates  (E&P,  May  12). 

This  work  was  assigned  by  the  Times 
to  Typrographical  Union  No.  6,  a  deci¬ 
sion  subsequently  challenged  by  Photo¬ 
engravers  Union  Local  No.  1 .  An  arbit¬ 
ration  hearing  last  August  resulted  in  a 
finding  that  held  the  Times  had  indeed 


jurisdiction”.  The  Times  then  took  the 
dispute  to  the  NLRB. 

The  board  now  has  decided  to  award 
the  work  to  the  typographers,  saying 
“We  reach  this  conclusion  relying  on  the 
factors  of  the  employer  assignment  and 
preference  and  economy  and  efficiency 
of  operation.”  It  was  added,  however, 
that  the  decision  was  a  work  award  only, 
not  an  award  to  the  union  or  its  members 
and  the  decision  would  apply  only  in  this 
case. 

In  regard  to  relative  skills  and  collec¬ 
tive  bargaining  agreements,  the  NLRB 
held  that  these  factors  favored  neither 
union. 

The  second  dispute  had  to  do  with 
which  union  should  operate  the  LogEs¬ 
can  writer  and  Grace  Letterflex 
machine,  as  well  as  the  finishing  of  print¬ 


ing  plates  for  the  presses.  In  this  case, 
the  contending  unions  were  New  York 
Stereotypers’  Union  No.  I  and  Photoen¬ 
gravers  Union  Local  No.  I. 

Orginally  the  Times  awarded  the  work 
to  the  stereotypers,  an  action  also  chal¬ 
lenged  by  the  photoengravers  and  again 
an  arbitration  hearing  was  held  with  a 
finding  that  the  Times  had  violated  its 
contract  with  the  photoengravers  by  the 
work  award.  This  time,  the  stereotypers 
informed  the  Times  that,  if  the  work 
were  taken  away  from  them,  there  would 
be  “job  action  or  other  economic  action 
as  the  stereotypers  deemed  appro¬ 
priate.”  The  Times  took  this  case  also  to 
the  NLRB. 

The  board  decided  in  favor  of  the 
stereotypers,  saying  “We  reach  this 
conclusion  relying  on  gain  or  loss  of  jobs, 
employer  preference,  economy  and  effi¬ 
ciency  of  operation,  and  area  practice,” 

The  NLRB  panel  acting  in  both  disputes 
consisted  of  Chairman  Jqhn  H.  Fanning, 
Howard  Jenkins,  Jr.,  and  Betty  Southard 
Murphy. 


violated  Its  contract  with  the  photoen-  ^  I 

gravers  in  assigning  the  work  to  the  r  UlwIlUCll  ^^CllldvIlClII  IJClIJwl 

typographical  union.  *  * 


The  latter  refused,  however,  to  recog¬ 
nize  the  photoengravers’  claim,  saying 
“the  typographers  reserved  such  course 
of  action,  including  strike  activity,  as  it 
deemed  advisable  to  preserve  its  work 


Strike  worries 

Talks  between  pulp  and  paper  man¬ 
ufacturers  and  the  two  unions  represent¬ 


publishers 

ing  the  13,000  pulp  and  paper  workers 
British  Columbia  began  May  14. 


memo:  > — 

to  publishers  of  ^ _ 

SMALLER  DAILIES: 

Did  you  know  there  is  one 
front-end  system  for  your 
phototypesetters  that: 

•  Captures  wire  stories  from  up  to  5  high  and  low  speed  wire 
services,  and  .  .  . 

•  Handles  16,000  character  local  stories,  and  .  .  . 

•  Offers  split  screen  operation,  and  .  .  . 

•  Providessophisticatededitingfeatures with fewerkeystrokes,  and  . . . 

•  Eliminates  your  concerns  about  computer  problems  ... 

FOR  AN  INVESTMENT  PER  EDITING  STATION 
WELL  BELOW  THE  INDUSTRY  AVERAGE? 

ITS  N.E.W.S.  ir  FROM  NEWSPAPER 
ELECTRONICS  CORPORATION!!! 

Newspaper 

Fl^rtrnnir^  *Our  second  generation  of  the 

Ilk. a  Newspaper  Editing  and  Wire  System. 

Corporation 

3225  Roanoke  Rd  Look  for  US  in  Booth  #318 

Kansas  City,  Mo  64111  •  816/756-0052  at  ANPA/RI  in  Las  Vegas. 


Full-scale  bargaining  is  scheduled  to 
start  May  28,  and  the  current  contract 
expires  June  30. 

West  Coast  publishers,  which  are 
slowly  recovering  from  the  longest  U.S. 
newsprint  mill  strike  in  history,  are  wor¬ 
ried  about  the  potential  of  a  similar  walk¬ 
out  in  British  Columbia. 

Mills  in  B.C.  have  kept  many  of  the 
newspapers  in  Oregon,  Washington,  and 
California  going  during  the  10-month-long 
U.S.  strike. 

The  Council  of  Forest  Industries  in 
Vancouver,  B.C.,  says  B.C.  exported  1.1 
million  tons  of  newsprint  to  the  U.S.  in 
1978,  including  845,000  tons  to  California, 
Oregon  and  Washington. 

Angus  Macphee,  president.  Pulp, 
Paper  and  Wood  Workers  of  Canada, 
says  the  publishers’  fears  are  premature. 

W.B.  Doner  chosen 
by  D.C.  Ford  dealers 

The  Washington  District  Ford  Dealers 
Association  has  appointed  W.B.  Doner 
of  Baltimore  and  Detroit  to  handle  its 
more  than  $2  million  ad  budget. 

The  Association  is  composed  of  121 
Ford  Dealers  in  Maryland,  District  of 
Columbia,  Northern  Virginia,  a  portion 
of  West  Virginia  and  three  counties  in 
Pennsylvania.  The  account  was  formerly 
handled  by  J.  Walter  Thompson  in 
Washington,  D.C. 
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INTRODUCING 
THE  RD^/IARKABLE 
MARKVIII^  ^ 
CRT  TYPE-- 
SETTER 


FULL 
PERFORMANCE 
WITH  100  PICA 
CAPABILITY 


We  believe  the  Mark  VIII  is  the  best  low- 
cost  high-speed  digitized  typesetter 
you  can  buy.  And  we  believe  you'll 
think  so,  too,  when  you  see  it  operating 
at  the  1979  ANPA/RI  Show. 

The  Mark  VIII  sets  fully  composed 
newspaper  pages  up  to  100  picas 
wide.  Output  speed  is  600  lines  per 
minute.  And  character  resolution  is 
1300  lines  per  inch  at  5  point,  650  lines 
per  inch  at  72  point  —  giving  you  the 
best  output  quality  of  any  comparably- 
priced  typesetter  on  the  market  today. 

The  Mark  VIII  provides  up  to  60  on-line 
typefaces  stored  on  floppy  discs.  Type¬ 
faces  are  from  the  Itek/Dymo  photo¬ 
type  library,  one  of  the  largest  type¬ 
face  collections  in  the  world. 

The  Mark  VIII  incorporates  the  very 
latest  CRT  hardware,  software  and  firm¬ 
ware  technology,  including  automatic 
self-checking,  unique  touch-actuated 
console  and  overlay  diagnostic  test 


panel,  to  mention  a  few.  An  unusu¬ 
ally  direct  and  convenient  way  to 
talk  with  your  typesetter. 

The  Mark  VIII  is  designed  to  integrate 
smoothly  with  your  present  system 
and  procedures.  Since  it's  program- 
compatible  with  our  Pacesetter  line, 
you  may  already  be  on  speaking 
terms  with  it. 

There's  a  lot  more  you  should  know 
about  the  Mark  VIII,  including  its 
remarkably  low  cost.  To  get  better 
acquainted,  call  us  toll-free  at  1-800- 
225-0945.  We'll  gladly  answer  ques¬ 
tions,  discuss  applications,  or  send 
free  literature.  The  remarkable  Mark 
VIII  —  see  It  at  the  ANPA/RI  Show. 


Itek  Compositioii  Syst^ns 

A  Division  of  Itek  Corporation 

355  Middlesex  Ave-  /  Wilmington,  MA  01887 
(617)933-7000 

Formerly  Dymo  Graphic  Systems,  Inc. 


Pressler  urges 
shoppers  to 
back  S.  600 

By  Dan  Lionel 

“Newspaper  chains  are  using  the  First 
Amendment  to  help  monopolize  the 
communications  industry,”  South  Dako¬ 
ta’s  Senator  Larry  Pressler  told  250  dele¬ 
gates  to  the  National  Association  of  Ad¬ 
vertising  Publishers  attending  their  an¬ 
nual  Convention  and  Exposition  in  Dallas 
last  week.  “Silencing  the  small,  inde¬ 
pendant  publishers  is  using  the  First 
Amendment  in  reverse,”  he  said. 

Pressler,  together  with  Senators  How¬ 
ard  Metzenbaum  and  Edward  M.  Ken¬ 
nedy,  is  sponsoring  S.  600  which  would 
ban  mergers  of  corporations  with  sales  or 
assets  over  $2  billion  and  would  subject 
corporations  with  $350  million  in  assets 
to  government  review  of  takeover  pro¬ 
posals.  Pressler  noted  that  many  com¬ 
panies  in  the  newspaper,  radio  and  tv 
business  would  come  under  the  provi¬ 
sion  of  the  legislation.  He  assured  NAAP 
members  that  they  would  be  invited  to 
attend  the  open  hearings  on  the  bill 
which  are  tentatively  scheduled  for  this 
summer. 

“Small  business  is  the  strength  of  our 
society,”  he  said,  “and  national  chains 


*  How  to  implement  an  efficient  sales 
plan 

*  How  to  develop  effective  door-to- 
door  sales 

*  How  to  recruit  student  sales  crews 

*  How  to  train  carrier  sales  crews 

*  How  to  reduce  customer  complaints 

*  How  to  translate  the  sale  to  delivery 

The  Null  Seminar 

Increasing 

Newspaper 

Circulation 

Profitably 

Wednesday  and  Thursday 
June  6  &  7,  1979 

Sheraton-Oakbrook  Hotel 
Oakbrook,  Illinois _ 

Null  Enterprises,  Inc. 

16  Mary  Street 
San  Rafael,  CA  94901 
Call  for  registration  information 
415/453-5711 


can  kill  small  business.  By  1984,  80%  of 
our  newspapers  will  be  owned  by  chains. 
Reporters  as  well  as  private  citizens  have 
been  writing  in  support  of  this  legisla¬ 
tion.  Chains  will  cut  down  on  employ¬ 
ment,  they  feel,  as  well  as  independant 
voices.  We  need  more  players  in  the 
communications  act.” 

Noting  the  problem  facing  restrictive 
legislation  affecting  the  communications 
monopoly  he  said,  “Chains  are  more 
powerful  than  a  senator.  Most  depend 
upon  favorable  treatment  by  the  press 
for  election  and  reelection.  Although  the 
chains  maintain  that  their  papers  are  loc¬ 
ally  independant  they  do  hold  national 
meetings  where  policies  and  philosophies 
are  discussed.  It’s  most  important  to 
preserve  small  newspapers — that  will 
help  not  hurt  the  concept  of  the  1st 
amendment.” 

“You  may  be  a  dying  breed,”  the 
senator  concluded,  “if  you  allow  your 
senator  or  congressman  to  forget  the 
dangerof  monopoly.  Already,”  he  noted, 
“discussions  caused  by  the  S  600 
bill  have  stirred  up  the  Justice  Depart¬ 
ment  which  has  instituted  hearings  and 
investigations  of  local  publisher’s  com¬ 
plaints  about  monopolistic  tactics  of 
chains.” 

To  a  visitor  examining  the  over  500 
exhibits  vying  for  awards,  the  distinction 
between  the  NAAP  free  publications  and 
their  paid  newspaper  counterparts  ap¬ 
peared  to  blur.  Where  formerly  most  of 
the  shoppers  and  pennysavers  had  a 
modicum  of  editorial,  if  any,  the  reverse 
appeared  to  be  true  with  many  awards 
offered  in  editorial  classifications  such  as 
Community  Service,  Original  Writing, 
Photography,  News/Editorial  etc.  Many 
use  process  color  both  in  editorial  and 
advertising  with  much  of  the  color  of  top 
calibre.  One  member  explained  that  “the 
latest  color  techniques  are  used  because 
this  is  a  young  business  and  most  have 
acquired  their  press  equipment  just  re¬ 
cently.” 

Outgoing  NAAP  president  Jim  O’Day 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 


ADVERTISING  NEWS 


(Published  every  second  Friday) 

The  oldest  established  best-known  and 
largest  circulating  newspaper  in  the 
communications  industry. 


Advertising  News.  432-436  Eliratietli  St  . 

Surry  Hills.  Sydney.  Australia  2010 

Send  d  copy  of  each  issue  tor.  one  year  in¬ 
cluding  FREE 

Guide  to  Clients  and  Agencies  (March  September! 
Guide  to  Agencies  and  Clients  lJune  December! 
Agencies  Annual  Billings  iMayi 
National  Advertisers  List  lAugusti 
Brand  Names  Index  (Februaryi 
Annual  Subscription  -  U  S  A  SA40  00  Payment 
must  be  made  by  banh  dratt  in  Australian  currency 

NAME  . 

ADDRESS  . 

CITY  . 

STATE  . ZIP  . 
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publisher  of  the  Merrill  (Wise.)  Shopper 
&  Foto  News,  circulation  14,497,  said 
“NAAP  with  a  membership  of  over  5(X) 
publishers  representing  17  million  cir¬ 
culation,  46%  of  which  is  audited  repre¬ 
sents  an  industry  whose  free  community 
papers  are  becoming  a  voice  to  be  heard 
and  a  force  to  be  reckoned  with.”  His 
successor  as  president,  Roger  Miller 
publishes  two  shoppers,  one  in  Brattle- 
boro,  Vermont  and  another  in  nearby 
Greenfield,  Mass,  with  circulations  of 
15,000  and  21,000  respectively.  Miller 
started  his  publications  18  years  ago  after 
a  brief  stint  with  the  Shell  Oil  Company 
as  a  management  trainee  following  his 
graduation  from  Middlebury  College. 

His  goal,  he  told  the  members,  is  to 
“improve  the  industry’s  profes¬ 
sionalism”.  He  said  NAAP  will  intro¬ 
duce  a  major  program  in  the  fall  dealing 
with  every  aspect  of  publishing.  Addi¬ 
tionally  he  pledged  to  revitalize  NAAP’s 
drive  for  national  advertising  and  said 
the  organization  is  currently  seeking  an 
individual  or  a  national  rep  to  head  up 
the  program. 

In  addition  there  will  be  a  continuing 
effort  to  obtain  co-op  recognition  for 
member  publishers  who,  he  said,  have 
rapidly  been  obtaining  outside  audits  to 
comply  with  vendor  co-op  programs. 


Dr.  Rankin 


Rankin  to  be  awarded 
Ph.D  in  education 

W.  Parkman  (Perk)  Rankin,  former 
executive  vicepresident  of  This  Week 
magazine,  has  just  completed  studies  for 
the  Ph.D.  degree  in  Business  Education 
at  New  York  University. 

Rankin  completed  his  Master  of  Busi¬ 
ness  Administration  degree  at  the  same 
school  exactly  30  years  ago.  Commence¬ 
ment  exercises  will  be  held  at  Washington 
Square  on  June  7, 1979.  Rankin  also  holds 
a  Bachelor  of  Science  degree  in  Jour¬ 
nalism  from  Syracuse. 

Rankin  is  now  financial  and  insurance 
advertising  manager  of  Newsweek.  He 
joined  Newsweek  nine  years  ago  after 
spending  one  year  at  Time  Inc.  following 
the  demise  of  This  Week  in  1969. 

His  doctoral  dissertation  is  entitled 
“The  Evolution  of  the  Business  Man¬ 
agement  of  Selected  General  Consumer 
Magazines  in  the  United  States  from  1900 
through  1975.” 
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Assignment  to  Deadline. 


And  since  Digital  is  the  largest 
manufacturer  of  newspaper  systems  in  the 
world  —  as  well  as  the  largest  manufac¬ 
turer  of  interactive  computer  systems  of 
TMS-ll  is  unique.  It's  the  total  every  description  -  we  have  the  resources 

management  system  designed  to  help  to  keep  your  system  running,  and  to 
you  meet  deadlines,  tighten  editorial  new  functions  as  your  needs  grow 

standards,  and  control  every  story  that  ^nd  change. 

comes  in  over  the  wire  or  originates  from  W  you'd  like  to  learn  more,  attach 

a  terminal.  business  card  to  the  coupon  or  write 

Every  story  is  automatically  indexed  to  Digital  Equipment  Corporation, 
and  filed  in  an  electronic  desk  where  it  Graphic  Arts  Group,  Merrimack,  New 
is  immediately  available  for  editing,  Hampshire  03054. 

headline,  sizing,  priority  and/or  page  {-DTgttarE^uTpmrr.rco^oTaHo';;, - 1 

assignment.  Graphic  Arts  Group, 

The  system's  indexes  provide  user-  j  Merrimack,  New  Hampshire  03054.  j 

tailored  directories  on  up  to  64  informa-  |  Please  send  me  additional  information  on:  | 

tion  fields  so  that  editors  can  prepare,  I  □  TMS-ll  Text  Management  System  I 

update  and  control  budgets  right  up  to  •  D  CMS-ll  Classified  Advertising  System  I 

oress  timp  *  G  CPMS-11  Classified  Page  Makeup  System  I 

^  ^  \  •  t-u  •  t.  ^  1.  *  □  TABS-11  Circulation,  Business  and  I 

TMS-l  IS  the  mtera^ve  system-  ,  Accounting  System  [ 

fast,  rehable  and  expandable  to  over  300  I  My  business  card  is  attached.  EP526e 

mput  and  editmg  terminals  (local  or  ' - ■* 

remote).  And  most  im^rtantly  TMS-ll  is  pe.i.-Lancy/Geneva. 

easy  to  use.  It  works  with  you,  to  your 
design  and  in  your  language. 


Digital  Equipment  Corporation, 

Graphic  Arts  Group, 

Merrimack,  New  Hampshire  03054. 

Please  send  me  additional  information  on: 

□  TMS-ll  Text  Management  System 

□  CMS-ll  Classified  Advertising  System 

□  CPMS-11  Classified  Page  Makeup  System 

□  TABS-11  Circulation,  Business  and 
Accounting  System 

My  business  card  is  attached.  EP5269 


DigitalsTMS-U  is  the  only  total 
newsroom  system  for  reporting, 
editing  and  copy  management. 


Quebecer  or  Quebecker? 
That  is  the  question 


By  Ben  Bassett 

The  Battle  of  Quebec,  one  of  the  last 
blows  in  Britain’s  rout  of  the  French 
from  North  America,  was  fought  in  1759. 
An  echoing  skirmish,  without  bloodshed, 
is  being  fought  220  years  later  among 
readers  of  the  New  York  Times. 

Quebec  is  in  the  news.  The  degree  of 
loyalty  that  people  of  the  province  have 
for  the  central  government  of  Canada  is 
an  issue  in  the  national  election.  And 
what  do  you  call  these  people?  What’s  a 
single  word  that  fits  the  population, 
mostly  French-speaking? 

The  Times  Manual  of  Style  and  Usage, 
a  $10  book,  says: 

“The  people  of  Quebec  have  two  ways 
of  describing  themselves.  In  general, 
Quebecer  is  preferred  in  news  stories, 
but  Quebecois  (sing,  and  pi.)  may  be 
used  in  reference  to  the  distinctive 
French  Canadian  culture  ...” 

Times  news  columns  usually  use  Parti 
Quebecois  to  denote  the  political  faction 
talking  of  separation  from  Canada. 

Times  columnist  William  Safire  is  es¬ 
pousing  a  third  spelling,  Quebecker.  He 


seceded — his  word — from  the  Manual. 
Its  spelling,  he  wrote,  seems  to  call  for 
the  pronunciation  Kwa-beese-er. 

In  March  in  his  Sunday  column  called 
“On  Language,”  Safire  reported  that 
Premier  Rene  Levesque,  on  a  visit  to 
Washington,  had  “spelled  the  word 
Quebecker."  Perhaps  in  a  mimeo 
graphed  text;  Safire  didn’t  specify. 

To  some  ears,  at  least,  the  spelling 
with  K  makes  sense.  American  readers 
are  apt  to  give  a  hard  sound  to  a  C  before 
a,  as  in  decant  or  decamp,  but  a  soft 
sound  to  the  C  before  e,  as  in  decent  or 
recent.  I  was  AP  foreign  editor  for  25 
years,  and  recall  that  we  inserted  many  a 
“k”  in  Canadian  Press  copy  which  was 
unrealistic  even  though  it  followed 
Canadian  Press  style. 

Safire,  differing  with  the  Times’  news 
desk  also  on  the  use  of  Parti  Quebecois, 
said  it  made  no  more  sense  than  would  a 
Teutonic  spelling  for  Germany’s  Christ¬ 
ian  Democrat  Party.  Yet  almost  any 
reader  however  unfamiliar  with  French, 
seems  apt  to  recognize  the  word  “parti.” 
The  English  equivalent  for  Parti 
Quebecois  is  Quebec  Party,  but  that  can 
be  ambiguous.  Unless  a  reader  is  alert 


KEEP  YOUR  EMPLOYEES 
ON  THEIR  FEET! 


We  know  your  employees  are  on  their  toes.  It’s  up  to 
you  —  and  Algrip  —  to  keep  them  on  their  feet. 
Algrip  non-slip  steel  flooring  has  aluminum  oxide 
particles  rolled  right  into  the  steel  to  minimize 
slipping  and  falling  accidents  —  no  matter  how  oil- 
slicked  or  greasy  your  pressroom  floors  may  be. 
Algrip  has  been  keeping  people  on  their  feet  for 
more  than  25  years.  Write  for  free  8-page  brochure. 
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enough  to  recognize  a  cap  P  makes  a  dif¬ 
ference  he  may  think  the  talk  is  simply 
about  a  party  in  Quebec,  not  the  Quebec 
Party. 

If  Safire  was  on  less  solid  ground  here, 
he  found  a  pragmatic  exit.  In  a 
Montreal-dated  column  April  2  he  de¬ 
clared  his  intention  to  call  Levesque’s 
grouping  the  "Quebecker  Party"  in  re¬ 
taliation  for  the  removal  of  English  subti¬ 
tles  on  road  signs.” 

Safire  has  recently  brought  out  a  $16 
book,  the  third  edition  of  his  Political 
Dictionary.  It  tells  how  such  terms  as 
bloviate  and  smoke-filled  room  came  into 
use. 

He  was  a  Nixon  speechwriter  who 
joined  the  Times  a  year  before  Nixon  left 
the  Oval  Office.  While  in  Washington  he 
gathered  background  for  “Full  Disclo¬ 
sure,”  a  novel  speculating  about  efforts 
in  the  1980s  to  oust  a  president  who  goes 
blind. 

Incidentally:  the  Times  Manual  calls 
for  a  hyphen  in  Italian-American  but 
none  in  French  Canadian,  so  you’ll  see 
we  quoted  the  term  exactly  in  the  fourth 
paragraph  above. 


Deaths 

Phil  DeBeaubien,  66,  publisher,  De¬ 
troit  Times  from  1957  to  1%I ,  who  wrote 
a  column  in  the  Daytona  Beach  (Fla.) 
News-Journal,  and  a  syndicated  column, 
“Ticker  Tempo”,  under  the  pen  name 
Homer  Holiday;  April  28. 

♦  *  ♦ 

Irving  Leibowitz,  56,  editor,  Lorain 
(Ohio)  Journal  for  the  last  13  years;  April 
29. 

:fc  Ik  * 

Henry  C.  Weidler,  82,  retired  general 
manager,  Detroit  Free  Press  and  former 
director  of  Knight  Newspapers  Inc.; 
April  20. 

*  ♦  * 

Eugene  F.  Williams,  78,  editor  of  the 
San  Diego  Tribune  from  1953  until  his 
retirement  in  1970;  April  23. 

«  *  * 

Joe  King,  70,  executive  editor  of  Ridge¬ 
wood  (N.J.)  News  and  former  sports- 
writer  for  New  York  World-Telegram 
and  Sun;  April  16. 

*  ♦  ♦ 

Sam  Eitel,  54,  marketing  manager  and 
assistant  circulation  supervisor,  Hut¬ 
chinson  (Kans.)  Ne'M’A-;  April  11. 


Ethnic  weekly  folds 

Keleivis,  Lithuanian-language  news¬ 
paper  published  in  Boston  since  1905, 
announced  plans  to  cease  publication 
May  15.  The  disclosure  was  made  in  an 
editorial;  the  name,  Keleivis,  means 
“traveler.”  Management  cited  continu¬ 
ing  financial  problems. 
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Customer  call  to  invoice. 


Digital's  CMS -11  is  the  only  total 
classified  system  from  ad  entry 
through  pagination  and  billing. 

CMS-ll  is  unique.  It  is  the  only  man¬ 
agement  and  control  system  designed  for 
classified  advertising.  Ad  input,  verifica¬ 
tion,  scheduling  and  pricing  are  done  at 
on-line,  interactive  terminals.  Routing 
and  ad  flow  to  credit  and  copy  control  are 
automatic.  Ads  are  sorted  within  classifi¬ 
cations  automatically  and  are  ready  for 
pagination  and  typesetting. 

CMS-ll  manages  commercial 
accounts  by  providing  on-line  contract 
verification.  Display  ads  may  be  entered 
into  the  data  base  by  CMS  terminals  or 
from  on-line  terminals.  An  optional  Clas¬ 
sified  Page  Makeup  System  (CPMS),  with 
a  fully  interactive  graphic  display  termi¬ 
nal,  paginates  and  outputs  full  pages  or 
segments. 

CMS-ll  provides  the  most  compre¬ 
hensive  ad  retrieval  capabilities  and  ad 
audit  trail  information  available.  In  addi¬ 
tion,  billing  and  accounts  receivable  data 
are  provided  for  Digital's  business  pro¬ 
grams  or  for  input  to  your  existing  busi¬ 
ness  system. 


CMS-ll  gives  you  all  the  features  you 
need  to  increase  productivity  and  sell 
more  advertising.  It  helps  you  control 
credit,  cut  production  costs  and  reduce 
bad  debts. 

And  since  Digital  is  the  largest  man¬ 
ufacturer  of  newspaper  systems  in  the 
world,  we  have  the  resources  to  keep 
your  system  running  and  to  add  new 
features  as  your  needs  grow  and  change. 

If  you'd  like  to  learn  more,  attach 
your  business  card  to  the  coupon  or  write 
to  Digital  Equipment  Corporation, 
Graphic  Arts  Group,  Merrimack,  New 
Hampshire  03054. 

^  —  —  —  —  “  —  —  —  —  —  —  —  —  —  —  —  ^ 

Digital  Equipment  Corporation, 

Graphic  Arts  Group, 

Merrimack,  New  Hampshire  03054. 

Please  send  me  additional  information  on: 

□  CMS-ll  Classified  Advertising  System 

□  CPMS-11  Classified  Page  Makeup  System 

□  TMS-11  Text  Management  System 

□  TABS-11  Circulation,  Business  and 
Accounting  System 

^  My  business  card  is  attached.  EP5269 

European  headquarters:  12.  av.  des  Morgines.  1213  Petit-Lancy/Geneva. 

In  Canada:  Digital  Equipment  of  Canada.  Ltd. 
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draws  bead  on  metro  dailies 


Suburban  ad  rep 

By  Andrew  Radolf 

Drop  the  weaker  dailies  in  the  major 
metro  markets  and  add  their  newspapers 
for  better  penetration  of  affluent  subur¬ 
bia  is  what  Suburban  Newspapers  of 
America  (SNA)  and  United  States  Sub¬ 
urban  Press,  Inc.  (USSPI)  intend  to  tell 
national  advertisers. 

They  revealed  these  plans  during 
USSPl’s  new  sales  presentation  which 


debuted  at  their  joint  annual  convention 
held  in  San  Francisco  from  May  16-18. 

Winning  advertising  away  from  big 
city  dailies  was  the  prevailing  theme  of 
the  SNA/USSPl  convention  where 
members  listened  to  advertising  execu¬ 
tives  from  major  retailers  and  newspa¬ 
pers  tell  them  how  to  sell  more  linage  in 
four  ad  categories:  national,  retail,  clas¬ 
sified,  and  co-op. 

“Our  strategy  is  to  displace  the  metro 


daily,”  affirmed  SNA  president  Thomas 
Jones  of  Tazewell  Publishing  Co.,  Mor¬ 
ton,  Illinois.  “Suburbia  is  the  family 
area.  The  key  is  local  market  coverage 
.  .  .  and  most  suburban  newspapers  are 
100%  local.” 

SNA  has  about  850  members  with  a 
combined  circulation  of  10.5  million. 
About  60  of  those  papers  are  dailies,  and 
another  250  publish  several  times 
weekly.  SNA  also  has  500  papers  with 
paid  circulation  and  350  which  are  volun¬ 
tary  pay  or  controlled. 

USSPI  president  Robert  Hanson  de¬ 
clared,  “The  suburbs  are  now  the  biggest 
market  segment  in  the  United  States 
...  In  the  1980’s  our  industry  will  be  a 
force  the  other  media  will  have  to 
acknowledge.  The  80's  will  be  the  era  of 
the  suburban  press!” 

Hanson  reported  suburban  newspap¬ 
ers’  non-tobacco  national  advertising  in¬ 
creased  50%  this  fiscal  year  ending 
March  3 1  and  projected  another  50%  rise 
for  79-80. 

“National  advertisers  are  beginning  to 
recognize  the  strength  of  suburban 
newspapers,”  he  stated  and  added  that 
retail  chains  as  JC  Penney,  K-Mart,  and 
Sears;  leading  food  stores  as  Safeway, 
Lucky,  and  A&P;  and  major  department 
stores  also  have  become  suburban  news¬ 
paper  advertisers. 

A  private  corporation,  USSPI  acts  as 
national  sales  representative  for  1,100 
suburban  newspapers  with  a  circulation 
of  14  million  in  44  markets.  This  network 
offers  national  advertisers  “one  order- 
one  bill”  service,  discount  prices  that  are 
equivalent  to  its  members’  open  retail 
rates,  and  a  “one  size  fits  all”  policy  for 
ads  up  to  1500  lines.  It  also  requires  par¬ 
ticipating  newspapers  to  be  audited  by 
Audit  Bureau  of  Circulations  (ABC), 
Certified  Audit  of  Circulations  (CAC),  or 
Verified  Audit  of  Circulations  (VAC). 
Most  USSPI  papers  print  offset  and  have 
color  capacity. 

USSPl’s  new  presentation  comes  in 
four  versions  with  each  one  having  a 
sales  module  specifically  designed  for 
the  food,  automotive,  travel,  and  liquor 
industries. 

For  example,  the  presentation’s  travel 
module  will  tell  airlines  that  in  Philadel¬ 
phia  they  need  advertise  in  only  the  Bul¬ 
letin  to  reach  the  business  traveler 
downtown  and  to  use  USSPI’s  papers  to 
cover  the  suburban  families  who  do  the 
most  leisure  traveling.  It  says  the  In¬ 
quirer  fails  to  add  any  significant  pene¬ 
tration  of  either  segment  of  the  Philadel¬ 
phia  market. 

The  automotive  module  will  dem¬ 
onstrate  to  the  auto  industry  why  in 
Chicago  where  75%  of  car  sales  are  in  the 
suburbs  it  should  drop  the  Sun-Times 
and  advertise  in  just  the  Tribune  and 
USSPI. 


If  you  think  you're  under  pressure 
at  press  time/  wait  till 
you  feel  it  at  courtroom  time. 

The  publishing  business  is  a  pressure  business.  But  until 
you've  faced  the  pressure  of  a  libel  suit  you  may  not  really 
know  what  pressure  can  be.  With  to¬ 
day's  jumbo  law  suits,  a  libel  settle¬ 
ment  could  very  well  cripple  your 
I  business. 

That's  why  you  need  Publishers 
(Libel  Insurance  from  ERC.  We've 
been  underwriting  libel  and 
copyright  insurance  for  over  40 
years  and  we  know  what  it's 
all  about.  Today,  there's  only 
one  exclusion  left  in  our 
policy:  Commercial  printing  for 
third  parties.  And  you  can  have 
that,  too,  for  a  small  additional 
premium. 

Although  the  incidence  of 
claims  is  increasing,  our  cover¬ 
age  continues  to  be  compara¬ 
tively  inexpensive.  But  regardless 
of  cost,  not  to  have  libel  coverage 
when  you  need  it  could  be  a  real 
"catastrophe". 

If  you  (or  your  insurance  rep¬ 
resentative)  will  mail  us  this  cou¬ 
pon,  we'll  respond  by  mail  with 
all  the  details.  Do  it  today.  It's  one 
policy  a  publisher  can't  afford  to 
be  without. 


Publishers  Libel.  Department  3 
Employers  Reinsurance  Corporation 
21  West  10th  Street 
Kansas  City.  Missouri  64105 

Please  tell  me  more  about  your  Publishers  Libel  coverage. 

NAME  _  _ 

TITLE  _  _  -  _ 

PUBLICATION  _  _ 

ADDRESS  _ 

CITY,  STATE,  ZIP  _  _  _ 

TELEPHONE 
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EKstribution  to  dividends. 


Digital's  TABS-U  is  the  only 
to^  newspaper  data  processing 
business  system. 

TABS-ll  is  unique.  It's  the  total  circula¬ 
tion,  advertising  and  accounting  system  that 
provides  immediate  answers  to  immediate 
questions. 

Whether  it's  updating  a  customer's  pay¬ 
ment  history,  entering  stops  and  starts,  rout¬ 
ing  new  customers,  or  checking  a  customer's 
current  lineage  against  his  contract  in  the 
Advertising  Department— TABS-ll  does  it  all 
interactively.  And  all  at  once. 

Your  Circulation  Department  is  pro¬ 
vided  with  up-to-the-minute  management 
information,  on-line  routing  of  new  sub¬ 
scribers,  complete  ABC  Analysis  and  distri¬ 
bution  reporting.  In  addition,  TABS-ll  will 
handle  multiple  billing  cycles  and  key  and 
bulk  bundling  systems. 

Your  Advertising  Department  gets  the 
information  it  needs  to  improve  cash  flow' 
and  increase  profitability.  TABS-ll  handles 
classified  and  display  ads,  bulk  and  fre¬ 
quency  contracts,  co-op  billing  and  provides 
up-to-the-minute  customer  lineage  statistics. 

For  your  paper's  accounting  needs, 
TABS-ll  offers  three  integrated  packages  that 
provide  complete  payroll,  accounts  payable 
and  general  ledger  information. 


And  because  TABS-ll  is  both  flexible  and 
easy-to-program,  you  can  tailor  the  system 
to  meet  your  needs.  You  can  add  more  ter¬ 
minals  and  expand  your  system  as  your 
paper  grows. 

And  since  Digital  is  the  largest  manu¬ 
facturer  of  newspaper  systems  in  the  worid 
—  as  well  as  the  largest  manufacturer  of 
interactive  computer  systems  of  every 
description— we  have  the  resources  to  help 
you  grow  as  your  needs  grow  and  change. 

If  you'd  like  to  learn  more,  attach  your 
business  card  to  the  coupon  or  write  Digital 
Equipment  Corporation,  Graphic  Arts 
Group,  Merrimack,  New  Hampshire  03054. 

r  —  —  —  — 

Digital  Equipment  Corporation, 

Graphic  Arts  Group, 

Merrimack,  New  Hampshire  03054. 

Please  send  me  additional  information  on: 

□  TABS-ll  Circulation,  Business  and 
Accounting  System 

□  CMS-11  Classified  Advertising  System 

□  CPMS-11  Classified  Page  Makeup  System 

□  TMS-11  Text  Management  System 
^  My  business  card  is  attached.  EP5269 

European  headquarters:  12,  av.  des  Morgines,  1213  Petit-Lancy/Geneva. 

In  Canada:  Digital  Equipment  of  Canada.  Ltd. 
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Annual  review 

(Continued  from  page  18) 


ly  in  much  larger  newspapers,  while 
enabling  them  to  maintain  a  local  edito¬ 
rial  presence. 

Meanwhile,  Time  Inc.  is  committed  to 
investing  $60  million  in  five  years  in  the 
Washington  Star  to  turn  a  financially 
troubled  operation  around  and  make  the 
capital  city’s  oldest  (126  years)  daily 
“once  again  one  of  the  country's  most 
important  daily  newspapers.” 

According  to  the  annual  report,  the 
downward  trend  in  Star  circulation  has 
been  halted. 

TIMES  MIRROR 
COMPANY 

Times  Mirror,  whose  revenues  in¬ 
creased  to  $1.43  billion  in  1978,  has 
planned  expenditures  of  more  than  $500 
million  to  insure  growth  and  vitality  of  all 
of  its  divisions.  But  the  largest  share  of 
the  expansion  program  is  intended  to  en¬ 
hance  the  company’s  newspapers  in 
California,  Texas,  New  York  and  Con¬ 
necticut.  A  major  item  is  enlargement  of 
newsprint  facilities  to  provide  long-term 
continuity  of  supply  mainly  to  the  Los 
Angeles  Times  which  uses  more  of  this 
vital  raw  material  than  any  other  news¬ 
paper  in  the  world. 

in  1976  Times  Mirror  newspapers  ac¬ 
counted  for  $433.3  million  in  revenue — 
$336.9  million  from  advertising  and  $96.4 
million  from  circulation.  Last  year  the 
total  was  $622.3  million — $496.5  from 
advertising  and  $125.8  from  circulation. 
The  ratio  of  circulation  to  advertising 
revenue  was  3Vi  to  1  in  1976  and  in  1978 
ad  revenue  was  almost  four  times  circu¬ 
lation  revenue.  Newspaper  publishing 
yielded  $1 15,647,000  in  operating  profit. 

Newsday  on  Long  Island,  New  York, 
enjoyed  unprecedented  growth  in  both 
advertising  and  circulation  during  the 
strike  that  shut  down  the  Manhattan- 
based  dailies  for  three  months. 

Despite  rate  raises,  the  Los  Angeles 
Times  gained  circulation,  reaching 
1,020,000  weekdays  and  1,310,000  on 
Sunday.  The  annual  report  notes  that  the 
Times  is  the  nation’s  largest  selling 
standard-sized  metropolitan  daily  and 
second  largest  Sunday  newspaper. 

The  Dallas  Times  Herald  section  of 
the  report  cited  the  growth  of  the  pre¬ 
print  insert  business.  It  carried  more 
than  250  million  preprints  in  1978 — a  gain 
of  50  million  pieces  over  1977. 

TORSTAR 

CORPORATION 

Confronted  with  declining  newspaper 
profits  due  to  a  downward  trend  in  ad¬ 
vertising  linage  which  began  late  in  1976, 
Torstar  management  expanded  the  To¬ 
ronto  Star  to  seven-day  publication  late 
in  1977  and  the  results  last  year  were 
38 


Five-year  growth 
in  total  revenues 

(thousands  of  dollars) 


Company 


1978 


1974 


Affiliated . $  159,801  $  69,137 

Blue  dim  Stamps .  143,586  102,219 

Capital  Cities .  367,476  138,585 

Combined  Comms .  289,336  102,630 

Dow  Jones  .  363,601  212,773 

Gannett .  690,128  385,221 

Harte  Hanks .  184,560  79,066 

Knight  Bidder .  878,875  565,151 

Lee  Enterprises .  104,690  49,733 

Media  Generai .  243,699  144,662 

Meredith .  286,820  149,662 

Muitimedia  .  110,629  55,654 

New  York  Times .  491,558  371,282 

Panax .  36,129  25,963 

Post  Corp .  56,416  19,382 

Quebecor .  155,314  55,322 

Southam .  384,420  221,920 

Stauffer .  49,376  31,098 

Thomson .  306,472  175,396 

Time  Inc .  1,697,600  825,600 

Times  Mirror .  1,514,854  818,950 

Torstar .  277,471  114,756 

Washington  Post .  520,398  287,579 


satisfying.  Startup  costs  accounted  for  a 
16%  drop  in  operating  profits  for  the 
newspaper  group  but  the  Sunday  edition 
attained  average  circulation  in  excess  of 
300,000  and  the  Saturday  edition  con¬ 
tinued  to  be  the  biggest  of  the  week  hold¬ 
ing  circulation  of  775,000,  only  a  slight 
dip  from  1977.  Monday-to-Friday  sales 
also  were  steady. 

The  Torstar  report  says  newspaper 
earnings  are  expected  to  stabilize  in  1979 
even  with  the  level  of  continued  invest¬ 
ment  for  the  future.  “A  major  recov¬ 
ery,”  it  states,  “cannot  be  foreseen 
without  a  dramatic  improvement  in  gen¬ 
eral  economic  conditions.” 

The  nine  suburban  Metrospan  news¬ 
papers  reached  total  weekly  distribution 
of  440,000  copies.  A  new  feature  is  the 
Consumer  publication  which  was  de¬ 
veloped  for  market  penetration  in  key 
growth  areas. 

The  newspaper  division  of  Torstar 
contributed  $9,555,000  in  net  income, 
with  operating  revenue  of  $144,135,000. 

WASHINGTON  POST 
COMPANY 

A  new  plus  in  the  Washington  Post 
Co.’s  financial  picture  was  provided  by 
the  Everett  (Wash.)  Herald  which  was 
acquired  in  February  1978  at  a  price 
“less  than  10%  of  the  company’s 
assets” — which  would  be  something  less 
than  $30  million.  The  Herald  boosted 
Post  revenues  by  $7  million  from  adver¬ 
tising  and  $1.3  million  from  circulation 
for  the  11 -month  period.  Under  Post 
ownership  ad  linage  increased  14%  to 
27.5  million  and  circulation  increased 
from  53,200  to  56,500. 

At  the  Trenton  (N.J.)  Times,  the  an¬ 
nual  report  says,  advertising  volume 


gained  1 1%  but  management  was  “taking 
measures  to  arrest  a  slight  decrease  in 
circulation.”  The  Times  operates  in  a 
highly  competitive  market  but  it  had  a 
successful  year  with  profitability  more 
than  doubling. 

The  report  also  mentioned  the  prog¬ 
ress  made  by  the  International  Herald 
Tribune  in  Europe  in  which  the  Post  has 
a  30%  interest. 

Of  course  the  excellent  year  for  the 
Washington  Post  highlighted  the  report. 
In  spite  of  price  increases  the  Post  was 
far  ahead  of  the  Star  in  circulation  and  its 
share  of  the  advertising  linage  rose  to 
72%. 

In  the  newspaper  division  the  Post  re¬ 
ported  $37,867,000  income  ,  from 
operations  with  total  revenues  of 
$242,120,000.  Approximately  $5.9  mil¬ 
lion  of  the  Washington  Post’s  increase  in 
circulation  revenue  in  1978  was  attribut¬ 
able  to  the  conversion  of  distributors  to 
agents  after  a  favorable  court  ruling.  The 
conversion  program  began  in  1975  and 
increased  revenue  of  $8.5  million  was  at¬ 
tributed  that  year  to  six  months  under 
the  new  system  in  which  the  Post  sells 
directly  at  retail  prices  and  pays  fees  to 
agents.  The  fees  equal  the  increase  in 
revenue. 


Seaton  groups  buys 

Colby  (Kans.)  Free  Press,  a  daily,  and 
the  Weekend  Prairie  Drummer  has  been 
sold  to  the  Kansas  Corporation,  which  is 
a  part  of  the  Seaton  newspaper  and 
broadcasting  group  headed  by  Richard 
M.  Seaton  of  Coffeyville.  Marion  R. 
Krehbiel,  president,  Krehbiel-Bolitho 
Inc.  negotiated  the  sale. 
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Business  prizes 
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and  $5,000  for  her  series,  “Unemploy¬ 
ment  Amidst  Prosperity.”  A  second 
place,  $2,500  award  in  this  category  went 
to  Doris  Batliner,  Gordon  Englehart, 
Phil  Norman,  Robert  L.  Pierce,  James  R. 
Russell  and  Ed  Ryan  of  the  Courier- 
Journal  in  Louisville  for  tracing  the  med¬ 
ical  and  economic  history  of  tobacco  in 
America  in  a  series  entitled,  “The  To¬ 
bacco  War.” 

In  the  50,000-100,000  class,  first  place 
was  given  Christopher  C.  Smith  of  the 
Honolulu  Advertiser,  for  “Sugar-Coping 
in  a  New  World,"  a  series  depicting  the 
complex  American  sugar  market  and  the 
plight  of  its  suppliers.  Second  place  went 
to  Anne  Bagamery,  Bill  Burke,  Bill 
Byrd,  Peter  A.  Loomis,  Ron  Speer  and 
Tony  Stein  of  the  Ledger-Star  in  Nor¬ 
folk,  Virginia  for  a  six  article  series 
detailing  the  effect  of  inflation  on  a  wide 
range  of  individual  consumers  called  “In¬ 
flation — the  Shrinking  Dollar.” 

The  10,000  to  50,000  circulation  class 
was  won  by  Frank  Clifford  of  the  Santa 
Fe  Reporter  in  New  Mexico  for  an  inves¬ 
tigative  series  that  first  exposed  an  intri¬ 
cate  real  estate  scam  near  Santa  Fe  and 
subsequently  explored  pertinent  legisla¬ 
tion  and  master  plans  concerning  real  es¬ 
tate  development  proposals.  In  second 
place  was  Stephen  Bouser  of  the  News 
Herald  in  Morganton,  North  Carolina  for 
“Downtown — At  the  Crossroads.”  a  de¬ 
tailed  analysis  of  a  changing  central  bus¬ 
iness  district  in  the  paper's  home  town 
(pop.  13,625.) 

First  place  in  the  under  10.000  news¬ 
paper  circulation  class  was  awarded  to 
Richard  A.  Fineberg  for  his  three-part 
report,  funded  partially  by  the  Fund  for 
Investigative  journalism,  called  “Alcan 
Pipeline:  Who  ARE  Those  Guys?”  Sec¬ 
ond  place  in  the  class  went  to  Patricia 
Robertas,  Pam  Leschak  and  Neota  Pus- 
tovar  of  the  Hihhing  Daily  Tribune  in 
Hibbing,  Minnesota  for,  “The  Iron 
Range:  Prosperity  in  the  Pits.”  a  series 
concerned  with  the  economy,  future  and 
goals  of  Iron  mining  in  Minnesota. 

In  the  syndicates  and  wire  services 
class.  Louise  Cook  of  the  Associated 
Press  took  first  place  for  her  consumer 
reporting,  a  string  of  articles  that  let  the 
average  consumer  in  on  what  the  con¬ 
sumer  price  index,  inflation  and  un¬ 
employment  rates  actually  mean  to  them 
and  their  families.  Also  receiving  first 
place  status  in  the  category  was  J.A. 
Livingston  of  the  Philadelphia  Inquirer, 
who,  in  a  series  entitled  “The  Decline  of 
the  Dollar — an  American  Tragedy,”  let 
Field  Newspaper  Syndicate  readers 
know  how  the  international  monetary 
system  relates  to  the  dollar  while  com¬ 
municating  also  to  bankers,  businessmen 
lawyers  and  accountants.  Second  place 
in  the  class  was  given  Donald  I.  Rogers 
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of  the  Hearst  Newspaper  chain  for  his 
three-part  series  on  the  plight  of  the  most 
sought-after  shellfish  in  the  world  in, 
“The  Endangered  Maine  Lobsters.” 

First  place  in  the  magazine  class  went 
to  Robert  J.  Flaherty  and  Richard 
Greene  of  Forbes  magazine  for  their  arti¬ 
cle  on  the  proposed  merger  of  Occidental 
Petroleum  and  the  Mead  Paper  Company 
called,  “Oxy  vs.  Mead:  the  Big  One  of 
'78.”  Second  place  was  awarded  to  Bil 
Gilbert  and  Elizabeth  Kaufmann  of  Au¬ 
dubon  magazine  for  their  exploration  of 
the  American  coal  industry,  past,  present 
and  future  entitled,  “The  Second  Reign 
of  Old  King  Coal.”  A  special  citation 
was  given  Time  Magazine  editor  Mar¬ 
shall  Loeb  for  his  18-article  series  drawn 
from  the  personal  styles  of  individual 
business  personalities  called,  “Execu¬ 
tive  View.” 

In  the  television  network  and  nation¬ 
ally  distributed  programs  category,  first 
place  was  awarded  to  Jim  Lehrer,  Robert 
MacNeil,  Lewis  Silverman,  Al  Vec¬ 
chione  and  Kenneth  Witty  of  WNET  in 
New  York  and  WETA  in  Washington  for 
a  special  entitled  “The  New  Wall 
Street,”  a  broadcast  that  analyzed  pro¬ 
posed  changes  in  securities  transactions. 
Second  slot  went  to  Rich  Cohen.  Paul 
Galan,  Dick  Hubert.  Mike  Joseloff, 
Charles  Keller,  Alan  Pesetsky  and  Adam 
Smith  of  Capital  Cities  Television  for  an 
hour-long  documentary  on  “The  45  Bil¬ 
lion  Dollar  Connection.”  an  analysis  of 
the  worldwide  and  domestic  implications 
of  America's  dependency  on  foreign  oil. 

In  the  top  25  market  television  class, 
Diane  Berson,  Susan  Horowitz  and 
Susan  Levit  of  KYW-tv  in  Philadelphia 
came  in  first  for  their  documentary,  “In¬ 
flation:  How  to  Survive,”  a  profile  of  a 
$  1 7.500  a  year  family  of  five  who  have  no 
choice  but  to  make  financial  ends  meet. 

In  the  26-100  television  market  class, 
Judy  Crouse  and  Gary  Gottschalk  of 
WTOL-tv  in  Toledo,  Ohio  took  first 
place  for  their  1 1  minute  nightly  news 
show  segment  called,  “Tax  Abatement: 
Catalyst  or  Coercion.”  Second  place 
went  to  Ed  Fillmer  and  Joyce  Reed  of 
Springfield.  Missouri's  KYTV  for  their 
documentary  entitled,  “Property  Tax — 
Your  Unfair  Share.” 

In  the  television  market  class  101  and 
smaller,  first  place  was  awarded  to  a 
16-member  team  from  KUON-tv,  Uni¬ 
versity  of  Nebraska  Television,  Lincoln, 
Nebraska  for  a  30  minute  segment  called 
“The  Commodity  Futures  Industry.” 
The  team,  including  Doug  Carlson,  Tom 
Howe,  Jim  Levy,  Syndie  McAfee,  Alex 
Moscu,  John  Beck.  Keven  Caffrey, 
George  Osborn.  Shar  Osborn,  Jim  Ran¬ 
dall.  Ken  Rieur,  Rich  Schudiske.  Ken 
Slagel,  Doug  Stanley,  Don  Tremain  and 
Don  Ward,  effectively  explained  the 
commodities  market  for  both  the  general 
public  and  those  who  could  benefit  from 
such  knowledge  most  substantially, 
farmers. 


In  the  radio  network  class,  Fred  Ken¬ 
nedy  and  Clark  Todd  of  NBC  Radio 
News  took  first  place  for  their  30-minute 
documentary,  “What  Ever  Happened  to 
the  Almighty  Dollar.”  Second  place  in 
this  class  went  to  Dan  Cordtz  of  ABC 
News'  American  Entertainment  Radio 
Network  for  his  daily  (Mon.-Fri.)  series 
called,  “Dan  Cordtz  on  the  Economy.” 

The  money  awarded  to  the  purveyors 
of  the  economic  message  totaled  $93,500 
out  of  a  total  $105,000  offered.  The  un¬ 
spent  award  money  resulted  from  the 
judges'  decision  that  not  all  entries  met 
the  desired  standard  of  excellence. 

The  13-judge  panel  included  Alexan¬ 
der  Calder  Jr.,  chairman  and  chief  execu¬ 
tive  officer  of  Union  Camp  Corp.;  Joan 
Ganz  Cooney,  president.  Children’s 
Television  Workshop;  Arthur  C.  Deck, 
executive  editor.  Salt  Lake  City  Tribune; 
Roy  M.  Fisher,  dean.  University  of  Mis¬ 
souri  School  of  Journalism;  Dr.  Benja¬ 
min  L.  Hooks,  executive  director.  Na¬ 
tional  Association  for  the  Advancement 
of  Colored  People;  Norman  E.  Isaacs, 
chairman.  National  News  Council;  Paul 
W.  MacAvoy,  professor,  Yale  School  of 
Organization  and  Management;  Paul  Mil¬ 
ler,  chairman.  Gannett  Co.  Inc.;  Ken¬ 
neth  A.  Randall,  president.  The  Confer¬ 
ence  Board;  Irving  S.  Shapiro,  chairman, 
E.I.  du  Pont  de  Nemours;  Otto  A.  Silha, 
president.  Minneapolis  Star  and  Tribune 
Co.;  Frank  Stanton,  former  president, 
CBS  and  William  Winpisinger,  presi¬ 
dent,  International  Association  of 
Machinists  and  Aerospace  Workers. 

1978  brought  1,400  entries,  which  was 
double  the  number  of  the  previous  year. 


Capen  leaves  Copley 
for  Knight-Ridder 

Richard  G.  Capen  Jr.,  Copley  News¬ 
paper's  senior  vicepresident  in  charge  of 
the  company's  newspaper  operations, 
has  resigned  to  join  Knight-Ridder 
Newspapers  Inc.,  effective  July  16. 

At  Knight-Ridder,  Capen  will  be  re¬ 
sponsible  for  duties  formerly  handled  by 
Hal  J.  Jurgensmeyer,  who  has  left  the 
company  to  become  senior  vicepresident 
of  Viewdata  Corp.  of  America  Inc. 

Reporting  to  Capen  will  be:  Fred 
Chait,  vicepresident  responsible  for  op¬ 
erations  of  the  Journal  of  Commerce , 
Commodity  News  Service.  Portage 
Newspaper  Supply  Co.,  and  newsprint 
purchasing;  Dr.  Norman  Morrison,  vice- 
president  for  research  and  production; 
and  Ted  Parmelee,  president,  Knight- 
Ridder  Newspapers  Sales  Inc. 

Capen  also  will  be  responsible  for  the 
operations  of  two  recent  Knight-Ridder 
acquisitions — HPBooks  of  Tucson, 
Ariz.,  an  ADAMS,  Inc.,  and  alternate 
delivery  company  based  in  Minneapolis. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  AUTO  AND  YOU:  Weekly  column 
of  answers  to  your  readers’  car  prob¬ 
lems,  plus  weekly  test  report  on  new 
cars,  vans.  Write  tor  samples,  rates.  Au¬ 
tomotive  Features,  814  E.  Manor  Circle, 
Milwaukee,  Wise.  53217 

BUSINESS 


“THE  BOTTOM  LINE"  will  not  tell  your 
business  readers  what  they  want  to 
hear— but  what  they  need  to  hear.  Male, 
female,  young,  old,  one  must  survive  to 
succeed.  Tough,  to  the  point.  Weekly. 
Write  for  sample.  The  New  Press,  4651 
Roswell  Rd.  Suite  C-203,  Atlanta,  GA 
30342. 


_ CARTOONS _ 

"ALL  THE  CARTOONS  YOU’LL  EVER 
NEED’’  is  in  a  low  cost  package  of  36 
hilarious  1  and  2  column  camera-ready 
ROP  cartoons  available  quarterly  headed 
by  leading  cartoonist.  Details  from:  Car- 
toonmix.  Box  108,  Village  Station,  New 
York,  NY  10014. 


_ FINANCIAL _ 

A  NEW  INVESTMENT  COLUMN 
"The  Practical  Investor"  talks  stocks, 
real  estate  and  economy.  Weekly,  750 
words,  written  by  a  professional  invest¬ 
ment  advisor.  4  weeks  free.  Low  rates. 
For  samples,  details,  write  Eric 
Schaefer,  Box  3072,  San  Francisco,  CA 
94119. 


_ GARDENING _ 

“GROWING  YOUR  OWN’’  samples. 
Shades  of  Green,  Box  57-E,  Ipswich  MA 
01938.  We’ll  send  seed  catalog  too! 


_ GENERAL _ 

SUPERIOR  PACKAGE;  Four  experts  with 
one  veteran  editor  producing  the  weekly 
columns  most  readers  want:  “Low 
Calorie  and  Low  Cost  Recipes"  (one  col¬ 
umn);  “Guilt-Free  Parenting"  (by  psy¬ 
chiatrist  Dr.  Maxie  Maultsby);  "By  the 
Way"  (personality  insights);  and  “Self- 
Value"  (feeling  good  about  yourself). 
Low,  low  rates;  free  samples.  Write:  H. 
S.  and  Associates  Syndicated  Features, 
4117  Graceland  Blvd,  Racine,  Wl  53405, 


FOLLY’S  THINKSHOP— Weekly  humor 
strip.  Details:  Richard  Jarrett  Company, 
80%  Dobson,  Chicago,  IL  60619. 

YOUNG  BLACK  COLUMNIST  offers 
side-splitting  commentary  on  Americana. 
Twice-weekly.  Samples:  Venice  L.  Holmes. 
2503  McGill,  Saginaw,  Ml  48601. 


I  "MORE  FOR  YOUR  MONEY’’— Weekly 
I  column  of  money-saving  news  guaran- 
I  teed  to  please  readers.  Proven  results. 
Camera-ready.  Free  samples,  Mike  Le- 
Fan,  1802  S.  13,  Temple,  TX  76501. 

I  _ 

PERSONAL  PLANNING  BY  OBJECTIVES 
...  A  weekly  advice  column  (750  words) 
showing  your  readers  how,  step-by-step, 
to  apply  Management  By  Objectives 
Theories  to  their  personal  needs.  Written 
by  a  professional  financial  planner. 
Samples  and  details  available  from  Di- 
Sante  &  Maxwell,  133  W  4th,  Denver,  CO 
80223. 

MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated)— 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Issued  weekly.  Camera- 
ready.  Our  5th  year.  Cineman  Syndicate, 
7  Charles  Court,  Middletown,  NY  10940. 
(914)  692-4572. 


UFESTYLE 


CHANGING  YOUR  LIFE  by  Win  Murphy. 
This  500  word  weekly  column  of  positive 
thinking  provides  readers  with  insightful 
and  useful  ways  to  change  their  lives. 
Feature  Associates,  716  Fourth  St.,  San 
Rafael,  CA  94901.  Write  us  for  our 
catalog,  too. 

FOLKWAYS,  a  pungent,  humorous 
weekly  column  on  popular  culture  and 
national  mores.  Sparks  controversy. 
Samples:  Home  News,  New  Brunswick 
NJ  08903. 


_ REAL  ESTATE 

HOUSE  CALLS  answers  readers’ 
queries  on  buying  and  selling  homes.  In¬ 
formative,  lively,  reliable  across  US.  4th 
year,  65  dailies.  Broker,  journalist,  in¬ 
structor  Edith  Lank.  240  Hemingway, 
Rochester  NY  14620.  (716)  271-6230. 

THE  WORLD  OF  REAL  ESTATE 
Weekly  Q  &  A  covering  full  spectrum  of 
real  estate- renting,  buying,  selling,  in¬ 
vesting.  Written  by  Howard  Shonting, 
Real  Estate  Ojunselor  with  25  years  ex¬ 
perience.  Manuscript  or  offset. 

Real  Estate  Research  Institute 
353  Willett  Avenue 
Port  Chester,  NY  10573 
(914)  937-3500 


SENIOR  CITIZENS 

DEAR  SENIOR  CITIZEN.  Weekly  column 
for  seniors,  their  families  and  friends. 
Letters  and  responses  about  strengths 
and  concerns  in  old  age.  Practical  in¬ 
formation  shared  about  services.  Write 
for  samples  and  rates.  MHS  Features, 
PO  Box  425,  Lenox  Hill  Station,  New 
York.  NY  10021. 


SUPERMARKET  SHOPPERS 

ARE  YOUR  READERS 
SUPERMARKET  SHOPPERS? 
They’ll  love  the 

’'^National  Supermarket  Shopper." 

A  very  special  feature  from  the  American 
Coupon  Club.  It  helps  them  to  save  50% 
and  more  on  things  they  buy  every  day  at 
the  supermarket.  It  will  also  produce 
revenues  lor  you!  For  a  Free  Sample  of 
the  hottest  new  syndication  that 
homemakers  are  raving  about,  write  to: 
American  Coupon  Club,  Inc.,  PO  Box 
1149,  Great  Neck,  NY  11023. 


INCREASE  TRAVEL  LINAGE!  World  wide 
travel  column  new  in  its  5th  year. 
Weekly,  $1.25.  Write  for  free  samples. 
#1  Easy  St.,  Aptos,  CA  95003. 


Feature  Your  Feature 
In 

FEATURES  AVAILABLE 
And  Watch  Your 
Syndicate  Sales  Soar! 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 


“How  to  Start  Your  Own  Community  news¬ 
paper,”  an  oversized  136-page  working 
manual  by  award-winning  pubTisher  John 
McKinney  shows  how  to  succeed  on  your 
own.  New  York  Times  says:  "Covers  every 
conceivable  facet  of  weekly  newspaper 
publishing,”  15  day  guarantee.  $9.95  from 
Meadow  Press,  Box  35-E,  Port  Jefferson, 
NY  11777. 

GROWING  MONTHLY  sports  tabloid  in 
booming  Western  resort  area  seeks  qual¬ 
ified  investor.  Established.  Expandable. 
PO  Box  7045,  Tahoe  City  CA  95730. 

NEWSPAPER  DISTRIBUTORSHIP— Los 
Angeles  Times.  San  Clemente  CA.  Help 
run.  Call  (714)  498-2982. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX  partner¬ 
ship,  loan  depreciation  and  insurance  pur¬ 
poses.  Sensible  fees.  Brochure.  Marion  R. 
Krehbiel,  Box  89,  Norton,  Kans.  67654,  or 
Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 

NEWSPAPER  BROKERS 

W.  SID  SMITH,  Media  Broker 
Box  189,  Mount  Pleasant  Ml  48858 
(517)  772-3261 

KREHBIEL-BOLITHO,  INC, 

Nearly  500  sales  in  our  30  years. 

(We  handle  different  properties — offices 
350  miles  apart.) 

MARION  R.  KREHBIEL,  “Norton  office," 
PO  Box  88,  Norton,  KS  67654.  Office  (913) 
877-3407 

ROBERT  N.  BOLITHO,  “Kansas  City  Of¬ 
fice,”  PO  Box  7133,  Shawnee  Mission,  KS 
66207,  Office  (913)  381-8280. 


SNYDER  NEWSPAPER  BROKERS 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 

BILL  MATTHEWS  COMPANY  conducts 
professional,  confidential  negotiations  for 
sale  and  purchase  of  highest  quality  daily 
and  weekly  newspapers  in  the  country.  Be¬ 
fore  you  consider  sale  or  purchase  of  a 
property,  you  should  call  (813)  446-0871 
daytime;  (813)  733-8053  nights;  or  write 
Box  3364,  Clearwater  Beach,  Fla.  33515. 
No  obligations,  of  course. 

SYD  GOULD  ASSOCIATES 
“the  broker  with  instant  buyers” 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 

Mobile,  Ala.  (205)  666-0893. 


WHITE  NEWSPAPER  SERVICE 
Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
Box  783,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  southern  markets. 
12  Cutler  (Jr,  Savannah,  GA  31405.  (912) 
925-8666,  day  or  night. 


ALAN  G.  LEWIS,  MEDIA  BROKER 
On  file:  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd.,  Hardwick,  MA  01037.  (413) 
477-6009. 


NEWSPAPER  OWNERS-SEEKERS,  We  will 
be  glad  to  go  over  your  plans  with  you.  No 
obligations.  NEWSPAPER  SERVK^E  CO., 
INC..  PO  Drawer  12428,  Panama  City,  FL 
3246 1. 


IF  YOU’RE  READY  TO  SELL  your  midwest 
daily  or  weekly  newspaper,  we’ll  find  you  a 
buyer  with  the  competence  and  finances 
to  make  the  sale  worthwhile — and  in  a 
reasonable  space  of  time.  Roy  Holding  As¬ 
sociates,  PO  Box  212,  Galva,  IL.  Phone 
(309)  932-2270,  or  932-2642. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


CONFIDENTIAL  NEGOTIATIONS 
Daily  NEWSPAPERS  Weekly 

W.B.  GRIMES  &  CO. 

National  Press  Building 
Washington,  D.C.  2C)045 
(202)  National  8-1133 

WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  400,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 

MEL  HODELL,  Newspaper  Broker, 

P.O.  Box  2277,  Montclair,  Calif.  91763. 
(714)  626-6440. 


NEWSPAPERS  FOR  SALE 

ZONE  2,  established  and  professionally 
organized,  over  40  year  old,  extremely 
successful  shopper  and  historical  official 
county  weekly  newspaper.  Current  gross 
sales  $600,(X50.  Profits  +  +  +  also  15,000 
square  foot  apartment.  Sale  price 
$850,000,  $250, OCX)  down  payment,  7 
year  payoff  on  balance  at  10%.  All  corres¬ 
pondence  must  include  proof  of  financial 
ability.  Box  28303,  Editor  &  Publisher. 


DAKOTA  COUNTY  SEAT  exclusive  weekly, 
2-unit  Goss,  Compugraphic,  serves  wide 
area.  Gross  $124,0()0,  highly  profitable. 
$175,000,  29%  down. 

KANSAS  WEEKLIES,  gross  $75,000, 
priced  $80,000  with  building.  $20,006 
down,  8%. 

SOUTHERN  MISSOURI  county  seat  exclu¬ 
sive  weekly,  $84,000  gross  also  sale  price. 
$115,000  with  building.  Loans  assumable. 
ILLINOIS  WEEKLY,  exclusive,  has 
$50,000  plus  cash  flow  on  $l8l,000. 
$230,000  includes  $60,600  building. 
Terms  negotiable. 

LOWER  MIDWEST  REGIONAL  SHOPPER, 
did  $154,000  in  1977;  $227,000  1978; 
project  $300,000  this  year.  Unusual  dis¬ 
tribution  system.  $300,000,  terms  to  suit. 
OHIO  WEEKLIES,  separate  locations- 
ownerships,  gross  $55,700  and  $44,500. 
Terms  negotiable  on  each. 

IOWA  WEEKLIES,  exclusive  in  two  towns, 
1978  gross  $141,000.  Priced  $140,000 
with  building,  29%  down,  10  years,  8% 

For  information,  reports: 

ROBERT  N.  BOLITHO 
P.O.  BOX  7133,  Indian  Creek 
Branch,  Shawnee  Mission  KS  66207 


A  BETTER  WAY 
TO  PEDDLE  YOUR 
PAPERS: 

America’s  leading  brokers  know  that 
when  it  comes  to  selling  papers.  E&P 
Classifieds  really  give  them  the  busi¬ 
ness!  Here’s  a  sampling  of  comments 
received  recently: 

"Boy!  Do  your  ads  pull!  me  last  ones 
we  ran  have  us  under  a  ton  of  calls 
and  letters.  ” 

"Our  classified  ads  in  Editor  & 
Publisher  do  a  terrific  job  pulling  in¬ 
quiries  .  .  .  from  across  the  spectrum 
of  the  newspaper  industry.  They're 
read  by  people  on  weeklies,  dailies, 
suburbans,  shoppers  and  specialized 
publications  .  .  .  and  really  bring 
results!” 

"The  area  5  daily  was  sold  last  week. 
Our  advice  (O  "Hurry"  was  well  found¬ 
ed.  Thanks  Editor  &  Publisher!  " 


E&P  CLASSIFIEDS 

WHEN  IT  COMES  TO  SELLING  PAPERS. 
WE  KNOW  OUR  BUSINESS! 
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ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


SHOPPER — Near  San  Francisco,  estab¬ 
lished  3  years  in  city  of  100,000.  High 
community  acceptance.  Unlimited  growth 
potential!  Complete  composition  shop. 
Makes  owners  good  profit,  $^,000;  cash 
buyers  only.  Real  estate  available.  Mr.  Car- 
lineo  (209)  526-2465  before  10  or  after  8 
pm  PST. 


EASTERN  WASHINGTON  weekly  and  free 
advertiser,  beautiful  area,  diversified 
economy,  solid  town  of  2000,  no  job  print¬ 
ing,  $200,000.  John  N.  Jepson,  Broker, 
Box  B,  Townsend  MT  59644.  (406)  266- 
4223. 


FOR  SALE — A  successful  shopper,  a 
weekly  newspaper  and  a  job  shop  grossing 
$176,000  in  1978.  60%  in  media  end  and 
40%  in  job  printing.  Located  in  Southern 
Wisconsin.  Will  sell  below  gross.  Write  to 
Box  28349,  Editor  &  Publisher. 


NEWSPAPERS  WANTED 


IF  YOU  ARE  planning  to  retire  within  the 
next  several  years,  our  group  would  wel¬ 
come  being  considered  to  purchase  your 
non-daily  newspaper.  Each  paperoperated 
as  a  quality  hometown  newspaper.  Primar¬ 
ily,  we  are  seeking  exclusive  profitable 
newspapers  with  4(}00  or  more  paid  circu¬ 
lation.  Prefer  no  central  printing  plants. 
We  will  respond  to  all  letters  that  meet 
these  q^ualifications.  Confidentiality  as¬ 
sured.  Box  6310,  Editor  &  Publisher. 


OUR  GROWTH  as  a  communications  com¬ 
pany  has  been  rapid  because  we  listen  to 
any  newspaper  owner  considering  a  sale. 
Large  or  small,  rural  or  urban,  profitable  or 
unprofitable — all  interest  us.  We  have  ex¬ 
pert  tax  counsel  and  can  structure  an  offer 
to  meet  the  sellers’  needs.  Write  Box 
28201,  Editor  &  Publisher. 


PUBUCATIONS  FOR  SALE 


NEW  HAMPSHIRE  shopper-newspaper, 
well  established,  absentee  owner  seeks 
knowledgeable  buyer.  Community  in¬ 
volvement  will  push  volume  over  200,000. 
Terms.  Write  owner  at  Box  28106,  Editor  & 
Publisher. 


SOUTHWEST  COAST  OF  FLORIDA 
Long  established  weekly  mobile  home 
newspaper.  200K  cash.  Serious  inquiries 
only.  Box  27912,  Editor  &  Publisher. 


ALASKA  based  free  monthly  magazine,  es¬ 
tablished  1975  and  well  accepted.  Airport 
and  hotel  distribution  averages  over 
20,000  monthly.  1978  gross  $32,000. 
1979  running  over  70%  ahead.  Asking 
$45,000.  $15,000  cash  down  req^uired. 
Glen  Cobb,  Publisher,  AlaskaHost,  PO  Box 
165,  Anchorage  AK  W510. 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


Professional  Circulation  Services 
NEWSPAPER  AGENCY.  INC. 
PO  Box  456,  Babylon  NY  11702 
(516)  661-5100 


INNOVATIONS  BY  TELEPHONE  to  secure 
new  subscribers.  Twenty-six  years  experi¬ 
ence  nationwide  with  extensive  refer¬ 
ences.  Volume  you  want,  quali^  you  like 
and  at  a  cost  you  will  appreciate.  Call  or 
write  Boyce  Jones,  6800  Alpha  Dr,  #369, 
Kent  OH  44240.  (216)  673-5001. 


CIRCULATION  PROMOTION 
SERVICES 


IDEAS  AND  ART  for  circulation  and  pro¬ 
motion!  CIRCULATOR’S  IDEA  SERVICE 
has  sales  and  training  tips,  management 
and  promotion  ideas,  legal  up-date,  clipart 
section.  CIRCULATION  PROMOTION  ART 
has  fresh,  original  art  for  promotion  cam¬ 
paigns.  all  ready  for  reproduction.  Ask  for 
details.  BERKLEY-SMALL,  INC.  P.O.  Box 
6526,  Mobile,  AL  ^606,  £205)  476-6600. 


ENGINEERING 
&  INSTALLATIONS 


PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen.  Texas  78501. 
(512)  682-7011. 


FINANCIAL 


BANKERS  TRUST  COM  PAN  Y,  a  $28  billion 
institution,  has  a  team  of  seven  specialists 
offering  to  newspaper  owners  a  unique  fi- 
nanciafand  advisory  senrice: 

•  Mergers 

•  Acquisitions 

•  Divestitures 

•  Private  Placements 

•  ESOT’s 

•  Lease  Financing 

•  Management  Consulting 

Minimum  transaction  level  $2  million.  In¬ 
itial,  confidential  consultation  anywhere  in 
the  United  States  at  no  charge.  Call  col¬ 
lect:  Richard  J.  Berman,  Vice  President, 
Bankers  T rust  (^mpariy,  280  Park  Avenue, 
New  York,  NY  10017,  telephone  (212) 
692-2301. 


BEST  QUALITY  WEB  OFFSET! 
Presstime  available  for  large  runs  of  pre¬ 
prints,  4  standard,  1  color  front  and  back, 
or  8  page  tabloid,  1  color  front,  back  and 
center.  26”  web  size.  $13  per  M.  Call  Bill 
Penrod  (813)  223-9711. 


CLASSIFIED  ADVERTISING  RATES 


LINE  AOS 

(Remittance  should  accompany 
cop,  unless  credit  established). 

1  week  — $2.75  per  line 

2  weeks — $2.65  per  line,  per  issue 

3  weeks — $2.45  per  line,  per  issue 

4  weeks — $2.25  per  line,  per  issue 

Add  $3  per  insertion  for  box  service  and 
count  as  an  additional  line  in  copy. 


POSITIONS  WANTED 

(Payable  with  order) 


1  week  — $2.05  per  line 

2  weeks — $1.90  per  line,  per  issue 

3  weeks — $1.75  per  line,  per  issue 

4  weeks — $1.55  per  line,  per  issue 

Add  $1.75  per  insertion  for  box  service 
and  count  as  an  additional  line  in  your 
copy. 


Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 


DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes  in  your 
classified  ad  to  display.  The  rate  for  display-classified  is  $68.00  per  column  inch 
minimum  space. 

Classified  Contract  Rates  Available  On  Request 

WEEKLY  CLOSING  TIME 
Tuesday,  4:00  PM  New  York  Time 
Box  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year. 

Editor  &  Publisher 

575  Lexington  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7050 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  _ 
Classification 


□  alAssign  a  box  number  and  mail  my  replies  daily. 


To  Run: 


.Weeks 


.Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Mail  to:  editor  &  publisher*  575  Lexington  Ave.  •  New  York.  N  Y.  10022 
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Equipment 


&  Supplies  . . . 


BUSINESS  OFFICE 


2  NCR  399-lOOs,  2  cassette,  16K  memory 
each  1-349  Line  Printer,  125  LPM, 
Software  includes  programs  for:  A/R,  Ad¬ 
vertising  and  Circulation;  Payroll  checks. 
Reports  and  W-2  information;  Mail  and 
prepaid  circulation;  G/L,  P  and  L  and  Bal¬ 
ance  Sheet,  Currently  handling  3  papers 
with  a  combined  circulation  of  64,000. 
$29,500.  Available  within  one  year.  Valley 
Morning  Star,  Duane  Bray,  PO  Box  511, 
Harlingen  TX  78550. 


CAMERA  &  DARKROOM 


DISTORT  A  LENSES  squeeze  your  pages  at 
highest  percentage  and  best  quality. 
KAMERAK  (213)  437-2779 

Box  2798  Long  Beach,  Calif.  90801. 


BERKEY  COLOR  separation  system  being 
phased  out.  11  years  old  perfect  condition. 
Best  offer.  Can  be  seen  in  operating  order 
at  North  Platte  Telegraph,  North  Platte  NB 
69101.(308)  532-6000. 


AGFA  TCF-850  vertical  camera  for  direct 
screen  color  separations  from  transparen¬ 
cies  up  to  2Vii  by  2V4  and  reflected  copy 
up  to  i6  by  20.  Includes  AGFA  Minilux 
exposure  control  unit  for  perfect  results 
everytime.  Also  AGFA  T42  processors 
Iconics  print  light.  All  less  than  1  year  old. 
$15,000.  Call  Jim  Selk,  Madison 
Magazine,  PO  Box  1604,  Madison  Wl 
53701.(608)  255-9982. 


YOU  CAN  BET  ON 
E&PCLASSIFIEDS... 

To  take  your  used  press, 
hardware,  (or  software) 
that  s  been  sitting  idly  by, 
and  put  it  back  into  pro¬ 
duction! 


Perhaps  you  can't  use  that 
particular  equipment  .  .  . 
but  we  II  bet  you  could  sure 
use  the  space  it  occupies. 

Consider  the  dozens, 
perhaps  hundreds  of 
square  feet  being  lost  in 
storage  of  unused  equip¬ 
ment.  Now  look  at  the 
space  occupied  by  each 
single  piece  of  equipment 
on  this  page!  Space  is 
money— hundreds  of  dol¬ 
lars  worth  of  your  space 
can  be  opened  up  for  as 
little  as  $2.25  a  line  of  our 
space!  We’ll  put  that 
equipment  back  into  pro¬ 
duction  for  you  in  someone 
else's  plant — and  produce 
a  profit  for  you  to  boot! 


E&P  CLASSIFIEDS 
(212)  752-7050 
We  move  machinery! 


EQUIPMENT  &  SUPPLIES 

CAMERA  &  DARKROOM 

CARLSON  UNLIMITED  color  enlarger  with 
zenon  6KW  lamp,  10  x  12  negative  holder, 

4  lenses,  40x40 easel,  pin  system,  punch, 
computer  exposure  control,  7  years,  excel¬ 
lent  condition,  $12,000,  will  negotiate. 
Spectrum,  Inc.  1011  S.  5th  St,  Min¬ 
neapolis  MN  55415.  (612)  335-7647. 

PHOTOMECHANICAL  EQUIPMENT 

Pako  film  processor.  Model  24-1. 

Western  plate  coater.  Model  3M86. 

Cosar  53  Densitometer. 

Iconics  Plate  processor  Model  TCM25-2. 

Nu  Arc  Ultra  Plus  Platemaker  FT40UPNS. 
Act!  Copy  camera  Model  204. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.  Suite  201 

Overland  Park,  Kansas  66204 
(913)432-8276 

MAILROOM 

MODEL  B  Cutler  Hammer  bottom  wrap 
machine.  Available  immediately.  Very  good 
condition.  Box  27489,  Editor  &  Publisher. 

ONE  MODEL  545  Cheshire  Label  Machine 
for  newspapers  or  magazines  with  a  Model 
526  Cheshire  Label  head  and  Conveyor. 
ALSO  one  model  1530  Magnacraft  with 
multiwide  Label  Head  and  Conveyor  3  to  4 
years  old  in  like-new  condition.  Ed  Heisley, 
P.O.  Box  222083,  Dallas,  Texas  75222. 
(214)  357-0196. 

NEWSPRINT 

NEWSPRINT  ROLLS  all  sizes.  BEHRENS 
Pulp  &  Paper  Co.  3305  W.  Warner,  Santa 
Ana,  CA  92704.  (714)  556-7130. 

NEWSPRINT  ROLLS— Basis  30  lb.  steady 
supply,  prompt  shipment  from  inventory, 
delivered  price  on  request.  Brookman 
Paper  Corp.,  300  E  54  St.,  New  York,  NY 
10022.  (212)  688-3020. 

OFFERING  STANDARD 
CANADIAN  NEWSPRINT 

Up  to  2000  tons  monthly  July-December 
1979.  Price  FOB  Canadian  shipping  point. 
Box  28098,  Editor  &  Publisher. 

PHOTOTYPESETTING 

COMPUGRAPHICS 

7200 — $2800.  Compuwriters— $4000. 
2961— $2300.  Keyboards— $1200.  Jus- 
towriters,  FHN  Business  Products,  Church 
Rd.,  Mt.  Laurel.  N.J,  (609)  235-7614. 

2— HARRIS  Compuedit  terminals,  perfect 
condi'iiun,  $1795  each.  Filmotype  with  8 
fonLs,  $48.  (617)  631-7701. 

MAKE  AN  OFFER — 2  Compugraphic 
photocomposers,  4961s,  twin  lens,  one 
with  wire  strippers;  1-2961  HS  with  wire 
stripper;  spare  parts  kit,  font  strips.  Used 
5  years  and  running  good.  Larry  Wallman 
or  Scott  Mills  at  Sturgis  (Mich.)  Journal 
49061,  or  call  (616)  651-5407. 

COMPUGRAPHIC  CompuTape  II  with 
spare  parts  and  fonts;  2961  HS 
Compugraphic— serial  #1332,  with  spare 
parts;  Unified  composer— 1  punch.  All  in 
good  condition,  will  sell  separate  or  as 
package.  Make  reasonable  offer.  Call  Bob 
Vellenga  (216)  915-0000. 

2— CG  AUTOTAPE  perforators,  model 
A— $988,  model  C— $1888.  G.O,  Graphics 
tape  reader  for  Comp  1  or  II— $388.  (617) 
631-7700. 

2  COMPUEDIT  video  display  terminals 
$1000  each.  Perfect  condition.  North 
Platte  Telegraph,  North  Platte  NB  69101. 
(308)  532-«)00. 

ECRM  5200  SCANNER,  with  Beehive  VDT, 
BRPE  Punch,  excellent  condition, 
$15,(X)0.  Dale  E.  Cordry,  News-Press,  9th 
and  Edmond,  St.  Joseph,  MO  64502.  (816) 
279-5671. 

IBM  COMPOSER  FONTS 

18,  used,  excellent,  in  $20. 

(914)  764-4678/5122 

PRESSES 

FLYNN  DRYER  AND  CHILLROLLS 
CALL  JERRY  (305)  485-2070. 
LIKE  NEW;  SAVE  80%  NEW  COST. 


EQUIPMENT  &  SUPPLIES 


PRESSES 


COLOR  KING  WEB;  KJ8  folder,  30  horse 
power  drive,  2  units,  accumeter,  Count- 
0-Veyer,  Bingham  wrinkle  remover,  hoist. 
Thirty  hours  running  since  new.  Save 
thousands  on  like  new  press.  Atlantic 
Graphic  Machinery  Co.,  (404)  921-3438. 


WE  OWN  AND  OFFER 
Goss  Suburban  "1500"  units,  folders. 
Goss  Suburban,  3  unit  press. 

(Community  grease  press,  1  unit,  $19,(X)0. 
News  King  2  units.  Color  King  folder. 
Harris  V-15A,  5  unit  press. 

O.N.E,/ ATLANTA,  GA. 

(404)  321-3992  Telex  70-0563 


6  GOSS  MARK  I  Color  Decks  23  9/16' cut 
off. 

2  Goss  Mark  I  Unused  Color  Humps. 

14  Portable  Ink  Fountains  22%". 

Beach  Saddles  for  23  9/16"  cut  off. 
Contact:  Gordon  Lynn  (305)  761-4596. 


22%'CUTOFF  GOSS  HEADLINER.  4  units 
2  half  decks,  2  to  1  folder,  available  now. 

21Vz"  cutoff  Hoe  Colormatic,  3  units.  2 
half  decks,  available  now. 

2  presses,  22%'cutoff  Goss  Headliners.  8 
units,  1  half  deck  and  3  to  2  folders. 

4  wood  Autopasters. 

6  Goss  Autopasters. 

2  new  Goss  web  width  55''or  56" cut  down 
kit. 

2  Goss  double  balloon  formers.  1  is  23 
9/16"  cutoff,  1  is  22%"  cutoff. 

2  4-unit  Goss  Community  oil  bath 

6  unit,  2  folders  Goss  Surburban 

BRAMBLE  PROFESSIONAL  PRESS  INC. 

Route  2,  Box  2285,  McAllen,  TX  78501 
(512)  682-7011. 


HARRIS  V25,  6  units  with  2  folders  and 
clutching,  double  ended,  new  approxi¬ 
mately  1972.  Will  sell  as  complete  package 
or  individual  components.  IPEC,  Inc.,  401 
N.  Leavitt,  Chicago,  IL  60612.  (312)  738- 
1200,  Telex  25-4388. 


GOSS  COMMUNITY  Folders 
Goss  SU  Folder 
Goss  Metro  Folder  3-2 
Goss  Suburban  press  units,  folders. 

Gregg  flying  imprinter  22%" 

Harris  V25  add  on  units,  1974. 

Urbanite  V*  folder 

Urbanite  V4  folder 

Color  King,  2  units  folder  1965 

Fincor  motor  and  control  40-60  HP 

2  unit  V-15  Cottrell  with  Gear  Drive 

Urbanite  folder,  1968 

Wanted:  Newspaper  equipment 
and  complete  plants. 

IPEC  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph;  (312)  738-1200  Telex  25-4388 


COTTRELL  3  UNIT  V-15A/JF7  folder 
Cottrell  V-15A  press  units 
News  King  2  unit  press/folder 
Hantscho  Jr  2  unit/folder 
Acumeter  pasting  system 
Color  King  folder — 30  hp 
Muller  Counter  Stacker  Model  207 
INTER-WEB  SYSTEMS 
1836  Woodward  Street 
Orlando,  Florida  32803 
(305  896-4330;  Telex;  56-7471 


GOSS  HEADLINER  Mark  I,  22y4"cutoff,  8 
units.  2  folders  2;1,  RTP’s.  Mfg  1965. 

Goss  Headliner  Mark  I  22%" cutoff,  units 
only,  A-80,  Mfg.  1%8,  converted  units 
with  dampeners  for  offset. 

Daily  King,  4  units  complete  like  new,  30 
HP  drive,  16,500  c.p.h.,  Vz  and  V4  fold, 
camera,  burner. 

Goss  Urbanite,  5  units  plus  2  folders. 
22%"  cutoff,  Mfg.  1969-1970.  R/S. 

Goss  Signature/ Suburban.  23  9/16"cutoff, 
38"  wide,  8  units,  ovens  and  chill  rolls,  2 
folders,  4  pos.  r/s,  70  HP  drive. 

Bell-Camp,  Inc. 

PO  Box  97,  Elmwood  NJ  07407 

(201)  796-8442  Telex  13-0326 


GOSS  SUBURBAN,  8  units,  2  folders, 
1961-1967.  Will  sell  components  or 
complete  press. 

Goss  Community,  8  units,  2  SC  folders,  oil 
bath,  sidelay.  Will  sell  components  or 
complete  press. 

Goss  Community.  2  units,  new  1976, 
community  folder,  6  web  folder. 

IPEC,  INC. 

401  North  Leavitt  St 
Chicago  ILIinois  60612 

Ph;  (312)  738-1200  Telex  25-4388 


EQUIPMENT  &  SUPPLIES 


PRESSES 


CUTLER-HAMMER  heavy  and  light  duty 
conveyors  and  spare  parts.  Also,  heavy  duty 
Crabtree  conveyors  and  spare  parts. 
NORTHEAST  STORAGE 
AND  INDUSTRIES 
(213)257-7557. 


2  GOSS  COMMUNITY  units  2  years  old. 
Community  folder,  going  to  central  print¬ 
ing  plant.  Like  new.  Vvill  accept  offers. 
Write  Box  27985,  Editor  &  Publisher. 


GOSS  HEADLINER  units  and  folders  1960 
and  up.  Bell-Camp  Inc.,  PO  Box  97 
Elmwood  Park,  NJ  07407.  Telex  130-326 
(201)  796-8442. 


LIQUIDATION  SALE 

FIRST  TIME  OFFERED 

845  HARRIS 

AVAILABLE  IMMEDIATELY 
Six  printing  units  with  all  available  options 
wired  for  duplexing,  2-100  h.p.  drive 
motors,  1  RBC  folder  with  upper  and  lower 
silicone  applicators,  5  W.P.E.  high  speed 
flying  pasters,  1  Ferag  automatic  counter/ 
stacker  and  conveyor,  1  Vlier  plate  bender, 
1  ink  pump,  3  compressors.  1  duskolector. 
Like  new  condition  used  less  than  40  hours 
per  week.  No  dealer  or  broker  involved. 
$1  250  000 

NATIONAL  TABLOID  PRINTERS 

11058  West  Addison  St. 

Franklin  Park.  IL  60131 
(312)455-7178 


PLATE  CYLINDERS  FOR 
HOE  NEWSPAPER  PRESS 
22%"cutoff,  85" between  frames,  tension 
lockup.  Make  offer.  (213)  972-5186.  Bob 
Terry/Los  Angeles  (Calif.)  Times. 


WEB  OFFSET  EQUIPMENT 
4  unit  Color  King  press  with  Vz  and  V»  page 
folder,  40  H.P. 

Color  King  folder,  recond.  with  G.E.  30 
H.P. 

2  Daily  King  units  with  roll  stands,  recond. 
1  News  King  unit  with  roll  stand. 

Call  or  write: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.,  Ste  201 
Overland  Park,  KS  66204 
(913)  432-8276 


PRICED  TO  SELL— 2  unit  Goss  Commun¬ 
ity.  Vz  and  V4  page  folder,  2  units,  15  H.P. 
Vvrite  or  call: 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St..  Ste  201 
Overland  Park.  KS  66204 
(913)  432-8276 


PRICE  REDUCED— 9  unit  V25  Cottrell 
press.  2  heavy  duty  folders.  Vz  and  V4 
page,  2  press  drives,  upper  formers,  all 
units  have  clutches.  Write  or  call; 

CONTINENTAL  PRINTING  MACHINERY 
7881  Mastin  St.,  Ste  201 
Overland  Park,  KS  66204 
(913)  432-8276 


WANTED  TO  BUY 


KANSA  320  INSERTER,  minimum  3  sta¬ 
tions.  COUNT-O-VEYOR  STACKER.  Box 
2^82,  Editor  &  Publisher. 


CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7W  A.M.S., 
1290  Central  Ave.,  Hillside,  NJ  07205. 


GOSS  COMMUNITY  OIL  BATH  with  SC  fold¬ 
er  unit  separate.  Box  1983.  Editor  & 
Publisher. 


NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  UNITS. 

BOX  200,  EDITOR  &  PUBLISHER, 


UPPER  FORMER 
for  7  unit  Goss  Community. 
_ Phone  (601)  286-3366. _ 

GOSS  COMMUNITY — Need  2  grease  units 
only.  Must  be  in  good  condition.  No 
brokers  or  dealers,  please.  PO  Box 
014041,  Miami,  FL  33101. 


1  OR  2  GREASE  type  Community  units. 
Call  Jack  Bramble.  Professional  Press  En¬ 
gineering,  Route  2,  Box  2285,  McAllen,  TX 
78501.(512)  682-7011. 


A  USED  IDAB  721  SW  plastic  bundle 
wrapping  machine  wanted.  Reply  to  Box 
28346,  Editor  &  Publisher. 
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The  Industry’s 

MEETING 
PLACE  .  . 


When  you  need 
to  reach  news¬ 
paper  people, 
you  can  meet  all 
the  people  you 
want  to  meet — 
sellers,  buyers, 
employers,  job¬ 
seekers,  services, 
in  the  pages  of 

Editor  &  Publisher 

CLASSIFIED 

ADVERTISING 

Our  telephone  number-(212)  752-7050 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


SHERIDAN  48P  or  72P  inserter. 

Must  see  In  operation. 

Box  25954,  Editor  &  Publisher. 


MULLER  227  inserter. 
Minimum  3  stations. 

Box  25956,  Editor  &  Publisher. 


STA-HI  257  or 
251  COUNTER  STACKER 
Box  25955,  Editor  &  Publisher. 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


LATE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 


IBM  COMPOSER,  IBM  ESC,  IBM  fonts, 
offset,  N.  Gregory,  343  Clive  Ave.,  Ocean- 
side,  NY  11572.  (516)  764-2250. 


FERAG  counter  stacker  in  good  condition. 
Must  see  in  operation. 

Box  27787,  Editor  &  Publisher. 


Help  Wanted  .  .  . 


ACADEMIC 


POSITION  AVAILABLE 
Southern  Methodist  University  seeks  as¬ 
sistant  professor  to  teach  introduction  to 
mass  media  and  to  advise  freshmen.  In 
addition,  person  should  be  able  to  teach 
writing  or  advertising  or  public  relations. 
Salary  open.  Date  of  appointment;  June  1, 
1979.  Starting  date:  August  24,  1979. 
Send  resumes,  recommendations  and 
supporting  information  to;  David  McHam, 
acting  director.  Division  of  Journalism, 
Southern  Methodist  University,  Dallas,  TX 
75275.  Southern  Methodist  University  is 
an  Equal  Opportunity/Affirmative  Action 
Employer. 


TWO  ASSISTANT  PROFESSORS,  each  to 
teach  in  at  least  2  of  the  following  areas; 
News-editorial,  law,  advertising,  photogra¬ 
phy,  broadcasting.  Small  but  growing 
dynamic  department.  Must  have  solid 
media  expenence  plus  MA.  Begins  Sep¬ 
tember.  Write  Jimmy  Bedford,  Journalism- 
Broadcasting  Department,  University  of 
Alaska,  Fairbanks,  AK  99701.  (907)  479- 
7761.  Soriy,  no  collect  calls.  Equal  oppor¬ 
tunity,  affirmative  action  employer. 


WASHINGTON  STATE  UNIVERSITY  is 
seeking  an  assistant  general  manager  for 
student  publications  to  provide  counsel¬ 
ing,  creative  planning,  advising,  coordina¬ 
tion  and  day-to-day  direction  for  student 
advertising  and  circulation  staffs  on  the 
campus  daily  newspaper  and  a  large  year¬ 
book.  Responsibilities  would  require;  sev¬ 
eral  years  of  newspaper  local  display  ad¬ 
vertising  experience;  three  years  of  experi¬ 
ence  in  newspaper  advertising  supervi¬ 
sion;  a  bachelor's  degree;  and  some  ex¬ 
perience  in  supen/ision  and/or  coordinat¬ 
ing  a  campus  newspaper  ad  staff  is  pre¬ 
ferred.  This  is  a  permanent  position  on  a 
12-month  basis  (without  academic  rank) 
and  not  under  (or  in)  the  WSU  Communica¬ 
tions  Department.  Salary  minimum: 
$16,500,  negotiable  and  competitive 
based  on  experience  and  qualifications. 
Position  to  start  August  1,  1979  (or  ear¬ 
lier).  WSU  is  an  Equal  Opportunity/ 
Affirmative  Action  Employer.  Contact  Wes 
Calvert,  General  Manager,  WSU  Student 
Publications,  P.O.  Box  2008  C.S., 
Pullman,  WA  99163.  (509)  335-4573. 


ROCHESTER  INSTITUTE 
OF  TECHNOLOGY  NEEDS 
TEACHER  IN  NEWSPAPER  PRODUCTION 
Position  to  start  September  1,  1979.  Ap¬ 
plicants  should  have  considerable  experi¬ 
ence  in  newspaper  production  in  both  pre- 
and  post-press  operations.  Advanced 
academic  degree  preferred.  Write; 

Dr.  Mark  F.  Guldin 
Director,  School  of  Printing 
Rochester  Institute  of  Technology 
One  Lomb  Memorial  Drive 
Rochester,  New  York  14623 
An  affirmative  action,  equal  opportunity 
employer  M/F. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER 

Address  your  reply  to  the  box  number 
given  in  the  ad,  c/o  Editor  &  Publisher 
575  Lexington  Ave.,  New  York,  N.Y. 
10022. 

Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 
Editor  &  Publisher  is  not  responsible 
for  the  return  of  any  material  submit¬ 
ted  to  its  advertisers. 


ACADEMIC 


POSITIONS  IN  JOURNALISM 
FERRIS  STATE  COLLEGE 
BIG  RAPIDS  Ml  49307 
Coordinator  for  2  year  Journalism  As¬ 
sociate  Degree  Program,  and  Director  of 
Student  Publications:  Coordinate  2  year 
journalism  associate  degree  program, 
teach  Journalism  courses  and  supervise 
student  publications.  Master's  degree  in 
journalism  required,  teaching  experience 
and  professional  experience  in  print  and/or 
broadcast  journalism  preferred. 

Teacher  of  Journalism:  Teach  journalism 
courses  in  a  2  year  associate  degree  pro¬ 
gram,  assist  in  supen/ision  of  student  pub- 
hcations  and  advise  students.  Master's 
degree  in  journalism  required.  Teaching 
and  professional  experience  in  journalism 
preferred. 

Salary  and  rank  on  both  positions  are 
open,  to  be  determined  by  the  applicant's 
background  and  experience.  Salaries  are 
competitive  with  other  Michigan  state- 
supported  colleges  and  universities.  Posi¬ 
tions  available  September,  1979. 

Send  resume  and  other  supportive  infor¬ 
mation  by  June  30,  1979  to  Dr.  Tom 
Kakonis,  Associate  Dean,  School  of  Gen¬ 
eral  Education,  Phone  (616)  796-9971,  ext 
481.  An  equal  opportunity/affirmative  ac¬ 
tion  employer. 


ASSISTANT  PROFESSOR  of  Journalism  to 
teach  advertising  and  public  relations 
courses.  Appointment  begins  with  1979 
Fall  term.  Minimum  requirements;  Masters 
degree  in  Journalism  plus  professional  ex¬ 
perience  in  advertising.  Salary  is 
$14,S00-$16,500,  depending  on  qualifica¬ 
tion.  Preference  given  to  those  with  PhD 
degrees.  Send  application  materials  tO;  Dr. 
Deryl  R.  Learning,  Director,  School  of 
Journalism,  Marshall  University,  Hunting- 
ton,  WV  25701.  Application  deadline 
June  17.  1979. 


DISTINGUISHED 

PROFESSORSHIP 
Marshall  University  School  of  Journalism  is 
seeking  a  professor  to  fill  the  Frank  E. 
Gannett  Distinguished  Professorship  for 
•  the  1979  Fall  term.  Minimum  require¬ 
ments:  bachelor's  degree  and  extensive 
print  journaiism  experience.  Salary  is 
$27,0(j0-$29.000  for  9  months.  Send  ap¬ 
plication  materials  to;  Dr.  Deryl  R.  Learn¬ 
ing,  Director,  School  of  Journalism,  Mar¬ 
shall  University,  Huntington,  WV  25701. 
Calls  of  inquiry  welcome.  (3(}4)  696-2360 
or  697-4361.  Application  deadline  June 
17, 1979. 


PORTLAND  STATE  UNIVERSITY  invites 
applications  for  Assistant  Professor  of 
Journalism-/tdviser  to  Student  Publica- 
tions-Executive  Secretary  of  Publications 
Board.  Appointment  divided  as  follows: 
1.  Teaching:  Person  to  teach  news-editorial 
courses  for9  months  at  .50FTE;  2.  /tdvisory: 
Person  to  serve  .50FTE  for  12  months 
as  Adviser  to  Student  Publications  and 
Executive  Secretary  to  Publications  Board. 
Rank:  Assistant  Professor  of  Journal¬ 
ism.  annual  tenure  at  $17,133  salary. 
Qualifications:  M.A.  and  experience  pre¬ 
ferred.  Candidates  with  appropriate 
bachelor's  degree  and  more  extensive  ex¬ 
perience  considered.  Deadline:  July  1, 
1979.  Send  letter  of  application,  resume 
and  3  letters  of  reference  to  Donald  L. 
Guimary,  Chairman,  Journalism  Depart¬ 
ment,  Portland  State  University,  PO  Box 
751,  Portland.  OR  97207.  Portland  State 
University  is  an  equal  opportunity,  affir¬ 
mative  action  employer.  All  interested  per¬ 
sons  are  encouraged  to  apply. 
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HELP  WANTED 
ACADEMIC 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADVERTISING 


HELP  WANTED 
CIRCULATION 


INSTRUCTOR  or  Assistant  Professor  to 
teach  courses  in  news/editorial  program 
including  basic  reporting  courses,  copy 
editing,  feature  writing  and  magazine  arti¬ 
cle  wnting.  Applicant  should  have  profes¬ 
sional  experience  and  appropriate  terminal 
degree.  Contact:  Richard  Ambacher, 
Chairman,  Communications  Department, 
Glassboro  State  College,  Glassboro,  N.J. 
08028.  Glassboro  is  an  equal  opportunity 
employer. 

JOURNALISM  FACULTY  position  avail¬ 
able.  Master’s  degree  and  media  experi¬ 
ence  preferable.  Teach  Mass  Communica¬ 
tions.  Reporting  and  Newswriting  and 
Copy  Editing.  One  section  Freshman  Com¬ 
position  and  possibly  Technical  Reporting. 
Advise  student  paper  and  yearbook. 
Schedule  for  salary.  Send  letter  of  applica¬ 
tion  and  credentials  to:  Sinclair  Orendorff, 
President,  Northwest  Community  College, 
Powell,  WY  82435. 

ADVERTISING — an  assistant  professor  to 
teach  in  the  advertising  sequence  begin¬ 
ning  September  1,  1979.  A  Masters  degree 
and  some  teaching  and/or  professional  ex¬ 
perience  required.  A  tenure  track  position; 
9  month  academic  year.  Salary  $14,  500. 
Send  letter  of  application  and  resume  to 
Arthur  Guesman,  Department  of  Jour¬ 
nalism  and  Broadcasting,  107  Lord  Hall, 
University  of  Maine,  Orono,  ME  04469. 
Deadline  June  15,  1979.  An  equal 
opportunity/affirmative  action  employer. 

GROWING  JOURNALISM  DEPARTMENT 
seeks  seventh  faculty  member  for  Fall 

1979.  PhD  and  management  experience 
preferred.  Master's  required.  Up  to 
$19,800,  tenure  track.  Send  inquiries  to: 
Vice  President  for  Academic  Affairs,  East¬ 
ern  Illinois  University,  Charleston,  IL 
61920.  Equal  Opportunity/ Affirmative  Ac¬ 
tion  Employer. 

JOB  VACANCY  ANNOUNCEMENT 
Director  of  Student  Publications  to  super¬ 
vise  university  newspaper  and  yearbrok. 
Twelve-month  staff  appointment.  MA  pre¬ 
ferred  with  publication  experience.  Salary: 
minimum  $12,500  for  12  months. 
Appointment  date:  August  1,  1979;  Dead¬ 
line  for  applications:  July  1.  1979. 
Affirmative  Action/Equal  Opportunity 
Employer.  Send  resume,  transcript,  refer¬ 
ences  tO: 

R.T.  Ramsey 

Chairman,  Department  of  Communication 

Stephen  F  Austin  State  University 
SFA  Box  3048 
Nacogdoches,  TX  75962 

ADVERTISING— Master's  degree  and  pro¬ 
fessional  experience  required  to  teach 
courses  in  advertising  principles,  media 
and  broadcast  advertising  in  newly  accred¬ 
ited  Journalism  Department  (ACEJ). 
Rank  and  salary  dependent  upon  qualifi¬ 
cations  and  experience.  Submit  application, 
resume,  transcripts,  and  three  letters  of 
recommendation  to  Professor  Carolyn 
Stringer,  Chairman,  Search  Committee, 
Department  of  Journalism,  323  Academic 
Complex,  Western  Kentucky  University, 
Bowling  Green,  KY  42101.  Anplications 
accepted  until  position  is  filled.  An  Affirm¬ 
ative  Action/Equal  Opportunity  Employer. 

YEARBOOK  ADVISER — Master's  Degree 
and  experience  preferred  to  advise  for 
"The  Talisman"  (CSPA  Trendsetter  Award) 
and  teach  in  newly  accredited  Department 
of  Journalism.  Must  have  expertise  in  print 
design  and  news-editorial  or  photography. 
Rank  and  salary  dependent  upon  qualifi¬ 
cations  and  experience.  Applications  ac¬ 
cepted  until  position  is  filled.  Submit  ap¬ 
plication,  resume,  transcripts,  and  three 
letters  of  recommendation  to  Professor 
Robert  Adams,  Chairman,  Search  Commit¬ 
tee,  Office  of  University  Publications,  131 
Downing  University  Center,  Western  Ken¬ 
tucky  University,  Bowling  Green,  KY 
42101.  An  Affirmative  Action/Equal  Op¬ 
portunity  Employer. 

CHAIRMAN,  DEPARTMENT  OF 
JOURNALISM  AND  BROADCASTING 

TEXAS  WOMAN'S  UNIVERSITY 
Main  emphasis  on  print  media  but  person 
with  mixed  media  experience  preferred. 
Earned  doctorate  and  significant  univer¬ 
sity  experience  requried.  Apppointment 
available  September  1,  1979,  or  January  1, 

1980.  Send  resume,  recommendations, 
and  supporting  information  to  Dr.  Barbara 
Noel,  bean.  College  of  Humanities  and 
Fine  Arts,  Box  24f32  TWU  Station,  Den¬ 
ton,  TX  76204. 

Equal  Opportunity/Affirmative  Action 
Employer 


NEWSPAPER  POSITIONS 

NATIONWIDE 

CLASSIFIED  AD  MGR.  to  $35,000 

RETAIL  AD  MGR.  to  $20,000 

PRESSROOM  SUPER.  to  $30,000 

CITY  CIRC.  MGR.  to  $24,000 

AD  DIRECTOR  to  $30,000 

All  Fee  Paid. 

Call  or  send  resume  in  confidence  to: 

JOANNE  L.  BLUM 

WILLIAM  H.  NENSTIEL 
&  ASSOCIATES,  INC. 
7120  FOURTH  STREET 
SCOTTSDALE,  AZ  85251 
(602)  949-5164 

BUSINESS  MANAGER,  sales/promotion- 
oriented,  to  work  with  aggressive  sales 
staff  of  5  on  large,  solid  paid-circulation 
weekly  in  Northwestern  suburb.  Beautiful, 
highly-competitive  area.  Zone  9.  Newspa¬ 
per  experience  essential.  Salary  $18,C)00 
up  plus  bonus.  Box  28208,  Editor  & 
Publisher. 

CHIEF  FINANCIAL 
OFFICER 

Multi-media  corporation,  aggressive  ac¬ 
quisition  program.  Must  be  knowledgeable 
in  newspaper  and/or  broadcast  account¬ 
ing.  Have  ability  to  work  with  people. 
Travel  essential.  CPA  and/or  MBA  desira¬ 
ble.  Send  resume  and  salary  requirements 
to  Box  28193,  Editor  &  Publisher.  Replies 
confidential. 

GENERAL  MANAGEMENT 
We  are  looking  for  an  aggressive  person 
to  manage  a  25,000  circulation  city/ 
university  daily.  Major  responsibilities  in¬ 
clude  coordination  of  advertising  efforts; 
supervision  of  financial  and  accounting 
operations  of  the  paper  and  typesetting 
shop;  maintain  and  integrate  data  process¬ 
ing  operations;  manage  the  purchase  of  all 
corporate  equipment,  services  and 
supplies;  and  plan  for  and  respond  to  the 
personnel  needs  of  the  business  opera¬ 
tions  of  the  paper.  We  are  looking  for  a 
business  generalist  with  proven  strengths 
in  accounting  and  cash  management,  and 
3  to  5  years  experience  in  the  management 
of  middle  sized  daily  newspapers.  Salary 
approximately  $20,000/negotiable  depend¬ 
ing  on  qualifications.  Send  resume  tO:  Ed¬ 
ward  Gargan,  Editor,  The  Daily  Californian, 
Suite  300,  2490  Channing  Way,  Berkeley, 
CA  94704. 

OPPORTUNITY  to  join  growing  firm  as 
general  manager  of  a  large  weekly  in  Zone 
4.  Must  handle  large  share  of  advertising 
as  well  as  understand  need  of  personal 
community  involvement  in  city  of  7000. 
Box  28071,  Editor  &  Publisher. 


_ ADVERTISING _ 

AD  DIRECTOR  for  small  community  paper 
in  Southwest.  Salary  plus  commission.  Box 
X,  Window  Rock  AZ  86515. 

CENTRAL  NEW  YORK’S  oldest  weekly 
Newspaper  and  Pennysaver  is  always  look¬ 
ing  for  professional  salespeople.  Send  re¬ 
sume  to  Thomas  L.  Griffis,  181-183  Front 
St,  Owego  NY  13827, 

ADVERTISING  SALESMAN 

EDITOR  &  PUBLISHER  is  seeking  an  ad¬ 
vertising  representative  for  its  Chicago  of¬ 
fice.  Knowledge  of  and  respect  for  the 
newspaper  industry  desired.  Salary  and 
commission  contingent  on  background.  In¬ 
teresting,  challenging  work  with  consider¬ 
able  travel  required.  Write  to  D.L.  Parvin, 
Advertising  Manager,  or  phone  (212)  752- 
7050  for  appointment. 

ADVERTISING  MANAGER 
We’re  a/large  West  Coast  weekly  newspa¬ 
per  group  looking  for  a  professional  sales 
executive  to  supervise  a  staff  of  22.  Must 
have  a  proven  track  record  in  effectively 
guiding,  directing  and  motivating  a  display 
ad  staff  Must  be  systems  oriented  and 
know  how  to  sell  in  a  highly  competitive 
market.  Knowledge  of  West  (Joast  markets 
preferred,  but  not  required.  Excellent  sal¬ 
ary,  commission  and  benefit  package. 
Good  promotional  possibilities.  Send  re¬ 
sume  and  salary  history  to  Box  28275, 
Editor  &  Publisher. 


ADVERTISING  MANAGER 

Are  you  a  sales  manager  seeking  a  chal¬ 
lenge  with  a  fast  growing  weekly  group  or 
are  you  a  salesperson  ready  to  take  on 
management  responsibilities?  If  you  fall 
into  these  categories  then  a  great  oppor¬ 
tunity  may  be  waiting  for  you  in  Zone  5. 
Candidate  will  be  required  to  make  per¬ 
sonal  calls  and  manage  staff  of  3.  Good 
salary  plus  car.  Send  resume  and  history  of 
earnings  to  Box  28336,  Editor  &  Publisher. 

STRONG  ADVERTISING  PERSON  for  two 
Zone  2  weeklies.  Chance  to  run  whole 
show.  Need  is  now.  Box  28344,  Editor  & 
Publisher. 

ADVERTISING  DIRECTOR — Advancement 
has  created  opening  on  16,000  California 
offset  daily.  Fine  staff,  growth  market, 
with  emphasis  on  shopping  centers.  Write 
Box  28342,  Editor  &  Publisher. 

AD  MANAGER  who  is  not  afraid  to  sell,  is  a 
bit  cocky,  knows  he  or  she  is  good,  knows 
budgeting,  promotions,  etc.,  wants  to  be 
publisher.  Stock  available.  Prefer  aggres¬ 
sive  person  who  knows  where  he  or  she  is 
headed  in  this  business.  Send  resume  to: 
Garrett  Newspapers,  Inc.,  PO  Box  593, 
Fredericksburg  TX  78624. 


ADVERTISING  SALES 

The  Washington  Star,  a  subsidiary  of  Time, 
Inc.,  is  looking  for  persuasive,  tenacious 
advertising  sales  people  to  help  us  reach 
our  goal  of  being  Number  One  in  Washing¬ 
ton  DC.  You  must  have  proven  sales  ability, 
knowledge  of  media  buying  and  selling  and 
know  how  to  use  market  research  success¬ 
fully.  We  offer  excellent  company  benefits, 
salaries  in  the  mid  $20s,  plus  good 
bonuses  for  those  who  excell.  Send  a  re¬ 
sume  to: 

John  Heyd 
Marketing  Director 
THE  WASHINGTON  STAR 
Washington  DC  20061 

ADVERTISING  PRO  who  enjoys  the  chal¬ 
lenge  of  competition  and  would  like  to  be¬ 
come  our  No.  1  salesperson.  We  are  a 
small  but  rapidly  growing  ABC  daily  news¬ 
paper  located  on  beautiful  Lake 
Pontchartrain,  just  north  of  New  Orleans. 
Excellent  starting  salary  with  tremendous 

g'owth  potential.  Write  Terry  Maddox,  The 
aily  Sentry-News,  PO  Box  910,  Slidell  LA 
70459. 


RETAIL  AD  MANAGER— Exceptional  op¬ 
portunity  to  grow  with  expanding  weekly 
newspaper.  Strong  sales  background, 
good  knowledge  of  print  and  ability  to 
manage.  Resume  tO:  Jean  Dibble,  As¬ 
sociate  Publisher,  San  Francisco  Bay 
Guardian,  2700  19th  St,  San  Francisco  CA 
94110. 

ADVERTISING  SALES  TRAINEE  tor 
twice-weekly  community  newspaper  in 
Central  New  Jersey.  Perfect  career  starter 
for  recent  graduate  who  has  some  on-the- 
job  experience  through  summer  work  or 
internship.  Permanent,  full-time  opening 
with  company  benefits.  Send  qualifica¬ 
tions,  work  histoiy,  special  training  and 
date  available  to  Ray  Fabian,  Advertising 
Director,  News  Transcript,  PO  Box  679, 
Freehold  NJ  07728. 


CIRCULATION 


DO  YOU  REMEMBER  LAST  WINTER? 

If  you're  tired  of  the  snow  and  cold  weather, 
and  a  top  producer,  there  is  a  challenging 
opportunity  in  a  Sunbelt  state.  Tremen¬ 
dous  potential  awaits  an  aggressive,  pro¬ 
motion  minded,  shirt-sleeve  working  circu¬ 
lation  manager  in  Zone  9.  Seven  day, 
80,000  circulation  newspaper.  Only 
proven,  experienced  circulator  need  apply. 
Excellent  salary,  incentive  plan.  Give  full 
details,  including  salary  requirements,  in 
first  reply.  Write  Box  28333,  Editor  & 
Publisher. 

HOME  DELIVERY  MANAGER— A  growing 
agency  operation  in  the  Southwest  is  look¬ 
ing  fora  home  delivery  manager.  This  indi¬ 
vidual  will  have  an  enviable  track  record  in 
circulation  management  with  a  strong 
background  in  developing  and  working 
with  a  home  delivery  carrier  organization 
and  who  knows  how  to  maximize  sales  and 
service.  This  is  an  AM/PM  operation.  Sal¬ 
ary,  benefits  and  a  congenial  lifestyle  are 
above  the  ordinary.  Please  send  your  re¬ 
sume  including  salary  history  in  confi¬ 
dence  to  Box  28291,  Editor  &  Publisher. 

EDITOR 


DIVISION  MANAGER 

We  are  a  central  Ohio  metro  in  a  rapidly 
growing  market  seeking  an  exceptionally 
talented  and  effective  individual  to  join 
our  circulation  management  team.  This 
challenging  position  requires  leadership 
skills  to  motivate  uniontzed  district  per¬ 
sonnel  to  achieve  department  objectives. 
We  want  the  best  and  offer  a  salary  in  the 
$20,000  range,  excellent  fringes  and  an 
unusually  attractive  community. 

Forward  resume  in  confidence  to  the  De¬ 
partment  of  Employee  and  Labor  Rela¬ 
tions,  The  Columbus  Dispatch,  34  S.  Third 
St,  Columbus  OH  43216. 

FLEET  MANAGER 

Immediate  opening  for  thoroughly  experi¬ 
enced  Fleet  Manager  for  afternoon  news- 

§aper  in  large  metropolitan  city  in  Zone  2. 

tarting  salary  $30,000  per  year  plus  out¬ 
standing  company-paid  fringe  benefits. 
Send  resume  to  Box  28175,  Editor  & 
Publisher. 

CIRCULATION  MANAGER  needed  for 
6-day  PM  paper  of  11,500  circulation. 
Must  be  strong  in  collection  and  promo¬ 
tion.  Also  must  handle  motor  route  drivers. 
Good  benefits  and  chance  for  advance¬ 
ment  with  known  group.  Send  full  resume, 
and  salary  in  confidence  to  Harry  L. 
Stewart,  Publisher,  The  Salem  News, 
Salem  OH  44460. 

CIRCULATION  MANAGER  for  3  paper 
weekly  and  multi-weekly  suburban  group, 
in  beautiful  Portland,  Oregon  metropolitan 
area.  Prefer  someone  with  solid  suburban 
circulation  marketing  experience,  but  not 
necessary.  Must  have  proven  sales,  man¬ 
agement,  organizational  and  motivational 
skills.  Will  work  with  district  managers  and 
carriers.  Must  be  able  to  initiate,  develop 
and  follow  through  with  marketing  plans 
and  concepts  designed  to  increase  circula¬ 
tion  and  penetration  of  all  newspapers  in 
group.  Above  all,  must  be  a  dedicated 
worker.  Good  salary  and  incentive  plan, 
excellent  fringe  benefits,  part  of  a  growing 
regional  group.  Send  resume  in  conTidence 
to  Larry  Walker,  Outlook  Publishing  Co., 
PO  Box  678,  Gresham,  OR  97030. 

CIRCULATION  MANAGER— 50,000  circu¬ 
lation  Zone  5  weekly  group.  Growth  mar¬ 
ket,  quality  news  product.  Excellent  op¬ 
portunity  fora  community-minded  pro  with 
credentials  on  paid  and  TMC.  Send  resume 
to  Box  28354,  Editor  &  Publisher. 

MEDIUM  SIZE  Florida  newspaper  needs 
aggressive,  promotion  minded  home  deliv¬ 
ery  manner.  Must  be  strong  on  sales  and 
service.  Outstanding  growth  potential.  Ex¬ 
cellent  salary  and  company  paid  benefits. 
Write  Box  28337,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


ASSISTANT  CLASSIFIED 
MANAGER 

We're  seeking  an  aggressive,  take  charge 
winner  with  excellent  sales  skills  and 
proven  supervisory  ability  to  manage  our 
classified  outside  sales  staff,  sales  sup¬ 
port  personnel  and  national  classified  so¬ 
licitors. 

You'll  work  closely  with  our  classified  man¬ 
ager  in  budgeting,  formulating  and  imple¬ 
menting  policy,  planning  and  directing  the 
department’s  sales  efforts  and  conducting 
sales  training. 

Previous  classified  experience  is  essential 
and  experience  in  a  competitive  market  is 
preferred.  If  you’re  looking  for  a  challeng¬ 
ing  spot  with  real  growth  opportunity  at 
one  of  the  Sunbelt’s  most  progressive 
AM/PM  newspaper  operations,  call  or  send 
a  letter  and  resume  in  strict  confidence  to: 
Gary  Ahlstrom,  Classified  Advertising 
Manager  or  Dan  Shaver,  Personnel  Direc¬ 
tor,  The  Knight  Publishing  Co.,  Publishers 
of  the  Charlotte  News  and  the  Charlotte 
Observer,  2  editorially  independent  news¬ 
papers,  600  S.  Tryon  St,  Charlotte  NC 
28202.  Equal  opportunity  employer. 

CLASSIFIED  MANAGER 

Immediate  opening  for  a  shirt-sleeve  man¬ 
ager  for  suburban  weekly  group  in  Zone  5. 
(Candidate  to  manage  5  phones  plus  per¬ 
sonally  develop  outside  sales.  Ideal  for  ex¬ 
perienced  classified  salesperson  making 
move  to  management  or  manager  seeking 
new  challenge.  Excellent  fringes  and  in¬ 
centive  programs.  Salary  commensurate 
with  experience.  Send  salary  requirements 
and  resume  to  Box  28353,  Editor  & 
Publisher. 
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HELP  WANTED 


CLASSIFIED  ADVERTISING 


CLASSIFIED  AD  MANAGER 
Major  Sunbelt  morning  and  evening  daily 
is  seeking  a  classified  professional  to 
manage  our  classified  department.  The  in¬ 
dividual  selected  will  direct  the  complete 
operations  of  an  outside  staff  and  large 
telephone  sales  department.  Top  man¬ 
agement  skills  and  a  firm  knowledge  of 
classified,  along  with  training  skills  and 
knowledge  of  electronic  systems  are  a  pre¬ 
requisite. 

If  you  are  ready  for  a  challenging  and  re¬ 
warding  move  up  to  one  of  the  top  markets 
in  the  South,  send  resume  in  strictest  con¬ 
fidence  to  Box  28357,  Editor  &  Publisher. 


DATA  PROCESSING 


DATA  PROCESSING 
MANAGER 

60,000  daily  in  Sun  Belt  is  seeking  an  ex¬ 
perienced  data  processing  manager  for  its 
business  office.  Must  have  supervisory  ex¬ 
perience.  Good  pay  and  benefits.  Send  re¬ 
sume  to  Box  28045,  Editor  &  Publisher. 


Circulate  Your  Jobs,  Services,  Talents 
to  the  Largest  Newspaper 
Audience  in  the  World 
with  E&P  Classifieds 


EDITORIAL 


REPORTER — minimum  experience  1  year 
for  leading  semi-weekly.  Ability  to  cover 
any  beat,  initiate  features,  produce  ample, 

5ood  copy.  Immediate  opening.  Robert 
ohanson.  The  Review,  Plymouth  Wl 
53073.  (414)  893-6411. 


ALTERNATIVE  WEEKLY  in  southern  Con¬ 
necticut  seeks  experienced  feature  writers 
and  reviewers  for  arts  section.  If  you  agree 
that  culture  isn't  neutral  but  related  to 
people’s  lives,  we'd  especially  like  to  hear 
from  you.  Women  and  minorities  encour¬ 
aged  to  apply.  Box  28257,  Editor  & 
Publisher. 


MANAGING  EDITOR  NEEDED— Editorial 
and  production  responsibility  for  four- 
year-old  Connecticut  weekly  law  newspa¬ 
per.  Good  writing  and  interviewing  skills. 
Law  background  not  necessary,  but  some 
awareness  of  legislative  and  judicial  proc¬ 
esses  a  plus.  One  or  two  years  experience. 
Duties  include  writing  column  (covering 
legislature,  courts,  legal  issues,  judicial 
administration),  editing  news,  layout  and 
production.  Some  knowledge  of  typeset¬ 
ting,  pasteup  and  ad  design  necessary. 
Ability  to  work  under  pressure  and  with 
people.  This  is  a  position  for  a  strong,  en¬ 
thusiastic,  take-charge  person  who  desires 
more  versatility  and  responsibility.  Present 
managing  editor  leaving  end  of  July  (after 
three  years  with  paper)  to  attend  law 
school;  she  will  train  new  managing  editor. 
Career  opportunity  with  growing  company. 
Salary  negotiable.  Send  resume  and  clips 
to:  The  Connecticut  Law  Tribune,  106  Ann 
Street,  Hartford,  Connecticut  06103. 


LIFESTYLE-WOMEN’S  EDITOR  for  medi¬ 
um  size  Zone  4  daily.  Proven  writer  with 
camera  and  layout  experience.  Strong 
feature  writer  with  personality  to  fit  in  busy 
"Southern  style"  community.  Box  28069, 
Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 


THERE'S  ROOM  for  an  innovative  person 
with  an  ener»  reporting  and  desk  back¬ 
ground  at  The  Oil  Daily's  Washington 
editorial  office.  We  need  an  editor  for  our 
special  issues  (approximately  50  of  them  a 
year  running  from  12  to  80  tabloid  pages). 
The  work  includes  advance  planning,  mak¬ 
ing  assignments  to  staff,  stringers  and 
special  contributors  in  various  parts  of  the 
world  and  nation;  working  with  graphic  art¬ 
ist;  some  personal  writing— and  a  great 
deal  of  makeup.  Basically,  it’s  a  one- 
person  creative  and  editing  show.  Send  re¬ 
sume  and  (if  you  have  some)  samples  to 
DeVan  L.  Shumway,  Editor  and  Publisher, 
The  Oil  Daily,  337  National  Press  Bldg., 
Washington,  D.C.  20045. 


50,000  EAST  COAST  suburban  daily  seeks 
No.  3  person  to  ramrod  use  of  profes- . 
sional-level  stringers  in  all-out  circulation 
drive.  Outstanding  salary,  benefits  and 
future  for  right  person.  The  ideal  can¬ 
didate  has  3o  years  reporting  and  desk 
experience  and  possesses  leadership  po¬ 
tential.  Include  references  with  letter  and 
resume.  Box  28048,  Editor  &  Publisher. 


FAST,  ACCURATE  news  editor  for  growing 
Mississippi  weekly  of  4(XX)  circulation. 
Some  photography  and  sports  necessary. 
Box  28122,  Editor  &  Publisher. 


IMMEDIATE  OPENING— Editor  for  21,000 
weekly.  Aggressive,  talented  individual  to 
supervise  small  staff.  Good  pay  for  right 
person.  Resumes  and  clips  to  Publisher, 
The  Uliana  Spirit,  PO  Box  220,  Watseka  IL 
60970. 


NEED  NO.  2  person  in  3Vz  man  sports  de¬ 
partment.  Also  a  No.  3  person.  20,000 
daily  and  Sunday,  North  Jersey.  No.  2  per¬ 
son  should  be  capable  of  layout  as  well  as 
covering  sports,  writing  column.  Write  or 
call  Rod  Odell,  Editor,  Daily  Advance, 
Cover,  NJ  07801  or  phone  (201)  366-3000. 


COASTAL  COMPANY  in  Zone  4  needs  EX¬ 
PERIENCED  reporter.  Excellent  company 
benefits:  good  starting  salary.  R»ly  with 
writing  samples  to  Box  28072,  Editor  & 
Publisher. 


MANAGING  EDITOR  of  semi-weekly  news¬ 
paper  group  in  Southeast.  Must:  Be  strong 
organizer  and  leader,  be  strong  on  people 
skills,  be  good  news  judge,  be  good  writer, 
be  good  copy  editor,  be  good  planner.  Po¬ 
sition  could  lead  to  Editor  within  one  vear. 
Must  train,  maintain,  good  news  staff.  Ex¬ 
cellent  salary,  benefits  for  right  person. 
Send  resume,  current  salary,  current  is¬ 
sues  of  paper  where  you  are  presently 
employed  to  Box  28082,  Editor  & 
Publisher. 


SPORTS  MAKE-UP 

Georgia  firm  has  immediate  opening  for 
sports  make-up  person.  Experience  in  lay¬ 
out  and  general  assignment  reporting  are 
essential.  Excellent  company  benefits. 
Respond  with  resume  and  samples  of 
work.  Box  27930,  Editor  &  Publisher. 


MANAGING  EDITOR  for  a  small  commun¬ 
ity  paper  in  the  Southwest.  Should  have 
some  editorial  experience.  Please  send 
clips.  Box  X,  Window  Rock  AZ  86515. 


SKILLED  EDITORS  needed  on  city  and 
copy  desk  of  Ft  Lauderdale  news,  Florida's 
largest  evening  newspaper.  VDT  experi¬ 
ence  required.  Room  to  advance.  Send  re¬ 
sume  to:  Employment  Manager,  Ft 
Lauderdale  News,  PO  Box  14430,  Ft 
Lauderdale  FL  33302. 


IT’S  A  CLASSIFIED  SECRET! 

We’ve  got  a  secret — and  it’s  strictly  classified  information!  We’ll* 
never  reveal  the  identity  of  an  E&P  Box  Holder,  however  if  you  want 
to  answer  a  Box  Number  ad,  but  don’t  want  your  reply  to  go  to 
certain  newspapers  (or  companies),  put  your  mind  at  easel 

Just  seal  your  reply  in  an  envelope  addressed  to  the  Box  Holder. 
Attach  a  note  telling  us  what  newspapers,  groups  or  companies  you 
don’t  want  the  reply  to  reach.  Then  put  the  reply  and  the  note  in  an 
envelope  addressed  to  E&P  Classifieds.  If  the  Box  Number  you’re 
answering  is  on  your  list,  we’ll  discard  your  reply. 

IMPORTANT:  We  can’t  return  your  reply  because  that  would  be  the 
same  as  telling.  So  don’t  send  indispensable  material.  Also  attach  a 
note  each  time  you  want  a  box  holder  checked. 

And  if  you  don’t  want  your  reply  to  be  sent  to  any  property  held  by 
a  group,  it’s  best  to  list  the  properties. 


HELP  WANTED 


EDITORIAL 


NEWS  EDITOR 
SOUTH  FLORIDA 

Challenging  position  on  growing  AM  in 
highly  competitive  area.  Must  have  mature 
news  judgment,  ability  to  respond  well 
under  pressure.  News  Editor  supervises  8 
person  A  section  desk  and  participates  in 
management  level  planning.  (k)od  salary 
and  benefits.  Box  28251,  Editor  & 
Publisher. 


IMMEDIATE  OPENINGS  for  2  general  as¬ 
signment  reporters  and  1  sports  reporter. 
If  you  are  a  good  writer,  know  make-up, 
and  can  use  a  camera,  we  have  a  place  for 
you  in  Branson,  Missouri.  Large  weekly 
newspaper  averaging  over  50  pages  per 
week.  Send  resume  to  PO  Box  710,  Bran¬ 
son,  MO  65616  or  phone  (417)  334-3161, 
ask  for  Rupert  Phillips. 


MANAGING  EDITOR— 4200  circulation 
northeastern  Oklahoma  daily.  $11,700 
plus  benefits  to  start.  Clips,  references  to: 
Daily  Journal,  Vinita  OK  74301. 


SPORTS  EDITOR 

We'd  be  batting  1000  rf  we  had  the  right 
manager.  Aggressive  45,(X)0-i-  afternoon 
daily  near  Chicago  needs  a  strong  sports 
editor  who  can  see  the  total  picture  and 
present  it  to  readers  graphically  and 
grammatically.  Experience  required,  good 
pay  and  fringes.  Send  writing,  editing  and 
layout  samples  with  references  to  Box 


EDITOR-REPORTER 

Prominent  Washington  based  newsletter  is 
seeking  an  experienced  editor  for  its  tax 
letter  staff.  The  qualified  candidate  should 
have  a  demonstrated  ability  in  tax  field  and 
be  able  to  analyze  and  interpret  tax  de¬ 
velopments  for  our  subscribers.  A  self¬ 
starter  who  can  initiate  and  follow  through 
on  ideas.  . Salary  commensurate  with  back¬ 
ground  and  ex^rience.  Excellent  benefits 
package  including  profit  sharing.  Send  re¬ 
sume  and  salary  requirements  to  Box 
28350,  Editor  &  Publisher. 


EDITOR 

Journalist  for  challenging  spot  with 
newsletter/magazine  publisher.  Experi¬ 
ence  in  electronics/tv  technology  or  similar 
tech  fields  a  must.  Excellent  opportunities 
for  advancement.  Send  letter,  resume  and 
writing  sample  with  salary  history  to  D. 
Quirk,  Knowledge  Industry  Publications,  2 
Corporate  Park  Dr,  White  Plains  NY  10604. 


EDITOR  for  new  apparel  publisher.  Excit¬ 
ing  opportunity  in  one  of  the  nation's  great 
cities.  Layout  and  desk  experience  not  vi¬ 
tal.  Must  have  women's  apparel  and  fash¬ 
ion  background  and  be  a  strong  writer. 
Send  resume  and  salary  needs  im¬ 
mediately  to  Box  28319,  Editor  & 
Publisher. 


SCIENCE  WRITER  needed  for  position  as 
assistant  editor  of  monthly  science 
magazine  directed  toward  high  school  and 
lay  audience.  Degree  in  chemistry  or 
physics  required  along  with  experience  in 
journalism.  Please  send  resume,  clips  and 
salary  history  to  American  Chemical  Soci¬ 
ety,  Personnel  Office.  1155  16  St  NW, 
Washington  DC  2(X)36. 


SEEKING  EDITOR  for  New  Mexico  daily 
newspaper,  proven  ability  in  writing,  wire 
filing  and  page  layout.  Send  resume  to 
James  K.  (Sreen,  Publisher,  Daily  Press, 
Artesia  NM  88210. 


ALTERNATIVE  WEEKLY  newspaper, 
southern  Connecticut,  seeks  reporter 
familiar  with  Bridgeport  area.  Women  and 
minorities  are  encouraged  to  apply.  Box 
28199,  Editor  &  Publisher. 


SPORTS  WRITER  with  copy  editing  and 
layout  experience  for  medium-size  daily  in 
the  tri-state  area  of  Iowa,  Wisconsin  and 
Illinois.  Need  a  go-getter  who  loves  cover¬ 
ing  high  school  and  college  sports  for  a 
paper  that  excells  in  photojournalism. 
Send  your  resume  with  clips  to  Tom  Ka- 
merer.  Personnel  Director,  Telegraph 
Herald,  PO  Box  688,  Dubuque  lA  52001. 
Equal  opportunity  employer. 


COUNTY  SEAT  reporting  for  daily  and  edit¬ 
ing  weekly  paper.  One  job  combines  both. 
Weekly  editor  will  also  report  daily  to  coun¬ 
ty’s  only  daily  newspaper.  Small  town.  Free 
weekly  soon  to  undergo  major  changes. 
Needs  reliable  newsperson  with  judgment 
who  can  do  it  all  but  sports.  $175  week. 
Ron  Isbell,  Marshall  Independent,  PO  Box 
8.  Marshall  IL  62441. 


HELP  WANTED 


EDITORIAL 


ASSISTANT  EDITOR  wanted  for  working 
fishing  newspaper  in  northern  New  Jersey. 
Call  for  appointment  (201)  264-2502. 


WRITER — Tulane  University  will  have  an 
opeiiing  on  July  1  for  a  writer  to  prepare 
stories  for  release  to  local  and  national 
media.  Applicant  sfiould  be  familiar  with 
news  media  and  have  a  concern  for  higher 
education.  Send  resume  to:  Terry  Krieger, 
Director  of  University  Relations,  Tulane 
University,  New  Orleans  LA  70118.  Dead¬ 
line  for  applications  is  June  15,  1979.  An 
equal  opportunity/affirmative  action 
employer. 


GENERAL  ASSIGNMENT  REPORTER— 
must  have  sports  background,  photogra¬ 
phy  a  plus,  to  work  on  7,(XX}  circulation 
daily.  Long  hours  with  excellent  charKe  to 
learn  all  facets  of  daily  newspaper  report¬ 
ing.  Write  Box  28325,  Editor  &  Publisher. 


MANAGING  EDITOR 

New  Jersey  weekly  newspaper  group  wants 
a  strorig  organizer,  good  with  people,  good 
news  judgment,  good  writer,  good  copy 
editor.  Excellent  salary  and  benefits.  Send 
resume,  current  salary,  current  issues  of 
your  present  paper  to  Box  28322,  Editor  & 
Publisher. 


EDITOR 

Award  winning  AM  Northeastern  suburban 
daily  seeking  top  news  executive  with 
proven  skills  in  all  operational  facets.  Must 
be  good  at  del^ating  and  communicating. 
Write  Box  28320,  Editor  &  Publisher. 


ARTS  WRITER/EDITOR 

The  Kansas  City  Star  needs  an  experienced 
copy  editor/writer  for  its  expanded  Arts 
and  Entertainment  section.  This  individual 
will  edit  Arts  and  Entertainment  copy  and 
manage  our  weekly  book  review  section 
(writing  and  editing  reviews,  laying  out 
pages).  Qualifications:  At  least  4  years  of 
professional  general  assignment  work,  a 
working  knowledge  of  the  arts  (especially 
literature)  and  an  understanding  of  what 
makes  for  good  criticism.  Salary  negoti¬ 
able.  Send  resume,  examples  of  your  work, 
and  references  to  Arts  and  Entertainment 
Editor,  Kansas  City  Star,  1739  Grand, 
Kansas  City  MO  64108. 


GENERAL  ASSIGNMENT— We  need  a  sea¬ 
soned  pro  to  handle  general  assignment 
beat  and  to  polish  the  copy  of  less  experi¬ 
enced  reporters.  We  are  a  prize-winning 
PM  in  Zone  3  on  the  sea  coast,  circulation 
96,000.  Clippings  and  resume  to  Box 
28355,  Editor  &  Publisher. 


ASSISTANT 
MANAGING  EDITOR 

The  Pulitzer  Prize  winning  Sun  Newspa¬ 
pers  of  Omaha,  a  40,(XX)  paid  circulation 
weekly  group,  seeks  a  news  pro  who  un¬ 
derstands  investigative  reporting,  hard 
news  coverage  and  managing  reporters. 
We  seek  an  individual  with  some  desk  or 
management  experience  as  well  as  experi¬ 
ence  as  a  reporter.  You  will  be  responsible 
for  directing  our  4-member  metro  news 
staff,  including  generating  of  stoiy  ideas, 
maintaining  deadlines  and  editing  for  ac¬ 
curacy  ana  balance.  Other  duties  include 
planning  and  execution  of  special  sections 
and  aiding  the  managing  editor  in  overall 
newsroom  management.  Please  write  or 
call  collect:  Tom  Glitter,  Assistant  Pub¬ 
lisher  and  Editor,  Sun  Newspapers,  4875  F 
St.,  Omaha  NB  68117.  (402)  733-7300. 


WANT  TO  DO  IT  ALL?  One  person  news 
staff  needed  immediately  to  write,  take 
photos  and  layout  New  York  State  weekly 
that  has  won  many  prizes.  $165  a  week  to 
start.  Call  Jim  Kevlin,  (203)  435-2541,  for 
interview. 


WE'RE  LOOKING  FOR 
A  MANAGING  EDITOR 

Growing  Zone  5  daily  is  looking  for  a 
top-notch  managing  editor.  The  per¬ 
son  we  want  has  at  least  5  years' 
experience  and  the  ability  to  guide 
aggressive,  young  reporters.  He/she 
will  have  day-to-day  control  of  this 
highly-respected  6-day  AM  paper. 
Salary  in  low  $20s.  All  medical, 
hospitalization,  dental  paid  by  com¬ 
pany.  Excellent  area  to  work  and 
live.  Write  Box  28334,  Editor  & 
Publisher. 
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HELP  WANTED 


EDITORIAL 


STATE  CAPITAL  REPORTER  for  major 
suburban  7-day  daily.  The  successful  can¬ 
didate  will  have  at  least  4  to  5  years  of  daily 
newspaper  experience  and  a  reputation  for 
solid  reporting,  tireless  digging  and  good 
writing.  Excellent  salary,  fringe  benefits 
and  growth  potential.  Mail  resume  to  Doug¬ 
las  K.  Ray,  Managing  Editor,  The  Daily  & 
Sunday  Herald,  PO  Box  280,  Arlington 
Heights,  IL  60006.  Equal  opportunity 
employer. 


FEATURE  EDITOR 

Can  you  run  a  4-person  feature  depart¬ 
ment  for  a  17,000,  6-day  Florida  PM?  Re¬ 
sponsibilities  include  a  Lifestyle  section 
that  was  a  Penney-Missouri  finalist  last 
year,  food,  entertainment  and  religion  sec¬ 
tion  plus  strong  society  coverage.  We're 
part  of  a  small  chain  with  opportunities 
waiting  at  larger  papers.  Pay  is  $13,000 
plus  good  benefits  and  the  job  is  vacant 
now.  Contact  Larry  Kieffer,  Managing 
Editor,  Daily  News-Chief,  PO  Box  1440, 
Winter  Haven  FL  33880.  (813)  294-7731. 


WE’RE  EXPANDING 

The  AP  sports  editors  picked  our  daily 
sports  section  this  year  as  third  best  in  the 
nation.  We're  pushing  for  a  complete,  high 
quality  package.  We  need  skilled  copy 
editors  willing  and  able  to  use  our  VDTs  to 
make  stories  sing,  conscientious  reporters 
for  the  general  and  new  regional  bureau 
staffs.  You'll  live  in  a  pleasant,  busy  New 
South  Capitol  city.  If  you're  motivated, 
have  a  journalism  degree  and  at  least  two 
years  experience,  write:  Robert  Gordon, 
Managing  Editor,  Jackson  Daily  News,  PO 
Box  160,  Jackson,  MS  39205.  Include 
clips,  a  resume  and  salary  history. 


EDITOR  to  write  and  edit  monthly  newslet¬ 
ter  dealing  with  the  Energy  Crisis.  Call 
(212)  421-9569,  10  am-4  pm. 


EDITOR  to  write  and  edit  monthly  newslet¬ 
ter  dealing  with  the  current  popularity  of 
exercise  and  injuries  resulting  from  improp¬ 
er  training.  Call  (212)  421-9569,  10  am- 
4  pm. 


KNOW-IT-ALL  reporter-editor  for  2 
Pennsylvania  weeklies.  Workhorse,  work¬ 
aholic,  etc.  $15,C)00.  Box  28271,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  small  daily  in 
southwest  Pennsylvania.  Chance  for  ag¬ 
gressive  rather  than  experienced,  quality 
newsperson  to  run  own  show.  Call  Jeanette 
News  Dispatch  (412)  523-5541,  ext  60. 


BUSINESS  WRITER 

The  Courier- Journal  is  seeking  a  reporter 
for  general  assignment  business  and 
economics  coverage,  including  govern¬ 
ment  regulation.  The  business  staff,  with  5 
full  time  writing  positions,  offers  oppor¬ 
tunities  for  extensive  enterprise  work  and 
travel  throughout  the  newspaper's  regional 
circulation  area.  Staff  material  may  appear 
on  the  daily  business  pages,  in  two  sepa¬ 
rate  weekend  business  sections  or,  where 
appropriate,  in  the  general  news  sections 
and  other  special  sections  of  the  newspa¬ 
per.  Knowledge  of  business  and  solid  pre¬ 
vious  reporting  experience  are  required. 
Send  resume  and  clips  to  Philip  Moeller, 
Business  Editor,  The  (^urier- Journal,  525 
West  Broadway,  Louisville  KY  40202. 


FREELANCE 


DENTAL,  MEDICAL  insurance  available  for 
freelancers:  affiliate  with  the  American 
National  News  Service.  (212)  344-6676,  or 
233-6161. 


GRAPHICS 


MAGAZINE  GRAPHICS  EDITOR 
National  nature  magazine,  Milwaukee- 
based,  900,000  circulation,  with  rich 
four-color,  looking  for  adaptable,  imagina¬ 
tive  editor  with  unfettered  imagination  and 
high  productivity.  Primary  responsibility; 
To  conceptualize  both  national  and  inter¬ 
national  photo  stories,  working  with  our 
editors,  with  photographers  and  photo 
agencies  on  unique  picture  story  assign¬ 
ments. 

Must  be  able  to  distinguish  top  quality 
Kodachromes.  Job  requires  self-starter 
able  to  work  independently.  Position  avail¬ 
able  immediately,  ''alary  commensurate 
with  experience.  G  t  opportunity  profes¬ 
sionally.  Send  letter  .<nd  resume,  including 
experience,  salary  history,  and  why  you  are 
the  person  for  this  job,  to  Bob  Strohm,  225 
East  Michigan,  Milwaukee  Wl  53202. 
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HELP  WANTED 


MAILROOM 


LARGE  DAILY  newspaper  in  Zone  2  needs 
mailroom  supervisor.  Must  possess  strong 
leadership  ability.  Please  reply  Box  28324, 
Editor  &  Publisher. 


MAILROOM  MANAGER — Immediate  open¬ 
ing  for  experienced  manager  for  mailroom 
operation  on  7-day  evening  and  Sunday 
with  supplemental  publications.  Division 
of  national  group.  Good  salary  with  excel¬ 
lent  fringe  benefits  and  bonus  incentive. 
Reply  in  confidence  to  Walt  McCoy,  Circu¬ 
lation  Director,  Journal  News,  Box  298, 
Hamilton  OH  45012.  (513)  863-8200. 


MARKET  RESEARCH 


CHALLENGING  POSITION  for  marketing 
and  research  manager  to  be  responsible 
for  editorial,  advertising  and  circulation 
research  efforts  of  AM  and  PM  newspaper 
located  in  growth  market.  Responsibilities 
include  questionnaire  construction,  sam¬ 
pling,  interviewer  training,  data  processing 
and  analysis:  maintaining  and  processing 
market  and  readership  data  derived  from 
primary  and  secondary  sources:  designing 
of  brochures  and  sales  tools.  Should  be 
highly  motivated  and  possess  good  verbal 
and  people  skills,  bachelor's  degree  in 
communication,  marketing  or  research 
highly  desirable.  Reports  to  Advertising  Di¬ 
rector.  Excellent  fringe  benefits.  Please 
send  resume  and  salary  °xpectations  to 
Personnel  Department,  Lexington  Herald 
Leader  Co.,  239  W.  Short  St,  Lexington  KY 
40507. 


PRESSROOM 


PRESSROOM  SUPERINTENDENT  medium 
size  daily  newspaper  with  commercial  oper¬ 
ation  (Zone  5).  Must  have  strong  manage¬ 
ment  capabilities.  Responsible  for  offset 
press,  scheduling,  camera/stripping  de¬ 
partment,  platemaking  department,  pur¬ 
chasing  and  quality  control.  Organization 
provides  career  growth  potential  with  excel¬ 
lent  salary  and  fringe  benefits.  All  replies 
confidential.  Send  resume  to  Box  27/39, 
Editor&  Publisher. 


LARGE  METROPOLITAN  DAILY  has  im¬ 
mediate  opening  for  pressmen  in  a  non¬ 
union  plant.  Zone  6.  Organization  provides 
career  growth  potential  with  excellent  sal¬ 
ary  and  fringe  benefits.  All  replies  confi¬ 
dential.  Send  resume  to  Box  27824,  Editor 
&  Publisher. 


PRESSROOM 

SUPERINTENDENT 

to  oversee  large  metrodaily — 7  day  located 
Zone  9.  Must  have  web  offset  experience. 
Must  have  strong  managerial  capabilities 
and  willing  to  accept  challenge.  Please 
send  resume  plus  salary  expectations  to 
Box  27102,  Editor  &  Publisher. 


PRESSMAN — Experienced  pressman  for  8 
unit  Harris  V-15A.  Send  resume  to  DeLand 
Sun  News,  c/o  Chester  Haynes,  PO  Box 
1119,  DeLand  FL  32720  or  call  (904) 
734-3661, 


OFFSET  PRESSMAN,  Urbanite  experience 
helpful,  generous  compensation,  excellent 
career  potential,  full  benefit  program. 
Contact  Steve  Klein,  Lloyd  Daily  News, 
Lloyd  Wl  53511,  (608)  365-8811. 

NORTHERN  CALIFORNIA  small  daily 
newspaper  seeks  pressperson  with  quality 
production  ability  to  operate  a  Goss  Com¬ 
munity  press.  Confidence  respected.  Box 
28316,  Editor  &  Publisher. 


JOURNEYMAN  or  apprentice  press 
operator  for  a  5  unit  Goss  Community. 
Giood  starting  salary  and  benefits.  Live  at 
the  World's  Most  Famous  Beach.  Send  re¬ 
sume  to  Ormond  Beach  Publishing  Co.,  PO 
Box  67,  Ormond  Beach  FL  32074. 


PRODUCTION 


PRODUCTION  ASSISTANT— New  Jersey 
weekly  newspaper  group  needs  all-round 
per'  n  to  aid  in  all  phases  of  offset  com¬ 
position  including  typesetting,  paste  up, 
camera  work.  New  plant,  excellent  working 
conditions.  Major  fringe  benefits.  Tre¬ 
mendous  future.  Some  experience  neces- 
sara.  Salary  negotiable.  Box  28083,  Editor 
&  Publisher. 


HELP  WANTED 


PRODUCTION 


PRODUCTION  MANAGER  for  15,000  Zone 
4  daily  and  central  printing  plant.  Cost- 
efficient  and  result-oriented  supervisor 
who  can  handle  people.  Top  community  in 
college-outdoor  area.  Box  28070,  Editor  & 
Publisher. 


PRESS  SUPERVISOR  OR 
PRODUCTION  MANAGER 

Individually  owned  small  group  in  heart  of 
Sunbelt,  modern  web  offset  plant.  Choice 
location  and  excellent  opportunity  for 
quality  person.  Write  Box  28123,  Editor  & 
Publisher,  giving  experience,  telephone 
number. 


PRODUCTION  MANAGER 
19,(X)0  circulation  offset  daily  in  western 
Massachusetts  College  community  seeks 
experienced  production  manager  with 
computer  background.  Three  year  old 
plant  has  Microstor  system.  Pacesetters,  6 
unit  Urbanite  with  satellite  unit.  We  offer 
pleasant  working  conditions,  good  benefits 
including  profit  sharing/savings  plan,  sal¬ 
ary  open.  Send  resume  to  Peter  DeRose, 
Co-Publisher,  Daily  Hampshire  Gazette, 
Northampton  MA  (J1060. 


GROWING  DAILY  near  Seattle  needs  qual¬ 
ified  Compugraphic  Unisetter  or  9000 
operator.  Call  (206)  424-3251  or  write  D. 
Qualls,  Skagit  Valley  Herald,  1000  E.  Col¬ 
lege  Way,  Mount  Vernon  WA  98273. 


EXPERIENCED  JOURNALIST  seeks  public 
information/teaching  position:  2  Master’s 
degrees:  public  relations,  magazine, 
weekly  and  daily  newspaper  experience. 
Prefer  Missouri,  Arkansas,  Tennessee, 
Texas.  Call  (901)  324-1267. 


ADMINISTRATIVE 


SYSTEMS  MANAGER— High  powered  with 
extensive  experience  in  all  newspaper 
operating  departments.  E.E.  background, 
people  oriented,  stable  and  seasoned. 
Solid  record  and  references.  Box  28148, 
Editor  &  Publisher. 


EXPERIENCED  EXECUTIVE  seeks  change. 
26  years  successful  growth  as  advertising 
director,  general  manager,  publisher. 
Large  weekly,  magazine,  medium  daily. 
Professional  skills  in  all  publishing  func¬ 
tions.  Record  of  increased  volume,  profits, 
cost  controls.  Desire  comparable  respon¬ 
sible  position  in  West  or  anywhere.  Box 
2811^  Editors.  Publisher. 


PUBLISHER’S  WORKHORSE— Experi¬ 
enced  administrator,  editor  will  make  top- 
notch  publisher’s  assistant,  small  or 
medium  daily.  Box  28238,  Editor  & 
Publisher. 


FUTURE  PUBLISHER  NEEDS  OPPOR¬ 
TUNITY  to  show  my  ability.  Degreed  with 
10  years  experience,  including  manage¬ 
ment  of  suburban  daily.  Ask  to  see  my  rec¬ 
ord.  Box  28217,  Editors.  Publisher. 


SUCCESSFUL  AD  PRO  seeks  opportunity 
to  continue  30-year  career.  Can  train  and 
direct  staff  for  greater  profits.  Ken  Ander¬ 
son,  909  Godber,  Charleston  SC  29412. 

GENERAL  MANAGER/AD  DIRECTOR 
strong  advertising  background  with  GM 
experience.  Seek  position  with  weekly  or 
small  daily.  Zones  1,  2,  3,  4,  or  Ohio.  Box 
6215,  Jackson  MS  39208. 


ADVERTISING 


I  WANT  TO  MAKE  MORE  MONEY  FOR 
YOU!  Ad  manager  for  medium  daily/large 
weekly  group.  Top  revenue  producer.  De- 

tree.  Excellent  references.  Box  28236, 
ditor  S.  Publisher. 


Place  your  bet  on  E&P  Classifieds! 
We  bet  you'll  be  satisfied. 

Call  for  rates  and  info: 

(212)  752-7050 

EDITOR 


HELP  WANTED 


PROMOTION 


COPY  DIRECTOR 

You've  proven  you  can  write.  You've  proven 
you’re  creative.  You’ve  proven  you  can 
manage  people.  And  you've  proven  you  can 
meet  a  deadline.  Now  convince  us  you're 
the  person  we  need  to  fill  a  top  level  open¬ 
ing  in  our  highly  respected  promotion  de¬ 
partment.  You  and  your  staff  of  profes¬ 
sional  writers  will  produce  copy  for  ads, 
brochures,  and  presentations  to  support 
our  circulation  and  advertising  sales  ef¬ 
forts.  You'll  work  closely  with  our  team  of 
talented  artists.  Your  salary  will  be  com¬ 
mensurate  with  your  qualifications  and 
experience.  We  offer  an  excellent  benefit 
package  and  an  outstanding  Zone  5  loca¬ 
tion.  Send  your  resume  and  examples  of 
your  most  creative  and  effective  copy  im¬ 
mediately.  (Samples  will  not  be  returned). 
An  equal  opportunity  employer.  Write  Box 
28145,  Editor  &  Publisher. 


Circulate  Your  Jobs,  Services, 
Talents  to  the  Largest 
Newspaper  Audience  in  the 
.World  with  E&P  Classifieds 


SYNDICATE  SALES 


IF  YOU  CAN  SELL  syndicated  features  to 
today’s  newspaper  field,  if  you  have  a  good 
record,  write.  We  have  wide  selection  of 
good  comic  panels  and  strips  and  com¬ 
prehensive  column  features.  Good  com¬ 
mission.  Tilco,  PO  Box  66,  Denver  CO 
80201. 


L(X)KINGfor experienced  manager?  I  have 
solid  background  in  all  phases  of  new^- 
per  advertising,  training,  top  sales.  Box 
28204,  Editor  &  Publisher. 


WE  GET  PEOPLE  MOVING 

“It’s  all  your  fault  anyway," 
said  P.S.  in  a  post  script  to  a 
letter  asking  that  his  E&P 
subscription  be  sent  to  01- 
linois)  instead  of  (New 
Hampshire).  “Positions 
Wanted  ad  did  a  great  job, 
which  is  why  I’m  now  here, 
and  not  there.  Double 
thanx.” 

M.W.  wrote  us:  “Just  a  quick 
note  of  THANKS.  I  am  leav¬ 
ing  (Washington)  in  a  couple 
of  days  for  (Colorado)  where 
I  will  begin  a  job  as  county 
government  reporter.  The 
managing  editor  found  out 
about  me  through  my  clas¬ 
sified  in  E&P.  Thanks  for 
your  help.” 

And  how  about  the  former 
Florida  ad  salesman  who 
moved  right  into  manage¬ 
ment:  “Located  just  the  job  I 
was  looking  for  through  my 
Positions  Wanted  ad  in  E&P. 
Thanks.”  B.N. 

And  a  big  “THANK  YOU!” 
from  E&P  Classifieds  to  each 
of  the  above  for  telling  us  of 
their  success! 

The  next  move  is  up  to  you. 
If  you’ve  got  what  it  takes 
(ability  and  initiative, 
mainly) — we’ve  got  what  it 
takes  (the  largest  newspaper 
audience  in  the  world)!  So 
get  moving  and  send  us  your 
Positions  Wanted  classified 
ad  today! 
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ACADEMIC 


ADVERTISING 


Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


ADVERTISING 


INTELLIGENT  energetic  pro,  20  years 
Canada  dally,  retail/national  sales.  BA-t- 
writing,  anaMical  skills.  2  years  supervi¬ 
sion.  visa.  Seeking  growth  opportunity 
Zone  4.  Resume.  Box  28135,  Editor  & 
Publisher. 


CIRCULATION 


NEEDTOPCIRCULATION  MANAGER?  The 
best  aren't  job  hunting,  they're  working. 
They  list  with  us  and  wait  for  the  job  that 
best  matches  their  qualifications  and  pro¬ 
vides  a  challenge.  They're  members  of  the 
Consolidated  Circulation  Systems  "Brain 
Trust",  people  with  ideas  that  make  things 
happen.  Call  or  write  Personnel  Recruiting 
Division,  8801  Bass  Lake  Rd,  Minneapolis 
MN  55428.  (612)  535-5558. 


EDITORIAL 


NIGHT  EDITOR  at  small  AM  seeks  chal¬ 
lenging  desk  job  at  larger  daily  in  Zones  4, 
6.  BA  in  English— perfectionist  with 
strongest  interests  and  talents  in  copy 
editing,  layout.  Box  28118,  Editor  & 
Publisher. 


EDITOR-PUBLISHER  of  literary  magazine, 
BA  in  English,  seeks  job  as  reviewer,  re¬ 
porter  or  editor.  Box  28113,  Editor  & 
Publisher. 


Young  PEOPLE  Weekly  Associate  Editor 
with  two  years  experience  in  writing  for 
every  department  from  "Jocks"  to  "Arts" 
seeks  challenging  opportunity  with 
magazine,  newspaper  or  multi-media  pub¬ 
lisher  in  California.  MFA  Yale  Drama 
School,  network  TV  and  educational  A/V 
writing  experience.  Box  28133,  Editor  & 
Publisher. 


SHIRT-SLEEVE  EDITOR,  13+  years'  ex¬ 
perience,  copy-to-managing  editor,  back 
from  Israel.  Needs  job  in  June,  any  Zone. 
John  Glenn,  6550  Coolidge,  Hollywood  FL 
33024. 


REPORTER  seeks  first  full  time  job,  prefer 
daily.  Available  after  June  graduation.  Ex¬ 
perience  with  wire  and  TV  news  depart¬ 
ment.  Will  work  hard,  travel  anywhere.  Box 
27953,  Editor  &  Publisher. 


EUROPEAN  BEAT  can  be  covered  skillfully 
and  economically  for  your  publication  by 
retiring  American  diplomat  with  journalism 
background  and  best  continental  connec¬ 
tions.  Fluent  in  German  and  Danish.  Resi¬ 
dent  in  England  and  Germany.  Box  27945, 
Editor  &  Publisher. 


AWARD-WINNING  newsperson,  experi¬ 
ence  running  daily,  weekly  newsrooms,  ex¬ 
panding  news  operations,  revitalizing 
moribund  newspapers,  good  teacher  of 
young  staff.  Strong  in  layout.  Prefers  East 
Coast.  Rick  Friedman,  5  Frances  St, 
Woburn  MA  01801.  (617)  935-4967. 


WELUROUNDED  NEWSMAN,  general  as¬ 
signment  repqrter  for  past  three  years  on 
West  Coast  big-city  daily  (Knight-Ridder), 
now,  at  25,  seeks  entry-level  writing  job  in 
New  York  City.  Box  27937,  Editor  & 
Publisher. 


REPORTER,  two  years  19,000  daily  ex¬ 
perience,  with  interests  in  arts,  history, 
local  news,  seeks  newspaper  or  magazine 
spot  in  news  or  features.  Prefers  Zones  1, 
2,  9.  Box  27929,  Editor  &  Publisher. 


TOP-NOTCH  EDITOR  experienced  in  trade 
and  special-interest  magazines.  Proven 
ability  to  increase  circulation,  inspire 
staff,  communicate  technical  info  in  lay 
terms,  supervise  design  and  production. 
Highly  creative,  highly  organized.  NYC 
area.  Box  27917,  Editor  &  Publisher. 


HUSBAND-WIFE  TEAM  wishes  to  run 
weekly  with  intent  of  purchase.  Prefer  New 
England  area.  Co-editing  1800  weekly  at 
present.  Experienced  in  writing  photr^a- 
phy,  all  facets  of  production.  Box  28(J97, 
Editor  &  Publisher. 


YOUNG  WOMAN  writer  seeks  entry-level 
position  on  Boston  area  publication.  Profi¬ 
cient  writing,  editing,  layout  skills.  Avail¬ 
able  for  summer  start.  Box  28067,  Editor  & 
Publisher. 


EDITORIAL 


SPORTSWRITER,  extensive  experience  as 
editor-in-chief,  sports  editor  and  reporter 
for  weekly  and  college  newspapers.  Solid 
sports  reporter;  will  relocate  anywhere. 
Married.  (Jail  (212)  256-8452  or  write  Box 
28056,  Editor  &  Publisher. 


SPORTS  EDITOR/COLUMNIST— Veteran, 
Big  Ten,  SEC  experience  (and  VDT)  seeks 
same  or  columnist's  spot  on  medium  or 
metro  daily.  Our  paper  closed  March  31. 
Interview,  resume,  clips — Dan  Murr,  1201 
E.  Florida  Ave,  Apt  llA,  Urbana  IL  61801. 
(217)  367-6082. 


ALL-AROUND  organized  36  year  old 
writer/editor  with  11  years  management 
background  heavy  on  production  and  VDT, 
now  with  100,000  weekly  seeks  a  slot  on 
Atlanta  newspaper/magazine.  Box  28253, 
Editor  &  Publisher. 


EDITOR/PRINTER  seeks  opportunity  to 
edit  paper  plus  manage  and  develop  job 
printing.  Good  manager  with  business  ex¬ 
perience.  Box  28254,  Editor  &  Publisher. 


COPY  EDITORS,  husband  and  wife,  can 
work  together  to  improve  your  desk.  We've 
worked  on  same  paper  successfully  in  the 
past  and  want  to  do  so  again.  Top  skills  in 
layout,  editing,  headline  writing.  She:  2V2 
years'  desk  experience,  including  wire  and 
slot.  He;  4  years  reporting  and  desk;  assis¬ 
tant  news  editor  at  2  papers.  Both  ready  to 
move  up.  VDT  experience.  Box  28255, 
Editor  &  Publisher. 


REPORTER-PHOTOGRAPHER  with  semi¬ 
weekly  experience  seeks  sportswriting  po¬ 
sition  with  daily  or  large  weekly.  Contact 
Steve  Conran,  (312)  832-4753  at  night. 


WORDSMITH  whose  specialty  is  helping 
young  reporters  learn  how  to  write.  Top 
notch  editor  and  reporter  who  can  do  al¬ 
most  anything.  11  years'  experience.  Pre¬ 
fer  AM  with  VDTs  in  pleasant  climate.  Box 
28235,  Editor  &  Publisher. 


ARTS/ENTERTAINMENT  REPORTER— 
Strong  on  books,  theater,  film,  can  handle 
others.  Have  layout  experience.  Jon 
Krampner,  915  Lyons  Av,  Ely  NV  89301. 
(702)  289-4491. 


BALDING  BUT  EAGER— Creative  editor, 
newsroom  manager.  Strong  on  layout, 
photos,  heads.  Resume,  clips,  references 
will  convince  you.  Box  28180,  Editor  & 
Publisher. 


SPORTSWRITER/EDITOR,  three  years  ex¬ 
perience,  seeking  position  with  small  or 
preferably  medium-size  paper  in  any  Zone. 
Please  contact  Box  28233,  Editor  & 
Publisher. 


CREATIVE  EDITOR  seeks  advancement. 
Background  on  magazines  and  as  editor  of 
two  prize-winning  weeklies.  Now  Sunday 
editor  of  a  small  daily.  Ready  for  copy 
editor/news  editor  slot  on  larger  daily  in 
Zones  3,  5,  or  6.  Call  (816)  452-0805. 


YES,  SANTA,  THERE  IS  A  VIRGINIA,  and 
that's  where  this  award-winning  journalist 
is  headed.  Experienced  in  all  facets  of 
newspaper,  magazine  journalism.  In¬ 
terested  employers  in  Roanoke  Valley  con¬ 
tact  Box  28225,  Editor  &  Publisher.  Avail¬ 
able  immediately. 


EXPERIENCED,  young  sportswriter  at 
20,(XX)  daily/Sunday  wants  to  tackle  major 
medium  daily.  Have  covered  pros,  preps, 
colleges  and  shared  daily  column.  Will  re¬ 
locate  anywhere.  Box  28214,  Editor  & 
Publisher. 


AFTER  3  YEARS  in  Podunk,  I've  paid  my 
"dues."  Small  daily  news  editor,  26,  wants 
to  get  back  into  reporting  on  a  medium  or 
large  daily  in  Zones  1  or  2.  Box  28296, 
Editor  &  Nblisher. 


REPORTER— 4  years  professional  experi¬ 
ence  on  weeklies  and  dailies,  seeks  spot 
with  metro  or  suburban  daily.  VDT,  fea¬ 
ture,  board  meeting  and  satirical  colunin 
experience.  BS,  MA  in  Journalism.  Will 
consider  all  locations.  Box  28317,  Editor& 
Publisher. 


NEWSWOMAN  in  management:  Sunday 
news  editor  for  medium-sized  newspaper 
in  competitive  area.  Seeks  challenging  po¬ 
sition.  Will  relocate,  ^x  28327,  Editor  & 
Publisher. 
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YOUNG  PRO 

Well-rounded  newsman,  age  32,  seeking 
middle  or  top-management  position  in  top 
notch  newsroom,  or  one  that  wants  to  be. 
BJ  (Missouri),  10-plus  years'  experience. 
Performed  well  as  writer,  photographer, 
copy  editor,  designer  and  administrator. 
Strong  typographical  bent.  Coordinated 
major  re-design  project  of  daily  in  1978. 
Box  28197,  Editor  &  Publisher. 


HOMESICK  desk  man  seeks  position  in 
Philadelphia  area.  Ten  years'  experience  in 
reporting  and  desk  work.  Pencil  or  VDT. 
Box  28171,  Editor  &  Publisher. 


NEED  AN  EDITOR?  We've  got  one.  Unfor¬ 
tunately  the  editor  of  our  semi-weekly  feels 
she  must  relocate  for  personal  reasons. 
Since  we  can  not  talk  her  into  staying  here, 
we  recommend  her  highly  if  you  need  a 
competent  professional  Mark  McMahon, 
Publisher.  She  prefers  weekly  in  North¬ 
west  or  Colorado. 

Contact  Barbara  Storms,  Box  912,  Hum¬ 
boldt  Sun,  Winnemucca  NV  89445. 


MANAGING  EDITOR  of  small  Southeastern 
daily.  Knows  all  departments  well;  dead¬ 
line  and  budget  conscious.  Box  28343, 
Editor  &  Publisher. 


EDITORIAL  PAGE  EDITOR— thorough  re¬ 
searcher;  polished,  prolific  writer-,  non¬ 
ideologue;  layout-dummying  expertise.  Box 
28055,  Editor  &  Publisher. 


AMBITIOUS,  energetic  and  attractive  wo¬ 
man,  30,  seeks  edit  or  PR  spot,  back¬ 
ground  includes  business,  DPL,  un¬ 
documented  aliens,  tourism.  Formerly 
New  York  Times,  magazine,  tv.  Box  28270, 
Editor  &  Publisher. 


WHERE  CAN  YOU  BUY  THE  BEST  (and 
cheapest)  pastrami  sandwich,  moped, 
auto  insurance,  dental  work,  color  tv, 
Chinese  dinner,  and  other  story  ideas.  Es¬ 
tablished  consumer/feature  reporter  seeks 
to  relocate;  now  working  in  Zone  9.  Work 
has  been  in  New  York/Los  Angeles  Times, 
Fortune,  Money,  AP.  Best  references.  Box 
28274,  Editor  &  Publisher. 


ENERGETIC,  experienced  reporter,  recent 
graduate.  Have  interned  with  two  city 
dailies,  including  the  Los  Angeles  Times, 
and  have  three  years'  experience  with  col¬ 
lege  press.  News,  feature  ability,  enjoy 
in-depth  reporting.  Background  in  photog¬ 
raphy,  economics.  References,  clips  avail¬ 
able.  Ready  to  move.  632  Canyon  Dr,  Sol- 
ana  Beach,  CA  92075. 


SPORTSWRITER  seeks  move  up  from 
small  Eastern  daily.  Two  years'  experience 
in  writing,  editing,  layout  and  taking  pic¬ 
tures.  VVill  relocate  anywhere,  only  want 
chance  to  prove  myself  to  you.  Box  28284, 
Editor  &  Publisher. 


NEWSMAN,  26,  single,  4  years'  all-around 
daily  experience,  written  and  spoken  Ger¬ 
man  and  Spanish,  overseas  experience, 
BA  journalism,  now  on  small  paper,  seeks 
offers.  Box  28288,  Editor  &  Publisher. 


EDITORIAL 


SUMMER  REPORTING  job  sought  by  col¬ 
lege  J-professor.  Highly  experienced.  (3ood 
writer.  Box  28213,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


NEED  eye-grabbing  pictures  that  really 
communicate?  Versatile,  experienced 
photojournalist  with  JBA,  29,  currently 
with  city  magazine  seeks  opportunity  in 
news.  William  Fritsch,  322  S.  Hamilton, 
Madison  Wl  53703. 


PHOTOGRAPHER  with  6  years'  experience 
wants  job  as  chief  photographer  or  photo 
editor  on  daily  or  large  weekly.  Strong  on 
graphics.  Proven  ability  in  cutting  costs 
while  boosting  output  and  quality.  Call 
Paul  Jacobson  (312)  665-4984. 


YOUNG,  but  not  inexperienced,  J-School 
graduate  looking  for  a  newspaper  in  search 
of  a  hustling  photojournalist.  Experience 
includes  extensive  freelancing,  3  years' 
newspaper  experience,  law  enforcement 
photography  and  coverage  of  big  league 
sports.  Box  28301,  Editor  &  Publisher. 


ARMY  PHOTOJOURNALIST— 6  years  ex¬ 
perience.  Versatile,  award-winning.  Now 
with  NATO,  Belgium,  seek  to  join  visually 
concerned  paper  in  August.  Prefer  Zone  1 
or  2,  but  location  open.  Portfolio,  clips  on 
request.  Box  28287,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER— Old  timer,  yet 
on  top  of  technology  and  modern  people 
management  methods.  Impeccable  record 
on  2  Jobs  in  20  years.  Box  28149,  Editor  & 
Publisher. 


PRODUCTION  MANAGER— General  Fore¬ 
man.  Proven  record  all  phases  of  newspa¬ 
per  operation.  C>3st/personnel  reduction. 
Hot/cold  type  conversions.  Latest  technol¬ 
ogy.  Knowledgeable  front  to  back.  Heavy 
in  labor  relations.  Bpx  28259,  Editor  & 
Publisher. 


PROMOTION 


NEWSPAPER  PROMOTION  PRO 
will  trade  Big  Apple  bucks  for  a  saner  life¬ 
style  and  a  cnance  to  showcase  talents  for 
a  publisher  interested  in  building  his  mid¬ 
size  market.  Wide  experience  in  copy,  ad¬ 
ministration,  and  imaginative  use  of  print 
and  broadcast  media.  Prefer  Zones  3  and 
4,  Box  28309,  Editor  &  Publisher. 


PUBUC  RELATIONS 


COMIN'HOME  after  4V4  years  of  PR  and 
freelancing  (writing  and  photo)  in  Europe. 
Looking  for  position  with  educational  in¬ 
stitution  or  service  organization.  Have  edit¬ 
ing  and  teaching  experience.  Box  28081, 
Editor  &  Publisher. 


E&P  Employment  Zone  Chart 
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Halberstram:  accountants 
pose  potential  press  threat 


Now  that  most  major  newspapers  are 
part  of  Fortune’s  500,  corporate  accoun¬ 
tants  may  become  a  greater  threat  to 
press  freedom  than  the  Supreme  Court, 
David  Halberstam  suggested  (May  17)  at 
Stanford  University. 

The  reporter,  author  of  “The  Powers 
That  Be,”  delivered  the  14th  Carlos 
McClatchy  lecture  at  Stanford. 

Journalists  eager  for  access  to  power¬ 
ful  officials  and  editors  reluctant  to  give 
reporters  time  to  pursue  alternative 
sources  both  jeopardize  press  freedom, 
he  added. 

The  “worst  limitations”  on  broadcast 
media  are  not  imposed  by  the  govern¬ 
ment  but  rather  by  the  corporate  side  of 
the  major  networks,  Halberstam  said. 

Where  the  press  views  itself  as  weak  in 
comparison  to  the  government,  “the  av¬ 
erage  person  sees  us  as  large,  powerful 
organizations,  dwarfing  the  individual,” 
he  observed. 

When  it  comes  to  criticism,  “we  can 
dish  it  out,  but  not  take  it”  well,  he  add¬ 
ed. 

“As  we  peer  into  other  people’s 
minds,  they’re  entitled  to  peer  into 
ours,”  Halberstam  declared,  referring  to 
the  U.S  Supreme  Court  decision  in  the 
Herbert  case.  CBS  comes  out  “quite 
culpable”  in  this  instance,  where  De¬ 
fense  Department  cameras  recorded  the 
determination  of  reporters  to  attack  an 
individual. 

“I’m  much  more  bothered  by  The 
Stanford  Daily  case,”  permitting  police 
searches  of  newsrooms,  Halberstam 
said.  “You  can  hear  the  click  of 
jackboots”  there. 

In  contrast,  the  current  court  case  in¬ 
volving  The  Progressive  magazine’s  arti¬ 
cle  on  how  to  make  a  hydrogen  bomb  is 
“an  awfully  dumb  issue,”  he  said.  The 
magazine  “pushed  too  hard”  and  “got  a 
ruling  it  didn’t  want.” 

Two  editors  in  his  audience  agreed. 
Larry  Jinks  of  the  San  Jose  Mercury- 
News  said  “1  don’t  believe  in  prior  re¬ 
straint”  but  as  an  editor  “would  not  have 
entertained  such  an  article.”  But  “based 
on  what  I’ve  read  (its  publication)  is 
really  not  a  national  defense  issue.” 

Frank  McCullough  of  the  Sacramento 
Bee  said  he  was  “terribly  suspicious” 
when  he  learned  The  Progressive  Bee 
had  submitted  the  story  to  the  govern¬ 
ment  prior  to  publication.  That's  looking 
for  trouble,  he  indicated. 

Stanford  Law  Prof.  John  Kaplan,  said 
Vie  Progressive  “may  not  have  given 
away  the  secret  of  the  H-bomb  but  given 
away  the  secret  of  the  First  Amend¬ 
ment.” 

Journalists  must  remember  that  their 


covenant  “is  not  with  their  sources,  but 
with  readers,”  Halberstam  noted.  The 
drive  for  access  to  sources  can  easily 
lead  to  the  co-option  of  reporters  by  offi¬ 
cials,  especially  in  Washington. 

The  “real  news  managers”  there  are 
not  government  officials  so  much  as 
bureau  chiefs  who  don’t  give  their  report¬ 
ers  time  to  develop  stories  from  alter¬ 
nate  sources. 

Past  Week’s  Range 
of  Stock  Prices 


NEWSPAPERS: 

One 

Year 

5/23  5/16  Ago 

Affiliated  Publications  (AMEX) .  23  22%  20% 

Blue  Chip  Stamps  (OTC)  .  19%  19%  20 

Combined  Comm.  Corp.  (NYSE)  _  33  31%  43 

(a)  Capital  Cities  Comm.  (NYSE)  ....  39  38V4  35 

Cowles  Comm.  (NYSE)  .  24%  19</4  24'% 

Dow  Jones  (NYSE)  .  33'%  33%  34 

Gannett  (NYSE)  .  43%  41%  43’% 

Gray  Comm.  (OTC)  .  26'%  26'%  18'% 

(b)  Harte-Hanks  (NYSE)  .  19'%  19’%  20'% 

Jefferson  Pilot  (NYSE)  .  32%  31  30% 

(c)  Knight-Ridder(NYSE)  .  21%  20'%  22’% 

(d)  Lee  Enterprise  (NYSE)  .  21  20%  21% 

Media  General  (AMEX)  .  21'%  20%  19% 

Media  Investment  (OYC)  .  54  54  48 

Multimedia  (OTC)  .  25'%  26  26'% 

New  York  Times  (AMEX)  .  24'%  24'%  27'% 

Panax(OTC)  .  9  9  N/A 

(e)  Post  Corp.  (Wise)  (AMEX)  .  16%  17%  31% 

Quebecor  (AMEX)  .  23'%  23'%  8'% 

Southam  Press  (CE)  .  26%  26%  24'% 

Stauffer  Communications  .  23’%  23'%  N/A 

Thomson  Newspapers  (CE)  .  16’%  16’%  13% 

Time  Inc.  (NYSE)  .  37'%  36%  43'% 

Times  Mirror  (NYSE)  .  28'%  28%  29'% 

Toronto  Sun  (CE)  .  14’%  14'%  N/A 

Torstar(CE)  .  19’%  19'%  16% 

(f)  Washington  Post  (AMEX)  .  23  21%  44’% 


(a)  Slock  split  2  for  1,  effective  7/3/78 

(b)  Stock  split  2  for  1 .  effective  6/21/78 

(c)  Stock  split  2  for  1 .  effective  8/30/78 

(d)  Stock  split  3  for  2.  effective  10/31/78 

(e)  1(X)%  stock  dividend,  of  record  1 1/16/78 

(f)  Stock  split  2  for  1 ,  effective  12/27/78 

(g)  Stock  split  2  for  1 .  effective  9/22/78 


SUPPLIERS 


Abitibi  (CE)  .  17%  17’%  12% 

AM  Inti.  (NYSE)  .  14  14'%  22 

Altair(OTC)  .  4'%  4'%  3% 

Berkey  Photo  (NYSE)  .  5'%  5%  6% 

Boise  Cascade  (NYSE)  .  34%  34%  29'% 

Carrier  Corp.  (NYSE)  .  25%  25'%  20% 

Compugraphic  (NYSE)  .  43%  39%  58'% 

Consol.  Bath.  (Mont.)  .  12%  13%  N/A 

Compuscan  (OTC)  .  6%  6%  6% 

Crown  Zellerbach  (NYSE)  .  36'%  34  33% 

Digital  Equipment  (NYSE)  .  54'%  53%  48 

Domtar(AMEX)  .  23%  22%  16% 

Dow  Chemical  (NYSE)  .  26'%  25  26'% 

Eastman  Kodak  (NYSE)  .  58%  59'%  55'% 

Eltra  (NYSE)  .  27’%  26%  33% 

Georgia  Pacific  (NYSE)  .  28  27%  26% 

Grace,  W.R.  (NYSE)  .  27'%  27'%  27% 

Great  No.  Nekoosa  (NYSE)  .  36%  34'%  29 

(g)  Harris  Corp.  (NYSE)  .  27'%  28  27'% 

Hunt  Chem.  (NYSE)  .  13'%  14  11'% 

International  Paper  (NYSE)  .  45'%  45'%  42'% 

Itek  Corp.  (NYSE)  .  24'%  21'%  26% 

Kimberly  Clark  (NYSE)  .  47'%  45  48% 

LogEtronics  (OTC)  .  12'%  12  13 

Logicon  (AMEX)  .  12%  11%  13'% 

MacMillan,  Bloedel  (CE)  .  23'%  22%  19% 

Minnesota,  Min.  &  Mtg.  (NYSE)  .  56%  55'%  54 

Raytheon  (NYSE)  .  43  47  N/A 

Rockwell  Inti.  (NYSE)  .  38  39  33'% 

St.  Regis  (NYSE)  .  29%  29%  29'% 

Southwest  Forest  Ind.  (NYSE)  .  16%  17'%  12'% 

Sun  Chemical  (NYSE)  .  29  29'%  27'% 

Visual  Grahpics  Corp.  (AMEX)  .  5%  4%  N/A 

Volt  Into.  (OTC)  .  17'%  16  N/A 


When  the  next  generation  of  jour¬ 
nalists  takes  over,  there  is  genuine 
danger  that  the  norms  of  accountants — 
the  corporate  drive  to  increase  profits 
and  stock  prices — will  come  to  dominate 
judgments  within  the  major  newsrooms 
of  America. 

“Our  power  has  expanded  enormously 
in  the  last  30  years,”  Halberstam  said. 
“Tv  has  slain  most  opposing  papers,  so 
that  those  which  survive  are  (more  pros¬ 
perous)  ... 

“The  press  has  never  been  freer  .  .  . 
it’s  rich,  it  has  become  respectable.”  But 
shoe  leather  is  still  preferable  to  stardom. 

“The  First  Amendment  is  not  a  gift 
...  it  has  obligations,  not  to  make  (us) 
richer  but  to  make  a  healthier  society 
...  to  put  back  in  as  much  as  (we)  get 
out.” 

Paying  tribute  to  the  lecture  series 
sponsor,  Halberstam  said:  “more  than 
most,  the  McClatchy  papers  reflect 
what’s  good  within  us”  as  a  profession. 

About  250  attended  his  talk  in  Kresge 
Auditorium. 

Landmark  subsidiary 
buys  semi-weeklies 


The  Red  Oak  Express  and  the  Glen- 
wood  Opinion-Tribune,  both  semi¬ 
weekly  newspapers  in  southwestern 
Iowa,  have  been  purchased  by  a  sub¬ 
sidiary  of  Landmark  Communications, 
Inc.,  Norfolk,  Va. 

The  newspapers,  purchased  from 
owners  Dean  and  Daryl  DeVries,  will  be 
part  of  Landmark’s  Community  Dailies 
division. 

Ronald  G.  “Andy”  Anderson,  produc¬ 
tion  manager  of  the  Daily  Californian  in 
El  Cajon,  was  appointed  general  man¬ 
ager  of  Southwest  Iowa  Publishing  Com¬ 
pany,  which  will  operate  both  newspa¬ 
pers.  W.L.  “Brad”  Bradberry,  also  with 
Landmark’s  El  Cajon  newspaper,  was 
appointed  manager  of  the  Glenwood 
Opinion-Tribune. 

Newspaper  consultant  Robert  N. 
Bolitho  assisted  Landmark  in  the  trans¬ 
action. 

The  Red  Oak  Express  is  a  4,500  circu¬ 
lation  newspaper  published  on  Mondays 
and  Thursdays  in  Montgomery  County. 
The  Opinion-Tribune,  published  Wed¬ 
nesdays  and  Fridays  in  Mills  County,  has 
about  3,200  circulation.  Both  newspa¬ 
pers  publish  supplemental  shoppers. 
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Expertise  in  Handling 

Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27609 

23  Years  Notion-Wida  Personal  Service 
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L  “ Wre  printing 
fastei;  getting 
III  better  quality  with 
"  jfi-  our  new  Harris 
V-ISD.” 


Edd  Bellatti,  President 
R.  Marsden  Bellatti,  Vice  President 
Nowata  Publishing  Co. 

Nowata,  Oklahoma 


“As  former  newspaper  pub¬ 
lishers,  we’re  longtime  users  of 
Harris  V-Series  presses. 

“But  when  we  sold  our  paper  and 
started  specializing  in  commercial 
and  newspaper  printing,  we  needed 
equipment  that  was  even  more 
productive. 

“That’s  why  we  chose  the 
newest  Harris  web  offset,  the  V-15D. 

“It’s  faster.  Prints  up  to  25,000 
papers  per  hour  vs.  the  18,000  pph 
of  our  previous  Harris  presses. 

“And  the  print  quality,  which  has 
always  been  good,  is  now  even  bet¬ 
ter.  A  new  feature,  brush  damp¬ 
ening,  improves  print  quality  by 
eliminating  ink  and  lint  feedback 
into  the  water  fountain.  We  think 
the  brush  system  Is  the  chief  reason 
for  the  beautiful  open  dots  we’re 
getting” 

The  new  Harris  V-15D.  It  prints 
better  and  faster.  Find  out  more 
about  It  by  writing  Harris  Corpora¬ 
tion,  Web  Press  Division,  Mechanic 
Street,  Westerly,  Rhode  Island  02891. 
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A  tree  keeps  growing  in  Washington 
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